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Back-to-School Issue 
Together with 


27th Annual Teaching Aids Section 












Teach tomorrow’s way.. a 
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Your students learn more about modern homemaking 





when you teach them with a 


























-SUPER-STOR REFRIGERATOR-FREEZER 


Modern living demands that 
homemaking must grow even 
more efficient, easier, less time-consum- 
ing than ever before. Up-to-date electric appliances 
like the Hotpoint Super-Stor Refrigerator-Freezer 
help make this possible. 

Your students will learn modern food preserva- 
tion with Hotpoint features such as Frost-Away, 
the world’s finest automatic defrosting system; 
handy sliding aluminum shelves; Stor-More shelf, 
which divides for storing large items; a true food 
freezer; four aluminum door shelves; temperature- 





controlled Butter Bin, and many other modern con- 
venience factors. Hotpoint’s years-ahead features 
are practical—engineered to function unfailingly 
for the life of the refrigerator. Hotpoint combines 
genuine utility with timeless ‘Classic’ styling— 
styling that will be in style when today’s students 
have become tomorrow's homemakers. Check with 
your Hotpoint distributor for details 

of the generous Hotpoint Educa- 
tional Plan for appliances in your 
school. 





Hotpoint Changes your viewpoint ..cutowmationlly 


O RANGES © REFRIGERATORS © DISHWASHERS © DISPOSALLS® © FOOD FREEZERS © CABINETS 
AUTOMATIC WASHERS © CLOTHES DRYERS © AIR CONDITIONERS © DEHUMIDIFIERS 


HOTPOINT Co. (A Division of General Electric Compony) 5600 West Taylor Street, Chicago 44, Illinois 








Helps in planning 
health and hygiene topics- 
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FREE STUDENT FOLDERS! 


Colorful and interesting folders, writ- 
ten in non-technical terms, relate health 
} and hygiene rules to the student’s daily 
/ } living habits. 
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FREE 
WALL CHART! 


| Bacteria and your 
health ... how are they 
related? This chart on 
your bulletin board will 






help you present scien- \ . 

tifie data in easily un- } nemartic 
i derstandable, pictorial | ONT ert 
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| INTERESTING AND DIFFERENT 4 
CLASSROOM MATERIAL! 


As a Home Economics teacher you are especially qualified to interest and 
influence students in matters pertaining to family health. It’s easy to plan 
a single lesson or to carry out comprehensive class projects with the aid of 
the folders and charts contained in the LAMBERT CARE KIT. You will find 
these classroom aids practical and useful in planning and teaching health 
and hygiene. Mail coupon on page 127 for your free CARE KIT, today. 


LISTE IM 


EASTER Bey 





LISTERINE ANTISEPTIC 


the most widely used antiseptic in the world 
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Simplify the search for 


WESTINGHOUSE 


() Teaching materials described are up to date . . . organized for handy 
- reference and classroom use. . . backed by reliable research and analysis. 
See how much valuable data on homemaking methods and appliances 

is available for you now. Use the handy order form to request materials. 


























\, REFERENCE 
——* HANDBOOKS 





\o ao 
Planned especially for teachers. Include illustrated data on 
modern homemaking appliances . . . interesting side lights on 


their development . . . information affecting family health 
and comfort. 


Electric Home Appliances (32 pages) Discusses all 
types of widely used home appliances . . . how to select, use 
and care for them. Also, basic facts about electricity in the 
home and principles of kitchen and laundry planning. 

1 copy free, additional copies 5c each. 


Electric Household Refrigeration (32 pages) Dis- 
cusses the importance of safe food storage, history and prin- 
ciples of refrigeration, standards for selecting the proper size 
and type of refrigerator and home freezer. Explains how to 
freeze and use frozen foods, how to store fresh foods and 
how to care for refrigerators and home freezers. 


1 copy free, additional copies 5c each. 


Household Electric Ranges (32 pages) Explains con- 
struction details, use and care of electric ranges. Includes a 
short history of cooking. Discusses the importance of vita- 
mins and minerals, research on cooking and eating for health. 
Recommends methods and utensils for protective cooking. 
Gives brief data on kitchen planning. 

1 copy free, additional copies 5c each. 


Home Laundering (40 pages) Thoroughly covers prin- 
ciples of good washing, drying and ironing . . . plus specific 
data on how to treat each type of fabric, including the 
newest synthetics. Explains variations in washables, points 
to consider when buying laundry appliances, how to plan 
an efficient home laundry. 

1 copy free, additional copies 5¢ each. 


They Never Suspected (48 pages) An interesting, read- 
able report of an important study in family nutrition. De- 
scribes effect of proper food selection, storage and prepara- 
tion on a group of American families. Contains menus and 
materials for nutrition projects. 

1 copy free, additional copies 10c¢ each. 





FACT FOLDERS 


\\ Planned especially for students. 
Include condensed material from 
each of the 5 Reference Handbooks. 


Classroom quantities free. 


Electric Home Appliances (8 pages) Explains how 
major appliances operate. Lists points to consider when 
buying any appliance, including electric housewares, and 
tells how to care for each of them. 


Electric Household Refrigeration (6 pages) Explains 
the need for refrigeration. Describes refrigeration systems 
used in modern refrigerators and home freezers. Lists points 
to consider when buying, and tells how to use and care for 
these appliances. 


Household Electric Ranges (6 pages) Includes detailed 
information on the construction, use and care of electric 
ranges. Discusses the importance of vitamins and minerals 
and their enemies. Gives rules for protective cooking. 


Modern Home Laundering (6 pages) Discusses the 7 
principles of good washing. Tells how to wash, dry and iron 
clothes . . . how to select and care for modern laundry appli- 
ances. Includes suggestions for planning the home laundry. 


Americans Are Gambling With Their Health 
(8 pages) Brief details of an important study in family nutri- 
tion. Includes guideposts for meal planning and food prepa- 
ration, plus 16 menus for eating for health. 


Detailed instructions for home 
freezing and using frozen foods... 
including step-by-step illustrations 

and check lists of equipment and 
packaging materials needed. 





1 copy free, additional copies 5¢ each. 


How to Freeze Ready-Cooked Foods (16 pages) 
How to Freeze Fruits and Vegetables (16 pages) 


How to Freeze Meat and Game, Poultry, Fish and Dairy 
Products (16 pages) 
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homemaking information with 


TEACHING AIDS 





OTHER TEACHING AIDS 


Sugar an’ Spice (32 pages) Designed to teach boys and 
girls to cook. Colorful drawings illustrate instructions in 
each recipe. Includes hints on cleanliness, reading and in- 
terpreting the recipes and definitions of cooking terms. 

1 copy free, additional copies 10c each. 


8 Principles of Kitchen Planning (4 pages) Brief 
summary of basic principles. Discusses work centers, place- 
ment of appliances, counter and storage space requirements. 
Outlines other essentials for efficient kitchen operation. 
Classroom quantities free. 


How to Save Time, Money, Energy in Housekeep- 
ing (27 pages) A booklet on the electric vacuum cleaner. 
Gives suggestions for selection, use and care of each type. 
Includes plans for home cleaning, special uses for the vacuum 
cleaner, hints on rug care and removal of spots and stains. 

1 copy free, additional copies 10c each. 


Designing the Electrical Home (20 pages) Basic 
information for planning electric kitchens, home laundries, 
lighting, wiring and features for health, comfort and enter- 
tainment in the home. 


1 copy free, additional copies 5c each. 


Electrical Living ... And How to Have It (24 pages) 
Consumer booklet for planning homes with the latest ideas 
in electrical living . . . “dream home”’ or a present home 
which needs modernizing. 

1 copy free, additional copies 10c each. 


Miracle Fabrics Home Laundry Dial Instructions 
for laundering Orlon, Acrilan, Dacron, nylon, acetate and 
rayon fabrics on a dial-type chart. 

1 copy free, additional copies 5c each. 


LATEST APPLIANCES 
AT SPECIAL LOW PRICES 


Westinghouse School Plan provides home economics labora- 
tories with latest appliances at about one-half retail cost .. . 
yearly replacements without further cost. Folder gives com- 
plete details. Order copies for yourself and others concerned 
with the purchase of teaching equipment. 
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Order Materials Now 


Mail order blank and remittance to: 


Westinghouse Electric Corporation 
Consumer Service Dept. PHE-954 
250 East Fourth Street 

Mansfield, Ohio 








ENCLOSE check, money order or er Amount 
cash. . . no stamps, please. FREE am remitted 
copy copies 
REFERENCE HANDBOOKS 
Electric Home Appliances Se ea. 
Electric Household Refrigeration Se ea, 
Household Electric Ranges... . Se ea. 
Home Laundering eee Te Se ea. 
They Never Suspected........ 10¢ ea. 
FACT FOLDERS 
Electric Home Appliances Free XXX 
Electric Household Refrigeration Free XXX 
Household Electric Ranges... . Free XXX 
Modern Home Laundering Free XXX 
Americans Are Gambling With 
Their Health............ Free XXX 
HOME FREEZING GUIDES 
How to Freeze Ready-Cooked 
Foods ae Guoedbaitore , Se ea. 
How to Freeze Fruits and Vege- 
tables... . ie hich a Sc ea. 
How to Freeze Meat and Game, 
Poultry, Fish and Dairy Products 5¢ ea. 
OTHER TEACHING AIDS 
Sugar an’ Spice............. 10c ea. 
8 Principles of Kitchen Planning Free XXX 
How to Save Time, Money, Energy 10c ea. 
Designing the Electrical Home 5c ea. 
Electrical Living Ream, 10c ea. 
Miracle Fabrics Home Laundry 
a ea ET Se paren aa ar? 5c ea. 
SCHOOL PLAN FOLDER 5 Free XXX 














Total Remittance enclosed 
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A PERFECT RECIPE FOR CLASS DEMON- 
STRATION OR STUDENT PARTICIPATION 





MAZOLA Salad Oilisa bland, smooth 
flavored corn oil that blends perfectly 
with any salad ingredient. 


You will like the ease of cooking with 
this liquid shortening. Use MAZOLA 
for flaky, tender pastry. 


MAZOLA too, gives you crisp, digest- 
ible fried foods. Note its convenience. 
No waiting for solid fat to melt. 
MAZOLA can be poured right out of 
the container into the frying kettle. 


Send for copies of teaching unit 
“Salads and Dressings.” 


Produced by 
Corn Products 
Refining Co. 
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Measure all ingredients except vinegar into mixing bowl. 
Beat with rotary beater until smooth and well blended. 
Add vinegar all at once and beat until thoroughly 
mixed. Dressing will be creamy thick. Store in re- 
















Make up this unusual 
Creamy French Dressing, or if 

you prefer a thicker consistency double 
the amount of MAZOLA and you have a 
product that is similar to salad dressing. 


Yo teaspoon dry mustard 
3 to 4 tablespoons sugar 
3 tablespoons catsup 
Ya cup undiluted evaporated milk 
Ya cup MAZOLA Salad Oil 
3 tablespoons vinegar 

























frigerator in covered jar. Makes about 1% cups. 
For a thicker dressing, use 1 cup MAZOLA 
beating in one-half cup at a time 
before adding vinegar. 
Makes 1% cups. 










For your convenience 
MAZOLA 

now comes in 

Pint and Quart bottles. 


Send Coupon on page 105to Jane Ashley 
for teaching unit ‘Salads and Dressings’. 
Turn to coupon Service Section and do 
it now! 





Are you covering 
these important points 


in your classroom ? 


® Which cuts of beef may be oven roasted? 


© Why are pork chops braised rather than i 


roasted? 


® Why is baking a good method to apply 
to bacon? 


® Why is it necessary to refrigerate whole 
canned ham? 


® What is the difference between natural 
and processed pasteurized cheese? 


©@ What are the major steps in carving a 
turkey? 
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Visual teaching aids by ARMOUR 
give you the answers! 


These valuable Armour Study Guides 
have been acclaimed by thousands of 
schools and home economists through- 
out America, for students of various age 
levels. They present authoritative, up- 
to-date reference material that is easy 
:0 follow and fully illustrated—on meats, poul- 
try, cheese and pie-baking. Prepared by Marie 
Gifford, Direccor of Armour Consumer Service 
Department and her staff of graduate home 
economists, these Study Guides are designed 
70 help guide you through a whole year’s course 





of instruction. 


Send for your set of 8 Armour Study Guides now 


—they’re free to you and your students ! 


BEEF *» PORK * HAM AND BACON «+ CANNED MEATS + POULTRY 
SAUSAGE AND READY-TO-SERVE MEATS + CHEESE + PIE BAKING 


Study Guides contain information on buying, 
storing, cooking methods, carving, serving, 
economy tips, and use of left-overs. Also in- 
cluded are review questions for classroom dis- 
cussion and suggested class projects. Each 
booklet contains from 6 to 12 pages. Each is 
punched for 8” x 11” notebooks. 


Also available 
Wall charts for bulletin board display 


Large color charts are available, and may be 
ordered separately. These offer graphic, easily 
understood diagrams of the full carcasses and 
principal wholesale cuts of meat—Beef, Pork, 
and Lamb. 

Each chart is 21” x 33”. Wide demand forces 
us to limit them to one set to each teacher. If 
you already have a set, it will not be necessary 
to order again. 


ARMOUR 





CONSUMER SERVICE 
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TURN TO THE COUPON SECTION 


Fill in and mail the coupon for your set of 8 


Study Guides plus order blanks for additional 


sets for each of your students. 





rv’? ev ' complete manual 


on treating furniture 









There has long been a need : 
for simple, practical information on 
how to hide blemishes on wood furni- 
ture without doing a complete refinish- 
ing job. Because of the wide assortment 
of woods, methods of finishing, and the 
varied types of damage, it is not prac- 
tical to recommend one or two remedies 
as cure-alls. Books on furniture treat- 
ment have been published, but they are 
lengthy, expensive, and too technical 
for the amateur, 

Here for the first time is a clear, 
concise manual on treating all types of 





\ 
X 


furniture blemishes. It’s au- 
thoritative —includes the recommenda- 
tions of our own laboratory experts as © 
well as tips from other specialists in the 
furniture field. It’s easy to follow —in- 
structions have been simplified —and 
materials needed for the repairs are 
inexpensive and available in any paint 
or hardware store. 

This 12-page, generously illustrated 
booklet, ‘‘First Aid for Furniture,” is 
available to you in any quantity with- 
out charge. Send for copies for all your 
students and homemaker groups. 


A Gift for You | 
| 
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—to start the season 






Here’s something new and different for your 
kitchen—a Hot Handle Holder for pots and 
kettles. Slip it on the handle of a skillet 
that’s been in the oven for a “‘safety in the 
kitchen”’ tip for classes or cooking schools. 
Nice for outdoor cooking, also. To get your 
holder, mail in the coupon on page 135or 
write direct to me. 


a a 


Consumer Education Director 
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Replenish your supply of our free teaching aids — 
send for complete list in handy order blank form 


Consumer Education Department 


JOHNSON’S WAX 


Racine, Wisconsin 
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Home Economists! Home Ec Students! 


Jane Wilson’ 24-/5.00 


TWO SEPARATE CONTESTS! 


One for Home Economists, one for Home Economics students! 





MYSTERY GIFT for Home Economists 


Every Home Economist (not students) who 
enters this contest will receive a special gift — 
a full size sample of a wonderful new Wilson 
product, a complete meal for 2 to 3 persons! 
This gift is in appreciation of your entering 
this contest, and, if you are a teacher, for 
helping your students to enter. 























Here’s the chance of a lifetime to put your talents to 
work to win extra cash! If you are a Home Econo- 
mist, you can win as much as $900.00 if you submit 
all 3 best recipes for Wilson Ham, Bacon, and Sausage! 
If you are a Home Ec student, you can win as much as 
$450.00 if you win all three First Prizes! There are 78 
cash prizes in all—39 for Home Economists and 39 
for students—so there are plenty of chances to win! 


Here’s all you do! Buy one or all of the Wilson 
products shown below— Wilson Ham, Wilson Bacon, 
or any of the famous Wilson Sausages. Develop the 
best recipe or recipes you can using these Wilson prod- 
ucts, and mail them in. You can submit one recipe for 
Ham, Bacon, or Sausage... or recipes for all 3 and 
try for all 3 First Prizes! But better get started now — 
entries must be in by midnight, October 31, 1954. 
Winners will be announced in the February, 1955 
issue of this magazine. 


Create your recipes with these Wilson products | 








Wilson Ham — Either Wilson Wilson Bacon— Wilson Bacon Wilson Sausages — Franks, 
Certified or Wilson Tender Made __ that’s made from the lean center Pork Sausage, Bologna, Braun- 
Ham ...either canned or with _ slices of selected sides. schweiger Smoked Liver Sausage 


bone in. 


...any Wilson Sausage. 


WILSON & CO., Inc. 
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Win valuable cash prizes in the 


Recipe Contest! 


165000 c:, 


for Home Economists! 


$900 in 1°" Prizes 


—$300 for best Ham recipe 
—$300 for best Bacon recipe 
—$300 for best Sausage recipe 


$300 in 2" Prizes 


—$100 for 2nd best Ham recipe 
— $100 for 2nd best Bacon recipe 
— $100 for 2nd best Sausage recipe 


$150 in 3° Prizes 


—$50 for 3rd best Ham recipe 
—$50 for 3rd best Bacon recipe 
—$50 for 3rd best Sausage recipe 


$300 in 4" Prizes 


Ten $10 prizes for next best Ham recipes 
Ten $10 prizes for next best Bacon recipes 
Ten $10 prizes for next best Sausage recipes 





Be sure to read and save these contest rules } 


5B 2500 wisn 


for Home Ec students! 


$450 in 15" Prizes 


— $150 for best Ham recipe 
—$150 for best Bacon recipe 
—$150 for best Sausage recipe 


$150 in 2% Prizes 


— $50 for 2nd best Ham recipe 
—$50 for 2nd best Bacon recipe 
— $50 for 2nd best Sausage recipe 


$75 in 3° Prizes 


—$25 for 3rd best Ham recipe 
— $25 for 3rd best Bacon recipe be 
—$25 for 3rd best Sausage recipe 


$150 in 4™ Prizes 


Ten $5 prizes for next best Ham recipes 
Ten $5 prizes for next best Bacon recipes 
Ten $5 prizes for next best Sausage recipes 





1. Contest open only to Home Economists 
and Home Economics students residing in 
continental U.S. A., except employees of 
Wilson & Co. and its advertising agencies, or 
their families. 

2. There are two separate contests, one for 
Home Economists and one for Home Eco- 
nomics students. Qualified contestants may 
submit as many entries as they wish; but all 
entries must be recipes based on Wilson Ham, 
Wilson Bacon, or Wilson Sausage Products. 
3. Each entry must be submitted on a sep- 
arate sheet of 81 x 11” paper, each sheet 
containing entrant’s name, address, and, in 
the case of Home Economists, position and 
institution. Entries must be postmarked not 
later than midnight, October 31, 1954. Send 


entries to Jane Wilson Contest, P.O. Box 
5816, Chicago 77, Illinois. 

4. Entries will be judged on the basis of 
originality, appearance and taste, practical- 
ity, and neatness of entry by the Jane Wilson 
Kitchens in co-operation with the staffs of 
What’s New in Home Economics and Practical 
Home Economics, whose decisions will be 
final. Duplicate prizes will be awarded in 
case of ties. Entries become property of 
Wilson & Co., Inc.— none returned. 

5. Winners will be announced in February 

1955 issues of What’s New in Home Eco 

nomics and Practical Home Economics. 

6. Contest subject to all federal, state, and 
local laws and regulations. 
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Teachers! Make this 
a class project! 


Help your students enter 
this contest. For free 
extra copies of rules, see 


coupon on page 115. 


WILSON & CO., INC. 
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Toni’s bigger and better Educational Unit for your 
Good Grooming classes covers more phases of 
looking attractive (so important to every girl!) than 
in any previous year. Just see all that’s included: 
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25” x 30” in color 
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“Heads Up for Beauty” 


fou shat ha pun cunue Hamer new booklet, “Beauty 

iN RLS 5 

we ‘ | on a Budget," for students 
i} —_— A — new teacher's guide 

h new movie, 

th ‘ | 

\ ' ; a 5 ll 


please use the coupon on page 129 to order 


e 
your [Of educational unit 
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a good grooming program 


added 
this 
year 








































complexion care and use of lipstick 

The 4 all-new wall charts with clear-as-day pictures and cap- 
tions tell how (1) to have a cleaner, clearer complexion (2) to 
apply lipstick (3) to make pincurls and wind curlers (4) to 
give home permanents. 


health and make-up facts 

Completely new student booklet, “‘Beauty on a Budget,” gives 
information on health and make-up as well as on hair care 
and styling. Each student should have her own copy of this 
booklet, so be sure to order enough to go around. 


how to present new material 

Toni’s new Teacher’s Guide organizes all material for your con- 
venience in teaching. You’ll find the five lessons for a week’s 
course easy to conduct, interesting and helpful to your students. 


new 16 mm. film in sound and color 


Produced in Hollywood in 
sound and color, ‘‘Heads Up 
for Beauty”’ tells an appeal- 
ing and pointed grooming 
story about three sisters and 
their mother. The film fea- 
tures Irene Hervey, Sally 
Frazer, Luana Patton, and 
Mimi Gibson. If you wish 
to show this 23-minute film 
to your classes, please give 
us a choice of 2 dates. 


Scene from movie, 
“Heads Up for Beauty” 
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Practical's Board of Editors who will guide and evaluate your magazine for the coming school year. 





EDUCATION 

e Dr. BOND’S name has been proudly 
listed in our editorial masthead 
for two years and we are happy 
to announce that she will continue 
to give us her guidance in planning 
Practical’s issues. Dr. Bond is head 
of the department of Home and 
Family Life, Teacher’s College, Co- 
lumbia University, where she has 
taught since 1926. Dr. Bond is active 
in international affairs. She is in 
charge of the placement of students 
on the International Committee of 
the American Home Economics As- 
sociation. Recently she has become 
editor of a Home Economics Series 
issued by Prentice Hall, D. C. Heath 
& Co., and McGraw-Hill Book Co. 


e MISS FALLGATTER has devoted 
her professional life to education in 
the field of home economics. After 
five years of high school teaching in 
Iowa and Minnesota she served as 
city supervisor of home economics 
in Duluth, then as state supervisor 
in Montana. She has also held 
teacher-training positions at the 
University of Minnesota and Mon- 
tana State College. For 12 years 
Miss Fallgatter was a member of 
the Home Economics Education 
Service in the Vocational division of 
the U. S. Office of Education, serv- 
ing as regional agent and later chief 
of the service. From that position 
she went to Iowa State as head of 
the home economics department. 


EDUCATION AND EXTENSION 

e Miss DEISCHER has had wide 
experience teaching in Iowa high 
schools and at Coe College, Cedar 
Rapids, Iowa. She has served in 
many capacities in county, district 
and state home economics associa- 
tion activities. For the past seven 


14 


years Miss Deischer has been assist- 
ant state supervisor of home eco- 
nomics education in Oregon and has 
served as state advisor of Future 
Homemakers of America. With this 
busy schedule she has found time to 
contribute to a weekly newspaper 
and is a member of Theta Sigma 
Phi, national journalism honorary 
organization. 

NUTRITION 

e MiSs BRICKER is director of the 
Home Economics Bureau, Health 
and Welfare Division of the Metro- 
politan Life Insurance Company. 
Formerly field director of the divi- 
sion, she still travels part of the 
year, lecturing, advising educators 
and other professionals in the nutri- 
tion field. This work includes appear- 
ances on radio and television from 
coast to coast. Before joining the 
Metropolitan staff Miss Bricker was 
a hospital dietitian in Michigan, and 
a Community nutritionist in Mas- 
sachusetts and New Hampshire, then 
Nutrition Director of the Connecti- 
cut Dairy and Food Council. At 
present she is serving on the steer- 
ing committee of the Office of 
Education’s Committee of Home 
Economists in Education and Busi- 
ness, on business-sponsored teach- 
ing aids. 


TEXTILES AND CLOTHING 

e Miss RATHBONE is chairman of 
the department of home economics 
at the University of Texas, Austin, 
Texas. Born and educated in Texas, 
she came to Columbia for her 
Master’s degree in home economics 
then returned to her native State. 
From 1919 to 1922 she taught at 
the Southwest Teacher’s College. She 
joined the faculty of the University 
of Texas in 1922. Miss Rathbone 
taught summer sessions at the Uni- 
versity of Missouri, University of 
Tennessee, and University of Wash- 
ington, from 1925 to 1935. She is co- 
author, with Elizabeth Tarpley, of 
a widely-used high school text book, 
Fabrics and Dress, published by 
Houghton Mifflin Company. 


EQUIPMENT AND MANAGEMENT 

e Miss ROHKAR joined the staff of 
the School of Home Economics at 
the University of Connecticut in 
September 1953. Before that time 
she had made Extension Service her 
career. She has been a county home 
demonstration agent in Nebraska 
and State home demonstration leader 
in Wyoming. For many years she 
developed extension home manage- 
ment programs in cooperation with 
State Extension Service staffs as a 
member of the Federal Extension 
staff. Miss Rohkar has taught sum- 
mer school in a number of land-grant 
colleges and has participated in sev- 
eral national and international con- 
ferences such as the White House 
Conference on Children and Youth, 
International Management Congress 
and Associated Country Women of 
the World. 











As your executive editor my job is to expedite, 
coordinate, and balance the editorial content. I am 
responsible for 
month under the guidance of your board of editors. 
To do this I need your help too—your contribu- 
tions and experiences. 
written for home economists, by home economists. 
Let’s work together to make it a valuable clearing 
house for ideas, a better-than-ever teaching aid. 
—IRENE PARROTT, Executive Editor. 
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CHALK TALK 
ON 


INFANT 
NUTRITION 


FOR FREE COPIES of Teacher’s 
Manual and desired number of Students’ 
Leaflets, write to Gerber’s Baby Foods, 
Dept 629-4, Fremont, Mich. Or see coupon 
section of this magazine. 
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A HELPFUL AID TO 
CLASSROOM PLANNING: 


Gerber’s Teacher’s Manual—an authoritative 
teaching guide, outlining the basic facts of 
infant nutrition, feeding techniques and cost of 
modern baby foods. Prepared by qualified 

home economists specializing in this field. 


A HELPFUL REFERENCE 
FOR HOMEWORK 
ASSIGNMENTS: 


Gerber’s Students’ Leaflet —covering the basic 


food groups for infants from birth through 


the second year, and the place of specially 
prepared baby foods in infant feeding. Special 
“Sitter’s Guide” included. 


Babies ane oun business... wr only busimess | 


(Gerber. 
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60 STRAINED AND JUNIOR FOODS, INCLUDING 
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|More Success to Ruthanna! | 


RUTHANNA RUSSEL, editor of 
Practical Home Economics  since| 
1948 and a member of the staff since 
1946, has resigned the editorship to 
join the educational department of 
the Simplicity Pattern Company, Inc. 
Miss Russel’s decision to leave the 
magazine she guided with a talent 
unique for selecting content of the 
standard was 


| not an easy one for her to make or 


to save*25 10565 cleaning 
their cotton rugs at home! 


SIMPLY APPLY IT! THEN WIPE BRIGHT! 


At last! Here is the most effective, 
reliable way to clean even your own 
wall-to-wall cotton broadloom! An ex- 
clusive Glamorene process leaves 
fugs cleaner, fluffier, than ever before! 
It works without soaking! Leaves no 
after odors! And no discolorations. 
;Send for Glamorene’s special intro- 
*ductory offer now! 
























UNLOCKS DIRT IN COTTON FIBRES! 
Glamorene’s soapless “triple-action 
lather’? penetrates, unlocks and 
whisks away imbedded dirt! Then 
“seals” fibres to retard re-soiling — 
keeps rugs cleaner, longer. 





ws 
SPECIAL INTRODUCTORY OFFER! 


(For Home Economists only!) 
SAVE! 
Glamorene Cotton Rug Cleaner 14 gal. 
cleans average 10’ x 15’ rug. Regular re- 
tail value... $2.49. With FREE Glam- 
orene Applicator for Cotton rugs only! 


SPECIAL PRICE...$1.50 
MAIL COUPON TODAY — SEE PAGE 131 


GLAMORENE, INC., MAKERS OF 


Wool Rug Cleaner Upholstery Cleaner 
Miracle “Brush Bath” Paint Brush Cleaner 


10 East 44th St., New York 17, N.Y. 





| the staff to take. 
| years, 
| editor had gained nation-wide recog- 
| nition for her contribution to home 


| nomics that has been a major in- 
| terest 


In a short span of 
this young and personable 


economics education through the 
medium of this magazine. In ex- 
plaining her decision to move on to 


| Simplicity Pattern, Miss Russel said 


she saw it as an opportunity for 
personal and professional growth by 
a-return to the branch of home eco- | 


since her college days—the 
field of clothing and textiles. We 
wish her the full measure of satis- 
faction and happiness in her new 


| responsibilities. 


Miss Russel’s well-trained staff of 
assistants and contributing editors— 
all home economists—will continue 
their valued services under the di- 
rection of Executive Editor Irene 
Parrott. Miss Parrott has been an} 
editor in the field of parent educa- 
tion for 15 years. Author of a book | 
on entertaining, and one for chil-| 
dren, she has also written for) 
women’s magazines on a_ wide! 


| variety of household and child care | 


subjects. | 
A new Board of Editors, consist- | 


| ing of six distinguished leaders in| 
| the main 


branches of home eco-| 
nomics, will serve as co-pilots to the | 


| regular staff under Miss Parrott’s | 


editorial direction. 


Mew Lippe | 
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| your students 
can create 
1001 Room Settings! 


MAGEE 


“Do-It-Yourself” 
KIT helps you 
teach decorating! 


This is “Decor-Rama,” a clever 
classroom aid that makes learning 
fun...teaching easier! 

It’s a Planning Kit for setting up 
miniature rooms and “furnishings.” 
Cut-outs for furniture, carpets and 
rugs, draperies, each in a wide range 
of colors. The decorating schemes 
are endless! 

It’s a book of decorator informa- 
tion. Includes 4-page “course” in 
color, guide to furniture “period” 
choice, full glossary. 

Send today for this colorful, spiral- 
bound 26 page portfolio. 25¢ each. 


See coupon page 135 


another service of 


Md2ee 


carpets and rugs 


Tue Macee Carpet CoMPANY 
Mitts: BLoomssure, Pa. 
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Here is the favorite 
of women everywhere—the Better 
Homes & Gardens NEW Cook Book. With more than 5 
million copies sold, cooking satisfaction is guaranteed. And 
this New Edition is ideal for classroom use, to fit the 
individual needs of your students. 

One pupil wants to study tested recipes, tested shortcuts. 

(nother wants to master modern methods, modern work- 
saving ideas, modern equipment. 

Then there’s the pupil who wants everything about 
and she means everything . .. in one author- 


cooking . . . 
can refer to. She just loves cooking. 


itative book she 
Yes, different pupils want quite different things from a 


Better Homes 


and Gardens 
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Teachers 









ON 


THIS NEW EDITION 
OF AMERICA’S 
~ FAVORITE COOK BOOK 


cook book. Yet they all want the satisfaction of success. 

Your pupils, too, will develop their own specialties . . . 
and their own special reasons for preferring Better Homes 
& Gardens NEW Cook Book. 

Because they all want SUCCESS ... and that is what 
you can help them to achieve with this NEW Cook Book. 
Next to your own teaching it’s their best guarantee of 
success! He ‘lps each one develop a flair with never a failure. 

Priced $3.95 at bookstores ... but the Editors of Better 
Homes & Gardens offer special rates to teachers and home 
economists; $2.75 for 1 to 9 copies; $2.50 for 10 or more 
copie s. Add 50¢ in Canada. 

Use Connon on page 143 of Coupon Service Section. 


Your 
students’ 


VERY 
2 OWN 
= Cook Book 


in Book 








In home economics teaching, 
you will want to know the 
facts about this new devel- 
opment which makes rayon 
completely washable. 


Avcoset tayon fabrics can be laundered 
by any method without excessive shrink- 
age or color loss. Avcoset rayon has 
increased wear-life and ability to stand 
up under abrasive strains of hard usage. 





* “Short Course in Rayon” — Complete 
information, including new leaflets 
on “Permanent Washability” and 
“How Rayon is Made”; also information 
on care, buying, sewing and 
uses of rayon. 


* “Decorating with Rayon Fabrics”— 
A teaching unit containing information 
on new all-washable AVCOSET rayon 
decorating fabrics and new trends in 
floor covering; also informative 
reference material on care and fabric 
selection for home decorating. 


You'll find these units indispensable 
in teaching Home Economics, Decorating, 
and Textile and Clothing classes. 


Use coupon section to order free copies! 


*Trademark of American Viscose Corpora- 
tion, for fabrics and cellulose ethers. 


AMERICANWEE”” 


VISCOSE 


CORPORATION 


America’s first producer of man-made fibers 


Box 864, G.P.0 New York 1, N.Y 
Dept. PH 9-54 
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A Home Economics Information | 


Exchange has been set up within 
the nutrition division of the U. N.’s 
Food and Agriculture Organization. 
Purpose of the exchange unit is to 
help home economists in various 


| countries to share information for 


| their mutual benefit. 


The first project of the exchange 


‘is a listing of printed home eco- 


nomics materials available in FAO 
member countries which might be of 
interest to workers in other coun- 
tries. 


MEETINGS 
October meetings include National 
Home Demonstration Agent’s Annual 
Meeting, Chicago, Illinois, October 
10 to 183; and the 37th annual meet- 


ing of the American Dietetic Asso- 


ciation, October 26 to 29 in Phila- 


| delphia, Pennsylvania. 


The American School Food Serv- 
ice Association will hold its annual 
convention in Miami Beach, Florida, 
November 17 to 20. 


DID YOU KNOW 


. that pretty Miriam Steven- | 


| son, who was the winner of the 
| “Miss Universe’ contest held this 


summer, is a home economics stu- 


| dent at Lander College, South Caro- 


lina? 


NEW YORK STATE OFFICERS 

Dorothy Lawson, of the New York 
State Education Department, Al- 
bany, was named president-elect of 
the New York State Home Eco- 
nomics Association at its annual 
meeting held last spring. 

Other new officers are Martha 
Pratt, State University Teacher’s 





| College at Oneonta, vice-president; | 


| encourage family fun together at | 
| | 


and Mary Elizabeth White, a New | 


York nutrition consultant, secretary. 


FUTURE HOMEMAKERS 


“Are You a Leader for Better | 


Homes?” was the theme of the four | 
regional meetings of the Future | 
Homemakers of America, held this | 
summer. Members met to discuss | 


| what they could do through FHA to 


encourage teen-agers to share in 


family living responsibilities, and to | 


| home. 


Family financial planning and 
management, and what young people 


| can do to develop a feeling of trust 


(Concluded on page 88) 














In every recipe 


TIME 


is the 
vital 









ingredient 





your students 
correct timing 
with these 


MARK-TIME 


Timers 





In your teaching, you're con- 
stantly stressing the importance of 
accurate timing. Whether it’s boil- 
ing, or baking, roasting or mixing, 
time’s an important part of the 
recipe. Time is important in your 
other courses, too — in laundering 
methods, for home permanents in 
good grooming courses and in 
many others. 

The Mark-Time Timer habit is a 
mighty good one to teach — be- 
cause it builds a lasting respect for 
the importance of TIME! You'll need 
several Mark-Time Timers — better 
order them now! 


USE OUR SPECIAL 33!/,% DISCOUNT 


COUPON 88 IN COUPON SECTION. 


2119—2 speeds. Times in 
minutes, up to 1 hour 
— for lengthy opera- 
tions . Times in sec- 
onds up to 6 minutes 
—for short opera- 
tions. White plastic 
case; white and 
chrome dial. Price 
$3.30 ea. to you. 


2202 — Modern de- 
sign, in contrasting 
colors. Times any op- 
eration up to one 
hour. Ivory base; 
maroon dial knob. 
Price $2.65 ea. to 
you. F 





>, 


ra M. H. RHODES 
MARIS LIM 2 : , ee. 
b/d HARTFORD, CONNECTICUT 


America’s leading designers and 
manufacturers of mechanical timing devices 
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INTRODUCING... 


Canco’s latest 
booklet trio 


Menus and recipes! 
Serving suggestions! 
Shopping guides! 


Every meal Canco-quick! 


If you were not at the San Francisco convention last summer, here’s 
your opportunity to sign up for these newest teaching aids. Just in 
time to help you plan this year’s schedule, Canco offers you: “Let's 
Serve Salmon,” “Canned Meat Magic” and “Tuna Talk.” 

These booklets are packed with recipes for wonderful dishes that 
can be prepared quickly and easily from canned foods. Your students 
will learn the value of today’s canned foods in basic menu planning. 
Only in cans is such a wide variety of foods readily available—any 
season, anywhere. 

Recipes are planned for preparation during a class period. And 
every recipe has been very carefully developed in Canco’s Home 
Economics Test Kitchens. 

If you would like to receive a copy of each of these booklets, mail 


the coupon which appears on pagelO1 of this issue. 
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7 
eachers are 


saying about... 


ADVENTURING 
IN 


HOME LIVING 
Book 1 


by Hazel M. Hatcher 
and Mildred E, Andrews 


“Tt’s the best book I’ve found so 
far in my field, a real ‘tool’ to use, 
a book that may be used at any 
point of work.” 


“ 


. a very much needed interpre- 
tation—guide—and help for con- 
structive learning experiences in 
homemaking education.” 


“The illustrations are excellent, 
and up to date. The text is easy 
to read... . Good coverage for all 
phases of homemaking. Useful for 
boys as well as girls.” 


“I showed the book to some of my 
students. ‘Gee, this will be fun to 
study.’ ” 


Other Heath texts 


in Home Economics: 


FOODS 
Their Nutritive, Eco- 
nomic, and Social Values 


2nd ed. (1954) 
HARRIS and HENDERSON 
CLOTHES WITH 


CHARACTER, rev., 
(1954) CRAIG and RUSH 


D. C. HEATH 
AND COMPANY 


Sales Offices: New York 14 Chicago 16 
San Francisco5 Atlanta 3 Dallas | 
Home Office: Boston 16 
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Adventuring in Home Living, Book 1 


By Hazel M. Hatcher and 

Mildred E. Andrews. 

D. C. Heath and Company, Boston 
Price $3.60 Pp. 502 1954 


Students and teachers will equally 
enjoy using this textbook. It was 
written to meet the needs and in- 
terests of young adolescents’ in 
homemaking education. 
the reading level of the young teen- 


ager, the book has a personal ap- | 


proach which is used to show stu- 
dents that others in the same group 


are having similar experiences and | 
Often the text takes the | 


problems. 
student into other homemaking class- 
rooms where students and teachers 
discuss classroom activities. Stories 
which portray some of the real prob- 
lems of teen-agers are also woven 
into the text. 

Teacher-pupil 
stressed throughout the book. Em- 
phasis has been placed on cooperative 
planning and carrying out of class- 
work on the theory that the student 
tends to assume more responsibility 
and interest in the work when it is 
planned cooperatively. 

Informal and self-evaluation de- 
vices are stressed to help students 
learn to evaluate themselves, so that 
they can build up better personal re- 
lations with their own group, their 
families, and their community. 

As well as being easy to read, the 
book is attractively illustrated and 
well presented. It is a text that stu- 


dents will want to keep for future 


| use, rather than selling it as soon as 


the course has been completed 


Singer Sewing Book 
By Mary Brooks Picken 


| Singer Sewing Machine Co., N. Y. 


| well-known 


Price $3.00 Pp. 260 1953 (Revised) 
Suitable for both classroom and 

home use, the revised edition of this 

sewing book contains 


| new sections on fashion, stitching 


techniques, treatment and pressing 
care of synthetic fabrics, a 
thread and needle chart, and explana- 


| tions of new techniques of sewing 
| skills. 


Although some hands stitching 
techniques are illustrated, the text 
deals primarily with the use of the 
sewing machine in home dressmak- 

(Concluded on page 22) 


Prepared at | 


relations are | 


new | 








McKnight Publications 
s@ PRACTICAL 

PARLIAMENTARY 

PROCEDURE 


rk 
Rose Marie Cruzan 





Rules of Order 
Book 
Revised edition. 


This enlarged up- 
to-date book on 
rules of order 
covers every phase of parliamen- 
tary law. Easily read and easily 
understood. Gives terms, neces- 
sary steps to obtain action, tells 
how to obtain the floor, gives 
pointers for members and offi- 
cers, rules of motions, amend- 
ments, nominations and elections. 
Accurate in all respects. The or- 
ganization and presentation of 
this book are based upon Stand- 
ard Rules of Order and actual 
teaching experience. Cloth 
bound. 212 pages, containing 
complete index and tables. 


$2.50 


HOW TO EVALUATE 
STUDENTS 


Dr. Henrietta Fleck 
This excellent 
publication pre- 
sents Evaluation 
as a part of the 
total teaching 
program. Special 
interpretation in- 
cluded for the field of home eco- 
nomics. Gives helps in under- 
standing and appreciating indi- 


viduals. $1.00 


WEAVING 
HANDCRAFTS 


By Marthann Alexander 
New 1954 edition. This book pre- 
sents varied weaving techniques 
and understanding of yarns and 
cloth that youngsters or grown- 
ups can handle and enjoy. Does 
not require expensive looms. 
Shows how to make and use in- 
expensive equipment. Includes 
how to make belts, purses, rugs, 
pot holders, place mats, and 


many other items. $1.25 


Use coupon fo order approval copies 











-McKNIGHT 


McKNIGHT 





PUBLISHING COMPA v 
Dept. 272, Market & Center Sts. | 


Bloomington, III. 





PRACTICAL HOME ECONOMICS 


a Saal 


fj ae 


way 
Raia 





i 
& 
& 


OE RTOS. PT 


ae 


Peas RR OP A ER 


aS 


pCR SL EE 


A ype 


“ae 


ROS. SLPS, 











The ONLY 


Recipe Book of 
its kind... 


TO TEACHERS 










Over 125 Taste Tempting Treats Made Easy with the 


Magic of FIAKO First in Mixes 


PLUS VALUABLE TEACHING AIDS 


As a home economist you appreciate the value of prepared 
mixes... their ease of use and sure, foolproof results, 
Now. FLAKO—First in Mixes, opens a whole new vista 
of eating pleasure . . . out-of-the-ordinary dishes prepared 
the simple way with mixes. 

The Flako Recipe Album is divided inio six sections. 
One for each of the Flako Mixes... Pie Crust Mix, Corn 
Muffin Mix, Cup Cake Mix. Cookie Mix. Biscuit Mix and 
Popover Mix. After the basic recipe in each section come 
the sparkling variations each mix makes. Everything, 
from cover to cover, thoroughly “kitchen-tested.” 
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This unique and magnificent 52-page book with many 
beautiful 4-color photographs is yours for the asking. With 
your copy come valuable teaching hints suggesting how 
your classes can be made even more interesting. Also dis- 
cover how your students may obtain the Flako Recipe 
Album for their own use. Don’t delay . . . 


CLIP COUPON IN THE 
SERVICE SECTION, NOW! 
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Books for 


Home Economists 





YOU CAN MAKE YOUR OWN 
GLOVES by Edith Hummel. Pro- 


fessional “how to” book for amateur 
and pro alike. The President of a 
large glove company wrote: “It’s a 
wonderful job, particularly Chapter 
4. This is the first time I have ever 
seen the mysteries of the cutting 
table clearly revealed with the 
printed word.” Only $2.00. 


YOU CAN MAKE YOUR OWN 
BAGS AND ACCESSORIES 


by Edith Hummel. Another profes- 
sional job, yet clear and plain enough 
for the beginning or amateur artisan, 
with full sized patterns and complete, 
detailed instructions for making hand- 
bags, belts, and other fashion acces- 
sories. $3.00. 


SHORTHAND FASHION 
SKETCHING by Patricia L. Rowe. 


No special talent necessary to learn 
this practical short-cut to describe, ex- 
plain, remember fashion designs. 
Used by leading fashion institutes, 
college and university classes, lead- 
ing store fashion coordinators, and 
Women’s Wear Daily fashion report- 
ers. $3.95. 


FIFTY YEARS OF FASHION 
by Fairchild Staff. Half a century of 
change in apparel styles and types, 
step by step, reflecting events and 
attitudes, history and popular myths 
of the moment. Illustrated. $2.00. 


THE AMERICAN WAY OF 
DESIGNING by Gertrude Cain. 


Written for serious students of design, 
fashion coordinators, stylists and 
manufacturing executives in the gar- 
ment trades. Illustrated. $4.50. 


HISTORY OF LINGERIE IN 


PICTURES by M. D. C. Crawford 
and Elizabeth G. Crawford, Abbre- 
viated text, profuse illustrations tell- 
ing the fashion history of intimate 
apparel from ancient through mod- 
ern times. A bargain in authentic in- 
formation. $1.00. 


HISTORY OF CORSETS IN 
PICTURES by M. D. C. Crawford 


and Elizabeth A. Guernsey. From an- 
cient Greece to modern Paris and 
New York fashion salons, pictorial 
outline of the forms favored by glam- 
our gals of every era. Only $1.00. 


FABRIC FACTS, Pocket manual 


of definitions and factual information. 
Compiled by editors of Women’s 
Wear Daily. 25 cents. (No discount 
on single copy.) In quantities of 10 
or more, 20 cents each; 100 or more, 
15 cents each. 


All subject to Educational Discount of 
20%. Professional Books are Tax 
Deductible. In NYC add 3% City 
Sales Tax. 

Use Coupon #102 Page 145 


Book Division 


FAIRCHILD PUBLICATIONS, Inc. 


7 E. 12th Street, New York 3, N. Y. 











New Books 
(Continued from page 20) 


ing and home decorating. More than 
one thousand easy-to-follow  dia- 
grams, charts, and color illustrations 
show techniques in dressmaking, 
tailoring, slip cover, drapery, and 
gift making. The sketches and text 
are coordinated in a manner to make 
them completely useful for the be- 
ginner, student, and experienced 
sewer. 

The Skin Problems Facing 

Young Men and Women 

By Herbert Lawrence, M.D. 


Timely Publications, San Francisco 
Pp. 70 1949 


This book, which was prepared by 
a San Francisco dermatologist, will 
be of special interest to parents, 
teachers, and young people concerned 
with adolescent skin problems. 

Written in a down-to-earth man- 
ner that the teen-ager will readily 
understand, the book discusses acne 
simply and thoroughly. Dr. Lawrence 
dispels many of the “myths” about 
skin problems, and tells young people 
what they can do to help themselves 

—warning that ‘there is no short 
cut to the cure of acne.” 

Dr. Lawrence also discusses the 
importance of consulting a skin spe- 
cialist, and describes methods of 
treatment. And last but not least, 
he emphasizes the relation of acne 
to emotional problems and tensions 
of the teen years. He cautions that 
unless carefully handled, “severe 
acne brands as much of a scar on 
the personality as on the skin.” 


Electric Fryer-Cooker Recipes 

By Julia Kiene 

M. Barrows & Company, Inc., New York 
Price $3.00 Pp. 254 1954 


This very special cookbook has 
been prepared by a well-known home 
economist to help owners get the 
most from their combination electric 
fryer-cookers. Mrs. Kiene has tested 
and retested the 250 recipes offered 
in this book. All are designed to be 
used with the fryer-cooker. 

An introductory chapter describes 
the use and care of the appliance. 
It includes tips on the type of fat 
to use, how to clean, and where to 
store. Suggestions are given for 
using the appliance as a_ bun 
warmer, steamer, and roaster. 

The variety of recipes is com- 
plete from cocktail delicacies to 
candy and preserves. Ingredients 


and directions are clearly presented 
and include time and temperature 
requirements for each recipe. Com- 
plete menus are given throughout 
the book to enhance the service of 
the recipes presented in the book. 
























Compare this widely 
used textbook 
with any other! 


McDermott « 





HOMEMAKING FOR ‘TEEN-AGERS is un- 
equalled in content, organization and price 
pe sae and endorsements from leaders all 
over the nation point up its definite superi- 
ority for use in grades 7-8-9. Teachers have 
written about its excellent organization and 
presentation . . . its better readability, ref- 
erences and illustrations. 
TALKS DIRECTLY TO THE STUDENT 
easier for the reader to fall ow. Out- 
st anding references and other teaching aids 
are conveniently located at the e.d of each 
chapter. Contains far more photographs than 
any other general home economics textbook. 
pel greg and written for teen-ager accept- 
ance and appeal. 
INTEG RATED in a practical way to meet 
all school situations. Appeals to BOTH 
BOYS AND GIRLS . provides experience 
in food buying and preparation (140 pages 
bigger and better than any other book at 
this level), clothing selection, sewing, good 
grooming, child care, family living, etc. 
VERY STRONG ON PERSONALITY DE- 
VELOPMENT. Over 250 photos of boys and 
girls at wor . . more than 70 activity 
projects. McDermott & Nicholas . . . .$2.96 
Circle Book No. 1 in coupon, Coupon Section. 


MAKING CLOTHES FOR 
YOUR LITTLE GIRL 


TANOUS. Full directions for dresses, jump- 
ers, playclothes, pajamas, etc. with com- 
mercial patterns, Own patterns, no patterns. 
A treasure chest of ideas for collars, cuffs, 
decorations, etc. Over 380 illustrations, many 
in color :. 2.95. No. 2 in coupon. 


DESIGNING YOUR OWN 
DRESS PATTERNS 


TANOUS. The one best way to achieve a 
perfect fit! Tells how to make patterns for 
clothes that express personal individuality and 
taste. Covers every step in a way that’s per- 
fectly understandable . . . $5.95. No. 3 in 
coupon. 
TAILORING SUITS 
THE PROFESSIONAL WAY 
POULIN. Covers every operation in simple, 
understandable language coats, trowers, 
skirts, etc. Shows faster ways of workine 
easier drafting, clearer unde rstanding of coat 
mechanics Explains FITTING IN DETAIL 
50. No. 4 in coupon. 


MEAL PLANNING 
AND TABLE SERVICE 


McLEAN. A guide to gracious ae in the 
average home. Includes meal planning, tah le 
service, table mz anners, Carving, serving 


menu-making, serving food attrac tively, ete. 
-tells students how to rise to every occasion 
$3.00. Book No. 5 in coupon 


COMPLETE MEAT COOKBOOK 
McLean and Campbell (No. 6 in cree 


Pr re OR SEE Eee Cree so agua aD 
TABLES OF FOOD VALUES 
Bradley (No. 7 in coupon)..... sce sce 

Home Economics Catalog = and 


“Do-It-Yourself” Circular 

also examination of the books de- 
scribed and listed above. See our 
coupon, COUPON SECTION 


CHAS. A. BENNETT CO., Inc. 
1204 Duroc Bidg., Peoria, Ill. 
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The presence of this seal indicates 
that all nutrition statements in 
the advertisement have been 
found acceptable by the Council 
on Foods and Nutrition of the 
American Medical Association. 
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NATIONAL DAIRY COUNCIL 


111 NORTH CANAL STREET #* CHICAGO 6, ILLINOIS 


A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1954 


fand to the growth processes. 




























HUNGRY TEENS! 


Just giving the hungry teen-ager 
enough food to satisfy his or her appe- 
tite won’t necessarily satisfy nutri- 
tional needs as well—the diet must 
supply all the nutrients required for 
this period of rapid development. 

Greater independence in choice of 
foods begins at this age. Emotional 
changes occur. Physical growth is 
rapid, and activity is intensified. 
Faulty food fads and poor eating habits 
should be guarded against. 

Physical growth of the adolescent 
means rapid growth of the long bones 
with greatly increased storage of cal- 
cium and other minerals.! The amount 
of protein deposited in muscle and 
other soft tissues is also increased. 

Growth always requires energy, most 
economically supplied by fat and car- 
bohydrate. Minerals and vitamins are 
essential to the utilization of energy 
For in 
stance, thiamine is essential to metabo 
lism of carbohydrates ...vitamin D 
is essential to normal calcification of 
bone. 

The chart shows how the protective 
foods can be combined to meet the 
nutritional needs of teen-age growth. 
Dairy foods are our best source of 
calcium and riboflavin . . . provide gen 
erous quantities of high quality pro 
tein... contribute fat and carbohy 
drate in a form not available from 
other foods. ..supply important quan 
tities of pre-formed vitamin A and of 
thiamine... and other essential nu 
trients as well. 

One to one and one-half quarts of 
milk, or its equivalent in other dairy 
foods —cheese, ice cream and butter—ar¢ 
recommended for inclusion in the dail, 
diet of the rapidly growing teen-ager. 
‘Stearns, G. The human requirement of 
calcium, phosphorus, and magnesium. J. 
Am. Med. Assn. /42:478, (Feb.) 1950. 





Since 1915 the National 
Dairy Council, a non-profit 
organization, has heen de 

voted to nutrition research 
and education to extend the 
use of dairy products 





Dr. Roberts, Dr. Drummond, Dr. 
chairman (standing), 


Panel on Family Relationships and Child Development. L to R: 
Henderson, Dr. 
Dr. Roy, Dr. Landreth, Dr. Hawkes. 





Morgan, 


Discussing panel on Textiles and Clothing. L to R: Mary C. 
Boyer, Dr. H. Lundgren, Doris Brockway, chairman, Joan Pat- 
terson. Not shown, Hilda Slautterback, Marshall Steel, Jr. 





The 45th Annual AHEA Convention 


We met our “Challenge”’—3000 strong—in colorful, hospitable California 


HREE thousand delegates met in 

San Francisco July 6th to 9th 
for the 45th Annual Convention of 
the American Home Economics Asso- 
ciation. Theme: ‘‘Today’s Challenge 
to the Home Economist.” 

In the deceptively leisurely set- 
ting of hospitable California, parties 
were given and tours were run for 
the visiting home economists. Twelve 
international scholarship and fellow- 
ship awards were announced. The 
Borden Award winner was named. 
Honorary and life memberships were 
presented and the new AHEA officers 
took office. Merchandise for home 
use and educational material for 





Homemaking Program: L to R: Mrs. Gwendolyn Wagner, 
Dr, Robert Rankin, Mrs. G. F. Auchinbaugh, Ethelyn Robin- 
son, Agnes Barry, Mildred Weigley Wood, Nellie Buckley. 
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schools were displayed by some 200 
exhibitors. And everybody looked, 
listened, and talked, publicly or in 
impromptu gatherings. 

The speeches, the panel discus- 
sions, the question and answer ses- 
sions ranged over the whole field of 
home economics activity, from a re- 
evaluation of national teaching 
standards to the international sig- 
nificance of the profession in science, 
industry, education, family life and 
world peace. 

In short, our minds were prodded, 
stirred, stretched and indeed chal- 
lenged! Certainly, any complacency 
we happened to have was shaken 


Arizona, 





loose during the first ten minutes of 
the keynote speech by Dr. John H. 
Furbay, Director of Air World Edu- 
cation for Trans World Airlines. 
What kind of world did we talk about 
in our classrooms—he wanted to 
know. Yesterday’s? Or tomorrow’s? 

Today’s? “We have a frontier,” 
he reminded us, “larger than man 
has ever known before. The boys 
and girls sitting in your classrooms 
are the ones who are going to de- 
velop these new frontiers. Are you 
giving them a vision of it? Or are 
you still teaching that same old stuff 
they taught when I went to school?” 

Business has gone global. Culture, 





Mrs, Eva Scully, State Supervisor, Homemaking Education, 


uses chart effectively to illustrate the philoso- 
phy, purpose, and scope of homemaking education today. 
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The “New Look” for Sewing Classrooms! 








New-model SINGER 
COMBINATION SEWING AND CUTTING TABLE 


Saves space! 
No more need to have separate rows of 
sewing machine cabinets—and still other 
rows of cutting tables. 

The new SINGER* Table fills both needs 
in one! It lets you get more machines into 
limited space—makes yourclassroom more 
attractive, more eficient. 

Makes teaching easier! 
No reason for students to shift and shuttle 
around the room. Each pair can have com- 
plete equipment ail the time. 

Each SINGER Table holds two full-sized 
SINGER* Sewing Machines and provides 

















work space for two more students. When 
machines are lowered, removable panels 
slip back into place—the whole table be- 
comes a smooth, continuous surface for 
pattern pinning and cutting. 

Has so many convenience features! 
Designed specifically for classroom use, 
each table has: 

@ Two handy drawers—plus two deep 
openings to accommodate all standard 
tote trays. 

@ Folding leaf for extra space. (Second 
leaf available for other end if desired.) 


@ Durable formica top in choice of colors. 


Table available in beautiful blond or 


dark wood. 
@ Built-in knee levers 
e All metal parts grounded. 


@ Safety switch—cuts off power auto- 


matic ally when machines are lowered. 


e Dustproof shite Ids compl te ly ene lose 


machines when not 1n use 


@ Tamiper-proof locks on panels. 


” 


@ Size—60" x 42" x 30" with 18” leaf 


Available at special school discount ith 
any full-sized SINGER heads you prefer. 


SINGER SEWING CENTERS 


A Trade- Mark of THE SINGER MANUFACTURING COMPANY, Copyright, U. S. A., 1954, by THE SINGER 


THERE’S ONE NEAR YOUR SCHOOL 
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TANUFACTURING COMPANY, All rights reserved for all countries, 





travel, diplomacy and_ philosophy, 
“everything has gone global except 
our minds. If we’re still teaching 
children to get ready for the world 
of yesterday, we’re not doing them 
much good because they are going 
to have to think globally in order 
to live.” 

After years of conventionally com- 
plimentary keynote speeches, AHEA 
members were caught somewhat off- 
guard by Dr. Furbay’s “Challenge of 
Education for One World.” And 
while the audience was still hastily 
examining its conscience and reap- 
praising its status quo as teachers, 
he gave us a few ideas to measure by. 

We all knew, he supposed, about 
the new concepts of cartography. 
“The old Mercator map isn’t worth 
a cent (except, perhaps, to the mo- 
torist). Not a thing on it is accu- 
rate except one line: the Equator.” 
Had we bothered to master the new 
maps ? 

How was our I. Q. on geography ? 


Back up her smile 
with Hea thy Teeth! 


Sa 





ee 
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Well-cared-for teeth imply good 
grooming and are vitally important 
to an attractive smile, general good 


health. 


FREE UNIT 
ON DENTAL HEALTH 


What, for example, did the word, 
for your Grooming Africa, Suggest? Savages? Nose 
rings? “Africa may well become, ; 


Dr. Furbay said, ‘“‘the biggest steel- 
production nation and continent on 
earth. If uranium is the key to 
future power, Africa is going to be 
it. Africa also has the biggest man- 
ganese mines in the world.” As for 
the Middle East: “Out in Saudi 
Arabia there is a town where there 


and Nutrition Programs 


Se 





bus drink bottlers proudly 
present their products to con- 
sumers, young and old, as zest- 


wasn’t a single house twenty years ful and refreshing thirst- i 
ago. In that town today are living h 
four thousand, pioneers, frontier Veneers. 

people... and every house in the As such, soft drinks have a 
town is air-conditioned.” This is place among the several essen- 
today! tials of the complete daily diet, 


“The teachers that children of to- 


Byes vgn for fluid balance in the human 
morrow will remember, love, revere 


Ipana presents a colorful, authorita- 


tive unit, “Better Care for Your 


Teeth” aimed at encouraging teen- 
agers to take responsibility for their 


and call great,” concluded Dr. Fur- 


vision of the future and give that 


system, along with a properly 


balanced diet of basic food 


bay, “are the teachers who have a 
elements, is vital to good health. 





own dental care. Complete unit con- vision to the children.” 


tains student leaflets, wall chart, 
teacher's manual, demonstration 
tooth model. 


ORDER TODAY! 


Between ages 12 and 20, teeth show 
the greatest amount of dental caries. 
One of the best known ways to help re- 
duce decay is to brush teeth right after 
eating. New Ipana with WD-9 blocks 
formation of tooth-decay JN 

acids for hours. LOO 


When thirst signals your 
body's need for fluids, a soft 
drink really satisfies. In addition, 
its flavoring and carbonation ac- 
tivate the taste buds, thus in- 
creasing the flow of saliva and 
stimulating the appetite. 

You may enjoy and recom- 
|mend bottled soft drinks with 
the assurance that they are good 
and good for you. 








Mail Coupon (in coupon section) to 


_ AMERICAN BOTTLERS 


Of Carbonated Beverages | 


1128 Sixteenth Street N.W. 
Washington 6, D. C. 


Educational Sewice Department 
BRISTOL-MYERS 
PRODUCTS DIVISION 


45 Rockefeller Plaza * New York 20, N.Y. 


Dept. PHE 954 
See Coupon Page 125 








In foreground, Aquila Berlas, Pakistan 
| student and friends at Adobe Lodge party. | 
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These booklets are available to help you 
teach your textile and clothing classes 











| Important 
H things 

| to know 

| about 

| acetate 
tricot 


HOW TO CHOOSE YOUR FABRICS WISELY dis- 


cusses various fabric characteristics and how fabrics 


IMPORTANT THINGS TO KNOW ABOUT ACE- 
TATE TRICOT describes exactly how knit fabrics 


are made. How to sew, cut, press and finish acetate should be handled in sewing—gathers, pleats, tucks, 


tricot. etc. How to choose the best fabric to suit a pattern. 


THE STORY OF FIBERS THE LIGHT TOUCH 


AND FABRICS explains 
yarn differences and how 
yarns are used in fabrics. 


A discussion on blended 





gives tips on ironing ther- 
moplastic fabrics, how to 
dampen, how to press 


gathers, seams and darts. 


fabrics and on care is in- Includes 6 easy ironing 


cluded. rules. 








These four booklets dealing with fibers, fabrics, pattern-fabric choice 
and ironing are clearly illustrated and to the point. We’ll send as many as you need 


to supply your classes. Just clip the coupon in the coupon section. 


& CORPORATION OF AMERICA, New York 16 
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Slip covers for 


Kleenex tissue boxes make | 


wonderful Christmas 


FREE 


—complete set of 
12 patterns by 
Mary Brooks Picken 


celebrated sewing authority 
and one of the founders of 
The Fashion Group 


I 


Slip covers for Kleenex * tissue 
boxes d» make attractive and 
useful Christmas gifts—and 
they’re a wonderfully con- 
structive sewing project as 
well. Patterns are suitable for 
grades 6 through 12 —clearly 
illustrate such basic steps as 
measuring fabric, basting, 
finishing edges, and binding. 
Start your girls sewing now. 
There’s a pattern suitable for 
every one on their Christmas 
list —and yours! 


Free! Clip and mail today! 





oifts 





For Mother — so attractive and useful, she'll 
doubly appreciate this “made it myself” Christ- 
mas gift. Covers are easily removed for sudsing. 





For Brother — this tailored cover may be made 
in a sturdy masculine fabric. Half a yard makes 
two slip covers—one for father, too. 





For Sister or Aunt-—this “Dolly Varden” cover, 
like the others, can be made from leftover fabric. 
Easy enough for even beginning classes. 





International Cellucotton Products Co. 


Educational Dept. PHE-94-K 


919 N. Michigan Ave., Chicago 11, IIl. 





Please send me the set of 12 patterns for Kleenex tissue box covers, 
and the order blank, so that I may send for extra copies. 


Name 
School or Club 
Street 


Of 
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PLEASE PRINT 


Zone State 


*T.M. REG. U.S. PAT. OFF. 





To Achieve the American Dream 


Opening a full day of research 
programs with a speech on “The 
Importance of Research,” Dr. Fred- 
erick L. Hovde, president of Purdue 
University, said, “National safety in 
a divided world at arms demands the 
support of research, both pure and 
applied, to the maximum of which 
we are capable. The cost is negligible 
compared to the cost of war and cost 
of defeat.” 

Dr. Hovde—who served from 1950 
to 1952 as chairman of the Com- 
mittee on Guided Missiles of the Re- 
search and Development Board of 
the National Research Council and is 
currently chairman of the board of 
foreign scholarships of the U.S. De- 
partment of State and president of 
the Association of Land-Grant Col- 
leges and Universities—pleaded for 
expanded research programs in edu- 
cational institutions and in govern- 
ment. 

“The value and importance of re- 
search,” Dr. Hovde said, “are now 
fully recognized in those areas in 
which the returns are tangible... 
such as industry, agriculture, medi- 
cine, and national defense... but the 
full flowering of research enterprise 
as a major national activity is yet 
to come. ... Until it does come... 
Wwe as a people cannot achieve or 
bring to reality the great American 
dream.” 


Borden Award Presented 


Dr. Jane Leichsenring, professor 
of nutrition at the College of Home 
Economics, University of Minnesota, 
won the 1954 Borden Award for 
Fundamental Research in the Field 
of Nutrition and Experimental 
Foods. Mr. J. H. McCain of the 
Borden Company, New York City, 
presented the award for the Borden 
Foundation, Inc. The recipient is 


selected each year by a committee of 
the American Home Economics Asso- 
ciation. 

Dr. Leichsenring was chosen, the 
committee stated in its report, on 
the basis of her original and funda- 





Pres. Dennis and Mrs. M. D. Faison 
at PHE booth chat with editor Parrott. 
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FREE! A new booklet from lf for classes 


in good grooming and laundering! 


Who’s Looking at You is a gay new dual-purpose booklet designed to 
make 1) lessons in laundering more stimulating, and 2) lessons in good 
grooming more fun. 

In easy, illustrated steps, students are shown how to care for and 
launder all the personal items in their wardrobes, using the sure and 
speedy methods which a modern controlled suds detergent like a// 
makes possible. 

You'll find that any of the instructions in the booklet can be trans- 
lated into fresh classroom demonstrations. And if your department is 
equipped with an automatic washer, the material in Who’s Looking at 
You will give you a chance to demonstrate something of more interest 
to your students than the laundering of the lunchroom’s towels. 

For example, just imagine the effectiveness of a demonstration in 
controlled suds laundering in which you casually toss miracle fabric 
lingerie into an automatic! How many times have you wished for in- 
structions on washing sweaters in a truly professional way! These are 
the kind of teaching ideas you can get from this newest book. Who’s 
Looking at You is 12 pages in color, size 8Y% x 11”. Free in quantities 
—just use coupon on page 137. 








all is made by MONSANTO where 


; - MONSANTO 
creative chemistry works wonders for you 





tt 











Free to new teachers: a//]’s Introductory 
Teaching Kit! 


Contains practical outlines for lessons, 
stain removal chart, copies of other book- 
lets you may order free in quantities. Also 
has order blank and information on the 
most complete manual 
in the home laundry 
field: the ‘‘all about 
laundering’ Refer- 
ence Manual nowused 
by 15,000 teachers. 
Use coupon on page 
00 to order. 
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GAG your cooking 
oa. 


classes that 


FINE 
FRENCH TOUCH 











with Modern ‘ 
Mouli Kitchen Tools \ | 
from France ‘ 
\ 
\ | 
q 
\ 
| 
| 
the [| 
Famous ; 





MOULI GRATER 
$1.00 retail 


! 
I 
I 
I 


MOULI TOOLS — Nationally 
advertised. Internationally known. | 
Used by expert cooks 

in 42 countries. 


SAFE! QUICK! 
ECONOMICAL! 
SANITARY! 


They are time savers 
food savers 
finger savers 


! 
! 
I 
I 
| 
! 
! 
| 
u 
! 
i 
I 
flavor savers 


GS 
J 


NEW TYPE 
Rapid Food Masher 
$1.89 


» 
3 Easy-Fill 


Shredder Pepper Mill 


Vegetable 


Patented 
Or 
Nut Cracker 


$1.00 


f Mincer for 
parsley, garlic, 


etc. $1.00 





/ Write for free prize winning 
; Pillsbury’s recipe made with 
/ Mouli Grater and get these 
. wonderful tools with money saving 
\ educational offer on coupon. 


\ (See Coupon Section) 
\ 


> MOULI 


WVUa lela -Nepeel ai, [emmele) ite) 7-Wile)) | 


91 BROADWAY = JERSEY CITY 6, N. J. 
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mental research, as well as her parti- 
cipation in cooperative projects dur- 
ing the period from 1948 through 
1953. She has made contributions to 
human nutrition knowledge through 
hematological and mineral metabo- 
lism studies. She has also worked in 
the field of food analysis and con- 
ducted dietary investigations. Dr. 
Leichsenring is joint author of food 
tables for a 
method of dietary analysis which 
have been widely used by students, 
teachers, and dietitians in the evalu- 
ation of diets. 


New Dimensions for Economists 


At the closing session Dr. Helen 
Judy Bond, head of the Home Eco- 
nomics Department of Teachers Col- 


| lege, Columbia University, told her 


audience that more progress toward 
international understanding and 


| peace might be made if more atten- 


tion were given to the basis of all 
national groups—the family. “Better- 
ment of family life,”’ she said, “is the 
chief concern of the AHEA. Through 
the work of its members, its inter- 
national programs, its scholarships 
and fellowships, the influence of the 
Association has encircled the globe. 
.. . There are new dimensions for 
home economics at home and abroad.” 
We are, Dr. Bond declared, key per- 
sons in the task of better inter- 
national understanding based on bet- 
ter family life. 


Let’s Discard Outmoded Concepts 


A good many adults today are still 
(mostly unconsciously ) 
now outmoded behaviorist 


school of philosophy. This held that 
a child’s personality was “‘fixed’’ by 
the age of five, said Dr. Judson T. 
Landis, associate professor of family 
sociology, Department of Home Eco- 
nomics at the University of Cali- 
fornia, in the final convention speech. 





if <4 re 4 
Westinghouse Hawaiian party for 1500. 
Hostesses Johnson, Beaucham, Kiene 


wearing gay "Leis" greet the guests. 
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FOR FREEZING /N 
SUILY MEAT FLAVOR 


When you teach the importance 
of wrapping meats for freezing — even for 
short storage — point out the safety and 
economy of KVP Freezer Paper. It’s the ori- 
ginal, and still leader in low-cost protection. 
It fits meat snugly, shuts out air, prevents 
freezerburn and mottling, keeps in flavorful 
juices. It’s the same high quality that has 
been No. 1 choice of commercial freezers for 
years — sold in convenient rolls for home 
use, with wrapping instructions in every 
box. At locker plants, retail stores, markets. 


rerzeR 


PAPER 


Seven roll sizes, 
15” to 24” wide 
50 ft. to 400 ft. 

long. 









FREE SAMPLES...WRITE! 


5<QY Facer Malas. 


Shelf Cookery Pressing Parchment 
Waxed Parchment Fancy Waxed 
Dusting Pie Tape Baking Cups 
Freezer Kalacloths Place Mats 


KALAMAZOO VEGETABLE PARCHMENT CO. 
KALAMAZOO, MICHIGAN 
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If your class is average... 


| One -third of your students 
will flunk this test’ 














Actually, more than a third of an 
average class are likely to fail this simple 
breakfast ‘‘quiz.”” A 10-state survey con- 
ducted among 41,576 students showed that 
41% did not get adequate breakfasts! You 
know what a skimpy breakfast can do to a 
student in the late morning hours. These 
students become less attentive, less alert. 





Better Breakfast Month “quiz” 


Ask your students which of the following foods they 
had for breakfast this morning: 


CI 5 Milk or milk 
beverage 
Cereal with milk “= 


or cream CJ 6 Eggs 
3 Bread, toast or rolls LJ ] Meat LJ 


4 Butter or margarine LJ 8 Pancakes or Waffles LJ 


HOW TO SCORE 


Leading nutzitional and medical authorities agree 
that the first five foods in the above list, which 
make up a basic breakfast, should all be checked. 
If five or more foods are checked, the student prob- 
ably had a good breakfast (although adolescent 
boys and active young men may require additional 
food items). Four or less checks indicate a failing 
(poor) breakfast. 


] Fruit or juice 





Breakfast . . . why is it so often 


neglected? No time is more precious in the 
home than breakfast time. That’s why breakfast is 
often the most difficult meal of all to prepare. And 
that’s where Kellogg’s comes in. Kellogg’s ready- 
to-eat cereals are quick, easy, and nourishing. (All 
Kellogg’s cereals either are made from whole grain 
or are restored to whole grain nutritive values of 
thiamine, niacin, and iron.) 

Plan now to devote at least one class period dur- 
ing September (Better Breakfast Month) to the 
most important meal of the day! 


Nlloggis 
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FREE TO HOME ECONOMICS: TEACHERS 


Kellogg’s helpful Memo- 
Calendar for the academic year 
1954-55 is yours for the asking. 
Limited supply restricts offer 
to a single copy, so write for 
yours today. Free copies of an 
informative booklet, ‘‘How to 
Choose Your Calories Wisely’ 
are available for distribution to 
your entire class. 





Send today. Use handy coupon on page 135 


OF BATTLE CREEK 


“BREAKFAST IS OUR BUSINESS” 

































































































































many students are actually 
confused 

fast | about 

i, | menstruation 


Do you blame them? 
Many students are 
caught between a wall of reserve in the 
home and a wave of misinformation 
from their contemporaries. Only from 
you, their teacher, can they learn the 
facts about menstruation—clearly, 
scientifically, 
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“How Times Have Changed” is an 
excellent manual on this subject—a 
mine of information for teachers. 
Ranges from ancient prejudices to 
present-day truths. With anatomical 
charts. Doctors’ papers. Bibliographies. 
Students’ booklet (‘It’s Natural—It’s 
Normal”) gives detailed description of 
menstruation and its care. 

The facts about internal sanitary 
protection are also presented in this 
material. You'll find this interests your 
students deeply. Fill out coupon for 
prompt reply. 


CC Uly, 
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This isn’t so, Dr. Landis continued. 
“Tne home may be at fault in start- 
ing personality growth in the direc- 
tion of poor mental health, but the 
school and society are equally at fault 
if we do nothing to rebuild the 
mental health of the child and to 
change his growth pattern. ... The 
evidence is convincing that person- 
ality is not fixed at three months, 
three years, ten, or fifty years. Per- 
sonality grows and changes through- 
out life... . The child’s conception of 
self . is an important factor in 
his personality development. [But] 
a few unfortunate experiences or 
mistakes ... do not necessarily mar 
a child for life. .. . Children are very 
tough. . . . Sometimes we spend too 
much time helping the teen-ager ad- 
just to his family. 

“A better and more fruitful em- 
phasis might be put upon preparing 
this teen-ager for wise parenthood. 
If we could train a generation of 
young people for marriage and par- 
enthood, we would do much to reduce 
delinquency and crime, mental ill 
health, alcoholism and drug addic- 
tion. ... We would have more happy 
marriages more people doing 
effective work in their jobs, more 
happy old people, and, I am certain 
... less need for psychiatry.” 

New AHEA Officers 

President: Catherine T. Dennis, 
former AHEA vice-president, state 
supervisor of home economics in 
North Carolina Department of In- 
struction, and a life member of 
AHEA. Miss Dennis succeeds Mrs. 
Elizabeth Sweeney Herbert. 

Vice-President: Mrs. Edna Kraft 
James, former state supervisor of 
home economics in Iowa and former 
teacher of home economics at Iowa 
State College and at Colorado Agri- 
cultural and Mechanical College at 
Fort Collins. 

(Continued on page 71) 





Mrs. Elizabeth Sweeney Herbert hands the 
gavel to new Pres. Catherine T. Dennis. 








electricity IS 
a woman’s business 


Teach tomorrow’s home- 
makers how to avoid annoying 
blackouts, blinking lights, unsafe, 
unsightly octopus tangles and all 
the other troubles and inconven- 
iences that result from insufficient 
wiring. With the National Adequate 
Wiring Bureau’s Lesson Plan Book, 
prepared by experts especially for 
your use, this vital subject is easily 
taught. 

4-part Lesson Projects cover 
electricity as it relates to home 
planning, interior decoration and 
kitchen and leundry efficiency. 
Teachers are enthusiastic about 
using them. Each lesson provides 
simple explanations and solutions. 
This year, new Student Study 
Sheets make teaching of this sub- 


ject even easier. 
Send for 


FREE Lesson Plan Book 
“Electric Wiring — Its Relationship 
to Modern Homemaking” plus new 


Student Study Sheets. 


Use coupon on page 137 
or write to: 


NATIONAL Aocouare Wrainc BUREAU 


155 EAST 44th STREET, NEW YORK 17, N Y 
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You'll cheer for this 
time-saving planning unit... 
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project sheets 


Humorous sketches of family situations: 
When father catches the 7:50. 


What time is breakfast time? 
Please come over to my house. 


PLE 
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G -page 


illustrated brochure 


Important information on the Basic Seven 
Foods, told and illustrated with a light 
touch. Easy to read and understand. 
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~~ New classroom teaching aid 


Specially planned to save you time and work. 
Easy to explain to students...easy to mark. 























Regular Size 
(12 biscuits) 


NATIONAL BISCUIT COMPANY 


(6 biscuits) 
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Send for ‘““Make Mine Breakfast” today! 


4 Dept. P-9 
j NATIONAL BISCUIT COMPANY, Niagara Falls, N. Y 4 

l FREE! Please send me without charge, copies of ‘‘Make Mine 
I Breakfast” which includes 3 student project sheets for each brochure 
| Name Title 

I School 

Address 

I City... state 

| Number of students taught 


FOR A BETTER BREAKFAST: NABISCO SHREDDED WHEAT 
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Let’s Take 


Stock 


You may share this teacher’s doubts as she asks, “Are we peddlers of standard 


personalities — mechanized solutions? Are our students spinning 


like tops in an effort to be well-rounded?” 


Mf) HERE was a time when I found 
life very simple and excelled in 
giving advice. I had a_ positive 

answer to any household problem 

you could name. Parents had only 
to look as if they might be going 
to ask my advice, and the solution 
was on the tip of my tongue. That 

was, I might add, a time when I 

lived in an apartment, took all of 

my meals out, and laundered only 
my hose. 

Today I walk humbly, wondering 
if I could do as well as the parents 
who are seeking my advice have 
done. It’s not just experience in liv- 
ing which has changed me. It’s also 
the doubts which keep growing in 
my mind. Doubts about what we are 
doing in the teaching field, and, par- 
ticularly, in the field of home eco- 


34 


By BERTHA JENNINGS 


nomics ... about my role in teach- 
ing home economics . . . about what 
I am able to give my students... 
about what will happen to these stu- 
dents when they go into the com- 
munity as adult citizens. 

Perhaps you share these doubts. 
If so, you have probably found that 
they are particularly strong at the 
beginning of the term as we face 
another year of continuous, driving 
activity. The feeling is almost one 
of bafflement when you push _ back 
from your desk and try to assess 


Miss Jennings teaches high school 
home economics in Granby, Missouri. 
Previously she taught at Missouri 
Valley College and supervised stu- 
dent teaching at Missouri Univ. 


what you have been doing. And no 
wonder. 

Today’s children are being well- 
rounded. To accomplish this, we have 
developed a school program with 
enough activities to keep them spin- 
ning like tops—and the _ teachers 
along with them. The churches, 
Scouts, and 101 other organizations 
sandwich in additional activities in 
non-school hours. 

It probably all began as a good 
idea, for previously children had 


been forced to sit in quiet, regi- 
mented classrooms and conjugate 
Latin verbs. Not a few children 


fought back against such schooling, 
and rightly so. 

But now I wonder if we have not 
gone too far in the other direc- 
tion. It’s no exaggeration to say 
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that one girl may well beiong to the 
band, orchestra, glee club, chorus, 
girls quartette, mixed quartette, and 
to the paper staff. She may also be 
a cheer leader and take an office in 
Future Homemakers. Basketball 
games are scheduled for _ school 
nights over a period of months. The 
various district tournaments are a 
week long. A student with school 
spirit doesn’t miss a game, even if it 
means getting in after one o’clock 
on school nights. 

What are the effects of this over- 
activity? 

First, school work suffers. I give 
assignments to tired, sleepy girls. 
Many parents share my concern, but 
what happens if they attempt to 
keep their daughters home? The 
girls cry and say that if they must 
stay home to study or rest they will 
not be like other girls. 

Second, we are producing medi- 
ocrity. A locomotive runs on steady 
steam pressure. If the valves leak, 
little bits of steam escape here and 
there. Shortly there is no pressure 
to run the locomotive. This analogy 
is not far afield from our own prob- 
lem. All these extra activities re- 
quire energy and emotional reaction. 
Under our present system, energy 
and emotion seep out in small quan- 
tities in a dozen different activities. 
There is no main drive, no sense of 
direction. 


HOW WE KILL INITIATIVE 


Third, we are killing individuality. 
The child who defies a program of 
constant activity and wants to sit in 
a corner to read quietly at times is 
termed the dangerous child. If he 
is the kind who prefers reading to 
ball games, then the teacher must 
take drastic action to get him in- 
terested in joining something. Tho- 
reau and Einstein were quiet chil- 
dren who, fortunately for the world, 
escaped such a school program. 

Making students so well-rounded 


that they resemble a bunch of bil- 
liard balls is tantamount to doing 
away with their individuality. Ir- 


regularities make a person interest- 
ing—and a person. If everyone be- 
comes a_ nice, lukewarm, broad- 
minded person, we shall all soon be 
yawning in each other’s faces. June 
has its perfect days, but they often 
follow thunder and lightning. Mi- 
chelangelo had a violent personality 
and was not a calm, observant 
scientist. Why suppress the maver- 
icks? 

Fourth, by cramming many 
activities into so little time, we elim- 
inate time for reflection. It seems 
to me that information is increas- 


so 
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ingly mistaken for knowledge. Fur- 
ther, we set up panels and have 
students discuss questions that two 
thousand years of civilization have 
failed to solve. Discussion is fine 
and good. But the bell rings, the 
students rush on, and too often gain 
the impression that their panel 
decisions were the ultimate answers 
to these momentous questions. 


TEACHER SUFFERS TOO 


But if the effect of 
is bad on the student, it 
so on the teacher. 

I am likely to wake in the middle 
of the night, wondering if I made it 
clear that theory is only theory, not 
fact; that the theory I taught today 
may be replaced by a new theory 
tomorrow. I wonder if I have man- 
aged to give my girls anything real 
and lasting. 

I go into conferences and classes 
with fellow teacheis to decide major 
philosophies of teaching. Thirty 
minutes later we come out with a 
sheet of conclusions. As teachers we 


overactivity 
is no less 


believe that individuality is the 
basis of democracy. Yet we do 
teacher group-thinking on how to 
teach the child to think as an in- 


dividual. We accept a mass theory 
mimeographed for the classroom. 

How much time do we have for 
reading, for exploring new ideas? 
Are we letting headline writers and 
radio commentators do our thinking 
for us? Are teachers becoming par- 
rots of mass opinions? 


Are we setting an example as 
teachers? I’m inclined to think we 
can’t under the present circum- 


stances. The tired, harassed teacher 
‘an’t instill peace into any mind. 
The tired teacher with winter dark 
descending is forced to go on home 
visits to solve the family problems 
of others, while her own are waiting 
unsolved. The community isn’t fooled 
if she neglects her own home. Her 
good example at home might speak 
louder than any word advice she 
gives, 

If we fail to set a yood example, 


don’t we lose respect in the com- 
munity? And doesn’t this, in turn, 
keep bright, young people from 


entering our profession? 
I have painted a gloomy picture 
I know, and you may as well ask: 


How are we going to get out of 
this situation? 
I would say that first we must 


cut back extra activities. Both pupil 
and teacher should eliminate some of 
those leaks in the steam valve. 


I don’t say, let’s cut out extra 
activities. But I do say, let’s cut 
them back. A_ reasonable activity 











program would permit the growth 
and various 


of a main _ interest 
minor ones. 
Even more important, it would 


enable us to teach students that rest 
and quiet meditation are vital to 
success and to the development of 
emotional stability. 

With a little time for reflection, 
we can then begin to think about 
what we as teachers can give to our 
students. I have just mentioned rest 
and meditation. What we 
give them? 


else can 


IS ‘TEACHING MISUNDERSTOOD? 


Let’s consider family relationships 
a moment. I wonder if you’ve ever 
had the sensation of failure that I 
did when I overheard a senior say, 
“Ever since we had our panel dis- 
cussion on family relationships, I’ve 
found 60 things wrong with my par- 
before’? 


ents that I never noticed 

Obviously, a study of family rela- 
tionships, if it does nothing else, 
should teach why parents deserve 


honor and respect, even if they make 


a few mistakes. A girl should go 
home looking for the best, not the 
worst. 

We should also send students 
home—and into the world—with 


skills and attitudes that build char- 
acter—that make them better human 
beings. Every child before us in the 
classroom cannot become a 
intellectual, but each child can 
should—grow in character. 
Further, we must keep alive in 
ourselves the capacity to doubt, to 
challenge, to question, to explore. If 
we can pass on this capacity to our 
pupils, then it will 


great 
and 


impossible 
standard 


be 


for us to be peddlers of 
personalities and mechanized solu- 
tions. 


In short, learning Is not a series 


of small, disjointed incidents, but a 


whole process, making a_ whole 
person. 

Even in home economics we can 
teach spelling and we can_ build 
vocabulary. We can make syste- 
matic assignments and then follow 
through to see that these are com- 


pleted. If students learn to complete 
tasks in a neat and thorough way, 
they will go out into the business 
world or homemaking capable of 
completing a And, of 
whatever qualities of character and 
intellect we impart will remain with 
the student through life. 

Naturally, good teaching is not as 
wholly altruistic as I have painted 
it. But the selfish aspect in no way 
diminishes its value. To be blunt, 
the better our students are in their 

home, and future lives, the 
(Concluded on page 87 
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Put Your Bulletin Boards to Work! 


A supersalesman for the elass room... do your bulletin boards work for you? 


By ANN NOBLE and JEANETTE OETTING 


S YOUR home economics depart- 

ment obtaining maximum service 

from the supersalesman who is 
always at your beck and call? This 
supersalesman is constantly on duty, 
eager to sell your home economics 
program, and uncomplaining re- 
gardless of the magnitude of your 
demands. The  supersalesman of 
whom we’re speaking is your home 
economics bulletin board: — brisk, 
bright and beckoning. 

This discussion will be divided 
into three portions: bulletin-board 
problems which are pertinent to col- 
lege teachers, those which are especi- 
ally relevant to students, and, final- 
lv, those which are the mutual con- 
cern of both groups. High school 
teachers may also discover additional 
tricks of the trade in this material. 

Teachers often claim that moti- 
vating students to create worthwhile 


Miss Noble is head, department of 
home economics, Stout Institute, 
Menomonie, Wisc. Miss Oetting is 
a Stout Institute student. 
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bulletin boards is one of their most 
challenging problems. This “dead 
spot” between faculty requirement 
and student performance can be elim- 
inated by teacher-pupil planning, 
early in the semester. At this time 
subject matter for the bulletin 
boards and the scheduling of the 
students to plan and execute them 
should be discussed. 

The film strip, How to Keep Your 
Bulletin Board Alive,’ when shown 
to students, proves a valuable asset 
in sparking their interest. It out- 
lines principles and standards of bul- 
letin-board design and construction 
in a highly stimulating fashion. 

At the same time, teachers and 
students should devise standards in 
score card form so that they can 
evaluate the bulletin boards created. 
valuation serves a twofold purpose. 
It gives the teacher a basis for rat- 
ing bulletin boards and offers stu- 
dents experience in critical thinking. 





1 How to Keep Your Bulletin Board Alive, pro- 
duced by Teaching Aids Laboratory, Bureau of 
Educational Research, Ohio State University, 
Columbus, Ohio. 


It also increases student interest in 
bulletin boards and their construc- 
tion. 

Among motivational devices, re- 
ward ranks high. So it stands to 
reason that every good _ bulletin 
board should receive special recogni- 
tion, which might take the form of 
extra points credited toward the final 
grade in the course. In addition, 
students should be required to place 
their signatures on finished bulletin 
boards. This encourages them to 
accept responsibility for what they 
have created and to take pride in 
their work. 

The teacher should be responsible 
for having materials on hand from 
which bulletin boards can be con- 
structed. Pipecleaners, textured ma- 
terials, and aluminum foil—in addi- 
tion to the usual construction pa- 
per, pins, and thumbtacks—inspire 
student creativity and produce neat- 
er, more eye-catching bulletin boards. 
Colored string, fastened with pins 
at the corner of the display, makes 
a simple but effective border. 
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Another common problem is secur- 
ing sufficient bulletin-board space. 
Some methods of alleviating this 
shortage have been suggested by 
members of the Home Economics Ed- 
ucation Department of The Stout In- 
stitute, a Wisconsin State College 
specializing in the training of home 
economics teachers. 

These faculty members have found 
that changing bulletin boards fre- 
quently and rotating the classes 
which utilize them allows all classes 
frequent use of bulletin-board space. 
Instructors also suggest that stu- 
dents in classes not using bulletin 
boards make posters as a culminat- 
ing activity to any unit of study. 

Members of Stout’s home econom- 
ics education department also warn 
teachers that bulletin boards should 
not be used for posting commercial 
learning charts. Such a_ practice, 
they find, tends to kill student inter- 
est in creating bulletin boards of 
their own. 

Students, too, face problems when 
they construct bulletin boards. When 
some coeds were asked, ‘What is 
your biggest problem in putting up 
a bulletin board?” their answers 
were many and varied. 

A freshman girl replied, “Devising 
a slogan that involves the reader is 
harder than anything else.” A senior 
concurred by complaining, “Finding 
a headline topic that’s interesting 
but simple is a real problem.” 

It may be that the student having 
difficulty needs a simple condensa- 
tion of her ideas for inclusion in her 
bulletin board. Students should come 
to know that a conference with the 
teacher in charge often clears up dif- 
ficulties with slogans. Many times 
a concise discussion of an idea with 
a qualified person is enough to give 
students that needed spark of im- 
agination. 

Any student who hopes to create a 
worthwhile bulletin board must have 
ideas! This particular requirement 
hinders students more than any 
other. Students can be encouraged 
to draw upon their current study 
unit for ideas, and they can be 
stimulated to observe current affairs 
and current “catch”? phrases appro- 
priate to a home economics program. 

One of the most popular bulletin 
boards at The Stout Institute pic- 
tured a strong man accompanied by 
the slogan, “He Goofed, Here’s 
Proof.” The clever adaptation of the 
current slang phrase created tre- 
mendous popular appeal. 

Students should certainly be con- 
cerned with techniques which make 
their bulletin boards learning experi- 
ences for the viewers. Such a goal 


may require additional guidance by 
the instructor, but the extra effort 
results in a bulletin board which is 
a more meaningful undertaking for 
both teacher and student. 

3ulletin-board problems which are 
the mutual concern of both teacher 
and student include the management 
of that most precious resource— 
time. Making headlines and captions 
for a bulletin board is usually tedious 
and unrewarding. No one enjoys 
cutting out letters, yet such details 
must be attended to. Otherwise most 
bulletin boards would be of no more 
use than a picture on the classroom 
wall. 

Commercial letters, obtainable in 
a wide range of materials from plas- 
tic to cardboard, are inexpensive yet 
improve the physical appearance of 
the bulletin boards.” 

Another possibility is to letter the 
headline on a colored strip of paper. 
Done neatly, this creates a_ profes- 
sional effect and is much simpler 
than cutting letters out of construc- 
tion paper. 

Although standards of achieve- 
ment for bulletin boards will have 
been set up during the student- 
teacher planning of the score card 
mentioned earlier, the teacher has 
the final responsibility of keeping 
student goals high. Miss Clara Car- 
rison, Assistant Professor of Foods 
and Nutrition at The Stout Institute, 
says, “I fully expect my students to 
make their bulletin boards as _ pro- 
ficiently as I do, even after all my 
years of experience. Admittedly, I’m 
setting a high standard, but we must 
challenge the college student of to- 
day.” 

* Among companies which offer for sale these 


materials is: Garrisonwagner Co., 1627 Locust 
Street, Saint Louis 3, Missouri. 


In conclusion, it may be helpful to 
summarize certain “Do’s and Don’ts 
of Bulletin Board Construction.” 
These suggestions are based upon 
findings of students and teachers 
who created the colorful, eye-catch- 
ing bulletin boards which have be- 
come the talk of The Stout Insti- 
tute campus: 


Do 

1. Create a good headline. 

2. Pose a question and interest the 
reader. 

3. Make the headline lead into the 
main idea of the bulletin board. 

4. Provide one center of interest 
and have only one main idea. 

5. Capitalize on all bulletin board 
space. 

6. Use blank space for contrast. 

7. Use color and texture for em- 
phasis. 

8. Use the principles of art in the 
arrangement. 

9. Tell a story. 

10. Use real samples, if possible 
(fabrics, small empty boxes, etc.). 

11. Unify all elements of the bul- 
letin board by using connecting lines 
or by correlating colors in the de- 
sign. 

Don’t 

1. Slant the headline to one group 
in the school. 

2. Use a_ subject which is too 
broad. 

3. Leave the viewer questioning 
the main idea or leave anything in 
doubt. 

4. Clutter the board with more 
than one main idea. 

5. Overcrowd. 

3. Use formal balance (generally). 
7 


7. Use unrelated examples. 
8. Just paste pictures on the board 
for illustration of a point. 
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The good bulletin board is bright, brisk, and beckoning. Pride of accomplishment re- 
wards the student who creates a2 eye-catching, forceful bulletin board like this one. 
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What We Can Do About Drop-Outs 


This study points up some whys and wherefores of drop-outs and suggests 


four things we can do about this important problem 


HY DO many college students 

who enroll in home economics 

fail to complete their four years 
of work? 

Do they fail in their class work? 
Do they dislike the courses they are 
required to take? Are they unable 
to finish for financial reasons? Do 
they marry and then decide not to 
finish ? 

Studies from different colleges 
show a drop-out rate of at least 50 
per cent among home economics stu- 
dents. This high percentage has been 
a matter ot deep concern since there 
is urgent need for trained people 
in the home economics professions. 

Little study has been made of the 
reasons for drop-outs. And so, re- 


Miss Corbin is associate professor 
in the department of vocational edu- 
cation at the University of Nebraska. 
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By FLORENCE CORBIN 


cently an attempt was made at the 
University of Nebraska to find the 
answers. A study of the 100 fresh- 
men who enrolled in home economics 
at the University of Nebraska in 
the fall of 1950 revealed some inter- 
esting facts. Only 43 who entered 
as freshmen four years ago re- 
mained in the department to com- 
plete their work this past spring. 
Forty dropped out of the depart- 
ment before the beginning of their 
sophomore year, and 17 more before 
the beginning of the junior year. 
None dropped out between their 
junior and senior years. There was, 
therefore, a 57 per cent loss between 
the freshman year and the time of 
graduation four years later. It seems 
fairly certain, however, that any 
student who returns for the jumor 


year will complete the four 
course. 

In the fall of 1950 all freshmen 
entering the home economics depart- 
ment were given questionnaires 
which included items indicating 
their interest in different phases of 
home economics. They were then 
asked the question: “What do you 
really intend to do to earn a living 
after graduation?” 

Of the students who indicated 
marriage alone as their choice fol- 
lowing graduation, 93.7 per cent 
dropped out before finishing their 
four years. Of those who indicated 
some professional choice plus mar- 
riage, 80.9 per cent dropped out. 

The third highest group were 
those who had no choice of a profes- 
sion following graduation—45.5 per 
cent. 

The lowest group were those who 
had a professional choice exclusive 


year 
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of marriage—38.4. Of this group the 
drop-out rate among those who in- 
dicated teaching as their choice was 
less (33.3 per cent) than that for 
majors other than teaching (40.5 
per cent). 

More than one third (37 of the 
100 freshmen) indicated their hope 
or intent of getting married in the 
near future. Sixteen of these had 
no professional plan other than mar- 
riage. Only one of these 16 remained 
in school for four years. Only four 
of the 21 who had a professional 
choice plus marriage completed their 
work. 

Evidently the desire for marriage, 
as a freshman, makes it doubtful 
that the student will remain four 
years in college. 

Eleven of the 100 freshmen indi- 
cated no plans for earning a living 
after graduation. Five of these 
(45.5 per cent) dropped out of home 
economics as compared to 38.4 per 
cent of the students with a profes- 
sional choice, exclusive of marriage. 

Entering college with a fairly defi- 
nite choice of the work area in 
which they expect to specialize ap- 
pears to reduce the chance of drop- 
ping out before completion of the 
four years’ work. ° 

The professional interest chosen, 
however, did not seem to have any 
significant influence on the student’s 
failing to return after the freshman 
year. All fields of specialization were 
represented among the drop-outs. 


Marriage is the biggest single cause 
for not completing the course. A 
third of the students gave marriage 
as their reason. 

Almost one fifth of the drop-outs 


transferred to other colleges, so, 
while they dropped out of home 
economics, they continued their 


studies. Almost a fifth dropped out 
because of low scholarship. The 
teachers’ reports on the five students 
who gave no reason for their drop- 
out indicated that they, also, were 
not doing well in their classes. Four 
students were dissatisfied, two said 
they were disinterested, one disliked 
chemistry, and one said college 
worried her. Two dropped out be- 
-ause of poor health, one for finan- 
cial reasons. 

Application blanks for the 57 
home economics drop-outs reveal that 
33 of them (58 per cent) had in- 
tended to remain the full four years 
when they entered college. Twenty- 
three dropped out before their 
sophomore year and 10 between the 
sophomore and junior year. Eleven, 
or one third of these 33, married; 
eight transferred to other colleges; 
seven dropped out because of poor 
scholarship; four stated their reason 
as dissatisfaction with the work; 
two gave poor health as their rea- 
son; one gave no reason for leaving. 

Probably some of the 12 students 
who transferred to other colleges 
or who were dissatisfied would have 
continued their work in home eco- 


WANTED: Home Economists 


(As if it needed further em- 
phasis — here’s another reason 
why the drop-out problem must 
be solved.) 

The demand for graduates in 
economics has far ex- 
supply in recent 


home 
ceeded the 
years, according to Beulah Coon, 
U. S. Office of Education. 
There are five to ten places 
for each graduate according to 
the best estimates available from 
various placement agencies. 
There are 22,000 homemak- 
ing teachers in the secondary 
schools of the United States. 
There are 4,000 to 5,000 of 
these positions to be filled each 
year. In recent years only 3,200 


to 3,500 of the 8,200 to 8,500 


home economics graduates have 
prepared for teaching. 

This means that there are not 
enough qualified graduates to 
fill the annual vacancies. In ad- 
dition to replacements, there is 
a need for a second or third 
teacher in’ schools where the 
program or the enrollment is ex- 
panding. And there are teachers 
needed in newly consolidated 
schools. 

These facts point to a definite 
need for outstanding high school 
girls to attend college, major in 
home economics, and prepare 
for teaching. In addition, there 
are many other professional op- 
portunities for the girl who is 


trained in home economics. 
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nomics if their first years of college 
had been more satisfying. 

This study seems to indicate that 
there will continue to be a relatively 
large drop-out among home eco- 
nomics students, since the college 
years coincide with the age when 
many young people marry. This 
should be accepted, and the home 
economics courses for the first two 
years should be made vital and inter- 
esting to this group, as well as to 
the group interested in a profession. 

Drop-outs will also doubtless con- 
tinue among the group who are not 
yet certain of their professional in- 
terest. The first year of college is, 
for many, a year of exploration. 
Careful guidance and _ counseling 
should be given these young people 
so their choice of a vocation may be 
one which will bring them the 
highest degree of satisfaction. 

Since some fail to return because 
of low. scholarship, greater use 
might well be made of the results 
of the battery of tests which are 
given entering freshmen. Again 
there should be careful counseling of 
these young people, and those who 
apparently lack ability to do college 
work should probably be discouraged 
from enrolling for their freshman 
year. Those who have the ability but 
do not do acceptable work should be 
located and given careful study to 
determine the cause of their diffi- 
culty. 

Some who are dissatisfied with 
their freshman work could be saved 
from dropping out if the freshman 
courses were planned and taught so 
as to be interesting and meaningful 
to them. The courses, such as chem- 
istry, which are included in the 
freshman program, should be closely 
related to home economics work and 
taught in such a way that the student 
sees their contribution to her total 
home economics program. 

While financial problems were not 
a significant reason for drop-outs 
at the time of this study, they may 
prove a factor if times are less pros- 
perous. Counseling again seems to 
be the answer to. the 
Scholarships and loan funds should 
make it possible for any interested 
and capable young person to remain 


problem. 


in college. 

The conclusion, 
relatively high drop-out 
tinue to be expected, but that careful 
selection of students as they enter 
college, a study of their interests and 
abilities, and careful individual 
counseling while they are freshmen, 
may reduce considerably the drop- 
outs from our home economics 
departments. 


then, is that a 


may con- 
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At Brooklyn College home economics students learn . . . 


What to Expect from Children 


The new ‘Early Childhood Center’? provides first-hand experience in child care 


By ANNA K. BANKS 


UR Early Childhood Center at 
() Brooklyn College is a joint proj- 

ect of the departments of educa- 
tion, home economics, and _ psychol- 
ogy. Here our students learn to 
know and understand young children 
and how to live happily with them. 

The Center, which began its pro- 
gram of service to the college and 
the community in December, 1953, is 
administered by a board of three rep- 
resentatives, one from each of the 
departments cooperating in the pro- 
gram. 

Its staff consists of a director, two 
teachers, and two assistant teachers. 
Students trom the departments of 
education and home economics ob- 
serve and participate in the pro- 
gram. 

Other departments also make use 


Dr. Banks is chairman of the depart- 
ment of home economics, Brooklyn 
College, New York City. 


of the opportunity to provide experi- 
ences for their students in the Cen- 
ter. Psychology students observe 
children’s reactions to different situ- 
ations and use them as a basis for 
clinical studies of young children. 
Students in the music and health 
education departments provide mu- 
sic and play activities. 

Forty-seven children are enrolled 
in the Center, evenly distributed 
from the ages of three to five, and 
equally divided between boys and 
girls. These children have been care- 
fully selected to represent a cross 
section of socio-economic levels of 
the community. Two criteria govern 
the selection—the contribution to 
the education of the college students, 
and the value of the nursery school 
to the children. 

Through observation and _ partici- 
pation in the Early Childhood Cen- 
ter, students in the department of 
home economics are learning to 
recognize that each child is unique. 
For example, one student, seeing 
that two children of exactly the 
same age differed by five inches in 


height, became aware of the danger 


of confusing size with maturity. 

Another thing the student learns 
is to accept the child as he is and to 
have confidence in his growth and 
development. First through observa- 
tion of a number of children and 
then through more detailed study 
of an individual child (throughout 
the term) students learn how chil- 
dren differ. They learn that each 
child is an individual in his own 
right to be accepted and loved for 
himself and not because of what he 
may or may not do. They also learn 
that each child has his own pattern 
of growth, and they appreciate that 
each child’s growth and _ develop- 
ment is normal for him. 

With this understanding, students 
search for the meaning back of an 
act. They learn that some aggressive 
behavior is healthy—but that there 
are different kinds of aggression. 
They see that the child who knows 
what he wants and goes after it, but 
not in a fighting way, can usually 
handle the situation himself. (“I 

(Concluded on page 89) 


“It takes three to build a good road." This is the one-way vision room where parents and students can study children unobserved. 


A 


40 





PRACTICAL HOME ECONOMICS 





Ween: 




















ig 
oo 


Changing 





Time 


By DOROTHY S. DAY 






How three factors . . . vital to our changing way of life... 


have made an impact on fashions and fabrics 


‘\IMES are changing. Homes are 

more convenient, more comfort- 

able. People are earning more 
money. More wives are working. 
Time-and-energy-saving equipment 
is taking the place of the vanishing 
domestic worker. Even the weather 
is improving! 

These changes in basic living have 
had a profound influence on the man- 
ufacture of textiles. 

Women are now wearing many of 
their clothes around the year rather 
than during just one season, as they 
formerly did. We used to watch the 
calendar to keep track of the seasons 
when winter clothes were laid away 
in moth balls or summer clothing 
wrapped carefully in blue tissue pa- 
per. Our present-day fabrics are 
changing that routine. The seasons 
now overlap because fabrics are so 
versatile that they can be used for 
warm or cold weather. No longer is 
there really a seasonal fabric. Every 
natural and man-made fiber is pres- 
ent in some form 12 months of the 
year in the fashion stocks of our 
smart shops. 

One of the first all-purpose fabrics 
was cotton. Winter cottons were 
first presented by the National Cot- 
ton Council in 1941: velveteen, cor- 
duroy, quilted cotton, and flannelette. 
New finishes give luster, crispness, 
non-crease and spot-resistant quali- 
ties to cotton fabrics. New designs, 
new constructions, new subtle dark- 
er colors add to the versatility of 
cotton fabrics. Our extremely hot 
summers have helped to build the 
popularity of cotton. New treat- 
ments have added many more 


Mrs. Day, our clothing and textile 
editor, is acting chairman, home eco- 
nomics department, George W. Win- 
gate High School, Brooklyn, N. Y. 
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months’ use to cotton garments. It is 
estimated that last year 40 per cent 
of all women’s garments sold were 
made of cotton. 

Another year-round trend was the 
blending of natural and man-made 
fibers. There are almost no yarns 
which cannot be woven together. 








Photo courtesy DuPont Co. 


Paisley-printed jersey of Orlon and wool. 


Wool, cotton, linen, and silk are com- 
bined with one another. Mixing nat- 
ural fibers with man-made fibers 
changes the character of both and 
gives them their seasonless qualities. 
Year-round suits for men _ and 
women, blends of wool and a man- 
made fiber, are adaptable to every 
season. Light in weight, warm yet 
cool enough, they hold their shape, 
resist wrinkling, and wear like iron. 

Weather has made changes in tex- 
tile fabrics, too. It used to be true 
that “everyone talks about’ the 
weather and no one does anything 
about it.’ But no more! Today 
engineers are doing something about 
the weather. 

3efore World War II, only thea- 
tres, restaurants, office buildings, 
and a scant 100 or so private homes 
enjoyed the cooling comfort of air 
conditioning. In 1953 the number 
of room air conditioners grew to 
900,000 units. 

The other weather-making indus- 
try is that of heating systems for 
private homes. The introduction of 
radiant heat, panel heat, thermo- 
statically controlled temperature, and 
insulation has remade the indoor 
climate of the United States. 

Controlled interior temperature 
has significant influence on fashions 
in clothing. 

To take just one example, the 
sweater has increased in popularity 
because of air conditioning. It seems 
that women who live in air-condi- 
tioned homes and who frequent air- 
conditioned buildings feel the need 
of an easily portable wrap. A sweater 
is the answer. This is one reason 
why the output of women’s sweaters 
increased 20 per cent between 1951 
and 1952. 

Sweater popularity is also credited 
to the popular style of dress-with- 
matching-sweater and the importa- 
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Photo courtesy American Rayon Institute 


Rayons in new weaves and textures—for all occasions. Left to right, rayon combined with wool, Lurex, acetate, and Velmar. 


tion of fresh designs from Italy. 
Then, too, new fibers—nylon, Orlon, 
Dacron, Vicara—make sweaters re- 
sistant to moths and easier to laun- 
der. Sweaters of the man-made 
fibers are heaven-sent to girls who 
wear sweaters with suits. For in- 
stance, an Orlon sweater will not 
mat or shrink under the arms. It 
can be laundered in an automatic 
washer, needs little or no pressing. 

If you are a teacher of clothing, 
why not teach your girls to knit as 
well as sew? Show them how to 
make a cardigan sweater to go with 
new fall school clothes. 

Temperature control has changed 
underwear, too. Grandma _ would 
have died a slow death if she had 
to wear our nylon tricot underwear; 
grandpa, too, for that matter. Be- 
cause our homes are well heated and 
insulated, we can wear sheer, deli- 
cate lingerie and transparent hosiery 
made of nylon. Nylon tricot under- 
wear is made for every member of 
the family. 

Another changing way of life that 
affects our clothing is the great 
travel trend. Last year more than 
a million people crossed the Atlantic, 
the greatest transatlantic traffic to 
date. Plane travel within the United 
States has also increased. Travel 
in private automobiles is at an all- 
time high. 

Travel to different areas means a 
change in temperature. So the trav- 
eler selects clothing to encompass 
those changes. 

In a recent survey about 90 per 
cent of the women interviewed said 
that in buying clothes they looked 
for fabrics that travel well. Their 
clothes must be comfortable, easy to 
pack, easy to care for—crease- and 
spot-resistant. They must be light in 
weight for air travel, versatile for 
climate changes. Women are no 
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longer satisfied with clothes suited 
to a single climate. They need a 
wardrobe made from a variety of 
fabrics which can be used in a 
variety of climates. 

The virtual disappearance of do- 
mestic help is yet another factor in- 
fluencing selection of clothing and 





Youthful cotton ensemble in velveteen. 


textiles. Today’s women look for fab- 
rics which need the minimum of care. 

Despite manufacturers’ claims, 
man-made fabrics are not without 
faults. For instance, I have a dress 
and jacket made of a cotton and Or- 
lon blend. The fabric does resist 
general soil, but when I get a spot 
on it I have trouble. If I use a 
dry cleaner, a stubborn ring appears 
and does not disappear for several 
washings. If I wash the spot I must 
repeat the process several times. My 
white nylon slips get grey around 
the hem (thanks to New York's dirty 
streets) and will not ‘‘come clean” 
unless I put them through my auto- 
matic washer. 

These fabrics, however, do have 
many admirable qualities. But the 
homemaker must revise her tech- 
niques of laundering to cope with 
them. I’ve had better luck launder- 
ing them in an automatic washer 
than by hand. I find they all need 
pressing with the minimum amount 
of heat, and pre-war electric irons 
do not have a low enough heat con- 
trol. 

Curtains and draperies made from 
the new textile fibers are easier to 
care for and wear longer. The fab- 
rics are stronger, shed dust easily, 
are fast color, do not deteriorate un- 
der heat, retain their shape, are easy 
to launder, and need a minimum of 
ironing. 

Children’s dresses in easy-to-care- 
for fabrics of nylon are widely avail- 
able this year. Because of nylon’s 
strength and abrasion resistance the 
fabric resists tearing and snagging 
even though worn by active young- 
sters. 

What a boon all of these wonder- 
ful fabrics are, especially to the 
working wives and mothers who 
comprise a large percentage of home- 
makers today. 
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It's no laughing matter—for the teen-ager with a skin problem. it is for her to lose perspective over something that will pass 
How important it is for her to look "just right," and how casy 


with time. We can help her find the answers to "What can | do?" 
44 
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SKIN PROBLEMS— 


A Price Tag on Growth 






Just part of the cost of growing up ... yet for many youngsters skin problems bring 


heart-breaking concern. 


with one of the loneliest problems in the world 


HE fall term, that’s when the 

New Year really begins. “I’m 

older now,” she thinks (who may 
never feel so old again), ‘“‘so every- 
thing will be different — clothes, 
classes, teachers, parties, boys. Oh 
especially boys!” 

She studies her young face anx- 
iously. “This, though, this thing 
that’s wrong with my skin isn’t dif- 
ferent. What can I do?” 

How easy it is for the teen-ager, 
so terribly concerned with popularity 
and appearance, to lose perspective 
on herself when troubled with acne 
and the common skin problems of 
the adolescent years. She exagger- 
ates the problem in her own mind, 
withdraws from normal teen-age ac- 
tivities—making a simple disorder 
the loneliest problem in the world. 

What the home economics teacher 
can do to help her is, first, to be 
quick with sympathy and encourage- 
ment. That’s what she needs most. 

‘Don’t lose your perspective,” we 
can tell her, “over something that 
is probably a transient affiliction. 
Acne in adolescence is something al- 
most everybody suffers and survives. 
It’s part of growing up. 

We can reassure her about her 
many other good points—beautiful 
hair, a good figure, or a vivacious 
personality. We can help her con- 
centrate on good grooming—a good 
general effect—with a bright accent 
of lipstick; clean, shining hair; and 
neat, well-chosen clothes. We can 
help her understand that she needn’t 
break dates because of the eruption 
on her face that others hardly even 
notice. Luckily cosmetic fashion is 
on the side of “the difficult age.” 
A “natural” make-up is the thing. 

Helping the teen-ager to gain 
proper perspective on skin problems, 
then, is perhaps the most vital con- 
tribution the home economics 
teacher can make. But we can also 
Editor’s note: This article has been 
cheeked by a leading New York City 
dermatologist. (For a review of a new 
book on skin problems, see page 22.) 
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help her find the answers to what 
she can do about her skin. 

Severe cases must, of course, be 
referred to a physician. But mild 
forms usually respond, in time, to pa- 
tient, systematic care. Scrupulous 
cleanliness, for example, about skin, 
hair, clothes and toilet articles can 
check the spread of acne from one 
skin area to another and discourage 
recurrence. There are ointments 
that reduce discomfort and medi- 
cated lotions that heal and disguise. 
(Young people with acne should be 
cautioned, however, against the use 
of calamine or “pink lotion” as this 
inert medicament will eventually 
clog the pores.) 

Medical science has not, as yet, 
come to very many definitive conciu- 
sions as to the causes of teen-age 
acne. Even the question of correc- 
tive diet is still in dispute. Most 
authorities, however, rule out fried 
foods, chocolate, nuts, sharp cheeses. 
condiments, rich confections, ice 





DOCTOR URGES 
UNDERSTANDING 


“A seemingly mild ailment 
like acne can throw a youngster 
for a loss,” says Dr. J. Roswell 
Gallagher, chief of Adolescent 
Unit, Children’s Hospital, Bos- 
ton, writing in The Saturday 
Evening Post. 


When teen-agers tell him they 
feel “different and apart,” Dr. 
Gallagher’s approach it to “ 
explain how the acne is involved 
in their growth and maturity, 
promise it is not everlasting, 
and get them to accept them- 
selves in spite of their skin 
troubles.” 


Why not use this approach in 
the classroom? 














With tact and understanding we can help 


cream (except for special occasions) 
and beverages that contain caffein. 
Clearly, acne is related to sexual 
development, the menstrual cycle, 
and the tumult and uncertainties of 
the teen years. Anything, therefore, 
that contributes to vigorous health 
and emotional stability is therapeu- 
tic: sufficient exercise; a full, 
rounded diet that includes plenty of 
meat, eggs, fruit, vegetables and 
milk; proper elimination; regular 
hours of sleep; at least half an hour 
of quiet at some time during the 
day; and immaculate grooming. 
The effect of fastidious personal 
cleanliness is both physiological and 


psychological. For the child with 
acne (or other skin problems) is 
troubled and_ self-conscious. Very 


likely she is having to make difficult 
personality adjustment at home, 
with her schoolmates, with her own 
changing self. (Who doesn’t remem- 
ber the agonies?) The daily groom- 
ing rites have a sudden new impor- 
tance. Personal daintiness builds 
and sustains confidence. And, it is 
in helping her to plan these disci- 
plines that a teacher can offer the 
most practical and.welcome sugyes- 
tions. 

Everyone who has ever written or 
lectured about skin care has, appar- 
ently, succumbed to the temptation 
to talk about skin structure. The 
truth is that all such technical talk 
about horny layers, sebaceous 
yvlands, hair follicles, oil saes, and 
the like, is so much superfluous 
wordage to a youngster who is long- 
ing for the answers to her all-impor- 
tant question, “What can I do?” 

First, she must resist the tempta- 
tion to “pick at” the spots. This only 
aggravates the condition and may 
result in secondary infection that 
can leave permanent pits and scars. 
Hands off is the rule. 

A twice-daily ritual is far more 
effective—and it is For this 
she needs no equipment other than 
(1) clean face cloths and towels, (2) 


safe. 


(Concluded on page 73) 













The Outlook for Audio ‘Visual 


What new filnts are available? How can they help you in the classroom? Let our 


e audio-visual editor help you make best use of these teaching aids 


sponsored films for home eco- 
nomics courses are getting 
better and better. Rather a sweeping 
statement but this paraphrase of the 
old optimist’s chant is applicable. 
Remember the old sponsored films ? 
A trip through the factory, showing 
little if anything other than im- 
pressive machinery doing mysterious 
things? These “so-what” movies are 
a thing of the past. Of course, there 
are some ‘trips through the factory” 
—but even these, by combining ani- 
mation and live photography have 
more value as they explain their 
story. 
Business and industry, concerned 
with products of interest in the 


Oe chee and in every way” 


myriad phases of the modern home 
economics course, have learned to 
share their knowledge and know-how 
through films. Naturally, the film is 
an advertising medium for the spon- 
sor. But the better sponsored films, 
specifically for 


which were made 
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Scene from The Magic Shelf sponsored by Campbell Soup Co. 


By VERA M. FALCONER 


scnool use, omit as much advertising 
as possible. Many carry nothing more 
than the identifying credit line. 

Sponsors also release to schools 
films which they produced for other 
purposes—for sales meetings, etc. 
These are full of advertising. How- 
ever, schools are welcome to use 
them if they wish. If you realize this 
fact and point it out to your class, 
they and you can cull from the film 
the information you want. 

During recent years the technical 
quality, content, and method of pres- 
entation has improved immeasurably. 
Some still use too much “story line,”’ 
making the film cumbersome. Others 
still push their own product too 
strongly. But on the whole, the spon- 
sored film is a real addition to teach- 
ing tools, and kind to the visual aids 
budget. 

This coming year will again add a 
number of new titles to the growing 
list of useful, teachable movies. We 
shall look forward to screening them 
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Good grooming discussed in Toni Co. film Heads Up for Beauty. 


and passing on the word to you. Of 
course, some of the films now avail- 
able may be withdrawn as new prod- 
ucts or methods are adapted by the 
sponsors. 

Locating the sponsored films you 
want isn’t very difficult. Some com- 
panies, such as Westinghouse and 
Johnson & Johnson, distribute their 
own. These you read about in visual 
aids columns or find in reference 
books such as the H. W. Wilson Com- 
pany’s Educational Film Guide. 

However, many are distributed by 
companies such as Association Films, 
Ideal Pictures, Modern Talking Pic- 
ture Service, Movies U.S.A., Prince- 
ton Film Center, and United World 
Films. These companies, with ad- 


dresses, are listed on pages 93, 94. 
Catalogues from the branch offices of 
these distributors are a real help. 
You’ve heard the following rules 
for ordering sponsored films many, 
many times, but they are so ex- 
tremely important to you, the sup- 
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plier, and other teachers, that here 
they are again. 

(1) Order early—3 to 5 weeks at 
least in advance of the showing date 
you want. 

(2) Give an alternate date when- 
ever possible. 

(3) Be sure your name and ad- 
dress are clear and correct. 

(4) Please return the film prompt- 
ly—not later than the day following 
your showing-date. And don’t forget 
the report form. 

Now let’s refresh our memories 
about some of the readily available 
films so your orders can go out early. 


FOODS AND NUTRITION 


Here you have a rather wide 
choice of good films, with several 
how-to-do’s. For instance, one spon- 
sor, Armour & Co., offers a whole 
series illustrating techniques and 
giving helpful tips on cooking vari- 
ous foods: A.B.C.’s of Beef Cookery 
—14 mins.; Better Bacon—12 mins.; 
Easy As Pie—16 mins.; Festival of 
Cheese Recipes—20 mins.; Let's 
Talk Turkey—20 mins.; Pantry Meal 
Magic—24 mins.; Spring Chicken 
Year-’Round—11 mins.; Your Frank- 
furter Favorites — 11 mins.; and, 
Can You Carve?—12 mins. All are 
color, with step-by-step directions. 
Armour’s films are distributed by 
both Association Films and Modern 
Talking Picture Service. 

Way to a Man’s Heart—30 mins., 
sponsored by the National Livestock 
and Meat Board, available from 
United World—demonstrates the im- 
portance of low temperature cookery 
for meats, together with some data 
on nutrition. 
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Treasures for the Making—20 
mins., color, sponsored by the Certo 
and Sure-Jell Division of General 
Foods, available from Association 
Films—is a step-by-step demonstra- 
tion of jam and jelly making by both 
long and short-boil methods. This is 
one of my favorites because in addi- 
tion to the demonstrations, the film 
emphasizes the personal satisfac- 
tions derived from the creative 
aspect of cooking. This has a good 
supplementary filmstrip, too. 

The Magic Shelf—22 mins., color, 
sponsored by Campbell Soup Co.. 
available from Modern Talking Pic- 





Celanese Corp. film suggests The Light 
Touch in caring for acetate fabrics. 








Can You Carve?—one of a series of films from Armour & Co. 


tures—demonstrates nutritious, eco- 
nomical dishes using condensed 
soups. Friend in the Cupboard—20 
mins., color, Cling Peach Advisory 
Board film, available from Hockey & 
Assoc. entertaining history of 
peaches, brief trip through orchards 
and canneries, and demonstration of 
24 cling peach and fruit cocktail 
dishes. 

In a different vein, Better Label: 

-11 mins., color, sponsored by the 
National Canners Association ex 
plains the need and value of labels 
on canned foods, illustrating gov 
ernment publications, and explaining 
pure food laws. 

A number of films contain nutri 
tion information, but here are a few 
devoted mainly to the subject: Some 
thing You Didn't Eat—9 mins., 
color, United States Department of 
Agriculture—diet selection from the 
Basic 7, pointing out that many 
Americans have “weak links” in 
their diet; Losing to Win—10 mins.., 
color, sponsored by Metropolitan 
Life Insurance Co., available from 
Association Films—dangers of over 
weight, common-sense ways of losing 
weight; Weight Reduction Through 
Diet—20 mins., color, sponsored by 
National Dairy Council, available 
from Association Films—weight re 
duction study at Michigan State 
College. Also Food as Children See 
It, below. 


CHILD CARE 


Not too many titles here, but thes: 
two are really good ones. Food «a 
Children See It—18 mins., color, the 
General Mills’ Scholastic Film 

(Continued on page 90 











Guiding Teen-Agers 
to Good Eating Habits 


It’s important in the teens to face the lifetime facts of weight control. 


Let’s not pull our punches to be kind . . . for now is the “teachable moment.” 


Points in this article will help you with the job 


E HAD been talking, over coffee 

and dessert, about the weight 
problem of girls in their teens, 
and of the importance of parent- 
teacher cooperation in establishing 
good diet patterns at an early age. 
One of the group, the professor’s 
plump pretty little wife, looked un- 
happy. “I suppose you’re right,” 
she admitted. ‘“There’s that 15-year- 
old across the street who looks like 
a venetian blind in a strong light. 
Her mother is one of those women 
who thinks a meal is just one of 
life’s unavoidable nuisances. On the 
other hand, I love to cook, love to 
eat... .” She stared guiltily at her 
plate of shortcake. ‘What an exam- 
ple! And our Sally ... may as well 


By A, JUNE BRICKER 


admit it...is alump! Still, I imag- 
ine hers is only temporary adoles- 
cent fat.” 

She turned to the doctor. ‘“Isn’t 
it? Probably?” she asked anxiously. 

“It could be,” he said gently. “But 
not ‘probably.’ One of the persistent 
myths about overweight is the notion 
that so-called ‘adolescent’ fat is tem- 
porary. Oftener it is curves marked 
‘Danger Ahead!’ We forget that the 
girl is mother to the woman and that 
the eating pattern of her teens may 
be the eating pattern of a lifetime. 
She is on the brink, so to speak, of 


Party planning can be a productive and popular subject for panel discussion and classroom demonstration in the foods curriculum. 
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what she may or can become. Now 
her discipline can still be both cor- 
rective and preventative. Later it 
may be only corrective and perhaps 
too late to avoid some of the penal- 
ties that can come with overweight 
—the high blood pressure, heart 
disease, diabetes, and the discomforts 
of foot troubles and backaches, for 
example.” 

He sipped his coffee reflectively. 
“T’m not sure,” he said after a mo- 
ment, “that all of us—physicians, 
parents, and home economics teach- 
ers—haven’t been using the wrong 
pitch with these youngsters. We 
talk in terms of balanced diets, min- 
erals, vitamins, basic nutrients. ‘Nu- 
trients.’ That’s about as dry a term 
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Miss Bricker, a member of Practi- 
cal’s board of editors, is Director of 
the Home Economics Bureau, Met- 
ropolitan Life Insurance Company. 
as the multiplication table that af- 
flicted my generation. ‘Good looks,’ 
now, ‘Popularity,’ ‘Radiance,’ ‘Look- 
ing well in your clothes’... those 
are prospects a girl can really get 
her teeth into . . . dietetically speak- 
ing.” 

“And, of course, longer life,’’ some- 
one offered. 

The doctor laughed. “Who, at 15, 
doesn’t expect to live forever? No, 
I rather doubt the force of that ar- 
gument. But there’s another. One 
not yet widely known. That is the 
positive correlation between pre-con- 
ception diet and successful preg- 
nancy. In her teens, the normal 
girl dreams of romance and happy 
marriage and babies. It is ‘the teach- 
able moment.’ Yet, somehow, we 
haven’t managed to translate sig- 
nificant research data on this sub- 
ject into practical terms the girl can 
understand. 

“In short, we haven’t done much 
about helping her to prepare the 
house before the guest arrives. Yet 
this is a subject of special im- 
portance to our home economic stu- 
dents whether they plan to get mar- 
ried directly after graduation or go 
on to college. What about fortune 
telling as a teacher device?” he add- 
ed unexpectedly. 

We stared at him. . 
this? 

“No, I’m serious,” the doctor said. 
“There’s no time in a woman’s life 
when she is so touchingly eager to 
improve herself, so full of romantic 
hopes for tomorrow as in her early 


.. What was 
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teens. Well, take two axioms. 1. 
People eat what they choose. 2. What 
they choose—and it is largely habit 
—pretty much determines what they 
become physically. Accepting this 
premise, couldn’t any student in your 
classes, supplemented by what you 
teach her about diet, predict her 
future?” 

She could. This was, we realized, 
only another way of looking at what 
most of us (the professor’s little 
pigeon wife, included) all knew. 
Teen-agers and adults alike are vul- 
nerable to myths, particularly self- 
indulging myths. Underweight, “We 
just can’t eat more. We'd be sick.” 
Or, overweight, “We could lose 
weight if it weren’t for our glands.” 
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We rationalize, knowing very well 
what the real explanation is. We’ve 
been eating too much food over a 
longer period of time than we want 
to admit. 

Nor does adolescent fat “vanish in 
a year or so.” The wrong eating 
pattern stabilizes into permanent 
habits. The plump 15-year-old—un- 
less she takes steps—becomes the 
unhappy fat girl in her group. Pub- 
licly, she may make brave jokes 
about her size. Privately, it is agon- 
izing. She doesn’t go out for sports. 
She avoids beach parties, knowing 
how she looks in a bathing suit. She 













































Photo by Ed Wergles for Newsweek 














Marriage and a family are right around 
the corner for many of our young people. 


self-conscious on the 
(and 


is miserably 
dance floor. 
how often she is right) could never 
be romantic about her. Thus she 
exists on the outer rim of the cir- 
cle. She is different... a most 
(Continued on page 66) 


Boys, she feels 
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Popularity, radiance, and good looks—these are the terms on 
which we can sell teen-agers a program of good eating habits. 


The drug store date—social eating is a vital part of the teen- 
age world. Unchecked, it can sabotage weight-control efforts. 
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Photo courtesy Kellogg Co. 
Weight control starts with a good break- 
fast—milk, fruit, cereal, bread and 
butter, and an egg several times a week. 


if 


ena. 






































a 








-— 


I~ on ran 
| f 





Photo courtesy Armour & Co. 


Select a good lunch for good health— 


high protein main dish, crisp raw vege- 
tables, milk, and fresh fruit for dessert. 


Weight 





Photo courtesy Sunkist Gcniers 
Low-calorie meals can be pretty to look 
at and satisfying. Dinner follows the 
lunchtime pattern of nutritious foods. 


Control 


Through Self-selection 


In their new-found independence “calorie conscious” teen-agers 
=) 


may jeopardize future health and well-being with 


unwise food choices. Intelligent self-selection can set 


them on the road to a lifetime of good nutrition 


ELF-SELECTION .. .” these 

can be magic words for teen- 
agers with a weight problem. Busy, 
active, they are on their own much 
of the time—make many of their own 
food choices. Boys and girls often 
get their own breakfasts, select their 
lunches. Too, there’s the perpetual 
drug-store date with the gang. 

Such freedom, away from parental 
supervision, can—and often does— 
lead to serious nutritional problems. 
Recent studies have demonstrated 
shocking inadequacies in many teen- 
age diets. And the student who is 
overweight is frequently the one 
with the poorest eating habits. 

In their efforts to lose weight, 
these youngsters are easy prey for 


quick reducing diets and weird 
schemes for losing pounds. They 
may skip breakfasts, skimp on 


lunches—and then indulge in impul- 
sive eating that defeats their plans 
and hopes. Lacking an understanding 
of their nutritional needs, they may 
refer to calorie charts and choose 
foods low in calories but also low in 
other nutrients, instead of selecting 
the essential foods they need for 
good health. 

This situation challenges everyone 
concerned with nutrition education. 
Adolescence is a critical period of 
rapid growth and activity, and eat- 
ing habits formed in the teen years 
may set the basic pattern for a life- 
time. 

What is needed, then, and what 
home economics teachers can provide, 
is not a list of daily menus (who ever 
follows them?) but an over-all guide 
to sound nutrition that lets teen- 
agers vlan and carry out their own 
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weight-control programs and make 
their own food choices. 

Such a guide would emphasize the 
advantages of an adequate breakfast 

-especially important in a reducing 
diet for a good breakfast supplies 
nourishment when it is most needed 
and lessens the desire to overeat at 
other meals and in between. 

The guide would also take a posi- 
tive approach in suggesting well- 
balanced meals for the rest of the 
day. Students hear much talk about 
the foods they shouldn’t eat. But 
have we placed enough emphasis on 
the foods that belong in every good 
diet—reducing or otherwise—milk, 
eggs, meat, cheese, bread, butter or 
margarine, and fresh fruits and 
vegetables? If calories are limited, 
it’s all the more important that they 
select essential foods that give the 
best returns in health, good looks, 
and energy. 

And the guide should do what no 
weight-control plan has done objec- 
tively—take into account the ever- 
present factor of social eating. In 
a recent Cornell University study of 
teen-age eating habits, it was found 
that nearly 90 per cent of the boys 
and girls ate between meals. These 
snacks accounted for about one- 
tenth of the teen-agers’ intake of 
calories, but provided lesser amounts 
of other nutrients. 

Instead of giving overweight teen- 
agers a rigid rule against snacks and 
party foods, why not suggest low- 
calorie, nutritious foods they can 
select for these occasions—so im- 
portant in the teen-age world? The 
party pictures on these pages may 
give you some good ideas. 

It’s true that most young people 
eat some kind of breakfast—ad- 
mittedly sketchy. The California 
Home Economics Association reports 
that among 10,000 students in 8&1 
junior and senior high schools, 68 
per cent said they ate breakfast 
“almost always.” The confession of 
32 per cent was “seldom.” 

But even when young people eat 
breakfast, they do not always eat the 
right kind, and they often eat it un- 
der less than ideal conditions. The 
reason given by many of the teen- 
agers is significant—and disturbing 

‘Not enough time.” 

In short, they didn’t get up early 
enough. Or there were too many 
chores before breakfast. Or the meal 
wasn’t ready. 

We need to convince students that 
a comfortable margin of time around 
the breakfast hour far outweighs 
the benefits of that extra ten min- 
utes’ snooze. With classroom dem- 
onstration of good breakfasts they 
can prepare themselves in a matter 





Photo courtesy Amer. Bottlers Carbonated Beverages 
Party foods can be fun—and calorie- 
wise. A festive punch with corbonated 
beverage, whipped non-fat milk solids. 





Photo courtesy Armour & Co 
For teen-age picnics and parties, cheese- 
stuffed frankfurters with low-calorie fin- 
ger-foods, see how the crowd approves. 


Photo courtesy Quaker Oats Cx 
For that occasional "sweet tooth" almond 
puffs made with egg whites and rolled 
oats, and plain ice cream can be allowed. 


of minutes, teen-avers soon get the 
breakfast habit. 

Another factor we must consider 
is that college is not on the slate for 
many, perhaps most, of our home 
economics students. Almost every- 
thing these girls may ever learn 
about nutrition, therefore, is what 
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Phot F y National Dairy ( ir 
Nourishing cottage cheese—glamourized 
for a party or TV snack—is surrounded 
with apple slices and orange segments. 





Phot 


irtesy ja Citrus Comr 
A get-together with the gang calls for 
refreshments. Frosty-cold orange juice 
or lemonade can be served from a bucket. 


they learn in the home economics 
classroom. It is with this knowledg¢ 
that they will create their own homes 

Wise counseling now, can _ help 
these young people with their pres 
ent weight-control problems, and 
guide them to a lifetime of 
nutrition. 
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offered on the 195 


Small electrical appliances are an 
asset to any home kitchen or school 
laboratory. They can be used for 
many types of jobs and to supple- 
ment the services of the kitchen 





range. Handsomely styled, they can 
also be used for cooking and serving 
foods at the table. 

Whatever the cooking method, 
there is an appliance to do the job. 


Some may be used for two or more 
purposes. For instance, the fryer- 
cooker deep fat fries, braises, stews, 
and steams. Griddles serve equally 
well for baking waffles or grilling 
crisp bacon, and toasted cheese sand- 
wiches. 

There are many different models 
and brands of appliances on the mar- 
ket so that the choice is wide. First 
decide what you want the appliance 
to do for you and then select the 
one that has the features that will 
fit your needs. 

To get the most out of any elec- 
trical appliance it should be used of- 
ten and stored within easy reach. 
With frequent use you will find 
many additional ways your appli- 
ances can serve you. For top effi- 
ciency, follow manufacturers’ direc- 
tions for cleaning and care. 





Two or nine cups—most new auto- 
matic coffeemakers will brew either 
amount with perfect results. Selec- 
tor dials give a choice of mild or 
strong coffee and thermostatically 
controlled heating elements keep the 
coffee at serving temperature. Most 
models brew coffee by the percolator 
method, but there are several which 
use the vacuum method. 

Designs vary with different makes. 
Some are tall and slender while 
others are rounded. All have drip- 
less spouts for easy pouring. Plastic 
handles, bases, and controls add con- 
trast to the bright chrome finishes. 
Gay colors and gold-colored finishes 
are featured on a few models. 











BLENDERS 


The many recipes developed for 
use with the blender have promoted 
it from the hospital special diet 
kitchen to a labor-saving appliance 
for home use. Package mixes, savory 
spreads, salad dressings, cold soups, 
puddings, or sauces can all be mixed 
to perfection by the blender. It is 
fine for pulverizing vegetables, blend- 
ing cheese, or grating bread and 
cracker crumbs. Blenders work rap- 
idly and complete most mixing jobs 
in one or two minutes, but only two 
cups may be blended at a time. 

New features include two-part 
covers for adding ingredients during 
blending, removable blades and high 
and low speeds. 





General Electric 


Sunbeam 


Hamilton Beach 
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ROASTERS 


Portability of the table roaster 
makes it equally suitable as an es- 
sential piece of equipment for the 
small apartment or as an auxiliary 
oven for the large family. It can 
be placed anywhere and requires 
only 110-120 volts household current. 

Thermostatically controlled heat- 
ing elements assure perfect results 
when roasting, baking, or broiling. 
Some models are also equipped with 
automatic timers to turn appliance 
on and off as desired. A variety of 
pans permit the homemaker to pre- 
pare a complete oven meal at one 
time. There is a choice of shapes 
with capacities ranging from 3 to 
20 quarts. 


| TOASTERS 


An all-time favorite, the electric 
' toaster, may be used to heat frozen 
| yaffles or to toast muffins as well’ as 


sliced bread. 

Important service features of the 
new toaster include little motors 
which raise and lower the bread au- 
tomatically, controlled toasting cycles 
with a fixed time and thermostatic 
control to regulate the amount of 
heat needed for the brownness de- 
sired. Extra convenience is afforded 
by higher toast lifts for removing 
small pieces of bread and removable 
crumb trays for ease of cleaning. 

New styles are smooth and easy 
to clean. Most are finished in chrome 
with plastic trim in brown or black 
i on handles and base. 








Toastmaster 








Presto 








Everhot 








Westinghouse 


FRYING PANS 


One of the newer electrical ap- 
pliances on the market, the auto- 
matic frying pan has become in- 
creasingly popular this year. Hand- 
somely styled in round or square 
shapes with properly balanced han- 
dles, the frying pans may be used 
for cooking and serving at the table. 

Heat selector dials permit frying. 
braising, baking, and casserole cook- 
ery. Low controlled heat makes it a 
successful substitute for a chafing 
dish. 

Easy to care for, one model may 
be immersed in water up to the tem- 
perature dial on handle. Non-stick 
surface finishes prevent hard-to-re- 
move burned-on particles. 


ROTISSERIES 


Table and rotisserie broilers have 
introduced a more casual method of 
cookery into many homes. The ap- 
petite-tempting spectacle of meat or 
poultry turning slowly on an auto- 
matic spit and browning under an 
infra-red heating unit adds interest 
and convenience to the preparation 
of meals. 

Combination models may be used 
for broiling, barbecuing, frying, 
grilling, and roasting. Mostly ob- 
long in shape, they may be placed 
on a table or portable cart for use 
in kitchen, dining area, or outdoors. 
Capacities vary, but most take a 
medium sized chicken or 8 - pound 
roast. Large models will hold a 
twenty-pound roast or turkey. 


















Dormeyer 
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The many stirring and beating 
jobs necessary in food preparation 
are quickly accomplished with the 
aid of an electric mixer. A variety 
of speeds and large and small mix- 
ing bowls equip the mixer to do 
specific jobs ranging from whipping 
cream to mashing potatoes. New 
features include timers, precision 
beaters, and easy-to-read controls. 

Hand mixers are small and light, 
but they will do many of the same 
jobs that the standard models will 
do with the exception of mixing 
heavy batters. Most of them have 
well proportioned comfortable 
handles, but one or two have to be 
gripped around the motor casing. 
They are stored by hanging on wall 
bracket or being placed in drawer. 

Blenders’ will blend packaged 
mixes, but not heavy batters. 


FRYER-COOKERS 


When first introduced — several 
years ago, fryers were recommended 
only for deep frying, but with in- 
creased use homemakers have dis- 
covered their versatility. Larger ca- 
pacities and greater range of tem- 
peratures make it convenient to use 
fryer-cookers for frying, stewing, 
braising, steaming, or for such long, 
slow jobs as making baked beans. 

Many styles are available either 
in round, square, or oblong shapes. 
Some have draining spouts which 
filter the fat as it comes from the 
fryer. Others have to be tilted to 
pour out the fat. Sturdy handles 
on either side of the appliances make 
them easy to handle and move. All 
have wire baskets to hold and _ re- 
move fried food. 








Universal 











Extra sets of grids which convert 
griddles to waffle bakers in a few 
minutes have increased the versa- 
tility of this type of appliance. Ther- 
mostatically controlled heating unit 
permits a wide range of cooking 
temperatures for a variety of foods 
such as eggs, chops, sausage, bacon, 
grilled sandwiches, and_ waffles. 
Signal lights indicate when desired 
temperature has been reached. 

Increased cooking surfaces are 
featured on the rectangular shaped 
griddles. When used for grilling the 
top is doubled back so that six eggs, 
or twelve hamburgers may be pre- 
pared at one cooking. Drip spouts 
and cups for extra grease are a con- 
venient feature of many models. 

Finished in chrome with plastic 
trim, griddles may be used for table 
service or kitchen use. 


KNIFE SHARPENERS 


A knife sharpener is an accessory 
appliance that does a tiresome but 
necessary household job. Razor-sharp 
edges are quickly ground on knives 
without effort. One model now fea- 
tures a device for sharpening scissors 
as well as knives. 

Important safety features on most 
models include a guard to prevent 
the blade from slipping while it is 
being sharpened, guide clips to keep 
knife at recommended angle, and a 
tripper which automatically stops 
the sharpening wheel when excessive 
pressure is applied or when friction 
heat develops. 

Enamel or chrome finishes are used 
on most models. Rubber feet pro- 
tect counter tops and prevent the 
appliance from creeping while in use. 





Westinghouse 


Rival 


Dormeyer 
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Learning about SMALL 
Through Testing 












a) 


nat 





Pade sa Te 


PLIANCES 


Participation in a research testing program can help you to make wiser selections when 


choosing small equipment for your school laboratory or home 


By ORPHA MAE THOMAS 


NE of the best ways to learn 

about small appliances is to par- 

ticipate in a testing program such 
as those conducted in the research 
departments of various colleges and 
universities. Usually a great num- 
ber of different models and brands 
of one type of appliance are tested 
over a period of weeks. The methods 
and judgment developed in this type 
of study can be used in the selection 
of other equipment for your school 
laboratory and home. 

The organization of the testing 
program should include all aspects of 
the use and care of the equipment. 
If it is not possible to include all 
the brands and models on the mar- 
ket, then the top six, eight, or ten 
brands should be tested. This is es- 
pecially important if the results of 
the testing program are to be pub- 
lished and be helpful to the greatest 
number of people. Samples should 
be obtained on the open market to 
insure random sampling. 

TESTING 

To get a thorough concept of abil- 
ities of the appliance being tested, 
experiments should include all of the 
tasks for which it is designed. For 
example, if testing mixers, the tests 
should include the ability to whip, 
and to mix doughs and batters. The 
thoroughness of mixing can be at- 
tested by reconstituting dry milk. 
If different speeds are involved, then 
all the speeds should be tested for 
their appropriate uses. Similarly, if 
the appliance has a heating element 
and different temperature settings 
are involved, all should be used for 
their designated purpose. This will 
test the ability of the thermostat to 
maintain the desired temperatures. 

Capacity should be considered. 


Dr. Thomas is an associate professor 
of home economics of Teachers Col- 
lege, Columbia University, N. Y. 


Very often capacities are listed to 
the very top of the utensil. There- 
fore usable capacities should be 
found in terms of actual production. 
For example, it might not be safe to 
boil and stir more than three quarts 
in a cooker with a listing as four- 
quart capacity. 

As the tests must be repeated on 
each of the models or brands, all con- 
ditions and procedures must be 
standardized. Results must be com- 
pared as to satisfaction. It is desir- 
able to measure these against some 
standard or control. If judgment is 
involved, it is easier if you get all 
results ready for inspection at one 
time. Then they can be grouped by 
color, texture, or some characteristic 
and the scores accurately tabulated. 


SCORING 


If a great number of different 
tests are to be done or physical char- 
acteristics of the equipment are to be 
judged, setting up a_ satisfactory 
score sheet is an interesting experi- 
ence. What should be scored? Mate- 
rials used? Construction design? 
Workmanship? Smoothness or fin- 
ish? Ease of handling parts? Num- 
ber of parts to handle? Adequacy of 
handles? Heat resistance and burn 
hazards? Total weight is considered 
portable? Ease of assembling? Ease 
of disassembling? Ease of cleaning 
each part after each use? Ease of 
thorough occasional cleaning? Num- 
ber of controls and their purposes? 
Location of controls? Ease of read- 
ing controls? Ease of setting con- 
trols? Automatic timers? Signal 
lights and bells? 

How should scores be given on the 
selected factors? Some questions can 
be answered by yes or no to desig- 
nate the presence of certain features, 
as a signal light. Other items sur- 
veyed can be given a numerical score. 
You may wish to use 3 or 5 or 10 as 
the highest score on any one item 
with gradations for intermediate val- 
ues. How can the Yes and No be 
turned into numerical values to add 
into the total score? 
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Weighting of score will finally 
have to be decided. What is the value 
of each feature or group of features 
when considered in respect to other 
items? The main purpose of the item 
is usually given the heaviest weight- 
ing. For example, the ability of a 
wafflemaker to produce crisp, appe- 
tizing, golden brown waffles every 
time might be given a weighting of 
50 per cent, 60 per cent, or 70 per 
cent, while such features as a bell 
might get only a slight percentage of 
the total score. 


APPLICATION 


Calculating costs should always ac- 
company any investigation. These 
should include the initial cost spread 
over its expected life, the operating 
costs for all utilities, and mainte- 
nance costs. The present electric wir- 
ing may not be adequate to accom- 
modate the additional load. If these 
must be supplemented this cost must 
be added to the other costs. 

After all the features and per- 
formances have been studied, it is 
usual to find that no one brand in- 
cludes all of the featyres considered 
ideal. Thus, the consumer must 
choose the model which incorporates 
the features she considers desirable. 
Nor is that necessarily the best 
choice for her neighbor. As _ each 
family has different objectives and 
methods of using equipment, what is 
important to one may not be to an 
other. For example, four large waffles 
at each baking may be essential to 
the large family, while a smaller iron 
will be enough for the family of two 
A rapid worker may want a large 
surface, high-temperature iron, 
while a slow worker may not need an 
iron that produces heat rapidly 

Actually, participating in a testing 
program will bring all this to the 
attention of the home economics 
teacher. Even if she does not intend 
to become a research worker, her 
choices and those which she advises 
will be made on a much more dis- 
criminating basis. 
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MONDAY 


TUESDAY 


WEDNESDAY 


THURSDAY 





FRIDAY 











Fruit Juice 

Tuna Salad Roll* 

Potato Chips 

Tossed Green Salad 

Cherry Fruit 
Gelatin 





Meat Loaf 

Corn on the Cob 
Peas 

Sesame Seed Roll* 
Apricot Whip 
Custard Sauce 


Baked Ham 
Potato Salad 
Sliced Tomatoes 
Clover Leaf Roll* 
Strawberry 
Shortcake 


Chicken Turnover 
Mushroom Sauce 
Cranberry Relish 
Roll* 

Apple Crisp 


Orange Juice 

American Chop Suey 

Green Beans 

Corn Bread* 
Steamed Blueberry 
Pudding 

Blueberry Sauce 


Fish Sticks 
Delmonico Potatoes 
Lima Beans 

and Tomatoes 
Raisin Bread* 
Chocolate Pudding 





Fruit Juice 
Barbecue Beef Roll 
Parsley Summer 
Squash 

Roll* 

Lemon Cheese 


Cake Pie 


COLUMBUS 
DAY 


Baked Sausage 
Mashed Potatoes 
Buttered Baby Beets 
Apple, Gingerale 
Salad 

Roll* 


Chocolate Cake 


Beef Pie with 
Vegetables 
Biscuit Topping 
Green Beans 
Celery Sticks 
Melon Fruit Cup 


Friday Burger * 

Sliced Tomatoes 

Corn Pepper 
Relish 

Baked Apple 

Light Cream 





Orange Juice 

Stuffed Pepper 
(Hamburger and 
Corn) 

Stewed Tomatoes 
Roll* 


Applesauce Cake 


Hot Turkey 
Sandwich 

Peas 

Cranberry 
Jewel Salad *% 


Pumpkin Tart 


Roast Leg of Lamb 
Mashed Potatoes 
Gravy 

Broccoli 

Cheese Muffin* 


Harvest Pudding * 


Tomato Juice 
Beef Chop Suey 
on Fried Noodles 
Buttered Carrots 
Whole Wheat 
Bread* 
Macaroon Crunch 
Pudding 


Salmon Loaf 
Pea Sauce 
Baked Potato 
Celery Sticks 
Hard Roll* 
Apricot Betty 
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Cheeseburger 
Cabbage, Pineapple 
Slaw 

Turnip Sticks 

Fruit Cup 





Grilled Frankfurter 
Baked Beans 

Cole Slaw 

Rye Bread* 

Sliced Peaches 
Molasses 

Drop Cookie *% 





Fruit Juice 

Chicken Pie with 
Vegetables 

Green Salad 
Roll* 

Plum Cobbler 





Lamb Fricassee 
on Rice 
Waldorf Salad 
Bran Muffin 
Grapefruit 
Sections 
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Orange Juice 
Baked Haddock 
Egg Sauce 

Grilled Tomato 
Slices 

Deep Dish Apple 
Pie with Cheese 














% FRIDAY BURGERS 50 servings 


School Lunch Notes 


6 pounds fish, tuna or bonita 1 tablespoon salt 
3 cups salad dressing 2 teaspoon pepper 


~ 


As 


1144 cups dry bread crumbs 1 tablespoon celery salt 
; , 2 tablespoons minced onion 50 1 oz. slices American 
a CHOOL lunchrooms these days sometimes 116 cups minced dill pickle ickes 
— i grow too small to accommodate all their 50 hamburger rolls 


Combine first eight ingredients, mixing well. Using No. 
8 scoop, shape mixture into 3-inch cakes. Roll cakes in 
bread crumbs and bake at 350°F. until brown. Place fish 
cake on half of a hamburger roll. Top with cheese slice 
and heat under broiler until cheese is melted. Cover with 
top of roll. Serve at once. 


% the Central School in Greenwich, New York, 
Principal William J. Hendron revised the serv- 
ing plan, and turned to the Parent Teachers 
Association for help in carrying it out. 

Under the new arrangement, first and second 
ie, grade children are served in the classroom. 
e Lunch orders are taken by the teacher and sent 


hungry customers. When that happened at ; 


to the cafeteria, where the food is prepared * CRANBERRY JEWEL SALAD 50 servings 
, and assembled. From there, a PTA member 
carries the food to the schoolroom. Known as 4% cups raspberry gelatin 6 oranges (1 quart ground in 
“cafeteria aids,” the PTA members serve on 1% quarts boiling water food chopper) 
a rotating basis, with one member at work 1 quart cold water 1 No. 10 can whole cranberry 
from 11 to 12 each day. sauce 
Now that the program 1s well systematized, Dissolve gelatin in boiling water. Add cold water and 
reports Mr. Hendron, it works well, with no chill. Wash and quarter oranges, removing seeds. Put 
great hardship on any particular person.” The through food chopper. Add ground orange to cranberry 
teaching staff and their principal are “most sauce. Then fold orange-cranberry mixture into slightly 
grateful to their PTA for this excellent thickened raspberry gelatin. Chill. Cut into squares and 
service.” serve on lettuce, 
= FUND-RAISING CAN BE FUN SSSSSAASCERETEREEETETEEETSKEEEESRESHREEEERESEREER EERE REC REEee eee ee eee ee 
Like the children they serve, school lunch ye HARVEST PUDDING 50 servings 
f programs resemble each other in some respects f 
—differ in others. One way in which they dif- 4 pounds butter or margarine 1 tablespoon cloves 
hayes . neice ae ; : 2 cups sugar 2% tablespoons nutmeg 
fer is the method the progt am chooses to get Sicdgsidideh tos 1 cuss halle onde 
financial support to supplement its school lunch S16 cenk:- wales 1 qauvt doy well oettib 
funds. : ; 8 quarts bread crumbs 5 quarts water 
St. Michael’s School in Jersey City, New Jer- 4 cup cinnamon 4 quarts seedless raisins 
2 quarts chopped nuts 


sey, for example, found a unique approach to 
the problem of meeting school lunch expenses. 
Children prepared for months for the hobby 
show held during the first week of May. The 
show featured many attractions: an exhibit of 
hobby articles, entertainment, refreshments, 
and an auction. 

Children in all eight grades contributed to 
the exhibit, which included things they had 
made themselves—drawings, pot holders, and 
model airplanes. Others displayed articles they 
owned and treasured, such as costume dolls, 


Cream shortening and sugar until light and fluffy. Add 
dried egg which has been reconstituted in the 2% cups 
water; beat well. Combine crumbs, spices, and soda. Add 
raisins and nuts. Reconstitute the dried milk in 1 quart 
of water. Add crumb and raisin mixture to shortening 
alternately with milk and remainder of water. Bake at 
350°F. for 1 hour. Serve with hard sauce. 


* MOLASSES DROP COOKIES 100 cookies 


live fish in jars, banners, pennants, and models 12 ounces shortening 1 tablespoon cinnamon 
of old-style cars. 9 ounces brown sugar 2 teaspoons salt 
The students made posters to advertise the 4 eggs, beaten 1% tablespoons baking powder 
show, and helped decorate the booths that were 114 cups molasses 44 teaspoon baking soda 
is sg: ee . 6 pounds flour* 2 teaspoons vinegar 
set up in the gym. 1 tablespoon ginger 11% cups water 


Some 500 parents and children came to see 
the exhibit, each paying 25 cents admission. 
Local and professional talent was recruited 
to furnish entertainment. And for refresh- 
ments there were cakes donated by parents and 
sold at a small price. 
| As a grand finale, some of the exhibited ar- 

ticles, and others that were donated, were auc- 
i tioned off. In all, the event brought about 400 
i dollars into the “kitty” that helps support the 
lunch program and other school activities. 


Cream shortening and sugar in mixer at low or second 
speed for 3 to 5 minutes. Add eggs and molasses and 
continue mixing until thoroughly blended. Sift flour, 
spices, salt, baking powder, and soda together twice. 
Combine vinegar and water. Add sifted dry ingredients 
to creamed mixture in three portions alternating with the 
liquid in two portions. Two cups raisins may be added if 
desired. Drop by teaspoonfuls onto greased baking sheets. 
Bake at 350°F, 10 to 12 minutes. (*A little more flour 
may be necessary to make batter stiff enough to prevent 
cookies from running together.) 
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FOR FALL LESSON PLANNING 


Free, Helpful Guide for Students and Teachers 





by ANNE MARSHALL ; 
Director Home Economics Yes. here it is! A sparkling new 


kit... 


all carefully planned...and gorgeously 


Campbell Soup Company s * 
wer i i 8 Student Units and a 


Teacher’s Guide... 
illustrated in full color. 

The Student Units, each 614"x 11", are punched for ring 
binders. They cover such topics as modern ways with cream 
. with casseroles ... 


sauces .. with meat loaves ... soup 


service and preparation. Menu patterns are given to assist 


FOR YOUR STUDENTS 


8 Full-Color Units * Recipes * Menus * Service Ideas and Helps 
¢ Valuable Background Information. 


BE READY 


TOMATO MEAT LOAF uses to- 
mato soup both in the loaf 
and as a zesty, colorful pour- 
on sauce. Many ways to shape 
meat loaves are pictured in 


full color. 


QUICK CHICKEN SAUCE, 


made with soup, dresses up 
asparagus and many other 


vegetables. All suggestions in- 
cluded in kit. 


Lessons ¢ Project Suggestions « Recipes 
Food Pictures in Lavish Full Color 


students in planning luncheons and dinners. 

In addition, a separate guide has been prepared for 
teachers. It is filled with project ideas to accompany the 
Student Units. 

There are two kits: Your students’...and yours. Stu- 
dent sets are available in the quantity you need. So don’t 
wait. Send today. Be all ready for fall. Use the handy cou- 


pon on page 


FOR YOU, THE TEACHER 


Your desk copy of the 8 Student Units * Teacher’s Guide to projects 
for each Student Unit * Descriptive outline and coupon for the 
“Magic Shelf,” a 20-minute movie in sound and color. You may 
borrow it by returning coupon. 


} 


si 
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FOR YOUR FALL CLASSES... 
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GOLD 
creamy 
many « 
and Ihe 






SEND FOR YOUR KIT TODAY! 






























Shown to the left is the cover for the Student 
Units. Imagine this and the other pages in all 
their brilliant color! 


Among the many recipes—all fresh, invit 
ing and easy to follow—are those listed 
below. Many of them are also illustrated in 


tempting, appetizing full color. 


EGGS GOLDENROD 
CHICKEN A LA KING 
SOUTHERN CREAMED HAM 
SALMON SHORTCAKES 
TOMATO LIMA BAKE 

HAM AND RICE ROUNDUP 
TUNA TOUCHDOWN 
SAUCY SALMON 

CHICK ’N CHIPS 

QUICK CHEESE SOUP 
PEANUT BUTTER SOUP 











TOMATO CHEESE MACARONI, 
with easy-to-follow recipe using 
tomato soup, is one of the score 
or more of tempting dishes 
illustrated in full color. 

GOLDEN CROQUETTES, with 

creamy celery sauce, show one of 

many delicious ways to serve fish 

and meat suggested in kit. 


MAIL THE COUPON ON PAGE 103 NOW! 
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FASHIONS and TEXTILES 
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Good news for home sewers include an 
automatic sewing machine and patterns for chubbies 


TRULY automatic sewing ma- 

chine has just been introduced by 
the Singer Sewing Machine Com- 
pany. Completely new, the machine 
permits the home sewer to do an 
amazing variety of decorative 
stitches successfully regardless of 
how limited her sewing experience. 
Best of all, such construction sewing 
as blind-stitching, overcasting, sew- 
ing on buttons and snaps, and mak- 
ing buttonholes can all be achieved 
by using just one of the guiding 
discs. A quick flip of a lever permits 
the home sewer to switch to straight 
stitching without further adjust- 
ment. 

The new sewing head will be avail- 
able in many different cabinet styles 
with prices ranging from $337.75 to 
$412.50. The portable model with a 
sarrying case made of imported linen 
treated with pyroxylin is priced at 
$289.00. 


New Drapery Yarn 
Latest drapery and curtain fabric 
to make news is Fortisan, a rayon 
yarn with unusual strength, de- 
veloped by the Celanese Corporation. 
Fortisan yarn is very strong, yet 
delicate in appearance. The yarn is 
used for the warp and can be com- 
bined with silk, cotton, rayon, or 
nylon for varying textures. It is 
suitable for drapery material be- 
cause it has dimensional stability, re- 
sists deterioration from sunlight, at- 
mospheric gases and radiation heat, 
and resists. shrinkage. Leading 
drapery and curtain manufacturers 
are showing Fortisan in sheer glass 

and heavy drapery fabrics. 


Patterns for Chubbies 

The Advance Pattern Company 
has suddenly remembered that for- 
gotten but prevalent child, the 
chubby girl from 8 to 14 years old, 
who never quite fitted into any size 
clothes. A whole series of patterns 
have been specially designed and 
fitted for her in sizes 8% to 14. 


Her youth, her femininity, her 
roundness, have been embraced in 
the styles with their pretty, full 


skirts, becoming collars and sleeves. 
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They are planned to emphasize the 
charm of the chubby and keep her 
fashion right with her own age. 


Gay Gloves 
A “make-it-yourself” kit, which 
has no end of possibilities for teen- 
age girls is the Poppins Glove Casual 
Kit. Designed by Betsy Boss, Pop- 


pins are white canvas gloves to be 
embroidered with the accompanying 





Designed especially for the chubby girl, 
these are dress patterns by Advance. 


Completely automatic sewing machine for 
the home has been introduced by Singer. 





color-fast yarns in delightful-sound- 
ing designs, such as Harlequinade, 
Candystick, The Polka, and Butter- 
fly. A large-eyed needle, a polished 
stick to insert in each finger when 
embroidering, the pattern tissue and 
the set of instructions are included 
in kit which retails for $1.95 at Art 
Needlework and in notion depart- 
ments. Poppins are certain to be- 
come popular this fall among high 
school girls. They look superb and 
lend a feminine air to casual 
clothes, sweaters, skirts, camel hair 
coats, and leather jackets. 


For Good Measure 


A tape measure that really makes 
news is the Dritz Flex-I-Fold Tape 
Measure. At first glance, it appears 
to be a standard 60-inch yellow wov- 
en fabric tape measure. The fabric 
is bonded with a permanent plastic 
stiffening which gives a_ certain 
rigidity to the tape. The stiffness is 
flexible enough to measure around 
the smallest body area, such as a 
finger or wrist. It folds every 7 
inches, like a carpenter’s rule, is 
completely washable, and will not 
curl, stretch, shrink, kink, or tangle. 
Costs 29 cents at notion counters 
everywhere. 


Gentle Control 


The transition from bobby sox to 
glamorous nylons is one that con- 
fronts every teen-ager. The problem 
of how to control curves and keep 
those stockings up is neatly solved by 
the Play-tex fabric lined girdle made 
of latex. Made without a single 
bone, stay, stitch, or seam, this girdle 
is easy to slip on. The Magic-Con- 
troller gives support, flattens the 
tummy, and is lightweight. Besides 
the garter girdle, a panty girdle and 
a panty brief without garters are 
available. 


Wool Teaching Unit 
The Wool Bureau has recently ex- 
panded its educational services to 
home economists by appointing an 
advisory committee of eight leading 


home economists in the teaching 
field. Members of the committee 
are: Mabel G. Bowers, Ruth C. 


Cowles, Adrienne DeLisle, Marjorie 
Rankin, Charlotte C. Smith, Frances 
M. Spratt, Mary Mark Sturm, and 
Mary C. Whitlock. 

As part of the new program a 
teaching package consisting of five 
units of information on wool fiber 
and textiles is being prepared in con- 
sultation with the new committee. 
Designed for teaching flexibility, 
each unit may be used separately or 
combined with others. D. 8. D. 


PRACTICAL HOME ECONOMICS 










id- ° ° ‘ 
ie The first major pattern improvement in 30 years! 
ed 
nd 
ed 
rt 
rt- > 
| MeCall 
nd 
al 
ir McCall's Pattern C A 
No. 9619 «3 
. new 
ic ye 
CaSV-FULE 
d : 
i | 
t 4 
2, j ; 
ra Try it free 
in your classroom! 
> | 
y ' 
el 
| 
mT 
| 





Inch-rulers printed right ON the pattern for easy, accurate length adjustments! 


} 
Length adjustments a problem with your students? Junior High and High School Teachers — show 
Not any more. Not with McCall's Patterns’ new “easy- your class MeCall’s Patterns’ new film strip, “Fashion 
rule.” That’s because ruled inches are printed right on is Fit.” showing how to alter a pattern for teenagers. 
the pattern itself. Makes shortening or lengthening a Check the appropriate box in the coupon. 
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Exciting colors and smart styling highlight 


housewares introduced this season 


MERICAN consumers are as- 

toundingly color conscious and 
are demanding color in virtually all 
consumer goods,” reports Faber Bir- 
ren, color consultant. Mr. Birren, 
who recently completed a_nation- 
wide survey of the latest color hab- 
its in American homes, says that in 
the last few months pink has become 
increasingly popular in housewares 
and home furnishings. 

His study showed that today’s 
favorite kitchen color is _ yellow, 
which has proven to be the _ best 
seller in cabinets, counter tops, re- 
frigerators, and ranges. Green is 
also rated high for kitchens. Colored 
plumbing fixtures have steadily 
gained in popularity with pink, yel- 
low, green, blue, and grey being pre- 
ferred. In upholstery fabrics the de- 
mand is greatest for green, then tan, 
brown, and beige. 

However, certain shades such as 
mustard, lilac, orchid, and purple are 
not well accepted by consumers. AI- 
though heavily promoted these 
shades have met with stubborn re- 
sistance, according to the color ex- 
pert. 


Travel Convenience 


An automatic steam travel iron 
weighing only twenty-seven ounces 
has been introduced by the General 
Electric Company. Compact and easy 
to use, it has a handle that folds 
down for quick packing. The iron 
has a heat control dial marked for 
various types of fabric so that it 
can also be used to dry-press gar- 





SS 


Handle of the General Electric steam 
travel iron folds for easy packing. 
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ments. For steam pressing, the bulb 
is filleé with water and attached to 
the iron. Water feeds into the iron 
a drop at a time to form steam 
which exits through tiny holes in 
the sole plate. The iron operates on 
both AC and DC so that it can be 
used in all parts of the country. 


Vertical Blinds 


Metal slat blinds in Venetian form 
have been introduced by the Kirsch 
Company. The 2-inch concave slats 
can be rotated just as the slats of 
conventional Venetians can be tilted 
to control light and_ ventilation. 
They can also be closed completely 
for privacy. 

The blinds are hung in two sec- 
tions and may be drawn open and 
closed like draperies. An extra ad- 
vantage of these vertical blinds is 
that of less cleaning because dust 
and dirt do not readily collect on the 
vertical surfaces of smooth metal. 

New Era 

Very modern in design and serv- 
iceability are the new stainless steel 
flatware and hollow ware pieces that 





Handsome stainless steel serving skillet 
is modern version of old-time favorite. 





Beautifior 
waxer may be removed for easy washing. 


Chenille pad on Johnson's 





have been introduced by the Georg 
Jensen Co., New York. Commenting 
on this new line, a company direc- 
tor said: 

“It is the informal — American 
—way of living that has resulted in 
this enthusiasm for stainless. While 
there are people who want stainless 
for a second set of flatware, there 
are many who want a single set for 
everyday use and special occasions, 
too. And why not? It is the logical 
material for eating — won’t stain, 
won’t get hot, easy to clean, and 
lasts.” 

Pictured on this page is just one 
of the many designs that are avail- 
able in complete sets. 

Quick Floor Care 

Cleaning and waxing wooden floors 
in one operation is made _ possible 
with Johnson’s Beautiflor liquid wax 
and waxer. The wax is poured on a 
small area and spread with the 
waxer. Dirt is quickly loosened and 
a thin coat of wax applied at the 
same time. The waxer is equipped 
with a chenille pad which is held in 
place by an aluminum pan. Pads are 
quickly changed by snapping off the 
pan and inserting a fresh chenille 
cover. These pads are washable and 
long-lasting. Fine steel wool pads 
are also supplied with the waxer. 

Product Briefs 

> Ideal for small housekeeping 
chores is the O-Cedar sponge mop- 
pet. A sturdy pint-sized version with 
all the work-saving features of the 
conventional size, the moppet can be 
used to scrub the tub, wash windows, 
and fit in and under tight places. 

> A flexible mixing bowl made of 
Bakelite polyethylene has a scalloped 
rim which provides a good finger 
grip when pouring batter. These un- 
breakable bowls are available in 1, 
2, and 3-quart sizes. 

> Look for the handy paper cup 
dispenser which supplies a_ fresh 
drinking cup every time. Made by 





the Dixie Cup Company, the dis- 
pensers are inexpensive and easy to 
install. F. M.S. 
Sigg] Rr 

> « 

t 





Small size O-Cedar sponge mop has an 
extension handle for cleaning cabinets. 
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...and so ts the 


new electric 


range teaching kit 


The new schoolhouse is usually neither red nor little. 
The athletic field is no longer just an open lot. And 
new teaching methods include a large measure of 
visual aids—so the new Electric Range Teaching Kit 
belongs in today’s home economics classes. It provides 
visual aid for Electric Range cooking instruction. 


And the well equipped home economics laboratory 
must also include modern, automatic Electric Ranges 
hecause so many students need instruction in Electric 
Range cooking. Many of their parents’ homes are 
equipped with this modern range, and they look 
forward to having it in future homes of their own. 


If your laboratory is not equipped with late models, see 


your local electric light and power company or electric 


appliance dealer. 
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a EW... Range Teaching Kit 


offers visual aid to home economics teachers. 
It includes 10 full-color wall charts and Electric 
Range Teaching Guide keyed to the charts. It 
covers roasting, baking, broiling, top-of-range 
cooking and use of the deep-well cooker. Every 
teacher knows the value of visual aids in home 
economics instruction. To get your new Electric 
Range Teaching Kit, FREE, just use the coupon 
addressed to the ELECTRIC RANGE SECTION, 
National Electrical Manufacturers Association, 
in the Coupon Service Section of this magazine. 





ELECTRIC RANGE SECTION 


National Electrical Manufacturers Association, 155 East 44th Street, New York 17, N.Y. 


ADMIRAL + BENDIX « CROSLEY + DEEPFREEZE + FRIGIDAIRE + GENERAL ELECTRIC + HOTPOINT + KELVINATOR «+ MAGIC CHEF 


MONARCH + NORGE « PHILCO « STIGLITZ INFRA-AIRE « TAPPAN + WESTINGHOUSE 
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New products for better homemaking . . . “‘tomorrow’s 


turkeys,” and simplified techniques of gel-cookery 


T ODAY’S turkeys, now making 
headlines because of this year’s 
record-large crop, give clues to the 
turkey picture of the future. 

The trend in turkeys is toward 
white birds, says Stanley J. Marsdan 
of the USDA. Tomorrow’s turkeys 
will be broad-breasted to give gen- 
erous portions of white meat, and in 
size they will be either large or small. 
There seems to be little demand for 
in-between sizes. 

The ready-to-cook bird, processed 
by experts in sanitary plants, prom- 
ises to supplant the “dressed bird,” 
which has to be drawn and requires 
considerable home preparation be- 
fore it is ready for the oven. 


Nutritious Grapefruit 

Grapefruit is known to be one of 
our best sources of vitamin C. A 
recent issue of Nutrition News now 
reports that some varieties of pink 
grapefruit are also good suppliers 
of beta-carotene, a source of vitamin 
A. Carotene increases as the flesh 
deepens in color. 

For the Children 

Ice cream pops can be made at 
home a new easy way, using Royal 
Instant Puddings. Combine one cup 
cold milk and one cup light cream in 
a deep mixing bowl. Add one package 
of Instant Pudding. Beat until 
smooth, about one minute—no more 
beating is needed. Pour into small 
paper cups, and when set (about five 
minutes) insert a lolly-pop stick into 
each cup. Freeze until firm, two to 
three hours in freezing compartment 
of refrigerator or freezer. To eat, 
peel cups from pops. 


Tricks with Gelatine 

From the makers of Knox Un- 
flavored Gelatine come simplified 
techniques for  gel-cookery. The 
familiar method for preparing gela- 
tine snows calls for the addition of 
beaten egg whites to a whip of gela- 
tine, fruit juice, and sweetening. 
sut now it has been found that the 
egg whites can be added unbeaten. 
When the whole mixture is beaten, 
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the eggs give the pudding the same 
light texture and volume as by the 
old method, and an extra bowl is 
eliminated. 

And when preparing chiffon-type 
desserts—Spanish creams, Bavari- 
ans, or mousses—the gelatine has 
usually been softened in cold milk, 
and then a soft custard made by 
adding egg yolks and sugar. But it 
has been found that when gelatine 
is sprinkled on cold milk, it does not 
absorb the liquid as quickly as it 
does water because of the serum 
solids in milk. To speed the softening 
process, stir the gelatine into the cold 
milk, or first mix the gelatine with 
part of the sugar called for in the 
recipe. Sugar separates the gelatine 
granules, and the liquid is absorbed 
readily. 

For Better Flavor 

A new imitation butter concen- 
trate for use in the manufacture of 
margarine has been developed by 
Dodge & Olcott, Inc. This concentrate 
is said to add to margarine the flavor 
and aroma-producing materials 
found in dairy products made from 
ripened cream. 


New Booklets 


Keep Slim and Trim with Domino 
Sugar Menus provides a realistic 
approach to reducing diets. With the 
philosophy that it’s easier to adhere 
to an appetizing reducing diet, the 
24-page booklet includes 14-days’ 
menus for meals that are nutritious, 
low in calories, yet satisfying. Avail- 
able free of charge from Consumer 
Service Div., American Sugar Re- 
fining Co., 120 Wall Street, New 
York 5, N. Y. 


Home Freezing Guides, three new 
Westinghouse booklets, 16 - pages 
each, contain latest recipes and 
methods for home freezing. Edited 
by Julia Kiene, director of Westing- 
house Home Economics Institute, the 
booklets are: How to Freeze Fruits 
and Vegetables; How to Freeze 
Meat, Game, Poultry, and Dairy 
Products; and How to Freeze Ready- 


Cooked Foods. They may be obtained 
by writing to Consumer Service, 
Dept. FG, Westinghouse Electric Ap- 
pliance Div., Mansfield, Ohio. Price 
is five cents each. 


Salt or No Salt, leaflet prepared 
by Sunkist Growers, gives ideas for 
using lemons as seasoning for low- 
sodium diets—contains good season- 
ing suggestions for regular diets, 
too. Write to Sunkist, Box 2706, 
Terminal Annex, Los Angeles 54, 
California. No charge. 


Pickling the Easy Way, 30-page 
Heinz Co. booklet, contains recipes 
for pickles, relishes, spiced fruits 
and vegetables, and popular condi- 
ments. “Short-cut” secrets are pro- 
vided with many of the recipes. For 
a free copy write to Home Economics 
Dept., H. J. Heinz Co., Box 57, Pitts- 
burgh 30, Pa. 


Frozen Food Headliners 


&> The frozen French fried potato 
is now the second ranking frozen 
vegetable in retail sales, exceeded 
only by peas. An estimated three and 
one half million bushels of Irish 
potatoes were used for this product 
in 1953. 


> Frozen fish stick production 
reached a new high of nine million 
pounds in the first quarter of 1954. 
Consumer acceptance of this popular 
breaded food item has been so wide- 
spread that some sources expect 
them to do for the fishing industry 
what fruit juice concentrates have 
done for the citrus fruit trade. 


> Frozen concentrates of lime juice 
and sweetened limeade promise to 
become increasingly popular as a re- 
sult of research at the USDA’s 
Citrus Products Station, Winter 
Haven, Florida. The concentrate is 
now produced commercially.—J.deG. 





Home economists at work in the new Gen- 
eral Foods kitchens, White Plains, N. Y. 
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6 DO YOU HAVE COPIES OF THESE? 
. [-) LET'S TALK ABOUT SUGAR (teacher’s handbook) 

” [-) KNOW YOUR WAY WITH SUGAR (student folder) 

bd (() ANSWERS BY THE CANNING DOCTOR (canning and freezing aid) 
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Recipe Booklets 


( JUST DESSERTS 

[5] WELL PRESERVED 

[] CANDY AND HOW 

[) THE WAY OF ALL COOKIES 
[] FASHIONS IN FROSTINGS 
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COMPLETE 
TEACHER'S 
PACKET 


including 








student copies of 


“THE ART OF 
SALAD 
MAKING" 
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Many other teaching aids! 


This complete teacher’s packet in- 
cludes 25 student copies of a useful 


leaflet giving suggestions and _ reci- | 


pes for salads and dressings that 


are unusual and practical. Nineteen | 


illustrations in the file-size leaflet. 
The packet also includes a teaching 
guide, 5 descriptive labels, and an 
illustrated copy of “Today’s Canned 
Foods” full of teaching information. 


kk kkk 


To get your free Teacher’s Packet 
use the Libby, McNeill and Libby 
coupon No, 21, page 109. 
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insupportable affliction at her age. 

Let us not pull our punches... to 
be kind. It isn’t kindness. Over- 
weight is, with few exceptions, the 
clear result of over-eating and lack 
of exercise. And it is more often 
through unwise choice of foods than 
sheer gluttony that those unwanted 
pounds accrue. More pounds, less in- 
clination to move them, thus more 
excess baggage: the cycle of trag- 
edy. 

Lack of knowledge, indifference, 
defiance, family (including racial) 
customs, the compensatory nibbling 
of the insecure, the frustrated, and 
the lonely, account for avoidable 
weight increase at any age. For the 
teen-ager, these factors are supple- 
mented by large-scale, and almost- 
perpetual social eating. Her day is 
punctuated by the drug-store soda 
and quick snack with a boy, bottles 
and straws with the gang, picnics, 
party food, food at friends’ houses 
after the game, after the dance, and 
the relentless crunching of popcorn 
and peanuts that ‘‘goes steady” with 
TV programs and movies. 

“But,” you may say, “so much of 
this is part of family-centered liv- 
ing, the very thing home economists 
try to encourage. We don’t want to 
eliminate that.” 

Well, the problem of social eating 
is one that is with us for life. It’s 
not restricted to teen-agers. And 
the solution is substitution rather 
than elimination. Moreover, school 
responsibility actually does go that 
far—or could. . It may be more 
easily implemented than you suppose. 
For every parent who resists modi- 
fication of family menus and cus- 
toms, there are two who, today, are 
as weight-conscious as their daugh- 
ters. Secretly they often welcome a 
prod in the right (slendering) direc- 
tion. 

The trend is with us. Intelligent 
weight control is currently fashion- 
able. Recently, I heard two teen- 
agers discussing a supper after an 
evening basketball game. “Really!” 
one of them exclaimed. “All that 
food!” 

“Yes,” 
gusting!” 

Discounting, say 40 per cent for 
the irresistible temptation to lay it 
on a little thick for the benefit of the 
diet-minded elders who were present, 
the fact remains that the idea was 
there. These girls, eager to reach 
and maintain their attractive best, 

(Continued on page 68) 


the other agreed. ‘“Dis- 











A CONSTANT FLOW of tempting menus and 
recipes using canned foods is tested in modern 
kitchens by our Home Economics Division. 


TRIED AND TESTED 
TEACHING METHODS 


Here is a new modern kit . . . stream- 
lined to fit into today’s teaching meth- 
ods... containing practical information 
on buying, labeling, using and storing 
canned foods. A wall chart, “CANNED 
Foops BUYING GUIDE,’ shows actual 
sizes of cans and jars. This chart 
teams well with the Labeling Guide for 
use in marketing classes. Also in the 
kit is detailed material on nutritive 


values of canned foods, and menu and 
recipe patterns for best preparation of 
family meals. 









A STAFF OF GRADUATE home economists has 
prepared an up-to-date kit of informative, well 
illustrated material on all phases of canned foods 
for your classroom use. 






denen. 


IF YOU DON'T HAVE these up - to - the - minute 
teaching aids on Canned Foods for your new 
classes . . . use the Coupon Service section and 
send for the entire kit. 


HOME ECONOMICS DIVISION 


NATIONAL CANNERS 
ASSOCIATION 


1133 20th Street, N.W., Washington 6, D.C. 
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NEW IOWA BREAKFAST 
STUDY REPORT 







In recent studies at a distinguished medical school 





of fa leading mid-west university, it has been shown 






(1), (2), (3) that the omission of the morning meal 





may result in the lowering of the mental and physi 















lern 
cal efficiency of young women, young men, and old 
men during the late morning hours. It was deemed 
important to determine if the same things hold true 
for boys 12-14 years of age. In order to determine 

m- ; sii 

th- this, physiologic responses of 25 healthy boys 12-14 

i years of age were critically observed for a period of 

4 : 2 : 

ED 28 weeks (4). 
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of Ihe physiologic responses used to show any effects which general diet plan was broken down into two periods as 





the omission of breakfast might have on 12-14 year old follows: 


BASIC BREAKFAST PERIOD. During this time a break- 


fast was served which consisted of fruit, cereal, milk, 
























; boys were as follows: neuromuscular tremor magnitude, 
choice reaction time, maximum grip strength, grip 


4 strength endurance, maximum work rate, and maximum ; ; 
; bread and butter, which provided approximately one- 
PI 
work output. ; : 
J fourth of the total caloric and protein requirement for 
q Ce el . . . 7 I 
4 The attitudes and scholastic attainments of the boys each subject. 
; were deducted from teachers’ observations and records. ; 
OMISSION OF BREAKFAST. During the period that the 
BASIC BREAKFAST. In order to show the effect of the morning meal was omitted no food was allowed after 
omission of breakfast on the responses of the boys each 8:00 P.M. until lunch the following day. 
7 ~cosameapengea e 
as : . 7 , 
‘i FROM THESE EXPERIMENTS SEVERAL PRACTICAL AND | 
; SOUND CONCLUSIONS CAN BE DRAWN: | 
. | 
a @® Neuromuscular tremor magnitude, choice reaction @® The subjects showed no significant change in body 
md time, grip strength and grip strength endurance were weight whether they ate no breakfast or a basic cereal 
unaffected by the omission of breakfast. breakfast, so long as their total caloric intake per day 
@® Maximum work rate and maximum work output were was not changed. 
significantly less in the late morning hours during the 
period when breakfast was omitted. @® The conclusions drawn from the study of boys 12-14 
© It was the consensus of the school authorities that the years of age not only confirmed many of the findings 
4 omission of breakfast exerted a significant detrimental which applied to young women and young and old men, 
effect both on the attitude and scholastic attainment but demonstrated that, for the most part, the good 
of the boys who followed this practice during the time breakfast habit is a sound nutritional principle that 
| they were in school. applies to teen-agers and te young and old alike. 
a REFERENCES 
v (1) Tuttle, W. W., Wilson, Marjorie, and Daum, Kate: Effect of Altered Breakfast Mary T.: Effect of Omitting B kfast t Pp ) Res ft Aved 
d Habits on Physiologic Response. J. Applied Physiol. 1:545, 1949. J. Am. Dietet. A. 28:117, 1952 


(2) Tuttle, W. W., Daum, Kate, Myers, Loraine, and Martin, Constance: Effect of (4) Tuttle, W. W.. Da K | R S J 1 R f 
Omitting Sreakfast on the Physiologic Response of Men. J. Am. Dietet. A. 26:332, Lou The Effect of the O ‘B P R Are 
1950. tu 1 Scholastic Attainment of Boys 12-14 ) f Age. J. Am. D \ 
(3) Tuttle, W. W., Daum, Kate, Imig, C. J., Randall, Barbara, and Schumacher, 30:7, 1954 


This report is presented during the fourth annual September Better Breakfast Month by the | 
Cereal Institute as a public service to aid in improving the nutritional health in your community. | 
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WATERLESS COOKING ww 











This Big Chart on 
“Waterless” Cooking 
is Yours for the Asking! 


This colorful visual aid will show your 
students the ‘What, Why, How” of 
flavorful, ‘‘waterless” cooking! Illus- 
trated folders, keyed to the chart, are 
available in quantities—an extra aid to 
class discussion and quiz. It’s all Free 
to you. Just fill in and send us the 
coupon on page 13], 





WATERLESS COOKWARE 


SPECIAL DISCOUNT TO 
HOME ECONOMISTS 


You are entitled to a special discount on all 
19 Club Hammercraft utensils. Beautifully 
styled with thick cast aluminum, spreads 
heat evenly on all sides, top, bottom. 
COOK-N-LOOK covers guaranteed against 
heat breakage. Cool-grip plastic handles 
have hang-up ring. Mail coupon page 131. 


CLUB ALUMINUM PRODUCTS COMPANY 
CHICAGO 14, ILLINOIS 
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Guiding Teen-agers 
to Good Eating Habits 
(Continued from page 66) 


are marvelously responsive to the | 


suggestion, “Pretty is as 
eats.” In fact, this young enthusi- 
asm for learning and doing some- 
thing about weight and health, plus 
an increasing 


| tools. 


mist’s province and must always be 
referred to a physician. But through 
(carefully integrated) foods and nu- 


lated study of textiles and clothes de- 
sign, the teen-age home economics 


| student can be permanently inoculat- | 
| ed against nutritional folly and sub- | 


sequent personal grief. She learns, 
| for example, that to be worth the 
| immediate sacrifices, weight loss (or 


| mirror. She is given the straight 


—not always weleome—facts about | 
| reducing drugs, and patent devices | 


| that allegedly slough away inches. 
(And never think she isn’t tempted 
by the claims made for such nostra. ) 
More immediately pertinent to youth- 
ful extremism, is the discovery that 
skipping meals, especially breakfast, 
is poor strategy, and that pounds are 
more often gained than lost during 
sporadic bouts of starvation. 

Each girl’s ideal objective is the 
weight that for her is correct, the 
weight at which she both looks and 
feels best. 

To reach her goal, a clear under- 
standing of the basic principles of 


| good nutrition is, of course, impera- 


| tive. 


When she is convinced, she 
eats a good breakfast instead of 
skipping it. Freedom of choice is in- 
telligently exercised at lunchtime in 
the school cafeteria. Mothers co- 
operate in adapting family menus 
to daughters’ new food philosophy. 
And, once a girl learns to distin- 
guish between the “success foods’— 
those that supply vitality and stam- 
ina, and contribute to her good 
looks—and foods that merely satisfy 
cravings (as contrasted with needs), 
it is usually relatively easy for 


| teacher and student to tackle the so- 


cial eating problem. 

Substitute foods are the only 
really acceptable answer—for exam- 
ple, picnic hampers packed with an 
eye to a maximum of nourishment, 
color and variety, and a minimum 





(Continued on page 70) 


interest shown by | 
parents in informed meal-planning, | 
; are the home economist’s strongest | 


Programs for drastic weight re- | 


| duction or weight increase are not, | 
_of course, within the home econo- | 


trition courses, and the logically re- | 


gain) must be permanent; that the | 
9-day-wonder diet is a flash in the | 


Pretty | 











“| want to 
help some other 
Housewife" ~ 











ce 


<4 ~ 
Cr ; Learn about the sensational new 


*writes Mrs. Harry D. Thorsen, Jr., 
Winnetka, Illinois, 
in an unsolicited letter 


OW THAT we've had our IN-SINK- 

ERATOR for overa year, I feel that 
it’s only fair for me to write and tell 
you that it’s given such good service 
I wouldn't be without it for a min- 
ute. If we ever move again, you can 
be sure I'll see that an IN-SINK- 
ERATOR is installed before we take 
possession. Maybe by writing you 
like this I can help some other 
housewife to be as satisfied and 
happy as I am.” 


Every day more and more house- 
wives appreciate IN-SINK-ERATOR S 
extra advantages: continuous feed, 
original reversing action, reliability 
proved by kitchen-tested perform- 
ance since 1938. Learn how IN-SINK- 
ERATOR gets rid of garbage quick as a 
wink through your present kitchen sink. 


IN-GINK: ERATOR 


FOOD WASTE DISPOSER 





A MODEL 77 SPECIAL. Easier to 
install—costs less—operates more 


% ) otfictontty. 

ee” Write for free literature. 

ALSO ASK ABOUT 
WINK ER Automatic Dishwasher 

Commercial Model 

i hh Disposers 

IN-SINK-ERATOR MFG. CO. 

1253 14th St. ° Racine, Wis. 
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Hish-protein Quaker Oats 
helps Control Weight 













81/2 GRAMS OF PROTEIN in this bowl of creamy-delicious hot Modern new weight-control 
Quaker Oats with 4% cup milk and 1 teaspoon sugar. Yet only 221 calories. menus offered to you FREE for 
limited time 
Planned by a leading University au- 

Protein at breakfast is new key to weight control thority in nutrition, these high-protein 
meals are tasty, economical, satisfying. 
Recipes also included. Send today for 
FREE copies! 


Now it is known that an easy way to control weight is 


to start with a high-protein breakfast. Protein cuts down hunger. 








Yet protein foods keep your students well-fed. And oatmeal 
gives them far more protein than any other whole-grain cereal. FRE 


. 2 mie a 2 a @® @® GP GP & &® ® 6 G6 6 ee ee eee 
That is why your students can eat a bowl of creamy-delicious 


HIGH-PROTEIN MENUS 
PLANNED BY LEADING 
— and control their weight. LIMITED UNIVERSITY AUTHORITY IN NUTRITION 
TIME Teen-agers and adults can eat happily and con- 
trol weight with these carefully planned, ex- 
pertly balanced meals. 


Quaker Oats with milk and sugar every morning FORA 


The trend is to high-protein foods like meat, milk, : 
eggs, and Quaker Oats i | 

; s here is no special cooking required for those watching their 
Nowadays weight-conscious men, women, and teen-agers are weight! These are basic meals for the whole family. Addi- ] 
eating high-protein foods like Quaker Oats for breakfast. tions are indicated for growing children and active adults. | 
For your free copies — see Coupon in Service Section j 

or simply write... | 

— 


MARY ALDEN, THE QUAKER OATS COMPANY 
MERCHANDISE MART PLAZA, CHICAGO 54, ILL. 


They are avoiding the fattening starchy foods. And they know 


oatmeal is their most economical source of breakfast protein. 


PC oe we ee eS 
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UNUSUAL 
RECIPE BOOK 


REVEALS SECRET 
OF COOKING 
FOR A MAN! 


The seeret’s out! Famous oyster bars, 
men’s chop houses, restaurants the 
world over have long known it. Now 
you can teach it! 


Season liberally with Lea & Perrins! 


It's as simple as that! It’s the one 
sure way to give meat, fish, cheese 
dishes the flavor men go for. The soon- 
er budding cooks learn the importance 
of proper seasoning, the better their 
cooking will be. 
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Send for your free copy 


Food editors, famous chefs, home 
economists hail “Dishes Men Like” 
as a refreshingly different recipe book! 
( Special sections on Soups and 

Chowders, Barbecue 
Indoors and Out, How to 
Carve. Be sure to read 
Good Go-Togethers not 
menus, but 82 tried and true 
combinations to build 
menus around! 62 
pages, 168 tantalizing 
recipes... new and old 
favorites, easy to 
prepare, sure to please. 
Use coupon in 
back of magazine. 


THE ORIGINAL SAUCE 
WORCESTERSHIRE 
LEA & PERRINS, INC. 
241 West Street, New York 13, N. Y. 
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of non-essential calories, and a new 
approach to party food. 

Party planning is a productive and 
popular subject for student panel 
discussion and for actual classroom 
demonstration and subsequent home 
application. One such group of teen- 
agers, fired by their new wisdoin 
and competitive zeal, producea « 
series of TV snacks that were dowu- 
right spectacular. One was a huge 
bowl of ice cubes vividly decked 
with radishes, scallions, cauliflower- 
lets, bright strips of red and green 
pepper, yellow carrots, white turnips, 
wedges of garlic pickle (the non- 
sweet variety), and tiny nosegays of 
watercress. A_ high-flavor-low-cal- 
orie “dunk” flanked the bowl for 
those who didn’t “take theirs 
straight.” Another evening the 
girls, using handsome platters, big 
green leaves, and assorted fresh 
fruits (in season and therefore bud- 
getwise) created masterpieces of per- 
missible temptation. 

Fresh-fruit lemonade, made with 
a non-calorie sweetener, was a pop- 
ular stand-in for calorie beverages 
at these meetings. (Buttermilk was 
given its chance but its success was 
not exactly unanimous.) Toasted 
cereals, seasoned with a variety of 
sprinkles — poppy or celery seeds, 
dried savory, thyme, or garlic salt, 
were popular as munch-and-crunch 
substitutes for the ubiquitous pea- 
nuts and popcorn. Scottish Fancies 
(known also as Lace Goodies) made 
with oatmeal, sugar, a minimum of 
shortening, and no flour, went over 
big. So also did toasted marshmal- 
lows, though for these a limit was 
firmly set for the pound-conscious. 
Four each (total 80 calories) and no 
more. 

“The really good big trick, though, 
that keeps you from doubling up on 
sweets,” one girl said, “is to skip 
dessert at the end of dinner and 
hold it over for TV time.” 

Given the incentive and friendly 
counsel, teen-agers prove’ extra- 
ordinary inventive. What’s more, 
they inject a lot of good fun and 
humor into their weight control 
projects. No one has to pretend that 
the first week of change-over to a 
new pattern hasn’t pitfalls, but it 
doesn’t have to be grim. And, as in 
most other undertakings, there are 
tricks that ease the strain. The 
seven suggestions listed below have 
saved many a day when the going 
got rough: 

(Concluded on page 76) 











Lasy tricks | 
work magic/ 


Teach your pupils the easy way to 
pretty dishes! Casseroles, salads, 
soups, and poultry dishes garnished 
and flavored with gay, red Sunshine 
Pimientos have twice the appetite 
appeal of ungarnished fare. Pimientos 
are the bright spot in any recipe. Use 
them by the cupfuls for more wonder- 
ful flavor. Use them as garnishes for 
eye-catching color. 


Le bright ide 
aD 4 
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fr plain £00 s/ 


Magic with a cookie cutter. Reach for 
a can or jar of whole Sunshine Pimien- 
tos. Cut hearts, stars, dots, and strips 
to turn everyday dishes into party 
fare. Show your pupils the talents of 
the gayest idea on the pantry shelf— 
whole Sunshine Pimientos. 


Send coupon now for FREE ''New Recipes 
with Whole, Red Sunshine Pimientos." 


POMONA 
PRODUCTS 
COMPANY 


GRIFFIN, 
GEORGIA 
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AHEA Convention 
(Continued from page 32) 


Treasurer: Mary Rokahr, head of the Department of 
General Home Economics and professor of Home Man- 
agement at the University of Connecticut, and former 
assistant to the chief of the Division of Home Economics 
Programs in the Extension Service, U. S. Department 
of State. 

The following national officers of the Association con- 
tinue on the executive committee this year: Vice- 
President: Frances Clinton, state home economics ex- 
tension agent, Oregon State College Extension Service. 
Vice-President: Edna A. Hill, Chairman of the home 
economics department, University of Kansas. Secretary: 
Mrs. Gertrude Holloway Johnson, former nutrition 
specialist of the University of Delaware Extension 
Service. 

Honorary Memberships Given 


Mrs. Florence Reynolds, information and educational 
officer of the North American Regional Office of the 
Food and Agriculture Organization of the United 
Nations, and William H. Danforth, chairman of the 
board of the Ralston Purina Company, were presented 
with honorary memberships in the American Home 
Economics Association. 

Scholarship Awards 


Winners of 12 international scholarships and fellow- 
ship awards for home economics study in this country 
during 1954-55 represent 11 different countries. Each 
will study home economics on a ‘different campus in 
this country. 

Six of the scholarship winners will come from Europe, 
three from the Far East, and one each from England, 
New Zealand and the Philippines. 

College Club Activity 

Two hundred college girls, members of the coliege 
clubs department of the Association, assembled with 
the 3,000 professional home economists from all parts 
of the country. ; 

On their various campuses and in high schools, these 
college students have been encouraging interest in 
preparation for family life as one of their main activi- 
ties this year. Promoting understanding among people 
of all nations is another of their aims, which they carry 
out though helping to make foreign students feel at 
home on their campuses and by giving financial support 
to the Association’s scholarship fund. 





Panel on "Fashions" | to r Mrs. Lyle Griswold, Marjorie 
Rankin, Wm. Maxfield, T. Faye Mitchell, John S. Robling. 
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With an estimated ten million school children participat- 
ing in the National School Lunch Program, school lunch 
has graduated into a major feeding operation, with fast 
expanding enrollments creating new problems on which 
school feeding executives and personnel need help. 


Besides the problems of preparing and serving greatly 
increased quantities of food, are problems of operating 
costs . . . how to off-set mounting costs of labor and 
equipment to keep within budgets. 


Put your school lunch problems up to Vacuum Can Co. 
school lunch consultants . . . no cost or obligation. In- 
vestigate the job portable AerVoiD vacuum insulated hot 
food carriers are doing in centralizing school food pro- 
duction to save thousands of dollars! 
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PORTABLE 
AerVoiDs Begin Where 


Stationary Equipment 
Leaves Off. 





With portable AerVoiDs hot foods, soups, etc. 
are readily transportable for servicing a num 
ber of schools from one central location, thus 
avoiding duplication of expensive equipment 
and labor at a number of different spots. 
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Write for illustrated catalog circular PE-54 


Vacuum Can Company 
19 SOUTH HOYNE AVENUE CHICAGO 12, ILLINOIS 


Hot Food, Soup and Liquid Carriers 














NEW FLL 
AANA 


BOOKLET 


To help you teach 


Menstrual Hygiene! 


“Molly Grows Up.”’ A new Modess film about ‘Growing Up and Liking It.”” Brand-new edition 


menstruation—first to be done with /ive actors. of popular Modess booklet, illustrated with delight- 
16 mm., black and white, sound—running time, 15 ful new photographs! For girls 12 to 18. 


° e as gt al E.. Tee ae : : 
minutes. For girls 9 to 15 and their parents. Gives clear, complete explanation of menstrua- 


A warm. friendly film that fully explains men- 
strual hygiene . . . emphasizes importance of family, 
school nurse and friends in helping an average 


13-year-old girl develop normal, healthy attitudes 


tion, plus valuable health and beauty tips. New 
features include special section of exercises, ap- 
proved by doctors, for easing cramps, and friendly, 


helpful advice called “It’s Nice to Know.” Use in 


toward menstruation. conjunction with film or separately. 


(For free preview, mail coupon.) Order as many free copies as you need. 


. 
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| 
Miss Anne Shelby | Miss Anne Shelby, Personal Products Corp. 
Persopni Products Corp. | Box 5454-9, Milltown, N. J. 
Box 5454-9, Milltown, N. J. , ‘ : 
| Please send me the following free material: 
I would like a free preview ol | new booklets “Growing Up and Liking It’? —-_booklets ‘It’s So Much Easier When You Know” 
**Molly Grows Up”’ | —— booklets ‘Sally and Mary and Kate Wondered’’ booklets ‘How Shall I Tell My Daughter?” 
| O One “Educational Portfolio on Menstrual Hygiene” 
Name | Namis 
PLEASE PRINT) 
I (PLEASE PRINT) 
Street Street 
|. 
City State | City State 
(OFFER GOOD ONLY IN U, 8. A.) 3 
(OFFER GOOD ONLY IN JU. S. A) 
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“Sally and Mary and 
Kate Wondered” 


A charming little book for girls 
9 to 12. Gives a simple, clear 
introduction to the subject of 
menstruation. 


“it’s So Much Easier 
When You Know” 


A very informative booklet 
which explains the physiology 
of menstruation and tampon 


usage to older girls and women. 


“How Shall I Tell 

My Daughter?” 

A beautifully illustrated book 
for mothers. Suggests how, 
when and what to tell pre-teen 
girls about menstruation. 


“Educational Portfolio 

on Menstrual Hygiene”’ 
A valuable aid for teachers. 
Complete teaching kit, includ- 
ing large anatomy chart, four 
booklets and a teaching guide. 











| subject 


‘clean face cloth 





Skin Problems 
(Continued from page 45) 


a cake of mild, pure soap, (3) plenty 
of hot water. 

The first step in the routine is to 
vash the skin thoroughly with a 
dipped in warm 
water and liberally lathered. (For 
hard-to-reach areas on the back, a 
long-handled brush is necessary.) 
Next—and this is very important— 
rinse away all lather. Then steam 
the skin by applying hot, wet towels 
for several moments. Splash with 
cold water, and dry thoroughly. 

Hair, scalp, nails, underwear 
blouses, dresses — anything that 
comes in contact with the skin must 
be kept scrupulously clean. Combs, 
hairbrushes, orange sticks, nail files, 
powder puffs, face cloths, and towels 
should be tagged “Strictly Private” 
and not be used by any other person. 

During acute stages of acne, the 
doctor may prescribe or approve the 
use of a medicated lotion that cam- 
ouflages while it does its work. For 
it is of great importance that this 


| already troubled youngster should 


not suffer the loneliness of feeling 
“different.” 


“BATTLE FLAGS” FOR MATURITY 


Medical research has taken a new 
tack in trying to solve this stubborn 
problem. Dr. Thomas H. Lorenz and 
Louise Fox Connell report in the 
August issue of Parents’ Magazine 
on tests made at the outpatient 
clinic of the New York Hospital— 
Cornell Medical Center. 

In these tests, 30 young people 
with severe and persistant acne kept 
diaries of the events of each day, 
noting their feelings when anything 
disturbed them. They also kept a 
record of facial erruptions. 

Doctors have long known that acne 
causes unhappiness, but these tests 
showed that emotional upsets, in re- 
turn, can cause the ailment to flare 
up periodically in ratio to the dis- 
turbances. “Adolescents who are 
to acne,” the authors ob- 


| serve, “seem particularly sensitive 
| to being ordered about by parents 
| and to any kind of treatment which 


| makes them feel ‘picked on. 


xo 


The clogged skin oil glands, which 
create the blemish, are most numer- 
ous in the “blush areas”—face, up- 
per chest, and back—and they are 
quick to react to the emotions. “Ina 
sense,” the article concludes, “pim- 


| ples may be thought of as tiny battle 


flags, symbols of a silent struggle 


| being waged within a young person 


to put away childhood and gain full 


manhood or womanhood—physically | 


and emotionally.” 
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"Who on 
earth doesn't 


use Q-Tips 2" 








Swabs are like baby-sitters... 
you want only the highly recom- 
mended kind. So ask your physi- 
cian, ask your friends which swab 
they swear by. You'll find that 
nearly everybody (four out of 
five) prefers ‘Q-Tips’. 


More doctors and mothers 
have used ‘Q-Tips’ 


..-. more babies have been 
cared for by ‘Q-Tips’ 


oe . than all other cotton 
swabs combined! 


e sterilized by the best hospital method 
e swabs can’t loosen or leave lint 
e “silkenized” super-refined cotton 


e trusted over a quarter of a century 


IT’S A BEAUTY OPERATOR, TOO! 
Keep ‘Q-Tips’ on your dressing 
table to blend on make-up, erase 
smudges, touch up hair the easy 
way. It’s a marvelous manicur- 


TIPS 


in Canada 





ing and grooming aid. 





Also available 
Q-TIPS ®... Made by Q-Tips Inc., Long Island City, N.¥ 


Toronto, Canada « Pari France 
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1. By Hand. Select the finest needle that 
will take the thread. Cut diagonally a 
short length (about 18 inches) of nylon 
thread with sharp scissors. Never try to 
break with fingers. Thread needle with- 
out moistening or twisting end of thread. 
Back stitch at start and end of sewing. 

2. By Machine. Size of needle, 9 to 11. 
Stitches per inch, 9 to 18. Test stitching 
on piece of the fabric you intend to sew. 
Sew at moderate speed. If a seam tends 
to pucker, loosen tension of machine. 


Free Bulletins For Your Classes 


Bulletin No. 5—“Out of the Test Tube 
into Your Wardrobe” gives information 
on the new fabrics and tells how to 
sew them. 

This is one of a series of informative 
bulletins that you can order for distribu- 
tion to your classes. 


Fill In Coupon And Mail Today 


This offer good in U.S.A. only 


Educational Bureau 
The American Thread Company 
260 West Broadway, New York 13, N. Y. 


Please send me free 

bulletins checked: 

Bulletin #1 (1) The Right Thread for the Right 
Purpose 

Bulletin #2 (] The Magic of Color in Your 
Wardrobe 

Bulletin #3 [) Styles for Little Moderns 


1 
' 
' 
' 
' 
' 
' 
' 

copies of each of the : 
' 
' 
' 
' 
' 
! 
' 

Bulletin #4 [| Luxury at Modest Cost (Crochet 
! 
! 
! 
' 
t 
' 
' 
' 
' 
' 
' 
' 
' 
' 
t 
1‘ 





and Knitting) 
Bulletin #5 [) Out of the Test Tube into 
Your Wardrobe 


Name 





School 
Street Address 
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By FRANCES F. MAUCK 


HEAR manufacturers are doing 
research on methods of keeping 
their shear blades sharp. One cause 
of dullness is fabric finishes which 
leave dustlike lint on the blades. The 
lint almost seems to be magnetized 
to the blade. To retard dulling, draw 
each blade between thumb and fore- 
finger to remove the deposit and to 
leave behind a bit of oil from the 
fingers. Do this frequently during a 
cutting job. What you find on your 
fingers is amazing! 
af 


Why don’t more teachers use _ the 
method for making “bound” button- 
holes in which most of the work is done 
from the side where there is 
complete visibility of the stitching lines 
both as to spacing and length? It is 
the easiest method to teach and the 
easiest for beginners to make, so we 
think. It is clearly explained and illus- 
trated on page 59 of “Unit Method 
of Sewing” by Iowa Home Economics 
State 


wrong 


Association, published by Iowa 


College Press. 


7. 
og 


Short of spool thread at the ma- 
chine with just a few inches to go? 
Tie the end of your thread to another 
spool of thread. Then replace the 
empty spool with the full one. Con- 
tinue your stitching, but make sure 
the knot does not catch in some part 
of the machine. A fine, tight square 
knot seems to be best. 


7 
% 


Possibly some teachers will object to 
this quotation from one of the adult 
students in this Studio. She thanked us 
for “helping me to break down some of 
the time-consuming habits formed when 
I was a student of home economies in 
high school and college. I knew that I 
was over-trained but I did not have the 
courage and the know-how to change 
habits instilled in me.” Are we “over- 
training” ? 


\? 
Ss 


Some people think there’s only 
one good type of pin cushion and 
only one place to wear it. You may 
prefer a curved cushion with an 
elastic band to hold it around the 
wrist. But one excellent worker uses 
an apron with a large pocket in 


which her pins are loosely scattered. 





RICK 
RACK 


Mercerized 
cotton. Has 
sharp, clean 
points. Sizes 
13 and 29 
come in 24 
clear, fast 
colors. Back- 
ed by the 
famous 
Wrignt’s 
guarantee. 


SEAM 
BINDING 


In a balanced 
range of 30 fast 
colors. Two 
types: fine wov- 
en edge rayon; 
and “non” puck- 
ering rayon. 


3 MERCERIZED COTTON zZ 


BIAS TAPE 


27 guaranteed 
fast colors. Avail- 
able in three 
fabrics: 
Flexicloth..80x 80 
Nainsook 
Fine Percale........... 
68 x 72 
Percale...64 x 60 


’ 












ACK = 
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Send for Wright's 
Sew and Save Suggestions 


See Coupon Section of this Issue 


WM.E. WRIGHTs SONS C0. 


he Greatest Name in Thimminge 


WEST WARREN, MASS 
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A Dream Come True... 
BEMBERG RAYON ORGANDY 





quick reasons why 
BEMBERG RAYON ORGANDY 
is America’s fastest growing 





new curtain fabric: 


@ AMAZINGLY SHEER and STRONG 
© SHIMMERING BEAUTY 

@ PERMANENTLY FINISHED 

e@ COLOR FAST 

© LINT-FREE 

@ SLUB-FREE 

@ WASHABLE 


(no starching or stretching) 
© CERTIFIED for WASHABILITY and 
SERVICEABILITY by UNITED 
STATES TESTING CO. 


For years and years, rayon or- 
gandy was a scientist’s dream. 
Attempts to produce a satisfac- 
tory texture failed time and time 
again. 

Finally ... not much more than 
a year ago... the first successful 
rayon organdy was developed... 
permanent-finished, and made of 
Bemberg, the Aristocrat of 
Rayon Yarn! 


Consumers acclaimed it from 





the very outset. Bemberg rayon 
organdy, today, is the fastest 
growing new fabric in the cur- 
tain field . .. sold by leading 
manufacturers, and featured by 
the leading stores from coast to 


coast. 





This informative BEMBERG rayon 
organdy curtain booklet, ‘’A 
New Curtain Star Is Born’, FREE 
upon request. 


The reasons for this amazing 
success in so short a time are 
basic. The qualities of Bemberg 
rayon organdy are like a breath 
of fresh air in a field that was 
fast becoming stagnant with old, 
inbred ideas and merchandise. 

In the curtain it offers the 
homemaker every quality she can 
possibly desire. It has shimmer- 
ing beauty ... the sheerness plus 
strength that only Bemberg 
rayon yarn produces in the fin- 


ished fabric. Its washability is 


Aristocrat® of Rayon Yarn 


for Curtains 


foolproof ... another Bemberg 
characteristic. It retains its rus- 
tling crispness and new-look 
without starching and it keeps 
its size without stretching. 
Bemberg rayon organdy is 
clear and flawless in texture... 
always lint-free and slub-free. 
And, like all Bemberg rayon fab- 
rics, it is unusually color-fast. It 
is tested and certified for wash- 
ability and serviceability by 
United States Testing Co. 
You’ll agree that the long 
years of experimentation have 
been well repaid when you see 
the lovely curtains of Bemberg 
rayon organdy now in stores 


everywhere. 


BEMBERG RAYON ORGANDY 
CURTAINS ARE IDENTIFIED BY 





BEMBE RG°* 


For free booklet or further information write to EDUCATIONAL SERVICE BUREAU 
AMERICAN BEMBERG, Main Office: 261 Fifth Ave., New York 16, N. Y. e Plant: Elizabethton, Tenn. 
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AIDS 


in Teaching and 
Identification of Fabrics 


Fabric Swatch Folders 


30 Staple Cottons 
All Types 


from Broadcloth to Waffle Cloth, 
with Descriptions, Finishes 
and Uses of each. 


Folders 12x30" 
Swatches 134x2!/." 
Price $1.50 


30 Rayon, Acetate and 
the Newer Synthetics 


from Bengaline to Triple Sheer, 
and swatches of 

Dacron, Orlon, Nylon, 

Vicara, Acrilan, Dynel 

Fiberglas, Saran and Fortisan. 


Price $1.75 


Ideal for fabric classes. 
Information is given on each 
fabric. Description, weave 

finish, uses. Similar to fabric 
collections used by such 

schools as lowa State, 

Lowell Textile, School of Textiles, 
N. C. State College, and 


many others. 


"Staple Cotton Fabrics" 


This standard text is a fine 
supplement to the Swatch Folder. 
Contains over 200 illustrations. 


Special School Price $4.00. 


Ask for information on 
"'Make-it-Yourself" Fabric 
Swatch Books. Bundles con- 
taining swatches, loose leaf 
mounting sheets and descriptions. 
Ideal for impressing fabric 
characteristics on students. 


Money refunded if unsatisfac- 
tory, on return of material 
purchased. 


For Order Form and more details, 
See Coupon on page 121. 


Hoye Textile Publishing Co. 


112 Franklin Street, New York 13, N. Y. 
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And we like a flat cushion, filled with 
wool and covered with a fine wool 
fabric which forms flanges around 
the edges. The edges serve as storage 


for needles and as the means to pin | 


the cushion at the waistline. 


% 


°*Tis a simple thing, maybe too simple 


to mention, but in altering patterns, 
lay the commercial pattern piece over | 
a striped paper so that the stripes will | 
serve as grain-line markings. We use | 
the light-colored dry-cleaning bags or 
wrapping paper from ten-cent stores. | 
Either is a nice weight for the purpose. 
Maybe it would not pay you to choose 
your dry-cleaner or ten-cent store for 
the sake of their paper, and then maybe 
it would. 





Guiding Teen-agers 
to Good Eating Habits 


(Continued from page 70) 


Start the day with a GOOD 


breakfast. Makes you feel fine all | 
morning and tempers the tempta- | 


tions at lunchtime. 


. Plan by the day, not by the week. 


. Weigh yourself once a week, not 


everyday. Daily fluctuations are 


normal but discouraging. You can 


take your waist measurements 
oftener. Inch losses sometimes 
show progress that doesn’t show 
up on the dial. 


. At dinner or lunch, eat the salad 


first. And eat slowly. This system 
extracts the maximum satisfac- 
tion from your streamlined meal. 


. In those between-meal moments, 


when you’re ready to call the 
whole thing off, try this: First, 
blank out that vision of chocolate 


nut sundae. Second, QUICK, have | 


a generous crunch of celery, or 
eat an apple. No, it won’t quell 
the pang. Not immediately. But 
. . . wait 20 minutes! There! 
See? It does help. 


. Keep smart about hidden perils. 


The 680-calorie chocolate bar or 
the deadly (to dieters) double 
malted are obvious but watch out 
for the treacherous ‘one 
doughnut,” the sly dollops of 
whipped cream and Hollandaise, 
the malicious delicious dumplings 
and biscuits, the innocent wink 
of the baked bean, and the bready 
jacket that clutches the picnic 
wienie. 


. FACE NUTRITION FACTS 


NOW and good eating will be a 
lifetime habit. 


little | 











WHY NOT “GLAMOUR” 

IN THE LABORATORY? 

The Pinafore Apron 
$1.75 


ONE THOUSAND DOZEN ALL 
READY FOR SHIPPING! 


Your order will be sent within 


TWENTY FOUR HOURS! 





PINAFORE—front PINAFORE—back 


YOUR CHOICE OF 


PASTE PII oo 5ccen cece ceseces ESOS 
ep ii S| eee $1.85 
PASTEL VEULOOW 6... es cece ee $1.85 
PASTEL GREEN) ........25..... ples 
PASTEL LAVENDER .............. $1.85 
WHITE: RED CHECK TRIM ... $1.75 
WHITE: BLUE CHECK TRIM .. $1.75 


WHITE: GREEN CHECK TRIM $1.75 
ALL WHITE $1.75 


And NOW we bring "SWING" into 
the kitchen! See the graceful flare over 
the shoulders? How neatly the snug 
belt fits! How attractive the long full 
protective skirt! and a touch of color 
accent in the trim, too. Just what a gay 
kitchen needs—to go modern. 

The PINAFORE is made of firm, 
white muslin, thread count 80-80, It has 
an attractive color accent on the bias 
flares. The trim comes in a variety of 
colors listed above. The color trim is 
guaranteed fast and permanent. All 
raw edges are finished. 

The PINAFORE is open under the 
arm. This makes it easier to get on and 
off, easier on that hair-do, and easier 
on that laundering job because it irons 
flat. 

It has no hooks, eyes, snaps, or but- 
tonholes. You see the back ties in 
front, then the front ties in the back, 
and that's all there is to it! No sag- 
ging or pinning. You will enjoy its 
comfort, fit, and protection. 

The PINAFORE has one large pocket, 


and a new longer skirt. 


Send for Our Order Blank, 
or Order Direct 


GILLUM BOOK 
COMPANY 


400-408 Woodland Ave. 
Kansas City 6, Mo. 
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What aids or devices have proved successful in your 
teaching? Here are techniques that have worked 
for others. Let’s have your ideas 


CLOTHING CLASSES 
COME ALIVE 


Most clothing teachers find it 
very difficult to persuade their stu- 
dents that any discussion or re- 
ports are important to their home 
economics education. The students 
are mainly interested in actually 
sewing. When the teacher assigns 
any other type of lesson she is met 
with groans and disgusted looks. 

Here is the way I met this situa- 
tion in an eighth grade class I am 
teaching. 

A list of topics and reference 
books were made available and the 
class divided into pairs. The girls 
were allowed to select any topic 
that had a connection with clothes, 
appearance, or personality, and 
could present the report in any 
manner they wished. One report 
was given every other day. The 
results delighted the teacher and 
the class. Working with a partner 
made it more fun and helped the 
shy girls. 

Some of the girls presented skits. 
Others gave short lectures with 
elaborate illustrative material, 
such as posters, etc. The group 
that talked on posture borrowed a 
mat from the gym and some of 
their classmates dressed in gym 
suits demonstrated exercises that 
would slim waistlines, legs and 
ankles. 

The girls who selected “Costumes 
Thru the Ages” used a shadow play 
and produced an original skit of 
clothes from early times to the 
present. Their costumes were so 
intriguing that they were per- 
suaded to come from behind the 
screen so the others could actually 
see the old fashioned dresses they 
wore. These girls did a great deal 
of research and their methods of 
producing certain effects were in- 
genious and delightful. 

When textiles and care of cloth- 
ing was presented as the report, the 
girls washed and correctly blocked 
a sweater, and showed the correct 
method of removing stains from 
some of the new fabrics. 

One group made up a short quiz 


which they gave to their classmates 
after they had discussed good man- 
ners at school and in public. The 
audience was as anxious to get a 
perfect paper as if the quiz had 
been given by the teacher. 

At the conclusion of all the 
topics, when the class made an 
evaluation of the projects, they de- 
cided that they would remember 





the points discussed much longer 


because all had participated. As 
one girl stated, it was fun to watch 
the skits, and to prepare them, and 
she learned so much in such a 
pleasant, painless way. 
—Shirley G. Butler 
Thomas Jefferson Junior HS. 
Passaic, New Jersey 


HERE COMES THE BRIDE 


All homemaking teachers are 
aware of the important role the 
school has in helping the individual 
student meet real life needs. But 
just how this type of learning ex- 
perience can be provided in group 
situations is not always easy to 
visualize. 
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“Here comes the bride. . 
students participate in a wedding skit. 


One event that most people ex- 
perience someday, either as an 
active participant or as a specta- 
tor, is the wedding 
Wouldn’t the bride and groom, the 
bridesmaids, ushers, best man, par- 
ents, and yes, the guests too, all 
appreciate a few tips? 

One class in personal and social 

(Continued on page 78) 
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VIGORELLI 


DARES THEM ALL 





No other Sewing Machine can 
make these claims—and prove them. 








only the 


VIGORELLI 


completely automatic Super-Robot 


Makes Buttonholes 
Blind Stitches 
Makes 2000 Designs Automatically 


Automatically 


Automatically 


do everything other 
machines can... and do it 
Automatically. No attachments needed. 


The VIGORELLI will 


plus more... 





SO SIMPLE ...EVENA 
CHILD CAN ACTUALLY 
SEW AND CHANGE DESIGNS 
WHILE COMPLETELY 


BLINDFOLDED! 
& 


ALSO SEWS WITH A DOUBLE NEEDLE (which is 
supplied with the ROBOT at no extra charge) 





SEW ON 
BUTTONS 











MONOGRAM 4 





Use Coupon on page 141 to send 
for special teaching helps and 
liberal School Discount Plan. 
Dept. PHE. 


Sales Company 
324 West 26 Street, New York, N. Y. 
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Ideas 
(Continued from page 77) 


problems at Eastern High School, 
Lansing, Michigan, saw this educa- 
tion experience through to a very 
successful completion. Preliminary 
studies had included selecting a 
mate, the history of marriage cus- 
toms, types of ceremonies, and the 
ingredients of a happy marriage. 

Resource ladon rs, representing 
various local churches, were _ in- 


eIHING NEy, Ay y ) 


vited and introduced by class mem- 
bers. They presented material on 
marriage, the vows, meaning of 
marriage, and its responsibilities. 
During one discussion period, a 
student suggested that the class 
might participate in a wedding 
skit. Interest of the group was keen, 
and arrangements were begun. 

The class, which included a 
mixed group of eleventh and 
twelfth graders, followed the or- 
ganizational plan which they use 
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SOMETHING TO S-T-R-E-T-C-H Pie 


THAT BUDGET, TOO! 


We paraphrase an old favorite—and put it in tune 
for those 


with the times for young brides-to-be . . . 
sniffing orange blossoms. 
classes will marry within 2 y 
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8 
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2 out of every 3 home economics students already 
As you know, 
2 years after graduation. 


two-thirds of your 


And budgets will be the young homemaker’s biggest problem. 


That’s why home 
dollars— 


canning 
will be so important to these soon-to-be-brides, 


with its special knack for stretching 


in helping them to live well on a shoestring. 


And LOOK how far a Shoestring goes! 
\ good idea is to have the girls themselves 
work out the money saved by home canning. 
For example, government 
that a bushel of tomatoes can be home-grown 
for as little as 25¢. The yield table on page 
16 of the Ball Blue Book shows that you get 
8 to 22 quarts to the bushel- 
the cost of the contents of a quart jar to 
about 2¢. 


estimates show 


-which brings 








To this add 3¢ a quart for the heat, cap 
at 8 years), and 
the ¢otal cost of a quart of tomatoes comes 


and jar (estimated jar life 


to a mere 5¢. Other home-canned foods, 


when costs are figured in the same manner, 


HERE’S PRACTICAL HELP 


This new Ball Blue Book of Home ( 


makes an excellent text 


on canning, timetables, and over 300 recipes. 
Another free offer— 
is a smaller booklet on canning and freezing 


> the special Blue Book offer for 


your free desk copy. 
students 

methods. See 

students in Service Section. 


BALL BROTHERS COMPANY: MUNCIE, 
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vanning and Freezing 
with its helpful hints 


enormous 


will demonstrate to the girls the 


savings home canning provides. 


Look for the ENAMEL Lining! 
Beginners quickly discover 
there’s extra protection in Ball 
Dome Lids . with their 
clean-looking. cream-white 
enamel. For that enamel re- 
sists rust and corrosion—as- 
sures SAFE keeping always. 
And Ball Dome Lids give the seal you can 
SEE—Dome down, jar sealed. 





Welcome Gifts at Christmas— Anytime! 

Home-canned fruits and veg- 
, etables look so pretty in shin- 
enh l/ A’ ing Ball Mason Jars—and 
““J)_- 4) make ideal gifts with a spe- 

‘| ) t aa ‘i é fits é S} 

: cial personal touch. How the 
girls will love putting up loads 
—and save on their “pin money.” As you 
know, too, Ball Mason Jars mean the sealed- 
in flavor is good for KEEPS. 


© 1954, BALL BROS. Co. 
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They se- 
lected a general chairman and as- 


for other group projects. 


and volunteers 
the various 


sistant chairman, 
were accepted for 
committees. 

An informal wedding to be fol- 
lowed by a small reception was 
decided upon, and the date was set 
for one week later. The students 
chose a “bride and groom,” attend- 
ants, “parents of the bride and 
groom,” ushers, a “minister,” two 
girls to pour at the reception, a 
pianist, and a vocalist. Guests in- 
cluded class members, several 
teachers, school administrators, 
and another class in personal and 
social problems. 

The days preceding the “wed- 
ding” were bustling with activity. 
Everyone, including the guests, 
participated in rehearsals of the 
ceremony. Class time was used in 
part to review and practice correct 
methods of introducing people, to 
discuss appropriate clothes, and to 
demonstrate and practice setting 
the reception table, and serving pro- 
cedures. Each day following the 
general group work, the committees 


met to work out their projects. 
On the day of the “wedding” 
students decorated the classroom 


with potted plants and flowers con- 
tributed by teachers and a local 
florist. Folding chairs, arranged 
with a wide aisle up the center of 
the room, were attached to each 
other by long strips of white crepe 
paper. And a piano was wheeled in 
from the gymnasium. Actually the 
room arrangement was very simple, 
with few props, but the effect was 
beautiful. 

After the ceremony, to the 
strains of Mendelssohn’s wedding 
recessional, the wedding party went 
across the hall to the homemaking 
apartment for the reception. Guests 
followed to the apartment where 
the receiving line was formed. As 
guests left the reception line they 
were served a delicious fruit punch 
and tea sandwiches prepared by 
the refreshment committee. The 
“father” of the bride proposed a 
traditional toast to the couple, and 
they cut the cake with a be-rib- 
boned knife. 

The group work following the 
day of the wedding was spent writ- 
ing thank-you notes to all who had 
contributed to the class project and 
in evaluation. The revelation that 
nice weddings, even small ones, 
require careful planning and prep- 
iration was an often repeated com- 
ment from the students. Other com- 
ments were, “It’s an important step 
to be taking, isn’t it? I feel better 

(Continued on page 80) 
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9 million schoolgirls have read “Very Personally Yours”— 


your new students should read it, too! 


This booklet for girls 12 and over is a part 
of a complete program for menstrual education 


available to you without charge 


Written for junior and senior high school girls, 
“Very Personally Yours’ has helped 9 million girls 
acquire a healthy, normal attitude toward growing 
into womanhood. Its good taste and clarity, its 
simple, straightforward presentation of accurate 


scientific facts, have won acclaim from educators, 
nurses, parents and church groups alike. And most 
important —it gives a sound, wholesome understand- 
ing of menstruation. 

This booklet may be ordered in quantity from the 
International Cellucotton Products Co., the distribu- 
tors of Kotex*. It can be used successfully by itself; 
however, you will find it of even greater value when 
used as a part of this integrated program. 


Full-color, 16 mm. Sound Motion Picture Teaching Guide and Menstrual Chart "You're A Young Lady Now” 
Made by Walt Disney Produc- Hundreds of teachers co- This booklet is written 
tions, this 10-minute movie tells operated in organizing this in the same manner as 





clear, direct manner, yet with 


the story of menstruation in a ren 
beauty, dignity and charm. (Y 
{ | 


— 


Above all, itisamovie made with 
a deep understanding of the a. eter 
minds and moods and sensitiv- PO Ct) 
ities of adolescent girls. Available 

free (except for return postage ) 

on short term loan. 


‘“*Very Personally 
Yours”, but in terms 
more understandable 
to girls in the 9 to 12 
age group. “‘You’re A 


helpful teaching guide. It 
is flexible and can be 
adapted to any teaching 
situation. Large color 
chart on menstrual physi- 
ology is designed for sup- Young Lady Now” 
plementary classroom deals only with sub- 
lectures. Either one or both jects of interest to this 
available — free! younger group. 





This entire program or any part of it is available to you without charge 


Just fill out this order form — today! 


International Cellucotton Products Co. 
Educational Dept. PHE-94 

919 North Michigan Avenue 

Chicago 11, Ilinois 


Please send me free (except for return Also send the following: Name 
postage) your 16 mm. sound film, “The 
Story of Menstruation.” copies of “Very Personally Yours”’ Organization 
day wanted (allow 4 weeks copies of “You're A Young Lady Now” ; 
2nd choice (allow 5 weeks Physiology Chart — 
3rd choice allow 6 weeks Teaching Guide City Zone State 
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I'm just a baby 
but | make myself heard 
when I've a mind to. . 
you may have observed. 





And right now a message 
I'd whisper to you, 

who're developing young mothers 
in learning to do 

what all babies need 
when they enter this sphere... 


WHY NOT WRITE 
TO TOIDEY? 


Ideas 
(Continued from page 78) 


prepared to think it through.” And, 
“I feel every boy and girl in high 
school should have this experi- 
ence.” 

The teacher and the adults who 
participated in the project agreed 
that it was an outstanding educa- 
tion experience. Every student par- 
ticipated fully. There was consid- 
erable chance for individual ex- 
pression and excellent group feel- 
ing was developed. The class really 
learned how to work together as a 
unit. —Lois Brunson 

Eastern High School 
Lansing, Michigan 


SEEING IS BELIEVING 


Homemaking teachers know that 
visual education is a valuable 
means of stimulating class partici- 
pation. The more we use actual 
objects as illustrative materials, 
the greater the interest of class 
members. 

The senior homemaking class of 
boys and girls at Hillsborough 
High School have found this an in- 
teresting approach to the study of 
home accessories. 

One day a classroom display of 
tropical blossoms in a brass bowl 
led to a discussion of brass articles. 
Soon after a collection of other 
brass objects were brought in by 
students and the instructor. There 
were pieces from India, figurines 
from South America, an incense 
burner from Buenos Aires, and 
water jars from the mountains 


| around Rio. We had about thirty 


They offer you here 
a booklet "for Free" 
with true sage advice... 





Just fill out their coupon* 
‘twill be yours in a trice. 


*See page 139 


The TOIDEY Company 


GERTRUDE A. MULLER, INC. 


articles in all—alloyed and pure 
brass, solid and plated, old and 


new. 
Some pieces needed polishing so 
the pupils gathered together sev- 








Can Opener 


The twolittle gearson SWING- 
A-WAY Can Openers guaran- 
tee perfect performance—every 
time. Easier, smoother, posi- 
tive cutting and extra long life. 
You can demonstrate SWING- 
A-WAY with confidence. 


TWO LITTLE GEARS 
MAKE THE DIFFERENCE 


Standard Models 
No. 507 


Retail 


Cadmium 


finish $2.49 
No. 507R-W-Y Red, white or 

yellow enamel; 

Cadmium trim 2.98 


Magnetic "Lid-Lifter’’ Models 


No. 607 Cadmium 


finish $3.49 


No. 607R-W-Y Red, white or 
yellow enamel; 
Cadmium trim 3.98 


5 YEAR GUARANTEE 
on page 


SPECIAL OFFER ~=:; 
In Can Openers... It's 
KE OR 


o 


—see coupon 
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SWING-A-WAY MFG. CO., St. Louis 16, Mo. 


in Canada: Fox Agencies, Ltd., Post Credit, Ontario, 


Florida students learn about home acces- 
sories in exhibits they plan themselves. 


FORT WAYNE 8, INDIANA 
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eral types of polishes and cloths 
and made the brass shine like gold. 
The class spent an hour discussing 
brass articles, and then asked if they 
might have another exhibit the next 
week. 

Students made a list of exhibits 
they would like to have. Several 
girls in the class were interested in 
chinaware. This exhibit proved to 
be a full one with breakables from 
the home china closet causing the 
instructor some worry, but not a 
piece was broken. One mother car- 
ried a box of lovely old hand- 
painted pieces for her daughter and 
stayed to enjoy the learning experi- 
ence. 

If there is time for all the ex- 
hibits that are planned, there will 
be one on flower arrangements and 
hand embroidery and crocheting. 
The boys want an exhibit of tools. 
Interest has run high, and with the 
momentum gained along the way, 
the project has worked up to a 
gratifying finish. Truly, seeing is 
believing! Lavinia Jones 

Head of Homemaking Education, 

Hillsborough High School 
Tampa, Florida 





IT’S FUN TO PLAY 20 QUESTIONS. 


“We had lots of fun in home ec. 
today. We had a test.” 
That’s not usually the way stu- 


dents feel about tests. But they can | 
be fun, if the teacher can find time 


to plan what we call a “standing- 
up” test instead of a “sitting-down” 
one. 

Perhaps the best way to explain 
a standing-up test is to follow 
along with a class having such a 
quiz, this one on a clothing unit. 
The girls have been warned that 
today is test day, so when they 
dolefully enter the room, they are 
surprised to see a number of paper 
covered objects at the tables and 


sewing machines. “What’s under 
the papers, Mrs. Nord?” 
“That’s your test,” I answer. 


“It’s a surprise.” 

Each girl stands beside one of 
the “surprises,” and on a piece of 
paper numbers one to 20. The num- 
ber of questions varies with the 
number of students. I have 20 stu- 
dents, hence, 20 questions. When 
the teacher says, “All right, you 
may begin the test,” the girls un- 
cover the displays in front of them 
and find such things as a picture 
or paper doll of a plump girl wear- 
ing horizontal stripes. The accom- 
panying question reads: “This is 
Polly Plump. She should learn to 
avoid dresses with (stripes).” 


A SCHOLASTIC MAGAZINE 


Another question at a sewing 
machine might be: “No use trying 
to sew with this machine just now. 
Why? (threaded wrong or needle in 
backwards).” And using sample 
garments: “On this woolen dress 
front we have just finished stitch- 
ing the (stay lines).” 

The girls have about 30 seconds 
to complete the answer. Then they 
move on to the next. “Just like a 
square dance,” say the students. 

This method would work equally 
well (and perhaps you have used it 
successfully for years) with many 





Now you can put 


with 


SUCARYL 


(Cyclamate, Abbott) 


Fully 
Sweetened 


Foods 
Back in the Diet 


It’s a natural for 
consumer education: “These are 
lovely (percale) sheets. I’m sure 
they must be (108 inches) long.” 
As for table setting, can’t you 
just see a girl reaching out to cor- 
rect a misplaced spoon or water 
glass, and then laughing as she re- 
members this is a test? Incident- 
ally, or perhaps not so incidentally, 
these quizzes lead to some lively 
discussions. They are real “visual 
aids.” —Jayne Nord 
Graveraet High School 

Marquette, Michigan 


other units, too. 





Fresh, Clean 

Sweetness 

Tastes like sugar, never has 
an “‘off’’ taste in ordinary use. 





Won't Turn Bitter 

in Cooking 

Cooked or béAked—in 
food at any temperature 
SUCARYL holds its sweetness. 


any 





In Tablets, Solution, 
and Powder 

At all pharmacies. See out 
Recipe 
and colorful variety of 
SUCARYL-sweetened di 


300klet for a wide 


*See coupon section 


the new non-caloric sweetener 
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SUNSHINE ART STUDIOS, INC. pept. pH-9 





SPECIAL oe 
OFFER 


FREE! 


“A World of Good Eating" 
RECIPE BOOK 


The taste-tingling Recipes from Many Lands are appetizingly spread for you in this 
savory collection of world eating favorites. A beautiful book, spiral bound, attrac- 
tively boxed. We will send you this book FREE, along with details and approval 
samples explaining the Sunshine Fund Raising Plan. The Recipe Book is yours, no 
obligation, whether you employ the Sunshine Plan or not. Write direct, or send 
coupon in Service Section of this magazine. 


Introducing the Widely Successful SUNSHINE 


FUND RAISING PLAN 
for SCHOOL CLASSES 


Thousands of school classes and clubs have "struck it rich" when they 
discovered how the Sunshine Fund Raising Plan makes it so easy to 
attain financial goals for additional funds, money for new home 
economic laboratory equipment, money to finance group activities or 
to aid in worthy community projects. 


The Sunshine Plan serves through the very profitable sale of greeting 
cards and related items. Your class or group can join in an easy-working 
cooperative venture that offers the special values that are big selling 
features of the many beautiful and exclusive Sunshine items. A proved 
winning way to RAISE MONEY! 


Average School Classes Earn 


$100-$200 PROFIT 


That's the actual record! The average school class in its first year with the Sunshine 
Plan earns between $100 and $200 profit, Many school classes depend on it for 
entire financial support of their many extra-curricular activities. 


Write TODAY jo, your Free Recipe Book, "A World 
of Good Eating” and details on the Sunshine 
Fund Raising Plan. Write direct or mail 
coupon in Service Section 
of this magazine. 


Springfield 1, Mass. 





By LLOYD H. ELLIOTT 


Understanding the 


In this period of growth the teen- 
ager is a problem to himself as well 
as to others. Adapted from a speech 
given at the Cornell University 
Family Life Conference, this is one 
of the best portraits we’ve seen. We 
think you will agree. 


@ The young adolescent years may 
be called a period of conflict. I am 
sure the mothers of teen-agers are 
willing to agree that they have found 
this period in their youngsters’ lives 
to be constantly filled with argu- 
ments. Have you ever felt that you 
couldn’t go through a full day with- 
out some conflict with your young 
teen-ager? However, though he is 
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The early teen-ager has individual needs, 
but wants to be exactly like his friends. 


recognized as the worry of his par- 
ents, the butt of jokes, and the down- 


| right fear of his neighbors, we don’t 


often recognize that this young 
adolescent is also a problem to him- 
self. The drugstore manager, the 
neighborhood grocer, and the local 
law enforcement agencies are all 
more aware of the problem the teen- 
ager is to them than of the problem 
he is to himself. Our pattern of daily 
living does not help the matter. The 


| difficulties and anxieties of young 
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adolescents are only further aggra- 
vated in this society of ours. 

The first step in being able to 
help the individual adolescent is to 


Dr. Elliott is a professor of educa- 
tion at Cornell University and author 
of articles in Education publications. 
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know him so well that we as parents 
can identify his individual genetic 
capacities and _ limitations. His 
growth rate, his fatigue rate, and his 
tendency to irritability are all indi- 
vidual matters with him and not 
like those of any others of his age 
group. This is a basic conflict since 
the early teen-ager puts so much 
stock in being exactly like his 
friends. Parents, to be of help, must 
know this individuality well enough 
to help the youngster recognize it, 
too. 

Spreading out to the group of 
these youngsters, involving both 
boys and girls, we find a cycle which 
is repeated over and over by each 
succeeding age group At the be- 
ginning of the teens the transition 


from childhood to adolescence is of- | 


| 
| 
} 


Serio-comic Teens. 


| 





| 


ten marked by an exaggeration of | 


difference between the sexes. Boys 
are apt to say, “Those old girls,” 
and girls respond with, “Those aw- 
ful boys,” and each sums it up by 
saying, “I certainly would hate to 
be a girl,” (or a boy, as the case 
may be). 

Actually, this is the start of in- 
terest in the opposite sex and the 
beginning of the period when girls 
become preoccupied with appear- 
ance. They experiment with rouge, 
lipstick, and fingernail polish, and 
sometimes the results are quite 
frightening. How many family ar- 
guments have started over this? 
And this boy who has established 
himself as allergic to soap and wa- 
ter begins carrying a comb. He may 
still be sensitive to the soap and 


(Continued on page 84) 





Our 


young man-of-the-world expects 
mother to deliver instantaneously at his 
command, without thought of her feelings. 


| 
| 
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It’s the new Rit 
Dye-It-Yourself Book 
of Decorating 














Creating A Room Scheme 
Modernizing With Color 
What To Do With Windows 
What To Do With Slipcovers 
Dual Purpose Rooms 
Make-It-Yourself Furnishings 
Modern Decorating Tricks 


Whether you're teaching home 


They're All Here In This management or home sewing ... decorating 


24-Pege Book... or design... you'll find this new Rit book 


a real source book for ideas that stimulate 


Profusely Illustrated 


interest in the home ...in color... in modern 
trends in decorating. It covers all manner 
of decorating problems gaily but realistically, 









shows your students the “how” as well as 
the “why” of decorating with color, 
Planned for high school and 

adult groups... filled with 
excellent teaching projects. 


Prepared by the Rit Fashion and Home Economics Bureay 


Send For Your Copy Today! 





Rit Products Corporation, Dept. A-9-4 
1437 West Morris Street, 
Indianapolis 6, Indiana. 


All Purpose 








Please send one copy of "Color All Through The House” — FREE 
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Rit® Fabric Tints and NAME 

Dyes For Nylon, All 
RESS. 

Rayons, including acetates ADD = 
and mixtures, Cotton, Silk, CITY. ZONE STATE 
Linen, Wool—literally any 
fabric except glass and min- TEACHER OF_____ a TS 
eral fibers. ee —— 


A SCHOLASTIC MAGAZINE e¢ SEPTEMBER, 1954 








Understanding the Teens 
(Continued from page 83) 


water. In fact, he uses the comb at 
the most inappropriate times. 

It is about at this point in life 
that the conflict really begins be- 
tween parent and adolescent. You 
remember Mark Twain’s_ saying, 
“When I was 14, my father was 
hopeless, but by the time I was 21 
I was amazed to see that any man 
could learn so much in only seven 
years.” This is a period of experi- 
mentation. Experimentation in so- 


cial relationships, in _ individual 
dreams and ambitions, and in trial 
and error with adult responsibili- 
ties. 

Spreading into these first years of 
the teens the youngster is alter- 
nately an adult and then a child. He 
wants all the privileges of adult- 
hood without any responsibilities. 
In fact, he would prefer the tender 
care and attention of his very early 
childhood years — especially when 
his friends are out of sight. Mother 
is expected to stand by with pork- 
chop or pie, book or pencil, baseball 





PANTIES 

FIT SNUG 
wiTHOUT 
BINDING 


BRigrs 
STRETCH 


most exciting new yarn since nylon 


learn all about amazing new Helanca, 


... the nylon yarn that s-t-r-e-t-c-h-e:s 





FREE TEACHING AID KIT~ You'll want to know—and tell your students—all about 


this amazing new nylon yarn. How tiny socks, stockings, briefs, panties, and other products v 


made of HELANCA nylon stretch as you put them on—relax to fit the body, leg or foot 


as if made to measure 
HELANCA yarn is 100% 


) 


by a patented process to give it remarkable resilience 
without ever feeling tight. And its stretchability is permanent ~ 


won't wash out 


Send for this all-inclusive HELANCA facts kit. We prepared it at the 
request of many Home Economics teachers. It answers all their questions 


and yours—contains sample of HELANCA YARN 


Heberlein Patent Corporation, 200 Fifth Avenue, New York 10, N. Y. 


FOR FREE KITS—USE COUPON ON PAGE 119 
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nylon in sheer and heavy weights—changed,, 






without rubber 


BEST FIT IN MEN'S SOCKS. 
Never pinch toes, wrinkle or droop 

because HELANCA yarn sizes 
itself exactly to your foot and leg 
Give your feet the comfort treat of 
HELANCA yarn socks 


or sweatshirt, ready for instantane- 
ous delivery on the demand of our 
young man-of-the-world. Father can 
be equally helpful by responding like 
a dog to the whistle of his master 
with spending money, as a chauffeur, 
or as a shoe shine boy. 

Experimentation on the social 
scene at this age runs all the way 
from the breaches of the law to the 
ultra-niceties of life. The street 
light in front of my house was 
knocked out regularly for a period 
of two years while a certain neigh- 
bor boy was going through this peri- 
od of life. He wasn’t branded as a 
delinquent officially, but he was try- 
ing desperately to show the world 
that he was master of a certain little 
corner. 

The girl of 15 may go to the other 
extreme—one father said that his 
daughter was bringing her boy 
friend to dinner on Sunday, and 
“within the next 48 hours she wants 
us to paint the house, redecorate the 
living room, and buy a new ear.” 
She might be willing to settle the 
full account for a couple of new 
candles for the dinner table if we 
could but calm the stormy waters 
with the right kind of oil. The im- 
portant thing to remember is that 
these things are serious to 14- and 
16-year-old youngsters, and the kind 
of humor with which we like to ex- 


| press it is not at all appreciated by 


our young friends. 
More seriously and more analyti- 
cally, the young adolescent is going 


| to react to anxieties and frustra- 
I ee : 2 . 
tions in one of three ways. First ot 


all, he may react with a construc- 
tive, well-thought-out answer to his 
particular problem. Parents are con- 
vinced that this is the last choice as 
far as frequency of use is concerned. 
Secondly, he may react with what 
the psychologist calls an “aggres- 
sion.” Put in our words this means 
that the youngster strikes back at 
that thing which is annoying him 
either knowingly or unknowingly. 
Examples are numerous from the 
files of clinicians. One boy said, “My 
father wouldn’t let me go swimming 
so I stole the clock.’ This was the 
best way of getting even, in a frus 
tration which he had to resolve. 
Current research suggests strong 
ly that the delinquent teen-ager is 
most often led to that delinquency 
by aggression. In fact, the present 
studies going on at Harvard picture 
the delinquent to be a_physicall; 
capable youngster for his age group 
He is hearty, muscular, and capable 
of taking care of himself. Tempera 
mentally, however, he is reckless. 
energetic, impulsive, aggressive and 
destructive to the point of ofte: 
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being sadistic. As this would cer- 
tainly suggest, he is quite erratic in 
attitude. The delinquent is most 
often hostile, defiant, resentful, sus- 
picious and not submissive to au- 
thority. Psychologically, he is 
directly and concretely convinced 
that to right his own cause he must 
take matters into his own hands. 

It is interesting to observe that 
research 30 to 40 years ago into the 
causes of delinquency centered 
around physical causes such as mal- 
nutrition, disease, and lack of health 
care. Cod liver oil, therefore, was 
prescribed for the delinquent child. 
Research today is pointing a 
stronger and stronger finger at the 
human relationships of the young- 
ster. To a great extent, the delin- 
quent is reared in a home of little 
understanding, little affection, and 
little parental stability. Most of all 
he is reared in a home where the 
moral fiber is so flimsy as to be un- 
clear to growing children. 

The third type of adjustment to 
frustration is the withdrawn _ be- 
havior. Young teen-agers simply 
solve their problems by escaping 
from what is to them an intolerable 
situation. In some cases the action 
is straight-forward. It is running 
away from the problem—away from 
home or from school or any other 
setting in which the problem may 
exist. It may be psychological escape 
through fantasy of day dreaming. 
At present the research is strong 
enough to show that this is the big- 
gest single source of patients of our 
mental institutions, whereas the re- 
action to frustration by aggression 
is the greatest source of inmates for 
the penal institutions. 

And now a word about the rela- 
tionship of these problems to their 
control. I recognize that discipline 
may be an unpopular word in the 
vocabularies of some in our present 
society. However, I use it because 





She wanted to paint the house, buy a new 
car. Had to settle for two new candles. 


it means to me the help and guidance 
which a sympathetic, understanding 
and greatly interested parent or 
teacher can bring to bear on a young- 
ster’s behavior. It means putting 
things in such order that more may 
be gained by everyone concerned, in- 
stead of less. Without trying to de- 
velop a concept of discipline as we 
know it today or as it has been 
handled historically, let me jump 
to a few statements which will re- 
flect the place of control through 
which adults can exercise their re- 
sponsibility over young teen-agers. 


First of all, response to discipline 
comes about through the life-long 
process of building in another hu- 
man being an appreciation for 
humanity. It is especially important 
in the early teens because this is the 
point in life when youngsters have 
the independence to begin to live 
with other people on an adult basis. 
This may be the time in life when 
a youngster’s selfishness, or lack of 
it, reaches beyond his immediate 
family or play group. Unless he is 
able to accept genuine feelings of 

(Concluded on page 86) 


Are you preparing your students to 
cope with the economic facts of life? 


Education in money management is in keep- 
ing with the national trend to give students 
training in the practical affairs of living. 
Including money management in your 
teaching will help your students face up 
to their responsibilities as consumers and 
develop standards of values that will en- 
rich their entire lives. 

For 25 years Household Finance Corpo- 
ration has maintained a Consumer Educa- 
tion Department to help individuals and 
families acquire skill in effective money 
management. Of the many booklets pre- 
pared, three have proved outstanding in 
making the teaching of money manage- 
ment intensely interesting. 

The first of these booklets, Money 
Management, Your Budget, 
is aimed at the adult level 





but has been used success- 
fully in senior high, college, 
and adult education classes. 
It is a personalized system 





for managing income. Its usefulness and 
appeal come from the fact that it is a flex- 
ible plan to allow each person or family 
to choose how he will spend his money. 
The second booklet, also new, Money 
Management for Young Moderns, reflects 
the comments and criticisms of teen-age 
students who tried out the original draft. 
As a result, it talks to teens 
at their level—raises ques- 


=? pt 
tions directly related to sR 
their problems—and shows $ /s\ 


how to solve them. 

Young Moderns is full of the kinds of 
problems which you can expand into 
group discussions. Let me give you just 
one example. At a certain point in the 
booklet, students are asked, “‘Can you set 
your own standard of living or do you 
follow the crowd and spend as it spends?” 
I think you can readily see how many pro- 
vocative ideas can be set off by a key 
question such as this one. 

This third booklet, Money Manage- 
ment, Children’s Spending, is a guide in 
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teaching children the value of money. It 
is based on the philosophy that no one is 


4 born with the ability to spend 

Se money wisely—it has to be 

re! i taught. 
Re | \ Learning to handle a small 
vi J sum of money in childhood is 
valuable experience in meeting 
the complex money problems that arise 
as children enter high school and later 
assume the responsibilities of adults. 

Money Management, Children’s Spend- 
ing tells how to start a child on a small 
allowance; how to determine the amount 
of the allowance; what an allowance should 
cover; and gives the answers to many 
other problems that arise when a child 
starts handling money. Information is 
presented to guide parents in developing 
a healthy attitude toward money which in 
turn will carry over to the child. 

Our research has proved how eager all 
people are to know how to manage money 
successfully. There are many areas of 
education in which mone? management 
can be included effectively. Are you giv 
ing your students the training they need 
to meet successfully their financial prob 
lems today and in the future? 

If you would like any one of these 
booklets, we will be happy to send you a 
free copy. l se coupon below. 


Director of Consumer Education 
Practical Guides for Better Living 
Household Finance Corporation 


FREE! 


For your free copy of any one 
of these Money Management 
booklets— Your Budget, For 
Young Moderns, Children’s Spend- 
ing—see coupon on page 133 
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Teachers! 








MORGAN-JONES 
IS ON YOUR SIDE 


HAT’S RIGHT—the clever 20- 

page “Pattern Magic” book 

Morgan-Jones has developed 

will save vou time and energy 
—yet provide lots of fun! 

“Pattern Magic” is brimful of 

new uses for Morgan-Jones Dish 

Cloths, Dish Towels, Pot Holders 

and All Purpose Cloths. New uses 

like clothes, dolls, café curtains, 


etc., with explicit, easy-to-follow directions just perfect for classroom use. 


Now you and your students can make innumerable items economically 
with Morgan-Jones Household Cottons. Each fool-proof pattern has been 
designed especially for the sturdy, colorfast Morgan-Jones products sold 


in your favorite store. 


To obtain your copy of “Pattern Magic” 








NN 


Colorful felt beanies still lead the list 
as the most popular sewing project for 
schools and clubs. Now available in your 
school colors with your school initials, they 
will send your school spirit soaring! Try 
them and see! 

Our special beanie kits contain -all the 
parts ready-cut from high-quality felt, plus 
full instructions. 

K-8185 SPECIAL BEANIES: 

50 to 100, per beanie ..... 30c 
over 100, per beanie ..... 27¢ 
(minimum order—50 beanies) 


188 MILBURN AVE. 








SCHOOL BEANIES ARE FUN TO MAKE! 


When ordering, be sure to state your 
school colors and initials, and whether the 
beanies are for boys or girls. These beanie 
kits are cut-to-order and shipped in ten 
days. Rush your order today! 


Be sure to see our other special offers 
in the coupon section of this issue. Even 
if you are not ready to place your order, 
use the coupon to send for our large cata- 
og showing the largest assortment of felt- 
craft kits and supplies available anywhere! 


FUN WITH FELT corr. 


BALDWIN, NEW YORK 
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Understanding the Teens 
(Continued from page 85) 


responsibility for others, he will 


never be able to make the adjust- 
ments necessary for his role as an 
adult. In fact, unless he can under- 
stand the meaning and significance 
of this change from childhood to 
adulthood in his relations to others 
he remains essentially a child. 

Perhaps, what we are talking 
about could be best expressed if we 
said that we are spending all of our 
time attempting to create in each of 
these youngsters an appreciation for 
life itself, not alone as an individual 
lives it, but as human beings live all 
around him. This is the point of life 
when he must also begin to learn 
moderation whether in work or play, 
individual or social good or abstrac- 
tions of basic values. 

We must also learn that at this 
age youngsters resolve their frustra- 
tions about as much through the help 
of their best friends (who, of course, 
are age mates) as they do through 
the help of parents. The acceptance 
of this may, in itself, be one of the 
parent’s greatest stumbling blocks. 
At the same time the youngster looks 
away from the family for adjust- 
ment, he must be able to take with 
him the meanings of life and the 
values of living which he has dis- 
tinguished clearly as a member of 


| his own family. Otherwise, he has 


no guidepost, and only further be- 
wilderment and frustration will fol- 
low. 

I will close with a brief reference 
to the most important principle of 


| guiding adolescents which has yet 





been discovered. I refer to the one 
which you know: Adolescents hold 
the same basic value patterns of life 
as do their parents. Where parents 
live by well-defined moral standards, 
youngsters learn those same stand- 
ards and defend those standards to 
their peers. Where parents are con- 
stantly uncertain about what is right 
and what is wrong, so are young- 
sters. AND where no standards ex- 


| ist for parents, children are equally 


lacking. 

The research study on high school 
drinking, recently reported from 
Hofstra College, bears out this rela- 
tionship again. The finding familiar 
to you is that the drinking habits 
of teen-agers are essentially the 
same as those of their parents. 

Home is the place where young- 


sters learn the standards of living, 


and Bacon’s admonition is still ap- 
propriate for all of us: “Parents 
who wish to train up their children 
in the way they should go must yo 
in the way in which they would have 
their children go.’ 


PRACTICAL HOME ECONOMICS 
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Let’s Take Stock 
(Continued from page 35) 


more credit will reflect on us as 
teachers. No matter what your 
profession, you must do a good job 
if you are to win community respect. 

In line with this, I wonder if we 
cannot strengthen our position in 
still another way—by offering less 
gratuitous advice. 

A doctor or lawyer serves when 
asked to. He doesn’t go around offer- 
ing his services at large. When asked 
for help, he supplies not only expert 
technical assistance but also under- 
standing and sympathy. 

Why can’t we do the same? 

When home economists become 
authorities in fashion, foods, or 
family relationships, then people will 
come to us for advice. This, too, 
requires a change in the teaching of 
home economics. We have found our 
way into a world of words. We have 
set ourselves up as competitors with 
the social sciences. We should, in- 
stead, cooperate with other teaching 
fields, and compete with none. Can’t 
we see that home economics repre- 
sents a whole big, important field of 
its own? Let’s restore pride in home 
skills well done. , 

Let’s be good seamstresses. Let’s 
talk less of how many projects we 
have, and more about excellent com- 
pleted ones that mothers and grand- 
mothers didn’t have to pitch in to 
help finish. Have you ever been to 
a project conference where anyone 
showed any project? They write and 
talk about them. Let’s teach our 
girls to be good cooks. Teach a girl 
to relieve angry tension by throwing 
and kneading bread with all of her 
muscular energy; and teach her to 
watch the family enter smiling when 
they smell the delectable baking 
odor of yeast bread. That is good 
family relationships as well. 

Have you talked to your girls who 
have graduated? They can be a big 
help in telling you what they use 
from home economics. Do you know 
how many brides have had home 
economic courses and yet can’t cook? 
Let’s teach their hands as well as 
their minds to do good, finished, 
beautiful work. 

There is beauty not only in the 
sunset, but in a task well done. 


rar G. SOMETHING NEW: and SENSATIONAL in 
CAST 2G LILES CDS 


Superb Satin Velour & Metallic KY ¢) 
Show Rich Now Cards never before for 
offered. Amazing Value! Gets Easy A 

Irders FAST! Pays up to 100%, Cash s RY?) 
Profit. Big . FREE Samples of 30 ~ 

{ eous stmas Cards with Name 
0 for $1.50 up. Stationery, Napkins, 
Kiddie Books, Games, Gift Items. 
$1.00 Boxes ON APPROVAL. 


PURO GREETINGS, 2801 Locust, Dept. 4142-L, St. Louis 3, Mo. 





With yo. 
FREE Sampie. 








There is beauty in theory and in 
ideas, and in the humblest of home 
jobs. Finding beauty in the simple 
is one of the most important things 
that a teacher can give a student. 
The rarest gift in the world is 
simple goodness. Without it, intel- 
lectual gifts seem trivial. Simple 
goodness doesn’t confuse having 
with being. Instead of asserting 
opinions and delivering ultimatums, 
it listens quietly and answers “not 
my will but Thine.” Simple goodness 
puts less emphasis on adjustment 
and more on justice. Maybe instead 


of thinking of ourselves as home 
economists, we should remember 
that we are women; that in the past 
the gentle hands and the patience 
of women have stayed civilization 
in its critical hours. 

At all hours, our students will 
continue to reflect us—our love 
or our bitterness, our courage or 
our fears, our hope or our despair, 
our kindness or our barbed cruelties. 

Only with time and patience can 
we as individual teachers build 
character and service that merit the 
respect of our community. 





NEW! EASY WAY 
TO TEACH CROCHET 


The How-to-Crochet Pack 
of Visual Teaching Aids 
You and Your Pupils Requested 


Thanks for answering our 
questionnaire! You've told us 
what would help you most, 
and here it is—the How-to- 
Crochet Pack that you and 
your pupils want! It’s sent, 
postage prepaid, for only $2. 
CONTENTS: 
4 Well Charts 
3344" x 24%" 
printed on durable high gloss 


paper. These feature four 
basic crochet stitches. 


2 Regular File-size Covers 

1 Teacher's Manual 

4 Bolts of ‘’SPEED-CRO-SHEEN” 
and crochet hook. 


8 Different Project Leaflets 
for beginners of all ages. 


“'SPEBD-CRO-SHEEBN’’ is a new double- 
thick thread that is easier to handle, 
crochets in half the time. Beginners 
are encouraged by the attractive re- 
sults they can achieve with modern 
*"SPBED-CRO-SHEEN.” 


Order Yours Today! See Coupon Page 119 
COATS & CLARK’S 


THE TWO FAMOUS NAMES IN THREAD 
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SEWING TEACHERS! 


IT’S YOURS 
FOR THE 
ASKING! 


A COMPLETE 
COLLECTION 
OF ALL 

THE NEWEST 
MOST WANTED 


FABRICS 


DIRECT BY MAIL 


@ Yes, you and your students can now 
use, just for the asking, complete 
sample books representing hundreds 
and hundreds of the season's quality 
fabrics in all of the newest patterns, 
weaves, and colors. WHEN YOU NEED 
THEM. Page after pose of lovely fab- 
rics... 1#'s like v iewing the choicest 
collections of the world's leading mills 
ot a glance. 


@ Our buyers have been working on our 
Fall collection since early in year, 
in both American and Foreign markets, 
and with our 60 years of experience in 
the Fashion Field you can be assured 
of fashion correct fabrics of quality at 
prices for all budgets 


@ YOU CAN BE SURE — 
OUR SERVICES ARE PROVEN. 


Our flawless reputation with the teach- 
ers in many of our country's leading 
colleges, universities, and schools, 
since 1895, speaks for itself. It is easy 
to shop by mail from Welek's. We are 
@s near to you as your closest mail 
box. Our order filling department is 
= Bg ne to “3 ou. We rea- 
mportance of the time ele- 
db, in filling the student's orders. 





@ A SPECIAL DISCOUNT PLAN 


for teachers and students. Our prices 
are right, the lowest possible for the 
quolities featured. 











@ We are fabric specialists, the first 
with a complete service for schools. 
There are no charges for our services. 
Satisfaction is guaranteed. 


@ We offer a free catalogue of all 
sewing notions and supplies. 


FOR FURTHER INFORMATION USE 
THE COUPON IN THE COUPON 
SECTION 


Welek’s 


315 N. 10th St., St. Louis 1, Mo. 
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| Nutrition 


| then served for seven years as spe- 





NEWS | 
(Continued from page 18) | 


and respect between their parents 
and themselves and other members 
of the family were also discussed. 


LOUISE STANLEY 


Louise Stanley, internationally 
known leader in the fields of home 
economics and nutrition, died at her 
home in Washington, D.C., July 15. 
In 1923 she became the first chief of 
the USDA’s Bureau of Human 
and Home _ Economics 
(then the Bureau of Home Eco- 
nomics). | 

Under her competent leadership 
for 20 years, the bureau achieved 
national and world-wide repute. She 


cial assistant to the administrator 
of the USDA’s Agricultural Re- 
search Service. 

Before coming to the USDA, Dr. 
Stanley was chairman of the home 
economics department at the Univer- 
sity of Missouri. She has represented 
the United States at many interna- 
tional conferences, and last year, in 
recognition of her services, the 
AHEA designated one of its interna- 
tional scholarships as the Louise | 
Stanley Latin American Scholarship. | 





VITAMIN FOOD CHART | 


From the makers of ‘‘Cream of Wheat” 


FREE! VITAMIN 
FOOD CHART 


Mail coupon on page105for your copy 
Here’s the eighth edition of the 


“Cream of Wheat’”’ Vitamin Food 
Chart! It lists food sources of Vita- 
mins A, B1, Bz, C and Das well 
as Niacin, Folic Acid, B-6, E and K. 

Students find this chart a handy 
study and reference aid. That’s one 
reason it’s already punched to slip 
into any 84 x11 ring binder. 

You'll find this chart a handy teach- 
ing aid—just as you find vitamin- 
and-mineral Enrich- 
ed Quick ‘‘Cream 


of Wheat” one i 
the most enjoyable be.) > 
foods you ever 
worked with. Mail Seach 
coupon on page 05 a 
8/7 


for your copy. ec 


NEW! 
COLORFUL! 






ritertatiatin 


TABLE 


dea \ 


A completely new book on table set- 
tings with 31 table photographs, 14 
of them in full color. 

“Entertaining Table Ideas” fea- 
tures table arrangements for every 
occasion with special emphasis on 
unique color combinations and clever 
use of decorative accessories. 

Also of interest to your students... 
two pages of photographs showing 
the steps in the production of fine 
earthenware. 

Published by VERNON KILNS, 
manufacturers of world-renowned 
Vernonware, “Entertaining Table 
Ideas” is available at cost, 20¢ a 
copy, to teachers, students and school 
libraries. 


Mail Coupon in Coupon Section TODAY! 


Vernon’s new 16mm color film, “A 
Date With A Vernon Dish,” now 
available for classroom use. 
Write for 
information. 


CeOIO72 KILNS 


2310 E. 52nd St. Los Angeles 58, Cal’ 


PRACTICAL HOME ECONOMICS 
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What to Expect from Children 
(Continued from page 40) 


want my turn on that bike when 
you’re done!’’) Also that among 
younger children aggressive be- 
havior is a normal response to being 
provoked. Let’s say a child is play- 
ing with a toy. Another child grabs 
it. He automatically hits out. While 
it’s not the best way, it’s a normal 
reaction for a three-year-old. 

Unless there is danger of physical 
harm, the student observer watches 
calmly and waits to see if the chil- 
dren can manage the situation them- 
selves. She learns that when she 
does step in, it should be to help 
the children find a better solution to 
the situation. Eventually they are 
able to solve such problems them- 
selves. 

Perhaps two children are _ tussel- 
ing over a toy car. The home eco- 
nomics student may suggest that one 
child use the car and the other start 
a “service station” and “fill ’er up.” 
Both children are satisfied and later 
they can exchange the play pattern. 
From such experiences the student 
learns not to label either child “bad.” 
She learns to know them—to “love 
them both’—as she helps them .to 
find solutions to their difficulty. 

Aggression may spring from a 
deeper need students learn. A child 
may hit out when he’s not provoked. 
He teases. He persistently destroys 
what other children make or build. 
As the observer learns, she becomes 
aware of what is bothering this 
child inside, and studies how to help 
him meet his need. She sees that he 
feels impelled to hurt, yet at the 
same time is terrified of his own 
feelings. Students, through experi- 
ences with children, learn to accept 
such feelings and to help the child 
find safe outlets, perhaps through 
toys that permit hammering and 
banging and thus release pent up 
emotions. 

Through our well-equipped rooms, 
with the one-way vision, one-way 
sound observation, and spacious play 
yard, home economics students gain 
a general picture of what a nursery 
school is. They see and use books 
and equipment suitable for young 
children. They understand the pro- 
gram of a day, of a semester, and 
of the school’s relationship to the 
parents. The Center has an active 
parents’ group with observation-dis- 
cussion meetings in which the stu- 
dents participate. 


Only by watching the children, | 
and helping in their various activi- | 


ties, can students understand the 
kinds of learnings that go on among 


young children. Through growing in- 
sight they can help a child to 
develop. 

Finally, students learn to assume 
responsibility for defining and main- 
taining limits for the child’s be- 
havior. They do this with confidence 
because they understand the child’s 
developmental needs and his level of 
learning readiness. 

The Early Childhood Center pro- 
vides rich and meaningful experi- 
ences for the home economics stu- 
dent. It prepares her to live and 


par- 
as a 


work with children and with 
ents—both as a teacher and 
professional home economist. Too, it 
affords preparation for her own 
parenthood. Since this is the most 
important profession she can under- 
take, she needs all the preparation 
that is available. “The single most 
important thing in human cultural 
behavior is literally and specifically 
the way we bring up our children.” 





*Weston LaBarre: “Wanted: A Pattern 
for Modern Man,” Mental Hygiene, 
April 1949. 


FREE! SENSATIONAL NEW 


TEACHING AID ON GRAVY 


Yes, Here It Is—FREE—A Six-Page, 
Tested Teacher Lesson Plan You 
Can’t Afford To Miss! It’s The Last 
Word In Making Gravy Extra Rich 
-» Extra Brown... Extra Delicious! 





And Kitchen Bouquet offers it to you 
complete with recipes and step photo- 
graphs. Covers loads of questions that 
pop into beginners’ minds. For in- 
stance—“What is a convenient way to 
mix thickening for gravy for stews?” 
... “Why is a definite amount of fat from 
a roast measured for gravy making ?”... 
“Can gravy be successfully ‘stretched’ 
with artificial flavors?” ... “Why is 
modern gravy made in a saucepan ?” 


Yes, this helpful teaching material is so 
complete, so practical, so up-to-the-min- 
ute—you'll find it a real aid in teaching. 
Measures 814" by 11"—to fit your loose- 
leaf notebook! 





SECTION TODAY! 


described above. 


Bouquet. 
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GET THESE 3 HELPERS FREE! \ 
JUST MAIL COUPON IN SERVICE 






1, Helpful teaching material 7 


on Gravy Making 
2, 2-02. bottle of Kitchen 


3, Kitchen Bouquet Recipe 
Leaflets to give students. 


Concise—Complete—Easy To Teach! 





\ 









BRUSH MEATS 


tor @ testy 
Cherecoal Broiled Crust 








; USED BY GOOD COOKS AND CHEFS FOR OVER 70 YEARS 
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C. L. EVANS, who has helped 
thousands succeed, 
Say$... 


FOUND! 160 NEW 
EASY WAYS TO MAKE 


~°50 °75 ‘100.::. 









WITH WEW— NOVEL - DIFFERENT 
CHRISTMAS and ALL OCCASION 
GREETING CARD ASSORTMENTS, 






Raise Money Fast 
for Yourself, 
Class or Club 


It’s easy! It’s fun! 
It’s profitable! 
Here’s all you do 
—just take orders 
from friends, neigh- 
bors, fellow teach- 
ers, groups. Amaz- 
ing values. 


New 3-Dimensional 
Assortment of sparkling 
been 4 Christmas 

ards 


Start a Spare Time 
Greeting Card and 
Gift Shop at Home 
No experience needed. 
Sell evenings, 
hours, any time. Profits 
cash bonus. 
and Organization Plans. 
Special Offers. 





Sensational New 


1. d bt 
eae ‘Lifelike’ Cards 


Christmas Assortment 
with enchanting ribbons, 
foils, movable features Show unusual Christmas 
cards with matching print- 
lined envelopes. Reli- 
gious, birthday, get well 
assortments. Sewing and 
household aids. Recipe 
ooks. Gift wrappings. 
Personal gold stamped 
items. Scented stationery. 


FREE Full Color 
Catalog and 
Money-Making Guide 





‘Action’ Comic 
Christmas Card 
Assortment brimful 

of surprises 


Beautifully illustrated, 
new  self-selling catalog 
helps you ircrease sales. 


"L Sold $33 
Just 52 
Hours" 

— says Mrs. 
Elaime Atch- 
ley, of Tyler, 
Texas. 


Worth in 





=imprinted 
here 


FREE 


SAMPLES 


NAME IMPRINTED 
CHRISTMAS CARDS 





Rush Coupon Below or 
Service Section 
Coupon on Page 147 


Just rush name and 
address today for 
Personal Stationery FREE TRIAL ap- 
Floral Notes, Napkins proval outfit. 
NEW ENGLAND ART PUBLISHERS 
North Abington 927, Mass. 


@Send No Money—Mail Coupon ~~. 





s Mr. C. L, Evans 
ie New England Art Publishers 
North Abington 927, Mass. 
i Please send me at once Feature assortme nts on & 
@ approval, free samples Name Imprinted Christ 
mas Cards, Stationery, Notes, Napkins, free 
€ Catalog, Selling Guide and details of your won 
derful extra money plan. & 
e  Aabeenebe+ ; ; Radwussanese un | 
Address ....... base oie 
SEU 00 006:00000s00 00008008 State.. | 
MeamaNo Risk On Your Partum mss | 
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lunch | 


to 120%, plus big extra | 
New Party | 


| Story—14 mins., 


Audio-Visual Aids 
(Continued from page 47) 


Award winner, offers excellent ideas 


on feeding problems together with | 
menu planning, food selection and | 
preparation based on the Basic 7. | 





Bathing Time for 
color, Johnson & Johnson—not a new 
film, but still a fine demonstration of 


the table-tub bath and fun to watch | 


| as well. 


CLOTHING AND TEXTILES 

Peculiarly, there are very few 
offerings in this field which seems to 
be a natural for sponsors. Zip, Zip, 
Hooray—16 mins., color, sponsored 
by Spool Cotton, available from 
Crown Zipper—is a good how-to-do-it 
sewing film. Three cheer leaders 
(with a delightful ballet sequence 
which is unnecessary for teaching 
value, but real fun) need new uni- 
forms on a low budget. The film 
shows pattern selection, purchase of 
material, method of sewing in zip- 
pers. Excellent filmstrips supple- 
ment, demonstrating methods of 
applying zippers. These are accom- 
panied with a demonstration kit of 
zippers and matching thread. 

Textiles: A few more titles, but 
they are concerned mainly with man- 
ufacturing processes. Disciplined 
color, Bates Fabrics 
—is an “in-the- factory” film, but 


| shows how new fabrics are controlled 





for easy upkeep and quality. Quality 
Control in Modern Merchandising— 
25 mins., color, sponsored by J. C. 
Penney, available from Association 
Films—is similar 
strates control of fabrics; shows 
tests conducted on shirts, sheets, 
blankets, trousers, and other articles. 
Science Spins a Yarn—23 mins., 
color, American Viscose Corp.—how 
rayon is made, role of research in de- 
velopment of synthetic fibers. Offer- 
ings from du Pont include: Facts 
About Fabrics—26 mins.,—describ- 
ing yarns, construction, dyeing and 
finishing methods; some data on 
fabric care; Close-Up of Nylon—22 
mins., color—properties, construction 
and qualities of nylon fabrics; This 
Is Nylon —29 mins., color — prop- 
erties and versatility of nylon, with 
a fashion show too—this one was 
made primarily for buyers and sales 
personnel, but schools may use it if 
they wish. 


HEALTH AND GROOMING 


Toni has released a brand new 
film, Heads Up for Beauty—25 mins., 
—through Association Films, a suc- 
cessor to their Miss Dunning Goes to 
Town. A bride recalls events lead- 
ing up to her wedding day. Her 


in that it demon- | 


Get this gay, colorful 
recipe folder on 


‘CREAM > WHEAT" 
COOKERY 


A whole tempting line- 
up of mealtime treats 

.from orange tea 
muffins to meat loaf to 
breakfast surprises . . . 
all made with your old 

= J friend, “Cream of 
Wheat”... and all delicious! Illus- 
trated with sprightly cartoons of 
Li’?] Abner and other Dogpatch 
favorites by Al Capp. 

You'll find this recipe folder an 
invaluable teaching aid... just as 
you'll find smooth-as- -satin, extra- 
nourishing Enriched Quick “‘Cream 
of Wheat”’ one of the most versatile 
and enjoyable foods you ever worked 
with. 


SEND FOR FREE 
COPIES NOW.. 


Mail coupon on 
page 105 














a’ Me 
CONTAINS: 2 Sewing Machines 
2 Seam pressing units 
Cutting space for 2-4 girls 
Dining table for 10 people 
4x6 ft. micarta top for group work 
10 storage trays at your finger tips 
you don’t have to “tote” them. 


IN OLD LABS, OR NEW THEY COST LESS PER 
STUDENT THAN ANY OTHER FIRST QUALITY HOME- 
MAKING EQUIPMENT. 


Eliminate confusion and inefficiency. No 

more waiting to share machines or running 
back and forth to ironing boards. These 
beautifully designed, ruggedly built all purpose 
units are so compact and economical that 
every arte can now have a sewing 
machine for each student 









FREE Se Z SRAS 
Illustrated eo 
Brochure ,9—Sip 3 

Mail Coupon ii ao DWEMARINE aE 
in coupon / P. ©. Box 4093 

— North Austin Sta. 

WRITE US Austin, Texas 


PRACTICAL HOME ECONOMICS 





= 8 ORNRITTT 


RT RTI ONES OT | 








SR AEE coer 





Ve KIRSCH 


WINDOW DECORATING 
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Snoth, Boiling 


ROOM TREATMENTS 


Help yourself to new home beau- 
ty! Never before such a stimulat- 
ing and inspiring collection of 
beautiful room pictures, complete 
with practical guidance for ob- 
taining the effects shown. 

@ More than FORTY full-color room 

illustrations, traditional and modern. 


@ Over SIXTY window treatment 
ideas in all, including how to “widen” 
windows and what to do with prob- 
lem windows and corner windows. 
@ A fascinating section on COLOR! 


@ Instructions for making curtains, 
, draperies, including Kirsch Easypleat. 


Built right into every copy of 
‘“‘Window Inspirations” is a unique 
“‘slide-rule’”’ color guide that en- 
ables you to select — at a glance 
— colors that ‘“‘go together.”’ 


SEND FOR YOURS TODAY 
Don’t wait! Mail coupon today, page 135. 
Enclose 50¢ for each copy. Be sure to 
order enough to fill your needs. 


Irsc hh 


DRAPERY HARDWARE 


memories unfold facts about hair 
care, styling and shampooing. 

The Warner Brothers Co. offers, 
through Modern Talking Picture: 
Figure Forum — 25 mins., color — 
basic questions about figures and 
foundation garments; Facts About 
Your Figure—15 mins., color—pos- 
ture, health, poise and grooming, 
plus the importance of the right 
foundation garment. 

Armour’s The Clean Look — 30 
mins., color, from Modern Talking 
Picture or Association Films—out- 
lines the “clean look plan” with easy 
steps to basic beauty care. 

Procter & Gamble’s Scrub Game 
—30 mins., from Modern Talking 
Picture—also stresses cleanliness as 
the key to beauty and health. In ad- 
dition it includes a study of skin 
structure. 

It’s All in Knowing How—a brand 
new 13-min., color, National Dairy 
Council production, from Associa- 
tion Films—shows the relationship 
of good health habits to fun, success, 


personality and appearance. Stresses | 


contribution of dairy foods natural- 
ly. 
The Story of Menstruation — 16 
min., sponsored by 
Cellucotton Products Co.—treats a 
delicate subject with clarity and 
good taste. 


HOME AND ITS FURNISHINGS 
Again, we find fewer titles than 


| 


International | 





EEE 
CLASSROOM TEACHING 
FILMS 
ON HOMEMAKING 





341 WHERE THE HEART IS 

color — 27 minutes 
The delightful drama of a young family 
that ends its rootless years by finding a 
real home, settling down and fitting 
into community life. Shows how homes 
are bought and sold, too. 


225 THE MAGIC SHELF color—22 minutes 
Delightfully bright and colorful film 
that passes on to home economics 
students some of the handiest kitchen 
know-how they'll find anywhere. Sug- 
gests refreshing, economical luncheon 
and supper menus, shows how soups 
can be used in casseroles, stews, salads. 


| many other tasty and nutritious dishes. 


149 GOOD WRINKLES color—20 minutes 


| This cartoon about an adventurous 


might be expected, unless we want | 


films about manufacturing pro- 
cesses. Seeing Is Believing —27 
mins., color, sponsored by U. S. Ply- 
wood, from Movies, U.S.A.—is a 
very new how-to-do-it. A Lepre- 
chaun demonstrates a simple, inex- 
pensive method of paneling your 
home yourself. Also fairly recent: 


A.B.C.’s of Decorating Your Home | 
—30 mins., color, Better Homes and | 
Gardens—answers home decorating 


and furnishing questions. Inside 
Decoration Tricks with Trimming— 


13 mins., color, sponsored by Con- | 


solidated Trimmings Co., from As- 
sociation Films—using fabrics and 
trimming to make draperies, cur- 
tains, bedspreads, slipcovers. 

More films are available on elec- 
trical appliances. Here are a few 
of the newer ones. Light Touch—12 
mins., sponsored by Celanese Corp., 
from Modern Talking Picture—how 
to iron acetate fabrics properly. 
Mother Takes a Holiday—29 mins., 
color, sponsored by Whirlpool Corp., 
from Jam Handy — the sponsor’s 
home laundering equipment demon- 
strated in story of three teen-age 
girls and their fathers. Let George 
Do It—15 mins., color, sponsored by 

(Continued on page 92) 
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prune offers fun and facts about nutri- 
tion and laxative action, and some won- 
derful new recipes. 

79 EVERY SEVENTH FAMILY 26 minutes 
The story of consumer credit for per- 
sonal need; operations of a typical 
finance company; the influence of credit 
on the economic and social life of the 
community. 

288 A BETTER START IN LIFE 2] minutes 
The story of strained meats for babies 
— how they were developed, how they 
help parents in terms of convenience 
and economy, and what they mean to 
infants nutritionally. 





These l6mm sound films are offered to 
you FREE—no cost except postage. Just 
fill in the dates on which you wish to use 
the films and return coupon to 

MODERN TALKING PICTURE SERVICE, INC. 
45 Rockefeller Plaza, New York 20, N. Y. 


Name 





School 





Street 





City Zone State 





FILM PLAYDATE ALTERNATE DATE 
341 
225 
149 
79 


288 
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inexpensive 
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ALSO AVAILABLE 
FLAME PROOFED 
IF DESIRED 


SOME USES: 
SKIRTS 
BULLETIN 

BOARDS 
THEATRICAL 
BACKGROUNDS 
SCREENS & 

An sg 
DRAPERIES 
HANDBAGS se 
CURTAINS 
LAMPSHADES 
PLACE MATS 


59¢ w. 
TABLE CLOTHS 


WE WILL DYE BURLAP TO MATCH YOUR 
COLORS IN LOTS OF 200 YDS. OR MORE 








PRICED AS 











Ideal for use around the school and 
home, Deburco burlap is a long 
wearing, durable fabric. Easily sewn 
or cut, it drapes beautifully. Sun 
fast and crock proof (colors will not 
rub off when wet}. Economical, too! 
40" and 54" widths in all colors. 








WRITE 
FOR FREE 
SAMPLES 
AND 
BROCHURE! 
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Audio-Visual Aids 
(Continued from page 91) 


Lewyt Corp., from Movies U.S.A.— 
George cleans the house while his 
wife is away, demonstrating versa- 
tility of modern vacuum cleaners. 

Westinghouse’s Better Than 
Kings — 28 mins., color — suggests 
lighting, planning and wiring in the 
home, especially in kitchen and laun- 
dry. General Motors’ Grandma Goes 
to School—29 mins., color — dis- 
cusses various kitchen appliances. 
Nash-Kelvinator’s Just Like Magic 
—25 mins., color—surveys role of 
electricity in modern living, demon- 
strating equipment for kitchen and 
laundry. What’s New in Cooking— 
30 mins., sponsored by Ac’cent, 
available from Ideal Pictures—Ida 
Bailey Allen and the International 
Singing Chef demonstrate use of 
equipment such as food freezer, 
roaster oven, automatic electric pres- 
sure cooker, electric blender. 

As you may know, films about 
equipment such as these tend to 
“sell” a little harder than films on 


other subjects. However they do con- | 


tain excellent information. 
OTHER FILMS 

There are many other sponsored 
films of course. Many do not fall 
into any specific category, but are 
very useful. For instance on sub- 
jects like these. 

How to Fight a Fire in the Kit- 
chen —5 mins., National Board of 
Fire Underwriters, available from 
Bureau of Communications Research 
—common types of kitchen fires and 
how to extinguish them. Design in 
Your Life—22 mins., color, spon- 
sored by Rhode Island School of De- 


sign, from Association Films — de- 


velopment of the school from 1877, 
training required for careers in ar- 
chitecture, interior decorating, tex- 
tile design, and related fields. Bright 
Future—29 mins., color, sponsored 
by General Electric, from Modern 
Talking Picture Service — correct 
home lighting and its importance. 
Glass Center of Corning—25 mins., 
color, another Scholastic Film 
Award winner sponsored by the 
Corning Glass Works, from Associ- 
ation Films—the glass center in 
Corning; rare, unusual, and everyday 
glass objects; making of Steuben 
dishes. 

Let the sponsored films help you, 
and please remember to select and 
order early. If you have had any 
particular success with any such film 
we'd appreciate your telling us about 
it so we can pass the word along to 
others. 

Also, if you have trouble finding 


When the | 
ua OS 
recipe 
calls for 
Chocolate or Cocoa 








smart cooks use 


HERSHEY'S 





GET YOUR FREE CoPries! 


These useful. attrac- 
live pieces are illus- 
trated in color: wall 
chart showing 
chocolate and cocoa 
process; story of 
chocolate and cocoa: 
three recipe folders. 
Mail coupon in 
mailing section. 


ea 





nate 
stot 





HERSHEY CHOCOLATE CORP, 
Hershey, Penna. 
"The Chocolate Town” 
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some certain film, please let us know 


so we can help you find it. 


DISTRIBUTORS 


(Main offices—branches not listed) 
American Viscose Corp. 

350 Fifth Avenue 

New York 1, New York 


Association Films 
347 Madison Avenue 
New York 17, New York 


Bates Fabrics, Inc. 
13 East 37th Street 
New York 16, New York 


Better Homes and Gardens 
420 Lexington Avenue 
New York 12, New York 


Bureau of Communications Research 
13 East 37th Street 
New York 16, New York 


Crown Zipper Film Library 
13 East 37th Street 
New York 16, New York 


E. I. DuPont de Nemours and Co. 
Motion Picture Distribution 
Wilmington 98, Delaware 


General Mills Film Library 
400 Second Ave. S. 
Minneapolis, Minnesota 


General Motors 
Dept. of Public Relations 
Film Center 
3044 W. Grand Blvd. 
Detroit 3, Michigan 


W. E. Hockey & Associates 
430 Peninsular Avenue 
San Mateo 8, California 


Ideal Pictures Corp. 
65 East South Water Street 
Chicago 15, Illinois 


International Cellucotton Prod. Co. 
Education Department 
919 N. Michigan Avenue 
Chicago 11, Illinois 


Jam Handy Organization 
2821 E. Grand Blvd. 
Detroit 11, Michigan 


Johnson and Johnson 
Promotion Dept. 
New Brunswick, New Jersey 


Modern Talking Picture Service 
45 Rockefeller Plaza 
New York 20, New York 


Movies, USA 
729 Seventh Avenue 
New York 19, New York 


(Concluded on page 94) 


~ Over 600,000 Home Economics pupils 


have benefited 


from this teaching aid 
on Money Management 


and 
Life Insurance 


Your teaching job is twice as easy 
if you have ‘‘Moderns Make Money 
Behave” for your economics classes. 
Written especially for high school 
students, its simple style captures 
interest by projecting money problems 
within the student’s everyday life. 
Completely revisedand including work 
sheets for your students. 

Developed by prominent educators 
This unit was prepared in co-opera- 
tion with Mrs. Ione Baal, Des Moines, 
Iowa, public schools; Miss Dorothy 
Ellen Jones, Supervisor of Home 
Economics, Cleveland, Ohio; Mrs. 
Rex Todd Withers, Chief of Home- 
making Education, State of Michigan. 





Send for 
Free Teacher’s Edition 

Use the coupon on page 133to get a 
sample copy and a Teacher's Resource 
unit. If, after reviewing it, you would 
like copies for your classes, you may 
get them without charge. Sorry, not 
available in Canada. 


Institute of 
Life Insurance 


Central Source of Information 
about Life Insurance 
488 Madison Avenue, New York 22, N. Y. 
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HOW TO MAKE PROFESSIONAL 
HANDBAGS AT HOME! 
| 





CUSTOM MADE HANDBAGS .. . 
yours for the sewing—at a mere fraction 
of their retail cost. 


NEW INTERESTING CRAFT is a com 
pletely practical and pleasurable hobby to 
pursue at home or in group projects 


NO SPECIAL SKILL or TOOLS 
NEEDED! Simple, illustrated, step-by-step 


instructions and actual size patterns plus a wide 
assortment of plastic, leather and fabrics will 
help you create attractive stylish handbags 
ONE PROFESSIONAL 
CURTAIN ROD 
HANDBAG FRAME 
serves a score ot 
handbag bodies 
tailored or shirred 
styles. Bag Bodies 
slip on the frame 
like a curtain — 
completely change 
able in a jiffy 
without fuss of 
bother. 
START TODAY! 
See how easy it is 
Make the handbag illustrated 
with a ‘'Peri’’ Petal White or 






Tortoise Frame $1.00 
Step-by-Step, illustrated, actual size pattern 
##600 and instructions 25¢ 


USE YOUR OWN FABRIC or Order Me 
Cordi Alligator Plastic (as pictured). Colors 
Black, Sport Rust, Red, Green (enough for baq 
shown) 75¢ 


MAKE CUSTOM-MADE BAGS WITH THESE 
EXQUISITE CURTAIN ROD FRAMES! 


FILIGREE — 7" Golden 
\ Antique or Silver Color 
\ Frame Complete $1.65 


. 


CHARMANT — 7" Solid 





\ Brass Frame Complete 
$2.25 

Dy ELEGANT — 7" Solid 
Brass Frame Complete 
\ $2.25 


0 
ACTUAL SIZE PATTERNS 
Tailored Pattern 7100 for 


\ Filigree, Charmant and Ele 

ip) ant Frames 25¢ 
Shirred Pattern #200 for Filigree, Charmant 
and Elegant Frames 25¢ 


SPRING SNAP FRAMES 
"They Spring Open and Snap Shut"’ 
Simple and Easy to Use—Frame Slides into Heading 
of Handbag Body—'‘'That's All’ 
SPRING-FLEX 
Shown with Rings and Posts 
(Prices are for frames 
without Rings and Posts) 
8'/2, 9, 10 inch Each 50c¢ 
11, 12 inch Each 55¢ 
CENTER-FLEX 
Shown with Rings and Posts 
(Prices are for frames 
without Rings and Posts 
7, 7'/2, 8, 9, 10 inch Ea. 40¢ 
= 11, 12 inch Ea. 45¢ 
Above frames may be used without Rings & Posts 
ROUND OR TRIANGLE RINGS & POSTS 
POLISHED BRASS Each 20c 
Round | inside Diam. Triangle |" inside 
(2 Required for each frame) 
Have Fun—Save Money—Enjoy A Fascinating Hobby 
Send for FREE CATALOG—Use Coupon 
on Page 121 
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Your Teenage Students | 
Can Be Creative With | 


Walco Bead 
Embroidery 


PATTERNS and KITS 


New easy-method, all-purpose 
patterns for sweaters, blouses, 
dresses, scarfs, stoles, jackets. 


Simplifies teaching, 
produces beautiful, 
satisfying results! 


Every giri—no matter what her level of readi- 
ness is—can embroider beautiful designs with 
inexpensive, high-quality Walco patterns and 
kits. Your students will really love to do their 
own embroidering; and perfect results every 
time give them that all-important feeling of 


Embroldered Sweaters — | 
Sweet to Sophisticated 


Sweaters embroi- 
dered the easy 
Walco way give teen- 
agers the feeling of 
having worked to- 
-\ ward a tangible and 


‘\aiecl. desirable goal. 
| These patterns can 











be readily applied | 
on all accessories 
and apparel. 


Wale’ eet Sparing 
Cork ‘n Pom Pom Jewelry 
LEX 


} 


Here’s an excellent k pes ' 
project that will c “y 4? 
quicken interest in son" 
your class. Have Pr a 1 


de make Cor 
‘om Pom Jewelry by 
decorating cork 


omy 

shapes with Walco wy’ /j ( N| 
beads, (47. "Sq | \\ 

< 

2 





sequins, 7 
en bugles, and “4” * 
‘ancy spangles. ae 





Walco quality and beauty are 
unsurpassed, Yet, Walco bead- | | 
craft items are inexpensive. 
The Walco emblem is your 
guarantee of the finest decora- 
tions at the lowest possible 
cost. Walco packaged products 
are available at all leading 
variety, notion, trimming, and 
department stores. 














SPECIAL DISCOUNT OFFER 
TO TEACHERS-SEE PAGE 123 


Yl BEAD COMPANY 


37 WEST 37th St., New York 18, N.Y. 


| fifth anniversary of the 





AMERICA’S LARGEST DISTRIBUTOR 
OF BEADCRAFT SUPPLIES 
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Audio-Visual Aids 
(Continued from page 93) 


Nash Kelvinator 
Kelvinator Div., Film Section 
14250 Plymouth Road 
Detroit 32, Michigan 


National Canners Association 
Labeling Research Division 
1135 20th Street, N.W. 
Washington 6, D. C. 


Princeton Film Center 
Princeton 
New Jersey 


U. S. Dept. of Agriculture 
Motion Picture Service 
Office of Information 
Washington 25, D. C. 


United World Films 
Sponsored Film Division 
1445 Park Avenue 
New York 29, New York 


Westinghouse Electric Corp. 
Film Division 
Box 868, 511 Wood Street 
Pittsburgh 30, Penna. 





New Audio-Visual Editor 





Practical's new audio-visual editor, Vera | 


Falconer, with her husband and two sons. 


We welcome Vera Falconer to our | 


staff as editor of the audio-visual de- 
partment of Practical Home Eco- 
nomics. 

Mrs. Falconer has been connected 
with Scholastic Magazines for many 


| years, doing an outstanding job in 


her field. Such a good job in fact 


that 40 producers recently contrib- | 


uted (anonymously) to a gift cer- 
tificate as a token of their apprecia- 
tion of her work on the Scholastic 
Teacher Film Strip Award program. 

The award was presented on the 
film award 
program. 

Mrs. 
include writing three film 
scripts, two audio-visual guides, and 
correlating audio-visual 


for a junior high school social 


| studies course. 





Falconer’s current activities | 
strip | 


materials | 


FREE FILMS 


H alien Classes! 


t FILM! oe 
oon UP FOR BEAUTY” 


Hair care and styling for 
the family. 
23 mins. 


FREE FILM! 
“TTS ALL IN KNOWING HOW” J 


Nutrition facts for teens, 


Color 


13”2 mins. Color 
E Fl ILM! 


CTTREASURES FOR THE 
MAKING” How to _ 
smooth, pee dy jellies 
the year ’rou 

20 mins. Color 


_ BEAUTY BY THE YARD ‘ 
ecorator d 
fine floorings! —_ 


“RICE FOR MODERNS F 


Rice for th ? 
ing tablet e World’s din- 


7 mins. Color 


ORDER TODAY! 


See coupon in Service Sec- 

tion or write Dept. PHE 
ASSOCIATION FILMS 
347 Madison Avenue 
New York 17, N. Y. 


Branch Libraries: Ridgefield, N. J., 
Chicago, San Francisco, Dallas. 
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. WASHING 
3 MACHINE 


DYEING 


and tts un wile 


PUTNAM 
age |) f° 


Your students respond enthusiastically 
when you teach them the many ways to 
use PUTNAM Fadeless DYES. Dye turns 
color-sick draperies into a color accent. 
Dye changes one blouse into five. Dye 
transforms old nylons into artificial flowers. 
Shade-dyed hooked rugs are a true folk 
art. Do all this with PUTNAM's 40 full- 
dependable dye colors. No 
special equipment necessary 


strength, 


(PUTNAM DYES 
For Dyeing and Tinting 
COLOR OF DYE 


<n dn Or 
> Guaranteed by = 
Good Housekeeping 
~ 
Sor, oy 


AS aovianistd 


SEE 

tefelti Tel! 
SECTION FOR 
SPECIAL 
OFFER! 


Washing Machine 
r ys 
TNAM /£ DYES 
3 y, 3 


i 
AK*> QUINCY, ILLINOIS 









OOKING for ways to make your 
laundry tasks easier? Then you'll 
appreciate these tips contributed by 
laundry experts to help you make the 
job more convenient, quick, and effi- 


cient. on a: + 


JULIA KIENE, Manager of the West- 
inghouse Home Economics Institute, 
sends these timely suggestions: 

When starching clothes that go 
into the dryer, we have found it 
much simpler and the clothes much 
stiffer, if they are damp dried, then 
rolled for ironing. Both the moisture 
and the starch seem more evenly dis- 
tributed and ironing is much easier, 
thus saving considerable time. 

If fabric containing Dacron is not 
heat set during the processing of the 
fabric, the Dacron may shrink from 
the heat of the iron when pressed. 
Therefore when buying garments of 
woven Dacron insist upon knowing 
whether or not the fabric has been 
heat set. a 


HOME ECONOMISTS of the Whirl- 
pool Corporation remind us that light- 
weight cottons and rayons are best 
put in the first dryer load because 
they dry quickly and give an earlier 
start on ironing. They also caution 
against putting plastics, rubberized 


articles, and clothes expressly 
marked “Dry Clean” in the dryer. 
+e & 


ELEANOR AHERN, Frigidaire Laun- 
dry Consultant tells how to keep your 
white nylons really white. The rules 
are simple—here they are: 

a. Use your washer because hand 
washing does not permit the high 
temperatures needed to retain white- 
ness. 

b. Make up a load of all white 
things. Never wash colored articles 
with white nylons as nylon picks up 
even a tiny amount of dye from wash 
water. 

c. Use very hot water and plenty 
of soap or detergent. If water is 
hard, detergent alone will do the job. 
When soap is used with hard water 
a water softening compound should 
be added both to the wash and rinse 
water. 

d. The thorough rinse action of 
the automatic washer will flush out 
the soiled wash water, leaving your 
nylon garments really white. 
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Compare... 


Cs Stewart's is 


a concentrated, high quality liquid 
bluing. Safe because it contains no 
harsh injurious ingredients. A few 
drops per wash is all that’s neces- 
sary. 


= inexpensive bot- 


tle of Mrs. Stewart's lasts for months 
and months—it costs only a fraction 
of a cent a wash. 


Co sparkling 


whiteness and freshness is what you 
can always expect from Mrs. Stew- 
art’s—in either regular or auto- 
matic washers. 


Compare ...and you'll agree 
with homemakers from forty- 
eight states who prefer... . 


SBLUING 


For complete information on bluing, 
our FREE teacher’s folder ‘‘All About 
Bluing’’, explains what bluing is and 
how it’s used. Send for your copy 
today plus free ‘‘Home Washing 
Guide’’. 


Use Coupon on Page 131 
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Mes. Mary Mark Sturm, Director. 
Division of Home Economies. 
Board of Education, Chicago, 
Illinois 


Mrs. Charlotte C. Smith, Exten 


sion Specialist, University of Maine, 


Orono, Maine 


Miss Ruth Cowles, Consultant. 
Home Economics Education, State 
Department of Education, Hart- 
ford, Connecticut 


Miss Mary C. Whitlock, College 
of Home Economics, University of 


Rhode Island, Kingston, R. I. 


Miss Adrienne deLisle, Chair- 
man of Home Economics Depart- 
ment, Hamden High School, 
Hamden, Connecticut 


Mrs. Mabel G. Bowers, Clothing 
and Textiles Department, New York 
University, New York City 


Miss Marjorie Rankin, Home 
Economics Department, Drexel 
Institute of Technology. Philadel- 
phia, Pennsylvania 


Miss Frances Spratt, Textiles and 
Clothing Department, Cornell Uni- 
versity, Ithaca. New York 


New! Planned by 


The Wool Bureau Home Economics Advisory Committee 


The Visual Wool Educator” 


e Flexible! Adapts to individual teaching methods! 


e Comprehensive! 5 carefully designed teaching units cover essential 
wool clothing facts. Each unit includes film strip... lesson plan...student booklets 








Unit 1—Wool fiber characteristics 
The seven basie characteristics of wool 
as an apparel fiber are explained. How 
the performance of wool relates to a 
garment’s appearance, comfort, protec- 
tion, serviceability and ease of care. 


Unit 2—Types of wool fabrics 


Ilow to identify various types of wool 


fabrics. An explanation of the construc- 
tion, types of yarn and finishing proc- 


esses that go into producing the many 
varied surface effects of wool. 


In each teaching unit... all this: 


| Color Film Strip— Five 
film strips vividly 
demonstrate each of the vital 
lessons about wool. All are 
ilent and captioned for 
our most eflective use 


Unit 3—Specialty fibers 

Facts about cashmere, Camel's hair. 
Mohair, Llama, Alpaca and Guanaco. 
Their new fashion importance in blends 
with sheep’s wool. Where these fibers 
come from and what their qualities are. 


Unit 4—How to sew with wool 
Tips on sewing with wool to help the 
learner capitalize on the ease with which 
wool fabrics handle. Types of stitching. 
cutting and shaping that are best suited 
to various weights and weaves. 


Feaching Plan — Kach of 
the five teaching units gives 
you a resource list and sug 
gests selected projects that 
will make the facts of wool 
part of your student 
experience 


Send for The Visual Wool Educator today. 
Mail coupon in back of magazine. Cost for entire course, only $6. 


Unit 5—Care of wool clothing 

How to launder, clean, press and store 
wool garments to get the most from 
your fashion investment. Easy pointers 
on prolonging the life of wool apparel. 
This complete package of five teach- 
ing units will be sent to your school for 
only 36, although the color film strips alone 
cost far more to produce. 

We think vou will find these classroom 
aids a valuable help in teaching your young 
homemakers of tomorrow to be successful 
home sewers and wise family purchasers. 


Student Booklets 
Reviews of each unit 
supplied for 20 students 
Additional quantities will be 
sent you free upon request 
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BOOKLETS 








BROCHURES 





WALL CHARTS 









RECIPE LEAFLETS 





TEACHING MANUALS 






AW yous ! 







SWATCHES 





Konia ...just for the clipping 









Choose your business-sponsored 





audio-visual materials 
from this 27th Annual 
Teaching Aids Section 











PRACTICAL HOME ECONOMICS 
33 West 42nd Street, New York 36, N. Y. 
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How to Use the Listing Section 


To save your time— 
To insure prompt delivery— 
Follow directions exactly! 


. Cut out and fill in Master Coupon. It carries our mailing address to 
which you send all coupons. 


. Read listings and check all items you want. You may order as many as 
you wish. 


. Fill in coupons for material you want. Write clearly. The manufacturers 
have no other record of your address. 


i \ | . ° 4. When requesting films, allow three full weeks before your first choice 
) } Here Is of time for showing them. 


Your Master . Tear coupons apart and keep in numerical order. 


Coupon . Assemble coupons requiring payment and list each with price on side 
of Master Coupon. Enter total in space provided. If you send money 
to only one company, you may send check or money order payable to 
that company. Otherwise make remittance to Practical Home 
Economics. Stamps may be sent for amounts under $1.00. No 
requisitions will be honored. 





. Attach coupons requiring payment to your remittance. 


. Arrange other coupons in numerical order. Address envelope to us or 
use the Subscription envelope enclosed. Do not forget to include Master 
Coupon. 


(Note: If you wish to send more coupons to us later, please be sure to 
mention that the Master Coupon has been sent previously.) 


MASTER COUPON | Money enclosed 
for following 
Practical Home Economics, 33 West 42nd Street, New York 36, N. Y. 


Please send me the educational material listed on enclosed slips. Listing No. 


z 


City and State 

School or organization 

Number of students you teach—Boys 

Do you have a school lunchroom or cafeteria? 

Do you [] Operate (J Supervise [1] Advise about same? 
If not, who does? 


Leeeeseesessesesaesaeeseeeeeseeasenuas 


Total amount enclosed 


Do not send cash or school board requisitions. 
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Index of Manufacturers Offering Teaching Aids 


(This is your check list of coupons used for requests) 


Coupon Check 
Number Page Here 
1. Abbott Laboratories ..... iSuvevees PZ veece 11 —— 
35. American Bemberg .......... cecccccccces LNT mm 
2. American Bottlers of Carbonated Beverages 101 —— 
3. American Can Company ...............++ 101 —— 
36. American Thread Company .............-- 17— 
37. American Viscose Corporation ............ 17— 
4. Armour and Company ..............5e000+ iol —— 
99. Association Films, Inc. ..........-0seeeee. 143 -— 
5. Ball Brothers Company ...........+..+4++- 103 —— 
100. Charles A. Bennett Company .....,....... 143 —— 
101, Better Homes and Gardens :............ 143 —— 
58. Bristol-Myers Company ...........-.se00- 125 —— 
6. Campbell Soup Company .............+4.> 103 —— 
38. Celanese Corporation of America ........ W7— 
7. Cereal Institute, Inc. ............ee eee des 103 —— 
8. Cling Peach Advisory Board .............. 103 —— 
69. Club Aluminum Products Company ....... 131 —— 
39. Cluett, Peabody & Co., Inc. ..........++55- 117 —— 
40. Coats & Clark, Inc. ..........ceeeeeceeers W9a— 
70. Copeland & Thompson, Inc. ............... 131 —— 
9. Corn Products Refining Company ......... 105 —— 
10. The Cream of Wheat Corporation ......... 105 —— 
41. Deburco—Colored Burlap ...........++++- W9— 
59. Derbac Service—Cereal Soaps Co. ........ 125 — 
42. E. 1. du Pont de Nemours & Co., Inc. ...... 119 —— 
11. Evaporated Milk Association ............-. 105 —— 
102. Fairchild Publications, Inc. .........++6. 145 -—— 
71. Firth Carpet Company ............+s000+- 131 —— 
12. Flako Products Company ...............- 105 —— 
72. Luther Ford & Co.—Mrs. Stewart's Bluing .. 131 —— 
13. The R. T. French Company .............-- 105 —— 
43. Fun with Felt Corporation ..............-- W9— 
14. Gerber Products Company ............++. 107 —— 
103. Gillum Book Company ............+++++: 145—— 
73. Glamorene, Inc. .........02eseeeeceeeees 131 —— 
74. Glover Homemaking Unit ..............+-. 133 —— 
15. Grocery Store Products Company, Inc. .... 107 —— 
75. Hamilton Manufacturing Company ......... 133 —— 
104, D. C. Heath and Company ................- 145—— 
44. Heberlein Patent Corporation ............ W?— 
16, Hershey Chocolate Corporation .......... 107 —— 
76. Household Finance Corporation .......... 133 —— 
45. Hoye Textile Publishing Company ........ 121 — 
77. In-Sink-Erator Manufacturing Co. ......... 133 —— 
78. Institute of Life Insurance ............... 133 —— 
60. International Cellucotton Products Co.— 
TIOOROE cv vccne cdseet cccessccccssccicocs 127 —— 
61, International Cellucotton Products Co.— sa 
79. S$. ©. Johnson & Son, Inc. .......5..-.0005- 135 —— 
80. Kalamazoo Vegetable Parchment Co. ...... 135 —— 
18. Kellogg Company ............seeeseeeees 109 —— 
Bl, Mivedh COmpeey ook. ccc ccccccccccccecs 135 —— 
17. Kraft Foods Company ...........--see0005 107 —— 
62. Lambert Pharmacal Company ............ 127 —— 
19, Lee & Porrins, Ome. ..cccccscscccccccces 109 —— 
20. Lever Brothers Co.—Good Luck Products .. 109 —— 
21. Libby, McNeill & Libby .............0000- 109 —— 
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Coupon Check 
Number Page Here 
82. Magee Carpet Company ...........2+++55 135 —— 
46. McCall's Patterns ...........5cceeeeecens 121 —— 
47. The McCordi Corporation ...............- 121 —— 
105. McKnight & McKnight .................05. 145 — 
22. Milk industry Foundation ................. 109 —— 
106. Modern Talking Picture Service, Inc. ...... 145 —— 
83. Monsanto Chemical Company—al! ........ 137 -— 
48. Morgan-Jones, Inc. .........cceeecceecces 1221—— 
84. Mouli Manufacturing Company ........... 137 —— 
85. National Adequate Wiring Bureau ......... 137 —— 
86, National Association of Home Builders ..... 137 —— 
23. National Biscuit Company .............+-- Ww— 
24. National C s A EPS ee ee W— 
49. National Cotton Council of America ...... 127 —— 
87. National Electrical Manufacturers 

ROMREIETIOG occ ccivccesediccvccocceedesss 137 —— 
25. National Federation of Coffee Growers of 

GOING id's 08 csc ccccevcevetetsees oe TD 
26. National Live Stock and Meat Board ...... W— 
107. New England Art Publishers .............. 147 ——- 
27. Oyster Institute of North America ......... 13— 
50. Pacific Mills—Craft Fabric Division ........ 123 —— 
63. Parker Herbex Corporation ............:: 127 —— 
64. Personal Products Corporation—Booklets .. 127 —— 
65. Personal Products Corporation—Film ...... 1297 —— 
28. Pet Milk Company ..........seseeeseeees 1m3— 
29. Pomona Products Company .........+.+2«5 13— 
97. Practical Home Economics—Free coupon 

SRETIOD og ve cécccccuscedegvtderesseseectcs 41— 
108. Practical Home Economics—Subscription 

DOO Vind cde ccctdoeasseg oes ngaeesd seuen 147 —— 
51. Putnam Fadeless Dyes—Monroe Chemical 

COMPONY 6 vicccodcvdecicccsavsstccrceste 123 —— 
GE, DeTWG, INS. scccccccccccccsssecccvcesecce 1297 —— 
30. The Quaker Oats Company .............+: W3— 
31, Red Star Yeast & Products Company ...... Ws— 
SG. MM. HM: Rhodes, fae... ooc cccccccccccccccinee 1397 —— 
52. Rit Products Company ........-.+ssceeee. 123 —— 
53. Sanforized Division, Cluett, Peabody & Co., 

PEG Wider ccccedesecivecescvccccccccecececs 123 —— 
89. Sterling Silversmiths Guild of America ..... 139 —— 
90. Sunbeam Corporation ..........ssseeeeees 1397 —— 
109. Sunshine Art Studios, Inc. ........6+-+00. V47 -——— 
91. Swing-A-Way Manufacturing Company .... 139 —— 
67. Tampax, INC. ..cccccccccccvcccccsccccces 1297-—— 
92. The Toidey Company ............sseeeee. 139 —— 
68. The Toni Company ............seseeee008 1297 —— 
93. Towle Silversmiths ...........ssseeeseees 41— 
32. United Fruit Company ..........-seseeeees 1W5-— 
94, Vacuum Can Company .........-sseseeees 41— 
95. Vermom Kilms ......cccccccccccccccccccees 441— 
96. Vigorelli Sewing Machine ........-.-++-++ 41 — 
54. Walco Bead Company .........+-+sseeees 123 —— 
55. Welek's Quality Fabrics ..........+++e+055 125 —— 
33. Western Beet Sugar Producers, Inc. ........ 15— 
98. Westinghouse Electric Corporation ........ 143 —— 
34. Wilson & Company, Inc. .......-0-0seeeees W5— 
56. The Wool Bureau .........-seeeeseseeeeee 125 —— 
57. Wm. E. Wright & Sons Company .......... 125 —— 

99 






















If you have hesitated to cook 
with Sucaryl because you didn't 
know how much to use, you can 
now go ahead with assurance, 
using new recipes and samples 
offered here. 





The Hows and Whys of Soft Drinks. 
Colorful free booklets tell you 

two sides of the story about soft 
drinks . . . how to use them, and 
why you can do so with confidence. 





Fresh from the press, three new 
booklets of recipes for use of 
canned meats and fish. The meat 
booklet is arranged by type of 
cookery; broiling, top of stove, 
out-door, table cookery, etc. 




















The consumer service department of this 
company has prepared a comprehensive group 
of guides and wall charts for student and 
teacher use. The guides include information 

on the selection, storage, and preparation 

of meats, poultry, and cheese. Large, color 
wall charts display graphic diagrams of the 
principal cuts of beef, pork, and lamb. 
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‘teaching aids. 


Laboratories 


vt SWEETNESS Back in the Diet 


adding a calorie) 


good news is SUCARYL® 
nate, Abbott) — the wonderful 
“non-caloric sweetener. Cooks, 
; without losing its sweetness, 


without turning bitter. We've got 
samples and recipe booklets for you. 


Just tell us what you need! 


| 1. Abbott Laboratories 





ican Bottlers of Carbonated Beverages 


About Soft Drinks? 


ft drink bottlers proudly present 
| products to consumers, young 


as zestful and refreshing 


Is. such, soft drinks have a place 


the several essentials of the 

ete daily diet, for fluid balance 

he human system, along with a 

itly balanced diet of basic food 
is vital to good health. 


When thirst signals your body's 
need for fluids, a soft drink really 
satisfies. In addition, its flavoring and 
carbonation activate the taste buds, 
thus increasing the flow of saliva and 
stimulating the appetite. 

You may enjoy and recommend 
bottled soft drinks with the assurance 
that they are good and good for you. 





ican Can Company 


free for the asking — All 
e of Canco’s latest booklets: 


é t's Serve Salmon, with menus and 


designed for all 5 varieties of 


salmon family. 


1d Meat Magic, featuring won- 


ful recipes and menu ideas using 


more than 60 canned meat products. 
Tuna Talk, with new and quick 
recipes for this ever-popular canned 
fish. 
Use coupon to request these three 
booklets, just off the press. 





pur and Company 
Service Department 
Guides—These valuable book- 


- for student notebooks are re- 
# upon by home economics 


throughout the country. Sub- 


$ covered in detail are: Beef, 
§ Ham and Bacon, Canned Meats, 


, Sausage and Ready-to-Serve 


ts Cheese, and Pie-Baking. In- 


ion is given on buying, stor- 


, vario cooking methods, slicing 


hg, serving, economy tips, and 
left-overs. Also included 
iew questions for classroom 


ion and suggested class proj- 


“From 6 to 12 pages each; 
d for 81%” x 11” notebooks. 

Blanks—Included in kit of 
These enable you 


to send for enough study guides for 


every member of your class. 


Send for your kit now—it's free! | 
| Marie Gifford, Director 


' Armour Consumer Service 


Simply fill in and mail the attached 
coupon for your free kit of valuable 
teaching aids. Do it now, so you 


can plan your whole year's course | 
i Chicago 9, Illinois 


at the beginning of the fall semester. 
Wall Charts—For bulletin board 
display. Large color 


the full carcasses and principal whole- 
sale cuts of meat. 


chart is 21” x 33”. One set to each 
teacher requesting the charts. 
See advertisement on pages 6 and 7. 


charts offer | 
graphic, easily understood diagrams of | 


The three charts | 
are on Beef, Pork, and Lamb. Each : 


PHE 9-54 
North Chicago, Illinois 


| Please send me, without charge: (1) 32-page Sucaryl® recipe 


booklet, Calorie Saving Recipes for Foods Sweetened With- 
out Sugar. (If you desire more than one copy, indicate 
how many ...... ). €) Two sample bottles o "Sucaryl® 


' Tablets. 


School or Organization ... 


' Address 


2. American Bottlers of Carbonated Beverages 
1128 Sixteenth S#., N.W., Washington 6, D. C. 

Please send: ( ) Sparkling Party Recipes. ( ) Soft Drinks and the Balanced 

Diet. ( ) About Soft Drinks. 

(Sample copies free . . . and after you've seen them, if you can use more, 

we can provide up to 20 without charge). 


PHE 9-54 | |! 


J American Can Company 


Please send me a free copy of each of the following booklets: 


Let’s Serve Salmon Canned Meat Magic 





' 4, Armour and Company 


FREE TEACHING AIDS BY ARMOUR! 


Armour and Company, Union Stock Yards 


Please send me FREE: 


( ) Set of 8 Study Guides on Meat, Poultry, Cheese, Pie-Baking—p/us Ay 
order blanks for students. i! 
( ) Set of Wall Charts on Beef, Pork and Lamb. 





Prepare for your fall food preservation 
lessons with the help of these booklets 
which have directions for home canning 
and freezing—methods, recipes, and 
tested time tables. 











Modern cooks preparing quick meals 
learn to use condensed soups in 
many recipes in place of sauces 
which require long preparation. 
Your students will welcome these 
recipes which give dependable 
uniform results and the pictures 
which show how to achieve appetiz- 
ing appearance, 





FREE .. for your Better Breakfast Month 
program ... for Better Grades . . . Better 
Work ... Better Attitudes. 











Complete, well-integrated material 
to help you teach cooking skills, 
meal planning, appetite appeal, 
thrift with California cling peaches, 
fruit cocktail. 

















ri Nh 4 


5, Ball Brothers Company 


HOME CANNING Leads in Food Preservation! 


Hore canning holds a particularly 
important place in American homes 
iioday—because its substantial savings 

help families maintain better living 

: andards in spite of higher costs. In 
our home-canning classes the new 


Ball Blue Book of Home Canning 
and Freezing is the ideal handbook. 
It contains everything from step-by- 
step illustrations, timetables and meth- 
ods to over 300 recipes. See offer on 
attached coupon. 


’ 
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' 
' 
' 
' 
' 
' 
' 
' 
' 
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5. Ball Brothers Company 
NEW BALL BLUE BOOK — SPECIAL QUANTITY OFFER! © 

Ball Brothers Company + 

Dept. HP94, Muncie, Indiana at! 
( ) Please send, for students’ use, copies of Ball Blue Book, 1 to » a 
9 copies, 25¢ each; 10 or more copies, 15c each. (Desk copy given with 
order for 5" or more Blue Books.) I enclose check ( ), money order ( )/y 


CU CP Bea ss vcia cdg oe ) Please send me free, Ae copies 0 
smaller booklet on home-canning and freezing methods. i { 
BON Uh iain ip ed be dawh cee kts swoerdccaticscedesakiisad eine 
School Cee eee eee teeter meter tere eee ener eesree eee reeeeeesses esses im 
OUR og dhe us wo Vee waie er a0s 0.0% 8c oe'b'e Uh entices > bdiekaie outa 
OE: RUE ates sgt, MeO ena Sane ys Ee State ....0sRecmeens 





4. Campbell Soup Company 


"Modern Meal Planning with Soup, 
B whole kit of new material, gor- 
seously illustrated in full color. Con- 
8 Student Units and a Teacher's 
Student Units are punched 
for binder and are available in quan- 
ity needed for classes. Teacher's kit 
Atains all Student Units as well as 
fe ther's Guide. 
| Those who send for this kit will 
also receive a descriptive outline and 
pon for borrowing Magic Shelf, a 
minute movie in sound and color. 


Included are the following recipes, 
using soup, many of which are illus- 
trated in color. 

@ Eggs Goldenrod 
@ Chicken a la King 
© Southern Creamed Ham 
@ Tomato Meat Loaf 
®@ Quick Chicken Sauce 
@ Tomato Cheese Macaroni 
© Golden Croquettes 
@ and many others. 
See advertisement on page 58. 


: NEW TEACHING AIDS 


Anne Marshall, Director Home Economics 










1. Cereal institute, Inc. 


PREE . . . a completely coordinated 
Mching unit with 28-page teacher's 
wurce book, Tested School and Com- 
Munity Breakfast Program Activities, 


which includes some of the most : 


popular activities successfully used by 
Home Economists to dramatize better 
breakfasts. 





i. Cling Peach Advisory Board: FREE—teaching aids 


&. Demonstration Supply. 1 No. 
2 can each: California cling peach 
ves, slices, fruit cocktail. Supply 
Facts on 


. Teacher's Manual. 










ie olen 
2 & Fell-Color Wall Poster. Shows 
Peach or fruit cocktail dishes. 
ripe in large type. No brand names. 

Recipe Sheets. 8Y% x 11, punch- 
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ed for notebooks. Easy cling peach, 
fruit cocktail recipes. 

e. New Color-Sound Movie. Shows 
peach history, growing, canning, prep- 
aration, serving of fruit cocktail; cling 
peach dishes. 16 mm. Recipe folders 
for distribution. 

f. Film Strip. Same content as 
movie. 35 mm. 3344 rpm recording 
or mimeographed script. 
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‘ continental U. 




















to teachers of food classes in 


(Offer good onl 
. A, and while supplies last.) 


FREE\ 
FROM Campbelli SOUPS ¢ | 


6. Campbell Soup Company 
CLASSROOM 


Campbell Soup Company, Dept. W-14, Camden 1, N. J. 


Please send new, free Teacher's Kit and colorful Student Units, Modern Meai 
Planning with Soup (described on pages 58 and 59.) 





Number of Students 











eee eee ee eee eee eee eee ee ee ee 
Tee eee eee ee eee eee eee eee eee eee eee ee 
ee 
OO oe oe EEE EEE EEE EE EAE EEE EES EEEE EAE EEEBE EOE 


7. Cereal Institute, Inc. PHE ao 


Please send FREE Breakfast Teaching Unit: Tested School and Connon 


Breakfast Program Activities including teacher's source book and wall chart. 


OOS 50 2 hg Cc tudce es Bids vee d dint cnc cd b'o0bcle's gecake bcm Wenn 
(Please print) 
BNE oe ide Ea gis cb wit bee tact ses ces cddawbu Pepe tae see 
ME Bia Ga abs wie ulys a wow s detses oe yA State *.. iv cccdiameeba 
8. Cling Peach Advisory Board PHE 9-54 © 
wo 
350 Sansome Street, San Francisco 4, California ‘| 
Yes, send me free: (_ ) Demonstration lon Seely, ( ) Teacher's Manes es ) | 
Wall Poster ...... Student Recipe Sheets WH. scues ‘old- |: 
ers: ( ) Movie Film or ( ) Film Strip with ( ) 3514 igen some ane ) 4 
Mimeographed Script, for my use on (date preferred) .........seeseeeeeee A) 
or (second choice date) .........-.ceceeeeees AY 


eee eee eee eee wee ere were ee ewer eeeeene BAN sewn t tees eeeeeeeents ae 
Settee eee eee eee eee eee ee eee eee eee eee eee eee ee er eee 
Tete eee eee eee ee eee eee ee eee eee eee ee ee ee 


ee ee ee ee ee ee 4)! ee ee 

















Every teacher planning a study unit 
on salads will welcome this colorful, 
mouth-watering chart and "Salad 
Portraits," good for bulletin-board 
display, as well as supporting material, 
all free. 

















sources O 
ow milk 


An attractively presented collection of h 
other, g!' 
my 


recipes, nutrition charts, and facts on 
infant feeding for use in teaching the 
importance of cereal in the diet. 






to use it 
Pb. “Cre 



















Your teaching will be enriched 

by the use of this new filmstrip 

to make more interesting the facts 
on milk values in nutrition and to 
show proper techniques for 
utilizing evaporated milk. 





Special cook book for you and 
your classes — shows the variety 
of ways mixes can be used in 
meal planning. 

















RZ Fags OO Es, 
tS 0 ee % 


_ 
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These handsome spice 
and herb charts will 





ge be a double asset to "ee 
| your department. «14 
) They are both 

| informative 

/ and decorative. 
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book insertion. They give informa- 
tion on planning salads—ingredients, 
arrangement and dressing selection. 
The teacher's portfolio contains eight 
844 x 11-inch Salad Portraits, with 
recipes and suggestions for student 
participation. There are close-ups of 
techniques in preparation—an excel- 
lent supplement to the wall chart. 
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‘a. Vitamin Pood Chart lists food 
purces of important vitamins, shows 
ow ‘milk and cereal supplement each 
ther, gives average analysis of en- 
bed “Cream of Wheat” and ways 
D use it in special diets. 

b. “Cream of Wheat” Recipe Fold- 


(0. The Cream of Wheat Corporation 


er gives ten recipes in which cereal 
is an ingredient, illustrated with col- 
orful “Li'l Abner” cartoons. 

c. Commonsense Feeding Habits for 
Your Baby; questions and answers to 
start the baby with good feeding 
habits. 











| Now available on free loan is a 
w 35 mm. filmstrip in color More 
ik in Our Meals. Objectives of this 
ftame slide film are: (1) to en- 
burage more adequate consumption 
# milk; (2) to show how foods can 
ke made even richer in milk nutrients 


N. Evaporated Milk Association 


by use of evaporated milk in their 
preparation; (3) to show good meal 
planning, proper cookery techniques. 
Teacher's manual, with suggested 
reading script and recipes for labora- 
tory lessons, and student leaflets are 
furnished with filmstrip. 


9. Corn Products Refining Company 


Jane Ashley 

Home Service Dept. 56 

Corn Products Refining Company 
17 Battery Place, New York 4, N, Y. 


Please send me free copies of teaching unit 
Dressings.” 







“Salads an «|| 


were sere ee eer eee re eser esse ese  thetdbie 65456 Ue +e eet eee ene tae 


10. The Cream of Wheat Corporation 


Please send without charge one copy of each item checked: 
[) Vitamin Food Chart; [] “Cream of Wheat” Recipe Folder; [) Common = 
sense Feeding Habits for Your Baby. id 


meee eer eee er ee eee esses essees ees hee 85500 CG steseeseseeess ae 


11. Evaporated Milk Association 
228 N. La Salle St., Chicago 1, Illinois 


Please send me free 35 mm. color filmstrip, More Milk in Our Meals 
copies of student icafiet 1 


I will need ........ teacher's manual and ........ 

Name ....... n pind sie’ a widalgiecee e MMMMD: |s/sin'e neil’ en Caen 
(Please print) 

RN Ges 5 ois) OEE Y @ CONS Mp bean dD CER evel 

er iO 5 Ca Vaid hie RES k BW coc 6 HON. 0 awe wk AGN a6 88 68 Nae ten an 

CN Sx 63 59% do dted Obie the heeeet Kee ZONE 2.0000 wert 












| The Flako Recipe Album is divided 
mto six sections, one for each of the 
tko Mixes . . . Pie Crust Mix, 
0m Muffin Mix, Cup Cake Mix, 
tie Mix, Biscuit Mix and Pop- 
Mix with sparkling variations. 
recipe thoroughly ‘“‘kitchen- 


_ This unique and magnificent 52- 


12. Flako Products Corporation 
_ PREE . . . The Only Recipe Book of its Kind 


page book with many beautiful 4- 
color photographs is yours for the ask- 
ing. With your copy come valuable 
teaching hints suggesting how your 
classes can be made even more inter- 
esting. Also discover how your stu- 
dents may obtain the Flako Recipe 
Album for their own use. Don't 
delay... 













‘1. Carol French's Spice Chart. A 
guide to better flavoring. Gives 
of exciting ways to season 
meat, eggs, fish, salad, vege- 
s and desserts. In beautiful color, 
#8 x 14”, suitable for framing. 

4 2. Carol French's Herb Chart. A 
‘Rey to herb cooking . . . shows how 


13. R. T. French Co.: French's Spices and Herbs 


to add zest to meals with the 9 most 
popular herbs. Ideal size (18” x 
14”) for kitchen or classroom walls. 

3. Carol French's Complete Spice 
and Herb Manual. The perfect class- 


- room reference book. Contains sources, 


detailed descriptions, and varied uses 
of tropical spices and aromatic herbs. 
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12. Flako Products Corp. 
P. O. Box #1071, Dept. PH-9 
New Brunswick, N. J. . 

Please ee me my copy of the Flako Recipe Album plus accompanyin 

teaching aids i 







. Title 


Re GY AION ss ou ocie'dines< vxenevadenen 
Pa ies Pn abe cc kbc cb cn wedniesddba ony ek’ ot Ole 


13. R. T. French Company PHE 9-65 


French's Spices and Herbs 
Please send me FREE: 1, (1) Carol French's Spice Chart; 2. () Carol Prencby 
Herb Chart; 3. (] Carol French's Complete Spice and Herb Mensatll 


(Additional copies 10c each.) Cash enclosed $....... 


Cee EHH EEE OHHH HEH HEHEHE HEHEHE HEHEHE HERO eee 


Facts on infant nutrition 

and successful infant feeding methods 
are given in these manuals for teachers 
and companion student leaflets. 








Methods of modern 
meat cookery are 
presented in easy 
lesson plan form. 
Also free sample 
bottle of product. 














The story of the manufacture and uses of 
chocolate and cocoa, graphically presented 
in full color wall charts and booklets. 














Helpful booklets for students 

and teachers, presenting basic information 

on cheese cookery, and nutrition... a wide range 
of practical recipes including appetizers 

and sandwiches, casseroles, inviting 

salads, and desserts. 
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4. Gerber Baby Foods 


‘Useful Pacts About Infant Nutri- 
Clearly charted information 
lout baby feeding is available at no 
2 in two special pamphlets—one 

students, one for teachers. Both 
patain modern, medically approved 
acts assembled by outstanding Home 
momists who are specialists in in- 
iat nutrition. The Teacher's Manual 


saves you time, with its carefully or- 
ganized plan of lessons, designed to 
give you reliable answers to ques- 
tions frequently asked by students and 
young mothers. 

The Student's Leaflet contains trust- 
worthy baby-feeding information in 
easy-reference form. Mail handy ad- 
joining coupon. 





; merocery Store Products Co.: Kitchen Bouquet 


a. Modern Gravy Making—step-by- 

We ctnigocs for making all kinds 

graves; professional secrets; new 

es; plus a teacher lesson plan and 

The last word in making 

“piary extra rich, extra brown, extra 
“licious. Free to teachers. 

'b, Low-Temperature Meat Cookery 

iques — modern ways to cook 


at with less shrinkage, more serv- 


ings per pound and greater nutritive 
value. Includes all methods of meat 
cookery, teacher lesson plan and class 
quiz. Free to teachers. 

¢. 2 oz. bottle of Kitchen Bouquet. 
Free to teachers. 

d. Kitchen Bouquet Recipe Leaflets 
—many recipes for gravies and savory 
meat dishes. In reasonable quantities 
for student use. 





r Hershey Chocolate Corporation 


4. THE STORY OF CHOCOLATE 

ND COCOA — illustrated booklet, 
ting the historical development and 
focessing of chocolate and cocoa and 

i¢ growth of The Chocolate Town. 

® > ILLUSTRATED RECIPE FOLD- 
q parate folder for Semi-Sweet 
plate Dainties, Baking Chocolate 


and Breakfast Cocoa. 

c. WALL CHART — visualizing 
chocolate dnd cocoa processes. Dis- 
tribution restricted to teachers. Limit 
One. 

(Offer good in United States and 
Possessions only) 





Kraft Foods Company 


7 Menu Winners Made with Phila- 
Brand Cream Cheese — an 
trated folder. Free. 


1b. Favorite Velveeta Dishes — an 
Miustrated folder. Free. 

© Casserole Cookery with Protein- 
Cheese—an illustrated folder of 
as prepared casserole dishes. Free. 
c Cooking with Miracle Whip— 
Hew uses for an old favorite. Free. 
'@ Sing 2 Song of Salads—illus- 
d salad folder. Free. 

1. Salads, Tossed and Otherwise— 
ting this company’s two French 
Messings. Free. 

Square Meals, Speedy Meals—an 
folder giving interesting 
Dinner and Macaroni-and- 
4. Tempting Appetizers and Sand- 
mei—an illustrated folder featur- 
B ppetizers and sandwiches. Free. 
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i. Cookie-Craft—an illustrated fold- 
er. Free. 

j. Easy Recipes for “Philly’ Frost- 
ing and Fudge—an illustrated folder. 
Free. 

k. Easy-to-make Caramel Confec- 
tions—fully illustrated. Free. 

1. Caramel Surprises—an illustrated 
folder featuring Kraft Caramels. Free. 


m. New Family Favorites with 

Kraft Malted Milk — an illustrated 
folder. Free. 
n. The World of Cheese—the history 
of cheese is presented briefly. Varie- 
ties of cheese are given, with descrip- 
tions and manufacturing methods. 
Free. 

0. The Cheese Chart—showing the 
basic nutritional values of cheese. 744 
x 11 inches. Free, 


p. The Cheese Chart—wall size. 
Free, 


( b. Illustrated Recipe Folders ........ copies each. 

(CJ c. Wall Chart. Limit One. 

ROME KARO b is gc ah sh orb odd od ced bachesethowsoasetuicneueenel 
We Finks bess Caveats Capa cremate Grade ‘Taught ....40<sasabeuen 
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14. Gerber Products Company 
Dept. PHE 9-4, Fremont, Mich. 


Please send me without charge the Teacher's Manual and 
the Student's Leaflet. 
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15. Grocery Store Products Company 
Kitchen Bouquet 

Please send: (] a. A copy of Teacher Lesson Plan om Modern Gravy Making. | 

CO) b. A copy of Teacher Lesson Plan on Low-Temperature Meat Cookery Tech- 

miques. (] ¢. 2 oz. bottle Kitchen Bouquet. [] d. Kitchen Bouquet Rocio f 

leaflets copies. 


Name 
School 
Address 
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16. Hershey Chocolate Corporation 
Please send free: [] a. The Story of Chocolate and Cocoa 


17. Kraft Foods Company 


Please send Free Educational Material as listed 
. Menu Winners 

. Favorite Velveeta 

. Casserole Cookery 

. Cooking with Miracle Whip 

. Sing a Song of Salads 

Salads, Tossed and Otherwise 

Square Meals, Speedy Meats 

. Tempting Appetizers and Sandwiches 
Cookie-Craft 

Easy Recipes for “Philly’ 

. Easy-to-Make Caramel Confections 
Caramel Surprises 

. New Family Favorites with Malted Milk 
. The World of Cheese 

. The Cheese Chart—notebook size 


. The Cheese Chart—wall size 
(one copy available) 
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FREE to home economics teachers — 
Kellogg's Memo-Calendar (1954-55) and 
Kellogg's informative booklet, 

Choose Your Calories Wisely. 





Send for recipe book featuring men's favorite 
dishes, section on carving, check list for meal 
planning, plus authentic recipe for delicious 
Texas Barbecue Sauce. 








Teen-age nutrition is highlighted 
for the teacher in a study of 
teen-age eating habits. Student 
material enlists interest of 
pupils by giving them personal 
charts, thrift tips, and advice 

on relating individual problems 
to family customs. 





Illustrated leaflets for students are designed 
to help you teach the art of making colorful 
and nutritious salads. Also information is 
given on canned foods, and descriptive labels. 





Brought right to your door— 
facts on milk and reasons why 
milk is a good food buy. Use 
these helpful booklets and films. 

















. Kellogg Company 
A handy Memo-Calendar for the 
ool year 1954-55 has been pre- 
sd for you by the Department of 
me Economics Services of the 
Company. This Memo-Calen- 
‘is 11 x 8% inches, spiral bound, 
| attractively illustrated. Helpful 
, menus, liberal space for memo 
ings. Free to home economics 
. Single copies only. 










Choose Your Calories Wisely, an 
informative booklet for your whole 
class, is also yours for the asking. 
Valuable information for your stu- 
dents—caloric values, daily nutritional 


needs, questions and answers about 
calories. Clip coupon at right. Send 
today! 


(Offer good in United States only.) 












book highly praised by food 
ti consultants, teachers. A 
ust” for seasoning references. 64- 
¢ booklet featuring new and old 
Yorites men like best. Contains 
interesing features: 70 “Good 


). Lea & Perrins Worcestershire Sauce 
Free Recipe Book—Dishes Men Like 


Go-Togethers’” — a check list that 
simplifies meal planning, illustrated 
section on carving meats, poultry, fish, 
that shows just what to do by sic 
authentic barbecue sauce recipe from 
Texas amazingly simple to make. 





) Good Luck Products, Lever Brothers Company 


a. Let's Talk About the Teens— 
yp. For teachers. Important data 
‘Butrition as related to well-being, 
ed on study of 3,000 teen-agers. 
b, Food for Thought—8pp. Student 
ence manual giving highlights of 
| gutrition study and providing 
tivation for better food habits. 
& Check Yourself—Student check 
st with space for before-and-after 
bids on diet and well-being. 






d. Making Your Food Dollar 
Count—8pp. Student manual. Prac- 
tical suggestions on food purchase, 
storage, preparation. Includes menus, 
recipes, worksheet tailored for teens. 

Material available only in these 
states; Colo., Conn., Del., D.C., Ill. 
Ind., Iowa, Kan., Ky., La., Me., Md., 
Mass., Mich., Miss, Mo., Neb., N. 
H., N. J., N. Y., Ohio, Pa. R. I, 
S. D., Vt, Va., W. Va., Wis., Wyo. 











. Libby, McNeill & Libby 

i Art of Salad Making—a 6-page 
fet on salads, 19 illustrations, 
f x 11”. 25 copies for students, 


plus suggested lesson plans. Also a 
copy of Todays Canned Foods and 
five descriptive labels. 












i, 


. Milk Industry Foundation 
a. - Free material on consumption, 
mn, costs, economy, films. 
Milk Pacts—32 pages, statistics, 
interesting facts about cows 


a i 


& Milk—Your Best Pood Buy— 
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illustrated eight-page leaflet showing 
values of the various constituents of 
milk. 

d. Your Milk Dollar—a graphic 
presentation of facts developed by the 
University of Indiana. 
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18. Kellogg Company 
Department of Home Economics Services 
Department PHE 954, Battle Creek, Michigan 
Please send me my free copy of the Kellogg Memo-Calendar and 
copies of Choose Your Calories Wisely. 
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19. Lea & Perrins Worcestershire Sauce 
Please send copy of Free Recipe Book—Dishes Men Like 


LE Ea en aera Tithe . 206.0 0e%.s 
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20. Good Luck Products, Lever Brothers Company PHE 9-54) 
Please send me the following quantities without charge: 
. Let's Talk About the Teens (one for each teacher) 


. Food for Thought 
. Check Yourself in quantities for students 


. Making Your Food Dollar Count 
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21. Libby, McNeill & Libby 
Please send: Teachers Packet on Art of Salad Making. 


. . Title 


School . 


Address . 
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22. Milk Industry Foundation PHE 9-54 | 


Please send: (] a. Free material on milk consumption, distribution costs, 
economy, films. [) b. Milk Facts. 0) ¢. Milh—Your Best Food Buy. ()) 
d. Your Milk Dollar. 
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To help your students understand the 
breakfast story, this unique teaching 
aid covers every phase of this impor- 
tant meal, plus breakfast suggestions. 








Teachers and school lunch 
managers will welcome this 
new buying guide with in- 
formation on canned foods. 











gin 


COLOMBIA Colombia—Land of 
dunt of | Mountain Coffee presents 








Mountain | — the history of coffee for 
Coffee easy reading, fun, and 


fy. ys information. 
[a4 f Y 














A valuable addition to the home economics depart- 
ment are these educational materials from the 
National Live Stock and Meat Board. Manuals, 
booklets, and charts covering many phases of the 
subject of meat including buying, storage, cook- 
ing, menu planning, and the place of meat in 
nutrition—all designed for teaching purposes. 





PRACTICAL HOME BCONO 























3. National Biscuit Co. 

complete Breakfast Planning Unit. 
classroom teaching aid, Make 
Breakfast, now available free 
m the makers of famous NABISCO 
LEDDED WHEAT. This unique 
kage was developed on the basis 
‘i nationwide survey of home eco- 
nics teachers and meets their own 
s and wants on the entire break- 


fast story. The package, a six-page 
brochure, plus three project sheets 
for students, includes nutrition plan- 
ning, time and money management, 
suggestions for family and party break- 
fasts. Interestingly written and gaily 
illustrated. Order the quantity you 
need simply by mailing the adjoin- 
ing coupon. 








1. Educational Materials. New 
Food Buying Guide Wall 
Leaflets give up-to-date in- 
mation on modern labels, market- 
_tecipes and menus. Tables give 
Wings per container and nutritive 
flues per serving. 


b. School Lunch Recipes Using 


1, National Canners Association 


Canned Foods—25-50 Servings. Prac- 
tical, economical recipes for use in 
school lunch programs. Available to 
supervisors, lunchroom managers and 
cooks. 

c. Canned Foods Recipes for Serv- 
ing Fifty. For use in all types of 
institutional food services. 





ombia—Land of Mountain Cof- 
#... A bright and sparkling book- 
, with lots of pictures and a rapid- 
g text, tells the story of Coiom- 
$ great crop—coffee. Here is the 
bry of the painstaking care the Co- 
Mbian coffee farmer gives to his 
us coffee trees, the 14 steps that 
the beans from the tree to mil- 
of coffee-loving Americans. 


3 National Federation of Coffee Growers of Colombia 


Here, too, is what Colombia does 
with the dollars its coffee earns in 
America, how the Colombian farmer 
works with American machinery pur- 
chased with coffee dollars. Colombia 
—Land of Mountain Coffee —will 
please your students and inform them 
of their Good Neighbor to the South 
—Colombia ... 





‘Meat Manual (Sth edition revised) 
bpages, 8” x 1014”. Valuable guide 
‘teaching. Includes meat identifica- 
fa with charts of wholesale cuts, 
btographs of retail cuts—meat buy- 
% Covering grading, inspection, ag- 
& selection—meat cooking, includ- 
the seven basic methods, tempera- 
controlled meat cookery, time- 
meat's contribution to diet. 
reference manual. One copy 
te; in quantity, 20c a copy. 
Lessons on Meat (7th edition) 
Wistd—140 pages, 6” x 9”. Text- 
Wk for high schools and colleges. 
Overs description of wholesale and 
il cuts—the seven methods of meat 
0 temperature control in cook- 
Meat — timetables — charts of 
MOlesale cuts—photographs of retail 
meat grades—meat inspection 
mow to judge quality—meat care 
AG storage—nutritive value of meat. 
le copy free; quantity, 20c each. 
‘ Teaching Charts—Set of 14 















a 
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WPi. National Live Stock and Meat Board 


colorful bound charts, 28” x 36”. 
Visual aids in teaching meat buyman- 
ship—care—cookery. Cover location 
of less-demanded cuts, meat storage, 
the seven meat cookery methods, low 
temperature cookery studies. Excel- 
lent for lectures. One set free. 

Food Value Charts Sth edition)— 
Set of six charts in full color, 20” 
x 30”, bound at top. Charts depict 
relative food values (protein, min- 
erals, vitamins, and calories) of av- 
etage servings of 48 common foods, 
each’ of which is pictured in its nat- 
ural colors. Valuable for instruction, 
attractive for display. One set free. 

Nutrition Yardstickh—Newly revised 
combination booklet and adjustable 
graph (9” x 4”) for quickly and ac- 
curately measuring diet adequacy. 
Tabulated are protein, mineral, vita- 


min, calorie content of 576 foods on : 


average serving basis, with other 
valuable information on nutrition and 
diet calculation. $1.00 a copy. 


111 


23. National Biscuit Co. 
Niagara Falls, N. Y., Dept. P-9 


Please send me without charge, copies of Make Mine Breakfast, which |} 
includes 3 student project sheets for each brochure. Material is now in pub |) 
lication and will be mailed shortly after it comes off the presses. 


PHE 9-84 | 
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24. National Canners Association PHE 9-54 | 


Home Economics Division 








Please send: ( a. Educational materials for students. 
O b. School Lunch Recipes Using Canned Foods—25-50 Servings. 
0 c. Canned Foods Recipes for Serving Fifty. 
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25. National Federation of Coffee 
Growers of Colombia 









Please send FREE copies of Colombia, Land of Mountain Coffee. 
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26. National Live Stock and Meat Board PHE 9-54 & 
Educational Printed Materia! ii 

1! 

Please send me the following material, as checked: 4 















Meat Manual ........ [] One free copy . Copies (20c each) 7 
Ten Lessons on Meat ..[] One free copy copies (20c each) 
Meat Teaching Charts..1] One set free sets (80c each) Ai 
Food Value Charts ...1] One set free sets (50c each) ; 

Hy 


Nutrition Yardstick . eopies ($1.00 each) } 


I enclose check, money order or cash $........ 


Shipping cost on all orders will be prepaid. 
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Teaching aids especially designed 
to help you present seafood to 
students—The Story of Oysters — 


how to buy, cook, and serve them. 








Take advantage of these informative teach- 
ing aids planned for high school foods 
classes. For students—booklets on meal 
planning, cakes and cookies, frozen des- 
serts, and use of non-fat dry milk. 

For the teacher—a useful booklet on the 
care and feeding of infants. All free. 








Pimiento adds color and glamour to recipes. 
Twelve new kitchen-tested recipes 

on individual recipe cards, 

in an attractive packet. 














Institute of North America 


Story of Oysters — single 

ing the biology, cultiva- 

and food values of oysters. 

ed for classroom use. 

$ Ways to-Serve Fresh Oysters 

ile sheet new and tested recipes. 

Vutritional Values—guide sheet 

¢ food values of oysters and the 
hey play in promoting health. 


d. Shellfish with Certificates—small 
sheet on sanitation showing federal, 
state, and industry cooperative con- 
trol. 

e. How to Cook Oysters—36 rec- 


ipes, kitchen-tested by government | 
home economists; explanatory data | 


on range, nutritive value, purchasing 
and preparation for serving. 10c. 





Milk Company 


AL PLANNING GUIDE—This 
t includes information for plan- 
. buying, preparing and serving 
§. Tested recipes. Charts of Basic 
ds and Essential Food Nutrients, 
| their functions and sources 
| Punched for 8” x 101” note- 


RFECT CAKES AND COOKIES 
TIME—This newly revised 
"includes the essential steps in 
‘ cookie baking, from plan- 
cedures to judging finished 
Lists of common cake de- 
d their causes. Tested recipes. 

d for 8” x 1014” notebook. 
(O7ZEN DESSERTS TO FIT 
r EQUIPMENT — Classifies and 


defines frozen desserts. Includes a dis- 
cussion of accepted standards and 
sample score card to judge quality of 
frozen desserts. Directions for effi- 
cient use of freezer, mold or refrig- 
erator tray. Tested recipes. Punched 
for 8” x 1014” notebook. 

NONFAT DRY MILK RECIPES— 
A cookbook containing good, every- 
day recipes featuring nonfat dry milk 
in the dry form. Illustrated helpful 
hints for the preparation of the 
recipes. 

YOUR BABY—A 64-page book of 
suggestions on care, feeding and 
training of babies. Tested recipes for 
first solid foods and milk drinks. Sent 


to teachers in single copies only. 





s Products Company 
RECIPES with Whole, Red SUNSHINE PIMIENTOS 


EE! 12 kitchen-tested recipes 
how pimientos can be used 
a quick, inexpensive 
: ‘Bach recipe on an individual 
zips card, all in an attrac- 
Recipes include: 
i B Pimiento Macaroni and Ham 
3 Pimiento Party Fare 
»® Pimiento-Vegetable Bake 
© Pimiento Salad Dressing 


@ Baked Chicken Breasts with 
Pimiento Stuffing 

® Pimiento Aspic 

®@ Pimiento Rice and Meat Loaf 

® Pimiento-Pea Souffle 

® Potato Pimiento Omelet 

@ Pimiento Barbecue Sauce 
Pimiento Cheese Spread 
Pimiento Biscuits 





ei 


1 Quaker Oats Company 


B every teacher — teen-agers 


Miese modern new diet menus in- 
basic protein foods like meat, 


milk, eggs, and Quaker Oats—richest 
protein cereal of all of 14 leading 
brands tested by a State University. 

The menus feature tasty, economi- 
cal Quaker Oats as a delicious 2 min- 
ute cereal, as a meat extender, and in 
wonderful cooky and bread recipes. 
Send for your copies today! 


27. Oyster Institute of North America 


Please send: (1) a. The Story of Oysters 
Serve Fresh Oysters 
C0 4. Shellfish with Certificates 


PHE 9-54 
copies. (] b. 15 Ways ts 


copies. [J c. Newhionst Vales 


copies. Cash enclosed $........ 


28. Pet Milk Company 


PHE 9-54 


Please send me: (All material is available in reasonable quantities except “E’’). 


copies Meal Planning Guide. 


and Cookies Every Time. C 


Equipment. D 


Baby, single copies for teachers only. 


29. Pomona Products Company 
et of 


Yes! Please send me your free 
Sun- 


New Recipes with Whole, Red 
shine Pimientos. 


30. The Quaker Oats Company 


c/o Mary 
Chicago 54, Ill. 


copies Nonfat Dry Milk Recipes. B 


Alden, Merchandise Mart Plaza 


copies Perfect Cakes 


. Copies Frozen Desserts to Pit Any 


. Your 


Se em mm mm 


PHE 9-54 


PHE 9-54 | 


FREE copies of High-Protein Menus, planned by | 


leading university authority in nutrition. 


control in basic meals for the whole family 


Here's happy eating with weight Hl 
it 





RED STAR 
YEAST 

Place Mat 
Meal Planners 


FREE 
















FREE—answers to all your questions 
about bananas, their nutritive value, 
therapeutic uses, and production, 
plus recipes for classroom use. 















Sugar facts, technical 
as well as practical 
for you to present to 
your classes, 




















The large number of prizes offered 
by this big meat-packing company 
in the contest now being sponsored 
makes it very enticing. Some of 
PRACTICAL'S readers and 

their students are bound to win 
substantial prizes, The winners 

will bring prestige to their schools 
and to themselves, individually, 

but best of all, the participants 

will have practiced originating 
recipes and so become more interested 
in the art of cookery. 


PRACTICAL HOME ECONOM! 
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1, Red Star Yeast & Products 
For Yeast Baking Classes—easily 
s feature attraction of the home 
momics foods classes are the gay- 
illustrated, brightly colored place 
which Red Star Yeast & Prod- 
; Company will supply free to 
dents and teachers. Each place mat 









Company 


is a wonderful Meal Planner, com- 
plete with baking recipe and instruc- 
tions plus helpful hints for junior 
hostesses. Each Meal Planner is 17” 
x 11”, ready for folding, punched 
for insertion in standard notebook. 









. United Fruit Company 
Banana Teaching Kit 
7 re to teachers, upon request: 

; nana Wall Chart--26" x 40". 
bin attractive and informative teaching 
| in full color, for classroom and 
boratory study. Includes informa- 
po on growing, ripening, buying 
id composition of the bananas, as 


*y 


well as recipe suggestions for serving 
this delicious fruit. 

The Chiquita Banana Cook Book 
of 24 pages and other educational 
material included with the Banana 
Wall Chart. 





; Western Beet Sugar Producers, Inc. 


9 2-part Beet Sugar Teaching Unit. 
4 Al) Let's Talk About Sugar—the 
acher's 12-page handbook, explains 
‘chemical and physical reasons for 
behavior of sugar in cookery. 
n is a history of sugar, its role 
[nutrition and cookery, and a sec- 
B on taste-testing and product 
Ring 
(2) Know Your Way with Sugar 


—the students’ 4-page folder, gives 
basic sugar recipes with variations 
and, briefly, the principles involved. 

(3) Just Desserts—a 32-page rec- 
ipe booklet of varied desserts plus 
lessons in meringue making, quick 
cake toppers, freezing techniques for 
pie fillings and cobblers. 





Wilson & Co., Inc. 


Bic wa 


PT —s_News of $2475.00 
ca Recipe Contest 
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31. Red Star Yeast & Products Company 


PHE 9-54 | 
221 East Buffalo Street, Milwaukee 1, Wisc. ii 














Please send me ........ free copies of Meal Planner No. 5 fer BattesWay jj) 
Bread. ; 
DS Cook oa Ak Cede ak vie wads OW Ona bee aaee Tithe 5.00 diecscooueeaee 
UIE esis GS bcs cosa Kwa o eee 6 bb dep wb ue ole ei co ounce aie wenn 
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Contents: Merchandise 
Postmaster: This parcel may be opened for postal inspection if necessary. i 
Return postage guaranteed. i 
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32. United Fruit Company PHE 9-54 7 


Home Economics Department 
Pier 3, North River, New York 6, N. Y. 




















Please send the New Banana Teaching Kit, including Banana Wall Chart, \ 
and Chiquita Banana Cook Book, all FREE. 
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33. Western Beet Sugar Producers, Inc. 
Consumer Service Department 


Please send free: 

LET’S TALK ABOUT SUGAR (teacher's handbook) 
KNOW YOUR WAY WITH SUGAR (student's folder)........ 
JUST DESSERTS (32-page recipe booklet) i 
Name 
School 
Address 


os Bee TITUS SR apes Paap een LAN) ba .Zone ......State 
(Offer good only in continental U.S.A.) 
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34. Wilson & Co., Inc. 
Jane Wilson Recipe Contest, 
P. O. Box 5816, 
Chicago 77, Illinois 


Please send me without charge 


Wilson Recipe Contest Rules for my students. 






Teachers! There are big cash prizes for you amd your FRI vin coin o-6 oa’ 0 tb'e dicte.0.0'6 5.9 wih bis 016 B.S eee igen enn 
students in the $2475.00 Jane Wilson Recipe Contest— 

$1650.00 for Home Economists and Home Economics 

teachers and $825.00 for Home Economics students. There BE soa anak s hac be vcccdedes emsie cu phis t+ biel ae 


. 3 are 78 prizes in all, so there are plenty of chances to win. 
a See pp. 10-11 for full details. 

; @ Enter the Jane Wilson Recipe Contest yourself, and make 
it a class project with your students. For free extra 
Contest Rules for your class, use handy coupon at right. 







A variety of booklets for teachers 
and students which tell complete 
story of this rayon fabric—how 

it is made, its characteristics, 

and points on buying and care. 











These newsworthy bulletins include 
tips on the selection of thread, 

use of color, fashions for young 
people, and knitting and crocheting. 





Fine selection of 
informative booklets 
on the use and care 
of rayon fabrics. 








Attractive student booklets and wall chart 
are available on acetate yarns. Emphasis 
is on variety of weaves and glamorous 
fabrics made from these yarns. 











All the answers 
about cotton with 
12 swatches... 
plus information 


on shirt care. 





can Bemberg 
Service Bureau 


(For Teachers Only) A Sindy 
brics by Bemberg — complete 
about Bemberg rayon 


Pointers about heap con- 
| version of Teacher's Manual 
} classroom distribution. 
“(Curtain Booklets) A New 
ig Star Is Born—the story of 


the newly developed Bemberg rayon | 


organdy curtains. 


4. Here's How The Bemberg Tag 


Can Help You—as a buying guide. 


berg Certification Program. 

For 75 Cents Each—Listed below: 
Bottle Exhibit—showing the stages in 
the making of Bemberg rayon yarn. 
Wall Chart—with 9 fabric swatches 
and process diagrams. 





American Thread Company 


uead Tips” Bulletins are issued 
onth to supply related informa- 
0 your sewing classes. Pass them 
your pupils in the order that 
s your lesson plans. 
lletin #1—The Right Thread 
he Right Purpose 
lletin #2—The Magic of Color 


in Your Wardrobe 
Bulletin #3—Styles 
Moderns 
Bulletin #4—Luxury at 
Cost (Crochet and Knitting) 
Bulletin #5—Out of the Test Tube 
into Your Wardrobe 


for 


Little ‘ 





merican Viscose Corporation: 
eaching Units and Student Leaflets 


mt Course in Rayon—Informative 
ice material on how rayon is 
fabric constructions and in- 
On on care, buying, sewing and 

| rayon. Also new leaflet on 
tent washability in rayon fabrics. 
trating with Rayon Fabrics— 
ither’s guide on complete home 
with rayon fabrics. The 
tludes information on new all- 


washable AVCOSET rayon decorat- 
ing fabrics and newest trends in floor 
coverings. Reference material on care 
and fabric selection for interior deco- 
rating is also included. 

Rayon’s Newest Achievement—Per- 
manent Washability—A new leaflet 
on all-washable Avcoset rayon (less 
than 2% shrinkage and completely 
colorfast). 





anese Corporation of America 


Material: Booklets 
Light Touch, describes 
e of ironing acetate. 
How to Choose Your Fabrics 
, shopping tips to help in 
The Story of Fibers and Fabrics. 
is yarn differences, their use 


portant Things to Know 
I Acetate Tricot, characteristics 
eties of tricot fabrics. 


Teachers’ Material 


6. Wall Chart, shows graphically : 
in color the Basic Steps in Spinning | 


Acetate Yarn. 
8. Prospectus on slide film. 
9. Prospectus on swatch package. 
10. Prospectus on ironing movie. 
All material completely revised and 
brought up to date. 
Indicate on coupon number of 
booklets required. 





’ Ht, Peabody & Co., Inc. 


he Story of Cotton—illustrated 

# showing manufacture of raw 

into finished cloth. Contains 12 
Free in limited quantity. 

t Let a Shirt Throw You— 


to select and care for them. Free. 

c. A Man's Shirt Is a Woman's 
Problem — illustrated booklet giving 
complete information on laundering 
and ironing of shirts. Teacher's copy 


free; additional copies, 10c per copy. ‘ 


: 35. American Bemberg 


PHE 0-54 


Educational Service Bureau, 261 Fifth Avenue, New York 16, N. Y. 


Please send me the following FREE material: 


*Teachers Manuals. 2 


| t 
(*indicate quantity desired). | 
*Student Folders. i 
lets (See page 75 for complete description) 
' Tag Can Help You” [. 
Complete details on the unique Bem- ; 


4. “Here’s How the Bemberg 


FOR 75 CENTS EACH: Bottle Exhibit []. Wall Chart []. Cash enclosed $.... 7 


36. The American Thread Company 


Educational Bureau 


260 West Broadway, New York 13, N. Y. 


Please send me free 


(Offer good in 


37. American Viscose Corp. 


copies of each of the bulletins I have checked: 


Modest | O #1; 0 #2; 0 #3; 0 #4; 0 #5. 


tis SA. only) 


OCP eer ee ee ee ee eee 


Box 864, G.P.O., New York 1, New York 
Please send me free, the following Teacher's Units: [) Short Course im Rayon. 


for short course; 


4 pens with Rayon. Also the following quantities of student reference 
eafets: 
for Rayon’s Newest Achievement-—Permanent W ashability. 


for Decorating with Rayon; 


38. Celanese Corporation of America 


Educational Dept., 180 Madison Avenue, New York 16, N. Y. 


send Material for Pupils 
1. The Light Touch—A 
Way to Easier Ironing 
. How to Choose Your Fabrics 
Wisely 
. The ory of Fibers & Fabrics 
. Important Things to Know 
About Acetate Rayon 


New 


39. Cluett, Peabody & Co., Inc. 


Please send: [] a. 
copies, Don’t Let a Shirt Throw You. Free. 
Shirt Is a Woman's Problem. 10c per copy. (Teacher's copy free.) Amount 


Material fot Teachers 


..--6, Wall Chart—Basic Steps in 


Spinning Acetate Yarn 
rospectus on slide film 
...+ 9. Prospectus on swatch 
.-10. Prospectus on ironing movie 


Ce OO aa shin copies, A Man's 


} 
PHE 9-54 
neice copies, The Story of Cotton. Free. [] b. .....-. 


| 


ft) 





The Crochet Pack makes it easy to 
teach the art of crocheting. All 
students need to know the basic 
crochet stitches for mending, 

finishing edges, and making belt loops. 








Fast becoming a leading decorator 
fabric, Deburco burlap is a 
distinctive material of unusual 
texture. In the field of sewing, a 
whole world of wonderful ideas 
can be found for colored burlap 

} ... such as skirts, belts, and 


handbags. 








Factual, non-technical movie 
and seven easy-to-read booklets 
on dyes and colorfastness 

for consumer buying instructions. 











The many decorative and useful items 
that can be made with felt are described 
in an attractive booklet. Kit contains 

all materials needed to introduce 
students to this creative hobby. 











What every home economics teacher—and 
student—should know about HELANCA—the 
amazing 100%, nylon yarn that stretches to fit, 
__ without rubber. Used in knit wearing apparel. 
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j, Coats & Clark Inc.: Crochet Pack 


Teaching Aids—as requested 
teachers and pupils—4 wall charts 
w how to make four basic crochet 
bes; easy-to-follow, step-by-step 
Project Leaflets—attractive items 
ble for beginners of all ages. 
let card for additional free project 
lets included in pack. 
leacher’s Manual—practical guide 
help you get good results easily 


and quickly. 

2 File-Size Covers to hold Manual, 
Project Leaflets, notes and records. 

4 Balls of “SPEED-CRO-SHEEN” 
and a crochet hook. The new extra- 
thick, 8-cord cable-twist thread that’s 
easy to see and handle, crochets in 
half the time. Makes learning simple. 

Complete pack at nominal cost of 
$2. 





fl. Deburco: — Colored Burlap 


Deburco burlap is available in a 
filliant spectrum of colors ranging 

soft wheat (natural), sunny 
low, old gold, Dresden blue and 
fal to the deeper hues of rust, ruby, 
| green, slate grey and chartreuse. 
ong its many uses are coverings 
‘lamps, bulletin boards, theatrical 

ounds, screens, partitions, back- 


grounds for paintings. Completely 
sun fast, the deeply dyed colors will 
not rub off when wet. Although 
washable in luke warm water, dry 
cleaning is recommended since it adds 
lustre to the finish. No other material 
offers such a combination of strength 
and unusual texture. Send today for 
descriptive folder and price list! 





b E. I. du Pont de Nemours & Co., Inc. 


a. Harnessing the Rainbow—a 29 
16 mm. sound and color 
Wie on dyes. Designed especially 
"home economics classes, it ex- 
% in simple terms what is meant 
Dlorfastness, shows how fabrics 
' dyed, and describes laboratory 
BS used to determine fastness. No 

other than return postage and 


A set of seven free booklets— 


presenting in non-technical terms in- 
teresting facts and information about 
dyes under the following titles: A 
Brief History of Dyes, Modern Dyes 
and Their Properties, Modern Textile 
Dyeing and Printing, Testing for Col- 
orfastness in the Laboratory, Testing 
for Colorfastness in the Home, Buying 
Fabrics for Colorfastness, and Har- 
nessing the Rainbow for You 





| Fun with Felt Corporation 


b Felscraft Catalog—complete list- 
}of felt yardage, remnants, kits, 
| Supplies. Belongs in every craft 
i sewing room. Free to teachers. 

h First Book of Peltcrafi—the first 
plete instruction manual that tells 
thow to choose and use felt. Full 
and ideas. 50c. 25c¢ to 


c. Schoolcraft Package—contains 12 
squares of medium grade felt, 18” 
square, in the most popular colors, 
1,000 cute and colorful cut-out felt 
appliques, plus a copy of The First 
Book of Feltcraft and a large sheet of 
full size patterns. Price $10.00 post- 


paid. 





\ Heberlein Patent Corporation 


ELANCA® = yarn information: 
® HELANCA makes socks, stock- 
h underwear and other products 
th from doll-size to exact size of 
& .. . fit perfectly, comfortably, 
Out pressure. Introduced in men’s 
Sand now used in many products, 
ANCA Stretch Nylon Yarn is 
Mtionizing the textile and ap- 
M industries. Educational material 
ia 


“44 
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1. Wall chart shows enlarged pic- 
tures of HELANCA yarn —how it 
stretches—how products made of this 
yarn stretch to fit each person per- 
fectly. 

2. Information for instructor on 
characteristics of yarn, washing, dry- 
ing. 

3. Samples of HELANCA YARN. 

4. Brief information sheets for stu- 
dent's use (one for each student). 
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40. Coats & Clark Inc. 
Dept. PHE 954 
430 Park Avenue, New York 22, N. Y. 


Please send me, postage prepaid, the new How-to-Crochet Pack 
Teaching Aids. I enclose $2 (check or money order). 


PHE 9-541) 


of Visual |} 


41. Deburco PHE 9-541 


7 Market Street, Paterson, N. J. 
DEBURCO: — COLORED BURLAP ql 
Please send me samples, descriptive folder and price list on the Deburco 
Colored Burlap! i 


Position . 


42. E. 1. du Pont de Nemours & Co., Inc. 

( Please lend us a print of your motion picture Harnessing the Rainbow i 
be shown on da‘e marked below: f 
Ist Choice 2nd Choice 

Estimated Audience . ns ee 
(0 Please send us a Set of seven free booklets on dyes. 


3rd Choice 


43. Fun with Felt Corporation PHE 9-54 


Please send: a. [1] Felteraft Catalog, free to teachers. b. [) one teacher's copy |) 
First Book of Feltcraft at 25c and ........ copies’at 50c each. ¢. () Schooleraft ; 
Package at $10.00, including felt, patterns and First Book of Felicraft. Cash 


44. Heberlein Patent Corporation 
200 Fifth Avenue, New York 10, N. Y. 
SEND EDUCATIONAL MATERIAL ON 
HELANCA STRETCH NYLON YARN 


Number of students in class ......... 















Neat attractive swatch folders save 
much time in teaching the weaves of 
different fabrics, their finishes 

and purposes. Also see materials 

tor students to make their own 
swatch books — a valuable project. 





New pattern 
improvement 
for easy, ac- 
curate length 
adjustments. 
Basic pattern 
illustrating 
this new im- 
provement 


offered free. 











_ Make-lt-Yourself Handbags 
we Lat c are easy when all the 

st supplies can be ordered by 
PROFESIONAL mail from one company. 
Here is a catalog showing 
eee a complete line. 














Youngsters will love this cuddly 

doll made of 2 dish cloths, Its 
owner is wearing a sundress and 
bonnet made from 3 Morgan-Jones 
dish towels. 











The dual-purpose cotton plant 
provides both oil for food 
and fiber for clothing, so you 
can send for teaching aids on 
both through the National 
Cotton Council. 
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ic Swatch Folders, %” x 30”; 
thes, 134 x 214", with descrip- 
finishes and uses of each. a. 30 
Cs fabrics, $1.50; b. 30 

p, acetate and newer synthetics, 


Cotton Fabrics, illustrated 


Orton 





Textile Publishing Company 


Make-It-Y ourself Bundles, contain | 
fabric, loose-leaf mounting sheets, | 


and descriptions. Students make own 


swatch books at lower cost. Send for | 
information, giving number of stu- | ...- 


dents. 
You may also send for information 
on ready-made swatch folders. 


! 
| 
! 
! 
t 
! 
! 
t 
! 
' 
' 
' 


| 45. Hoye Textile Publishing Company 
112 Franklin St., New York 13, N. Y. 
..+» Send me Staple Cotton Swatch Folder, $1.50. 
| «+++ Rayon, Acetate & Newer Synthetic Swatch Folder, $1.75. 
..- Book, Staple Cotton Fabrics. 
More information on Swatch Folders. 











textbook, special school 
00. 
Call's Patterns 


icCall’s new “easy-rule’” makes 
sth adjustments as simple as A BC. 
s because inch-rulers are printed 
fon the pattern . . . makes length- 
}as easy as cutting and spread- 
part, shortening just a matter 


of folding over. 


Like to see for yourself, for your | ., 
class? Just mail the adjoining coupon | 
for your free basic teaching pattern , 


with McCall's new “easy-rule.” No 


obligation, of course. 


. Information on Student Make-It-Y ourself Bundle. ‘ 
eee students. Mo. ey Enclosed $........ me 
PO eS ek oon hin 55's ov viene e w'bidis pny alte'e § 0 pe oil eiine an nn : 
Sclaonl Os Garvie Unie a. si ie ee cc chides ewean sees ce epee inne 
PA Geis hoc oc Fees oo bbc ck bes epics. bt ed One ea eee ' 
BAP RES ap) FMI a a oR PRL ON DR PS State. vcees ‘ 
46. McCall's Patterns PHE 9-54 





School-Service, Dept. B, Attn: E. M. West 
Dayton 1, Ohlo KF 
; Please send me a free basic pattern illustrating McCall's Patterns’ new 





‘The McCordi Corporation 
McCordi Catalog 


h introduction and aid in the 
ing of handbag making to sew- 
Glasses and craft groups. It dem- 
the practicability of this 

yet simple hobby. Here 


is a wonderful, complete line of items 
available for the successful pursuit 
and enjoyment of making profes- 
sional-looking handbags. 


“easy-rule.” it 
. Please send me full details on McCall's Patterns’ new film strip, “Fashion * 
Is Fit.” i 
ESR ae GUie GWA Cae Nia Sh hie h OES Cs HOR EM OME Oe 
EN is oc gh Rieck hiv bie Fea bodied ee wg be 6 eweielbe vo) Rein oa eee e 
BRAD OCS cdc ba he ks wh eye sins sce een epee ei Upene 
Bs cacti vice Sx 04 ben eee SY a wee Zone...... State. .scseee 
47. The McCordi Corporation PHE 9-54 


707 Fenimore Road 
Mamaroneck, N. Y. h: 
Please send your free Handbag catalog showing complete line of supplies, } 
including numerous handbag styles, patterns, frames, metal ornaments, initials, | 
linings, interlinings and a host of designs in plastics, leather and fabrics. Y 








gan-Jones, Inc. 


Magic—the perfect aid for 
and the basis for many 
and instructive classroom 












s clever 20-page Morgan-Jones 
is brimful of wonderful eco- 
al ideas that prove the versa- 
0 dish cloths, dish towels, pot 


fs and all purpose cloths. Each 
Mm is an original “fool-proof” 


design written and tested by the well- 
known Coates & Clark Company. 
Here are just a few of the many 
easy-to-follow patterns you'll find in 
Pattern Magic—café curtains, sacque 


& bonnet set, clothespin apron, doll, | 
sundress & bonnet set, garment bag, | 
children’s jackets, coke cozies. Pattern | 


Magic costs just 10c! 


| Household Cottons.” 
, Cash enclosed $ 





DOE ee Lae be eo Mae Se Pakis eé cde en arenes Tile oc is eevee : Ey 
(Please print) 

Sa. GbR pe head we Veo peenddede¥)entees ou 

a ES Ce rin 0 oa Cae ne ches ao ee 

LC ie Vir And Vem ioh cada e ab N so won qond ees Zone...... State. ...00++ 

' 48. Morgan-Jones, Inc. PHE 9-54 


“Pattern Magic” Book h 
Please send me a copy of the 20-page book “Pattern Magic with Morgan-Jones ; 
I enclose 10c to cover cost of mailing. 


COCO HEHEHE REE H HEHEHE HOHE EEE EHH HEHEHE OH EMH EE EOE EEE OS 












lational Cotton Council 


M It with Margarine — 42 
} Casy-to-follow recipes for pre- 
§ breads, main dishes, vegetables, 
| and desserts, with nutritious, 
ch margarine. Your students 
a copy of this new, beau- 
‘Mlustrated, 24-page booklet for 

a home. Order your FREE 


> MAGAZINE ¢ SEPTEMBER, 1954 


book includes latest Simplicity dress | 
patterns plus how-to-do directions for | 
making attractive household decora- | 
tions, gifts, and toys from colorful 
cotton bags. To help you plan inter- 
esting, thrifty sewing projects, order 
your FREE copies today. 
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' 49. National Cotton Council PHE 9-54 


b. Idea Book for Sewing with Cot- | 
ton Bags—This 24-page, illustrated | 


Please send: (1) a. Make Is with Margarine. (] b. Idea Book for Sewing with 


Cotton Bags. Limit, 25 copies each per class. 


Soe ee eee ee ee ee eee eee ee eee ee ee ee ee a ee 
COCR HEHEHE OHHH EEHHE HER HHHE CHET EHR EEE 
eee eee ee eee eee ee ee ee ee ee 2 ee 


eee eee ee ee ee eee 4) Pe ay 

















tale ak’ 








Information on woolen fabrics in 
ready-made women's and men's 
clothing ... plus explanation of 
the "Pacifixed" process that makes 
wool washable and shrink resistant. 





Generous offer of dyes for demonstration 
purposes at a special discount price to 
home economists, with complete free in- 
structions on their use. 





For this color-conscious era nothing 

is more timely than expert informa- 
tion on art of dyeing, bringing this 
age-old skill down to modern methods. 





You can easily explain shrinkage control 
with the aid of "Sanforized's” 4-page 
manual. It applies to a wide variety 

of fabrics on the market. 








Teen-age students can be creative! 
Your students will love to do their own 
embroidery with beads and sequins on 
sweaters, blouses, dresses and acces- 
sories. Every article will have that 
“finished,” professional look. 












, Pacific Mills 
Graft Fabric Divizion 
Alphabet of Wool Fabrics for 


's Wear—a guide to assist in 
ion and care of your wool 


Fabric Guide for Men’s All-Wool 
thes—folder with handy worsted 
wool “dictionary,” and advice on 


selection and care of men’s wool 
wardrobes. 

c. Pacifixed Is the Word for Wool- 
Washable—a folder describing the 
Pacifixed process of making fabrics 
with wool content shrink-resistant and 
washable, 








, Putnam Fadeless Dyes 

. 4 Monroe Chemical Company 

a | ; Demonstration assortment of 12 
4 es of Putnam Fadeless Dyes at 
lal price of $1.00 (value $1.80) 
macticing home economists only, 
ta limited time. Limit: 1 assort- 


BR FREE:—single copies of mate- 
teachers: Teacher's Manual, 


contains complete information on 
bleaching, tinting and dyeing all types 
of material; Charm of Color booklet; 
Hooked Rug folder. 

c. Washing Machine Dyeing fold- 
ef, in quantity for classroom distribu- 
tion, Free. 





. Rit Products Corporation 
all Purpose Rit Dyes 


: olor All Through the . House 
« Loaded with unusual and fresh 


c. Dyeing in the Washing Machine 
. The what and how on the easy 


Pacific Mills 
send: ( 


Wool-Washable. 


CROC Hee eer Eee eee esr ee eoeeeereees 










Please a. Alphabet of Wool Fabrics for Women’s Wear. 
Fabric Guide fac Men’s PAIL Wool clothes ( ) c. Pacifixed is the 


51. Putnam Fadeless Dyes 


Monroe Chemical Company 


Please send: 


as FREE Teaching Manual and leaflets 


Sit vebee copies of Washing Machine Dyeing folder for students. 


* Gash GRCMOE B55 oS tic 
NS Os eo nos as aeons 0% 
(Please print) 
School . meee 
Address ..... 
ANC Weay FOR ce Chea oo clulk Sooo Kaban Zone 
52. Rit Products Corporation 


All Purpose Rit Dyes 
Please send: a. 


1437 W. Morris St., Indianapolls, Ind. 


. a. Demonstration assortment of 12 pkgs. Putnam Fadeless Dyes, at $1.00 


Tere eee eee eee eee eee eee ee ee eee ee 


tee eee eee eee eee ee ns 


One copy Color All Through the Hosea b. | 
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eee eee eee eee eee ee 


eee eee eee tenes 












eens 


One copy Hasd Made Rugs—FREE; ¢. ........ 
in the Washing Machine—FREE; d. ........ One copy Wasdethe 






Son home decorating. Brand new. way to use household dyes. No 
PB chiree . dens Planner—FREE. 
q Hand Made Rugs to Make at ee I Some I Sp 1 ROMO 6 5 5 Seine og Mi ey cee ccksweaovesucceess Title. .. .wccevvecemenmnene 
Weer... Patterns and directions for | New edition: more than forty timely School. 
dso i benided, hooked and woven “make over” ideas with directions. No 
q 7 No charge. charge. DT ee ee Cm PN OAD He Pe 
4 ON PEELS vise. “ap tcnpinwinn bad’ PO sks State .cccdscccvaleese 





, Sanforized Division 
Cluett, Peabody & Co., Inc. 


n tive 4-page manual, pub- 
ed by the “Sanforized” people. 
Suaemss you up-to-date suggestions on 

Fto teach the importance of 
control in relation to home 
ing, use of decorative and 





upholstery fabrics, purchase of ready- 
made clothing and other cottons for 
the whole family. Includes a sepa- 
rate quiz sheet for students which 
may be duplicated on school mimeo- 
graph machine. 





k Walco Bead Company 
lar beadcraft items at special 
ers’ discount prices. All are fin- 
lity, top value decorations for 
y and apparel at lowest possi- 
» Complete bead embroidery kit, 
ing full size cutting layout and 
patterns. (Retail $3.30) 
mers’ discount price, $2.25. 
zeeele sweater embroidery pat- 
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tern, instructions, booklet on costume 
and decorative jewelry, and literature. 
Teachers’ discount price, 25c. 

c. Complete Cork ’n Pom Pom Kit, 
including cork shapes, generous as- 
sorted supply of sequins, instructions, 
literature. Teachers’ discount price, 
$1.00. 

It's fun and fashionable to trim 
with Walco materials. 


ee ee a a ee 


53. Sanforized b ..sion 


Please send me my free teacher’s guide on shrinkage control in cottons, I 


would like ............ additional copies for other teachers in my school, 


Cluett, Peabody & Co., Inc. 
10 East 40th St., New York, N. Y. 


54. Walco Bead Company, Dept. P 


37 W. 37th St., New York 18, N. Y. 


a send: 


a. Complete bead embroidery kit at Teachers’ discount price of $2.25. 
. Sample sweater embroidery pattern, with 


literature @ 25c. 


. ¢. Cork ’n Pom Pom Kit at discount price of $1.00. 


seeeee 


booklet on x 





















ieee eee eee eee ee es 


OCC eee 


ee ee ee ee ee 



















eee em eeneate 









Cee ew eae wreeeeesee Ne 






CREE eee Heo eeeeeesesee RE 








Fabric sample books are loaned free for a week gl pro 
to aid teachers and students in the selection ample 










































of their fabrics. A special discount plan is 4 * 
offered to teachers and students on their E. 
school projects. 4 
The | 
Package of teaching units on basic fiber, a “a 
wool, and wool fabrics, including five sts to 
film strips, prepared by wool experts. succes: 
Valuable as permanent reference material ond 2 
for school files. ive 
s cove: 
Ks, (2) 
. Wer 
_ Wrig 
* : Free 
You won't lose these hemming j Hem 
instructions because they are inches, ir 
printed on the handy gauge. uctions 
The booklet on gift-making is " ar 
brand new, just off the press. - % 
y Better Care for Your Teeth, a, | / ai 
% Ipana's free teaching unit for high ~ ‘ j tpen 
‘ school and college groups, presents Unit ir 
the complete den- E Prov 
” tal health story, 4 o ‘ 
stressing the re- a ib! (t 
lationship of den- d how 
tal health to per- 
sonal appearance. 4 
7) f 
. De: 
a. Inst 
lea 
Informative literature is designed to bofe. 
help you instruct students on the 
proper treatment of pediculosis without 
embarrassment to children or parents. 
124 PRACTICAL HOME ECONOM Ic - 
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*s Quality Fabrics 
helps for the sewing in- 
tor. Special DISCOUNT PLAN 
teachers and for their students on 


projects. 

Book of Quality Fabrics 
d for a week when students 
| materials for sewing projects: 


shown anywhere; includes the newest 
in fabrics for all wear in a wide range 


of departmental equipment and sew- 


and interesting samples. 


: 55. Welek's Quality Fabrics 
features largest collection of materials : 





, The Wool Bureau 
The Visual Wool Educator 
his package of teaching aids was 
ned by eight leading home econ- 
gts to give students the essentials 
successful sewing . . . wise pur- 
of clothes, It’s flexible . . . 
into any teaching plan. It's com- 
ive. Five individual teaching 
§ cover: (1) Wool fiber character- 
fs, (2) Fabric identification, (3) 


Specialty fibers, (4) Sewing tips, and 
(5) Wardrobe care. Each of the five 
units contains its own color-film strip, 
lesson plan and 20 student supple- 


ments. (Additional quantities of sup- } 


plements will be mailed you free up- 


on request.) Entire package will be ° 


sent your school for $6—far less than 
cost of the film strips alone. 





Wm. E. Wright & Sons Company 


Wright's Trimmings 

_ Free to Home Economists: 

l. Hem gauge for hems up to 414 

ws, imprinted with detailed in- 
ons for hemming both straight 

}Circular skirts. 

Booklet on Gift-Making, con- 


tains detailed and illustrated instruc- 
tions for 28 different sewing projects 
for making charming, decorative gifts, 
suitable for Christmas or other occa- 
sions. 





, Bristol-Myers Company 
-Ipana's New Dental Health Unit 
it includes: (1) Teacher's Man- 
provides basic information on 
band dental care; (2) Wall Chart, 
me Up Your Smile with Healthy 
2! (two colors)—shows the why 
: how of proper toothbrushing; 


(3) Leaflets, They All Have a Job To 
Do!—explain the “do's” of good 
dental care; (4) Toothbrushing 
Model — for demonstrating proper 
toothbrushing technique. 





' Derbac Service 
Instructions to Parents — educa- 
Memal leaflets for pupils giving full 
Sctions on how to clean up pedicu- 
Is-infected heads in one quick, safe 


and easy treatment. Free. 
b. Ten Easy Steps—poster, 
trating above treatment. Free. 


illus- : 
' Steps, poster for classroom. Free. 


' All above free. 


PHE 
Dept. S, 315 North 10th Street, St. Louls 1, Missouri 
My students will be considering fabrics for fall and winter garments, Lend “| 


‘ your sample books for a week, if possible. 


of colors and qualities. FREE Catalog : 
| Date ist Choice 


ing supplies, with price list of fabrics 


Date 2nd Choice 


: (0 Explain your discount plan. 


( Send Free Notions Catalog, Fabric Price List and Samples. 


56. The Wool Bureau, Inc. PHE 9.54 


16 West 46th Street 
New York 19, N. Y. é. 


Please send me The Visual Wool Educator containing 5 teaching units. Com, 
plete package for $6 (far less than the production cost of the films alone) 
I will need free student supplements, 


Veet e AM Se os code chk cee bueee vin tecddesle >not ane : 
School or Organization 
School or Office Address 


57. Wm. E. Wright & Sons Company 


Wright's Triramings 


I 
Please send FREE: Hem gauge with hemming instructions and booklet on 20} 
gift-making projects. 


58. Bristol-Myers Company 


Educational Service Department 
Bristol-Myers Products Division 
45 Roc lier Plaza, New York 20, N. Y. * 


Please send me, IPANA’S free Better Care for Your Teeth unit with 
individual leaflets. No. H. E. Classes You Teach 


Position 


| 59. Derbae Service 


Please send: [] a. ........ copies Instruction to Parents. Free. (] b. Tem Eas 
(] c. Information about Derbac Treatment. 





Slip covers for Kleenex tissue boxes 
can be quickly made by your class 
for Christmas gifts with the aid of 
these free patterns. 





This comprehensive program on menstrual 
education includes a film, booklets 

for the sub-teen and teen-age girls, 

wall charts, and teacher guides. 








Articles in national magazines have 
pointed up the relation between en- 
zymes and tooth decay. Lambert's 
chart presents latest data on this 
timely subject. 





Tips for teaching the 
care of hair and scalp 
to students and adults. 


chide talk 








A complete explanation of menstruation 
is presented in an attractive booklet 

for girls from 12-18. Introductory book- 
lets for younger girls are also available. 








a COR ih RN OMI 
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Int tional Cellucotton Products Co. 60. International Cellucotton Products Co. PHE 9-8 
7 Educational Dept. PHE-94-K 


“Free sewing patterns! Slip covers Send for your set today. Let each 919 N. Michigan Ave., Chicago 11, Ill, 

+ Ki Pye! k | : : 

Ristee end usefal Cheist St Pag eee a em Please send me a set of 12 Kleenex tissue box cover patterns. Also inchod 
3 d they're 2 wonderfully constructive 12 ate ‘i Sereda ta entire proj- order blank so that I may request extra patterns for individual girls. | 
wing project as well! Suitable for ect is planned to teach the funda- 

ides 6 through 12, the complete mentals of sewing—by hand and by 

of 12 patterns desiyned by Mary machine. Patterns clearly illustrate 

poks Picken is available to you with- measuring fabric, finishing edges, bast- 

t charge. ing and other basic steps. Address 

. *T. M. Reg. U. S. Pat. Off. 





él. International Cellucotton Products Co. 61. International Cellucotton Products Co. 
Educational Dept. PHE-94, 919 N. Michigan Ave., Chicago 11, HL 


Fi lete Pro on Menstrual e booklet—written especially for 
Bui sie sca free! sitls in the 9-12 age pee 5 Send free (except return postage) a The Story of rye re 
The Story of Menstruation by Walt Physiology Chart — large colorful comes Day wanted “ ard thee *} ain a ceaet c nd choice (al 
Productions, 10 min., 16mm. chart for classroom study. free copies Very Personally Yours (for older girls) ; 
sound film available on short Teacher's Guide — prepared by | You're A Young Lady Now (girls 9-12). 
erm loan. teachers for teachers. (C2 Physiology Chart [) Teaching Guia! 
4 Very Personally Yours—24 page The entire program or any part of 
booklet, widely accepted help on men- it is available without charge—com- 
tion for junior and senior high pliments of the distributors of Ko- 
hoo girls. tex.* Mail the order form today! 
3 ‘ore a Young Lady Now—16 *T. M. Reg. U. S. Pat. Off. 





' 62. Lambert Pharmacal Compan ! 
‘ Lembert Pharmacal Company Division of The Lambert Pryecian Oe Department ol 


a For Class Lectures: The Lambert Care Kit 930 Newark Avenue, Jersey City 6, New Jersey 
8 Authoritative and unusually in- b. Teeth: and Their Care: Dental Please send me, free, your ready-reference Care Kit, containing wall chart, 


‘in i ; and student folders on (1) Oral Hygiene (bacteria and health) (2) Dent 
or ce ceewece . Telit -ieiteectom and fac show Care (the facts about anti-enzyme tooth pastes). Please specify number 


bacteria in our daily lives is pro- anti-enzyme tooth paste are provided A 
ts iis iaiels it Tiinesiesh Aut’. by ‘Thee Lambett Company who epco- student folders needed on Oral Hygiene ........ and Dental Care 
‘ most widely used antiseptic in sored research and helped develop the eee eee eee eee eee eee eee (Please print) ere eee eee eeereeeeeeree her eee o 
we world. Colorful wall chart and first “all-day” anti-enzyme dentifrice 
Mdent folders show examples of formulations. Colorful wall chart and 
bacteria and how to combat individual student folders help you | 
to present scientific data. 





3. Parker Herbex Corporation 63. Parker Herbex Corporation 


| Herbex Pink Ointment—for infec- leading medical journals. Please send: Free sample of Herbex Pink Ointment and handy Herbex Dandruf | 
bus dandruff, itchy and irritated Send for your own free sample, , 
issih talttatins the Vateadl-' © with the Heokex Dindes Tamaest’) et Pat folder. 
your doctor would write in a Chart folder, illustrating in simple 
ttiption. Intended for the medi- steps the Herbex technique, as used 
i treatment of all types of dan- professionally for over 50 years, to- 
ff, Herbex Pink Ointment is not a gether with comprehensive informa- 
Preparation — not a cosmetic. tion on correct hair hygiene. 
ttised nationally to doctors in 





Personal Products Corporation 64. Personal Products Corporation 
Free Educational Material includes New Booklet! Miss Aane Shelby, Personal Products Corp. 
‘ Ci ths by bleed aK Box 5452-9, Milltown, N. J. 
2 available for your classes: t's So Much Easier W You 
4 as ‘ . Please send me free new booklets — Up and Liking lt; 
New edition of popular Modess Know explains menstrual physiology l¢?s So Much Easier When You Know; ably and Mary an Kate Won ( 
7: Growing Up and Liking Is and tampon usage. dered. ...... How Shall I Tell My Daughter? " Oue Educational Portfolio o 
+ Bives girls 12 to 18 complete ex- D. Educational Portfolio on Men- | Menstrual Hygiene. 
imation of menstruation and beauty  strual Hygiene, a guide for teachers. 
ips For free copies, write Anne Shelby, 
|B. Sally and Mary and Kate Won- Personal Products Corp., Box 3452-9, 
m simple introduction to menstrua- Milltown, N. J. 
= gitls 9 to 12. ving: 
(Offer good only in U.S.A.) 
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First film available for 
classroom use which features 
a young girl who tells the 
story of menstruation. 








Sample of full-size package of sterilized 
swabs with detailed directions for their 
use in child care, first aid, and good 
grooming classes is available to you. 














Informative booklet 
written to help 

you teach this 
personal subject. 








BEAUTY 
on a budget 

















fo help you teach menstural hy- 
», the makers of Modess bring you 
ly Grows Up ... the first film 
it menstruation done with live 
fs. Using Molly, an average 13- 
wold, as its main character, it fully 
ins menstrual hygiene. Empha- 
ss the importance of family, school 


"New Film on Menstrual Hygiene! 









nurse and friends in helping Molly ; 
| I would like a free preview of “Molly Grows Up” 


develop normal, healthy attitudes to- 
ward menstruation. Ii is, 2 16mm., 
black and white, sound film . . . runs 
for 15 minutes. For girls 9 to 15. For 
free preview, write: Anne Shelby, 
Personal Products Corp., Box 5452-9, 
Milltown, N. J. 


: 
' 
‘ 
4 
' 
: 
{ 
4 
! 





65. Personal Products Corporation 









4 


i. 9-Tips, Inc. 


4. Free — a pamphlet containing 
cian’s instructions for the use of 
cator swabs in baby care, first 
beauty make-up and many other 


uses. 


Miss Anne Shelby, Personal Products Corp. 


Box 5452-9, Milltown, N. J. 


ee ee | 


' 66. Q-Tips, Inc. 


b. Free — full-size package of | 


Q-Tips sterilized double-tipped appli- 
cator swabs. 














| Tam x Incorporated 
. Tampa of Menstruation 


A subject of great importance to 
ls—the purpose, function and care 
“‘menstruation—is given detailed ex- 
nation in a manual offered to 
tts. Modern in viewpoint and en- 
led How Times Have Changed, it is 
Scientific lesson on menstruation, 
ining illustrations and anatomical 
and tracing the history of 
trual hygiene from earliest days 


to the invention of internally worn 
Tampax sanitary protection. 


Material also offered consists of | 


samples of Tampax in three absorb- 


beauty make-up, etc. 
| free. 


Please send: [) a. Pamphlet on use of applicator swabs in baby care, first aid 
(0 b. Full-size package of Q-Tips sterilized swabs. Bot? 


| 67. Tampax Incorporated 


| Please send the free material checked: (] Tampax manual for teachers, Hor, 
Times Have Changed. (] Sample box of Tampax containing Regular, Juniors’ 
' Super absorbencies. [] Booklet for students, I¢s Natural—It's Normal, wit! 
order card for additional free supply. 


ency sizes, and sample booklet for 


students’ use with order card for addi- 


tional supply. You'll find this mate- | 
rial equally useful for private talks | 


with one girl or for class discussion. 
It's all FREE. 





§. The Toni Company 
Teo ni's all-new Educational Unit 

q Re pages 12 and 13) includes a 
j ity film in sound and color “just 
4 ke downtown!” Test runs prove 
Students love it and take the 

ing lesson to heart. They also 

feted on the 4 big, new, wall charts 





and in the new booklet, Beawty on a 
Budget. All this and a new Teacher's 
Guide complete the most extensive 
Educational Unit Toni has ever of- 
fered. And it’s free to teachers using | 
this coupon. The Toni Co., Merchan- 
dise Mart, Chicago 54, Illinois. 


i 
! 
I 
! 
’ 
i 
i 
! 


| Good Grooming students and will aced that many copies of your booklet 


| Beauty on a Budget. 1 would like to show the 16mm. movie on ........++ a 


information on Menstruation PS-94-9 


| 68. THE TONI CO., Educational Dept. P954 OME eal 
Merchandise Mart, Chicago 54, Illinois ° | 

| 

‘i 

Please send me your free Educational Unit for 1954-55. I have ........++++. \ 
how many? + 
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Helpful kit 

of teaching aids 
including recipes, 
booklets, and 

wall chart on 

the art of 
waterless cooking. 

















ode 


THE PFINE ENGLISH 


DINNERWARE 


The design and manufacture of fine 
dinnerware is described in these 
handbooks and a 16mm color, sound movie. 








Valuable information for your home furnishings 
classroom is given in this practical guide 

for interior decorating which also includes 

a section on the history of floor covering. 























Best home laundry methods. 
How to use liquid bluing in 
any washer, Why bluing 
makes clothes whiter. 














Special 
Money Saving 
Offer 
for your 
Home Management 


x 





















a. Low-Heat Waterless Cooking. 
ln easy-to-read wall chart of con- 
size, 1914” x 2344", that 
in simple graphic form the 
why and how of waterless 
Shows how foods cooked 
‘their own natural juices are more 
ful, retain valuable vitamins and 
prals. Free to teachers. 
. Classroom Illustrated Folders— 
yet the low-heat, waterless method 
}detail and are keyed to the wall 


9 Club Aluminum Products Co.: Club Hammercraft Cookware 


chart. Make an interesting and use- 
ful addition to students’ notebooks 
and stimulate classroom discussion. 
Available in quantities. Free. 

c. Modern Top-of-Stove Roasting 
and Baking Methods. Recipes for de- 
licious roasts and tempting pastries 
that can be made on top of the range. 
The technique saves on fuel and gives 
perfect results without over-heating 
the kitchen. Recipe leaflets are free 
to teachers. 








4a. Spode—The Fine English Din- 
history and story of man- 
facture of this tableware. Tells how 
® use and how to buy dinnerware. 
plates illustrating 43 pat- 
ms. One copy, free to teachers 
ialy. Additional copies—25c each. 
“b. Spode motion picture—the back- 
d story of Spode in glowing 
showing many hand processes 









ee 
a 
¢ 


I Copeland and Thompson, Inc. 


used at the Spode Works ever since 
1770. 16mm. sound, color. 

c. How Shall I Ever Choose—an 
informative booklet designed to serve 
as a guide to help the purchaser of 
dinnerware make an intelligent selec- 
tion of pattern. Free to college 
classes in decoration and kindred sub- 
jects. Teacher's copy only for high 
schools or lower. 





fl. Firth Carpet Company 


a Decorate with Confidence, a 

ly illustrated book filled with 
undreds of exciting decorating ideas 
i Ranch-type, Modern, Contempor- 
or 18th Century homes. Only 
Be in coin. 


Z 


b. Floorcoverings of the Past and 
Present, an interestingly written au- 
thentic history of floorcoverings for 
the past 5,000 years. Ideal for social 
and educational programs. FREE. 









4 a. Mrs. Stewart's Home Washing 
me io omplete, detailed discussion 
| best home laundry methods. Re- 

WB eed to cover home laundry shortcuts 
> mith all types of equipment including 

“Mtomatic washers; how to use liquid 
ling; how to sofely remove many 
of stains; proper laundering of 
synthetic fabrics and other prac- 


Luther Ford & Co.: Mrs. Stewart's Bluing 


tical home laundering information. 

b. All About Bluing—the specially 
prepared teachers’ folder is a store- 
house of information about the var- 
ious types of bluing, why bluing is 
desirable in the home laundry and 
best methods of using bluing in each 
type of home washer. 





3. Glamorene, Inc. 

__ New "Dirt-Zone” Lesson 
Glamorene’s new 5-minute beauty 
Matment was specially developed to 
in ugly “‘Dirt-Zones” in heavy traf- 
lanes of the rug. With Glamorene, 
Mu can teach your classes how to 
Emove ““Dirt-Zones” instantly with- 
mut leaving rings! Entire rug cleaning 
'M0 longer necessary. Send for spe- 
Glamorene offer: 1% gal. Wool 
ig Cleaner and Special Applicator, 
Retail Value $3.54) ONLY $1.50. 


Be 












et 


SCHOLASTIC MAGAZINE.* SEPTEMBER, 1954 


Y, gal. Cotton and synthetic Rug 
Cleaner and Applicator, (Retail Value 
$2.98) ONLY $1.50. 

Special introductory Glamorene 
package of 1 qt. Wool Rug Cleaner 
plus Wool Applicator, 12 gal. Cotton 
Rug Cleaner plus Cotton Applicator, 
pt. Upholstery Cleaner and pt. Brush 
Bath Paint Brush Cleaner, total re- 
tail value $8.02. Only $3.98. 


131 
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69. Club Aluminum Products Company: PHE 9-54) 


Club Hammercraft Cookware 
Please send: a. [] Classroom’ Wall Chart, “Waterless” Cooking: What: 


Why, How. b. [) Illustrated Folders for Students ........ copies for clas: 
discussion. ¢. [] Club Hammercraft Recipe Leaflets ........ copies. d. C}; 
Discount Prices on Hammercraft Cookware for Teachers. 
BNE ao asic CORA AEE wes Vaca beOlis eee cancun Title ...cccccscccescseesal 
i oan kw isO ec ine vilwatadaddipesce bbe won be Utne een Cone eee 
PEs es vor han ve cde ec cedebewoses tact eccnuepennie Spy 
Seok c dv dbtearhcneehnsctadetcocsassanee Zone...... Bale. ccerssces , 
70. Copeland and Thompson, Inc. PHE 9-54) 









Please send: a. ...... copies. Spode—The Fine English Dinnerware (1 copy 
free to teachers—additional copies 25c each). b. [J Information om Spode: 
motion picture. c. [1] How Shall I Ever Choose. Cash enclosed $.......... d 
' 
PO esa Biss Satta an le dcuke He@ilewenons ced Tithe ..<stcvevewewone eeod 
WO sca des po odds waadats oon css dla sa pee ae 
BN eo ooo. bskk ic ds coeur pcho besa i 
Rose ectdec ah col cor akc sun cabee sean Zone. .... State. .cccees eed 
71. Firth Carpet Company PHE 9-54 
Please send: a. ........ Decorate with Confidence at 25¢ 
\ 
i SR in coin enclosed) 5 
Se inc Re, Floorcoverings of the Past and Present (Free) 
Pa evicapird ook eek 
ON a ks a cuca wk b caccisink em ebeind #¥bin ec 6 oink bie 6 bere 
Mbt ies Be as SE ki, nsec vacsldenswies cea 
RC KERN a heWAa eRe w nce Cee es eheChs omer Zone, ..... State. ..ccssoced 


72. Luther Ford & Co. 
Mrs. Stewart's Liquid Bluing 


Please send [1] a. Mrs. Stewart's Home Washing Guide. b. [) All About Bluing i) 
‘ 


ea, eee Tithe ....cctbivccase nen 
ME 6. Si oS La W ad vows van isanet oes soddute cea vebeebinyvanaupnnnn 
RUE ey hic 8s see 
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73. Glamorene, Inc. 

10 E. 44th St., New York, N. Y. 
Please send me the following Glamorene Special Offers: 
Y gal. Wool Rug Cleaner and Applicator, ONLY $1.50 
Y, gal. Cotton Rug Cleaner and Applicator, ONLY $1.50 
Special introductory Glamorene package, Only $3.98. 


eee ee eH eteeeeeeee reese eeereeeaese ae 


The Glover Home- 
making Unit was de- 
signed by a home 
economics teacher to 
meet the space-saving 
problems of her own 
classes. Recently pro- 
duced for national 
distribution. 





All the latest data is included in this 

outline for teaching and demonstrating 
the use and care of automatic clothes 
dryers to your home management students. 








Free booklet and Money Management 
Program folder designed to encourage 
wise handling of money. 














This descriptive manual demonstrates 
the usefulness of the disposer for 
the sanitary removal of food waste. 





Here is a practical aid for teaching young 
people the basic principles of budgeting 
for personal or family needs, with allow- 
ance for savings and future security. 





PRACTICAL HOME ECONO an 
a > 








Homemaking Unit 
ind for more information by using 
‘adjoining coupon to learn about 
_ space-saving facilities of the 


** Homemaking Unit. It provides 
9 sewing machines, 10 storage 


trays, cutting space for 2-4 girls, or 
can be used as dining table for 10 
persons. This is a very compact unit, 
suitable for new laboratories or old, 
at low cost per student. 





. Hamilton Manufacturing Company 


Automatic Clothes Dryer 
hing Plan—a complete 5-lesson 
for teaching the use of auto- 
clothes dryers. Includes all 


class and home project. 


| 75. Hamilton Manufacturing Company 


necessary facts for classroom lectures, 


ideas for class discussions, suggested | Please send me your Free Automatic Clothes Dryer Teaching Plan. 





§, Household Finance Corporation 
_ Free! The facts of economic life 
> help individuals and families 
ire skill in handling money wise- 
Household Finance offers any one 
these outstandingly successful book- 
t on teaching money management: 
bmey Management, Your Budget, 
n for students and adults, is a 
nalized system for managing in- 
For Young Moderns talks to 


teen-agers at their level, shows how 
to solve their own special money 
problems. Children’s Spending tells 
how to start a child on an allowance 
and answers many other problems that 
arise when a child begins handling 
money. Get your free copy of any one 
of these booklets by using the coupon 
on the right. 


74. Glover Homemaking Unit 
P. O. Box 4093, North Austin Sta., Austin, Texas 


Please send: [] Information on Glover Homemaking Unit. 


PHE 9-54 


C) 3D Slides & 


| Viewer (to be returned in 5 days) 4 
| Weare planning 
; We have (give numbers) 


New Building ! 
Class Periods 


Enlargement; 
Home Economics students 
Sewing Machines now in use. 


PHE 9-54 H 


: 76. Household Finance Corporation PHE 9-54) 


Consumer Education Department 

919 North Michigan Ave., Chicago 11, Illinois f 
Please send me a free copy of the booklet checked. Also your Money Manage, 
ment Program folder. ( ) Your Budget ( ) For Young Moderns 
( ) Children’s Spending. 





1, In-Sink-Erator Manufacturing Company 
ink-Erator Takes its Place in Contains background information, 


§ Food Laboratory was prepared operating procedures, and program for : 


ially for home economists, out- presenting wonders of disposers to 
Bs class instruction for a course in your Classes. 
# modern disposition of food waste. 


PHE 9-34 


| 77. In-Sink-Erator Manufacturing Company 


FREE! HELPFUL TEACHING MANUAL 
In-Sink-Erator Takes its Place in the Food Laboratory 
outlines class instruction in modern disposition of food waste 


Please send me your new Free Teaching Manual. 





tecting Your Family's Future. To ob- 
tain a special Teacher’s Edition, which 
includes a resource unit outline, 
and reference materials, mail coupon 
now. Institute of Life Insurance, 488 
Madison Avenue, New York 22, N.Y. 


78. Institute of Life Insurance 


Educational Division 
488 Madison en New York 22, N. Y. 















































The makers of Johnson's 

| Wax would like to send you 
a handy Hot Handle 
Holder that will put an 
end to blistered fingers. 

It is specially designed to 
fit snugly over the handle 
of any pan or skillet — 

and won't slip or slide. 
Great for outdoor cooking, 
too. Made of quilted 
cotton in gay pattern. A 
little loop hangs it neatly 


near your range. 











Sample kit of household 
paper products and 
descriptive literature 

is offered for use in 
class demonstrations. 





WINDOW 


inspirations 











A stimulating, inspir- 
ing big book of full- 
color room pictures 
and window decorat- 
ing ideas. Helps your 
students get beautiful 
home effects. 























Simplify the teaching 
and learning of home 4 
decoration with this 4 
ingenious "Work- > 4 
With" Kit in three 
colorful sections 





PRACTICAL HOME ECONOMICS 4 
\a 





| S.C. Johnson & Son, Inc. 


First Aid for Furniture Manual 
For the first time—a fact-packed, 
girated 12-page booklet dealing 
p the cure (and prevention, too) 
Memishes on furniture. Specialists 
the field have contributed simple, 
yto-follow instructions for dealing 
h scratches, burns, dents, gouges, 
phol spots, water and heat marks, 
ak and fruit stains, etc. Material is 























presented in an interesting, practical 
manner that will appeal to students 
and members of homemaking groups. 
“First Aid for Furniture” is available 
in any quantity without charge. 
Also—replenish your supply of free 
teaching aids by sending for the com- 
plete list of teaching aids and booklets 
offered in unlimited quantities. 












Free Samples—A kit of KVP Pa- 
| Maids which serves for class 
Monstrations and as a “refresher 
” for teachers in the many ad- 
es these products offer home- 
Included are swatches of 
sd, Enameled, and Kalafilm 
if Paper, showing the wide range 
decorator colors in each; Freezer 


). Kalamazoo Vegetable Parchment Company 


Paper, with instructions for proper 
use; Dusfing Paper that polishes as 
it cleans; Fancy Waxed Papers; Cook- 
ery Parchment; and Pie Tapes. 

Descriptive literature and other 
data are included for complete in- 
struction on how to make the best 
use of the unusual KVP papers in 
the home. 








I. Kirsch Company 

_ Window Inspirations: 
erations of women have made 
it homes more beautiful by Kirsch 
fative suggestions! This latest edi- 
lis the biggest, most colorful, and 
Wst helpful ever! Contains more 
mn 40 room pictures (60 window 
Eitment ideas in all) . . . “recipes” 


2 


for making windows appear wider 
. suggestions for problem win- 
dows and corner windows. Also basic 
instructions for making curtains and 
draperies . . . and a fascinating sec- 
tion which will help you teach color 
selection and color combinations. 





: The Magee Carpet Company 


_ Magee "Decor-Rama" teaches home decorating! 


. Must Throughout. 
9 1954 Magee “Decor-Rama”:—Not 
>» a book, but an instructive “Do- 






If’ Work-With Kit. Makes 
ing fun . . . teaching easier! 
mitee convenient sections: 

1, Color-Rama: “Course” in color 
ony for the home. 

2. Decor-Rama: Cut-outs for furni- 
} carpets, draperies, each in a 


a 
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tlhe ge Bound Portfolio is Color- 


wide range of colors. The decorating 
schemes are endless! 

3. Style-O-Rama: A simple guide 
to furniture and furnishings styles— 
makes it easy to decide! 

For teacher, for student, this color- 
ful, spiral-bound portfolio is an in- 
valuable guide to home decorating—in 
the professional manner! Only 25c. 





79. S. C. Johnson & Son, Inc. 





Consumer Education Department 


JOHNSON'S WAX 






-Ps 






Racine, Wisconsin 









Manual on treating furniture blemishes — free in any quantity 
fees enie (indicate number of copies) 
eb eearaat Descriptive list of all free teaching aids. 






A GIFT FOR YOUR KITCHEN : 
nab eeee Hot Handle Holder—designed to slip over handies of hot pans, , 



















skillets, etc. | 
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80. Kalamazoo Vegetable Parchment Company PHE 9-54 


Parchment, Kalamazoo, Michigan 


Please send me free kit of KVP Paper Maids and literature. i 


81. Kirsch Company PHE 9-54) 


copies of your big, new-full-color book Wisdow In- 


“slide rule” color guide, at 50c per copy. Enclosed 1 
’ 


4 


Please send 
Spirations, with built-in 


.. Title 
' 


82. The Magee Carpet Company 
295 Fifth Avenue, New York 16, N. Y. 







Please send me “Decor-Rama” Books at 25¢ each. | 


Check or M.O. Enclosed $........ 









School or Organization 






Address 
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Informative booklet for 
your classes includes : ay | [ 


information on modern laundry 


methods using All, a i 
controlled suds detergent. «ag 





La touche francaise 


Here is an offer which truly bears the finesse 

of the incomparable "French touch” since this 
precious culinary equipment described below is 
French-made! By using the handy coupon, you 
can get the Mouli Tools at a special Educational 
Discount. 





Four lesson plans to help 

you demonstrate the need for 
an adequate household wiring 
system in the modern home. 














New, exciting materials about 
housing! A play, two film 
strips, debate material, con- 
test plan, and other literature. 














Monsanto Chemical Company 


booklet for your classes in 
| grooming and laundering. 
ys Looking at You gives simple, 
rated instructions on how to care 
il items in your students’ ward- 
gs. Includes information on mod- 


ern laundering methods using ALL, 
the new controlled suds detergent that 
was created especially for cleanest 
washing and rinsing in any automatic 
washer. Use coupon to order free 
copies for your classes. 


tatetetnaeteieiatetetiate tata k ot ttt ee ee 





| Mouli Manufacturing Corporation 
i - Special Educational Discount on the 


i Grater, the modern, safer, 
ler way for grating cheeses, nut- 
t, chocolate—almost anything from 
> to nuts; the Mouli Mincer, 

h gives that fresh, crisp, profes- 

ul look to steaks, salads garnished 
h parsley, mint, etc.; the Mouli 
ber Mill that proves there's noth- 
hb than freshly uniformly 
sd pepper; the Moudi Shredder, 


the safest, most versatile raw vegetable 


machine with 4 separate blades for | 
slicing, chopping, shredding, and su- | 


perfine shredding of all solid veg- 


etables and fruits; Mowli’s Rapid ! 


Masher for mashing, straining all 


cooked vegetables and fruits — the | 


snap-in design makes it easy to use 
and care for; Moul?s Cracker—power- 


ful but cracks shells, and sot meats. 





. Naticnal Adequate Wiring Bureau 


q Electric wiring—and modern homemaking. 
tem. One copy of the book will be | 


in this age of electrical 
Send for the 24-page book, 
Wiring—Its Relationship to 

fern Homemaking, which contains 
f suggested lesson plans, each cov- 
one phase of modern home- 
and how it is affected by the 

of the home's wiring sys- 


—togetn 


sent free to any home economist, to- 
gether with information on how to 


: 85. National Adequate Wiring Bureau 


obtain a free wall chart in color and | 
free question and answer sheets and | 


| School 


study folders for students. National 


Adequate Wiring Bureau, 155 East | SS os AY agg 
| Street and Number ... 


44th Street, New York 17, New York. 





» National Association of Home Builders 

Two new filmstrips in the YOUR | 
NEW HOME SERIES: d. Your New ; 
Home—How to Take Care of It, and | 


. Better Homes for Family Living, 
| elementary school teaching unit 
t includes a full-length play . 
D. American Home Ownership vs. 
blic Housing, a high school debate 
ual that gives facts you have never 
town before . . . 
€ “Second Annual Model Home 
imtest of the NAHB,” a project 
in for junior and senior high schools 
_ off in cash as well as fun... 


e. Your New Home—How to Select 
a Builder, with many tips for high 
school students and their parents and 
teachers. 

w, silent.) 


| 86. National Association of Home Builders 


; Debate Manual 


(50-frame, 35 mm., b and | 


83. Monsanto Chemical Company PHE me 


Home reg grt Beer Institute, Dept. PHE-9 
St. Louis 4, Misso 


Please send me free ALL sneer ae Teaching Kit. Also, I would coveted 
a free supply of new booklet entitled Who's Looking at You? (Please circle; 


quantity ) 1 5 10 20 
Name 

Title or Dept. 

School or Organization 

Street . 

City . 


84. Mouli Manufacturing Corp. 


91 Broadway, Jersey City 6, New Jersey 
Please send me postpaid the items checked, (I enclose §...........+ ). 
FREE copies New Prize-Winning recipes made with the 
MOULI Grater 
Famous MOULI Grater with removable drum 
New Type Rapid Food Masher for cooked foods 
New Type Easy Fill Pepper Mill 
New Type Patented Nut & Lobster Cracker 
Julienne vegetable shredder with 4 blades 
Mincer for parsley, garlic, herbs, etc. 
Complete sets of above Mouli Tools (Retail value $8.87) at SPECIAL EDUCA. 
TIONAL price of $5.00 a Set, postpaid, a saving of 50% including postage. 


Name 
School or Organization 
Address 


Educational Affer 


| 
PHE 9-54 
Dept. 9-54, 155 East 44th Street, New York 17, N. Y. 


As offered in your advertisement on page 32, please mail me FREE copy off, 
lesson plan book entitled: Electric Wiring—lts Relationship to Modern Home- 
making; also information on how to obtain FREE study sheets for students. 


PHE ‘0 


Educational Committee 
1028 Connecticut Avenue, N.W. 
Washington 6, D. C. A 
Please send: [] a. Better Homes for Family Living b, 
copies; [] ¢. Model Home Contest Br ure 
copies; [] d. Your New Home—How to Take Care of It; 0] e. 
Your New Home—How to Select a Builder; [] f. High School Quiz Book 


' Name 


100 important questions and answers | 


about housing . . . 





f , National Electrical Manufacturers Association 


Includes Charts and Guide. The 
tic Range Teaching Kit includes 
ull-color wall charts and an Elec- 

Teaching Guide keyed to 


ve Complete Use of Range. 
ts and Teaching Guide cover 
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range cooking and use of the 
well cooker. With the aid of this 
a complete series of lectures can 
prepared. : 
c. Offered Free. Every teacher 
knows the value of visual aids in 
home economics instruction, This kit 
is offered free. Just use the coupon. 


137 


kit | 
be 


ee 


f. High School Quiz Book, with School and Grade or Course .... 


' 87. National Electrical Manufacturers Association PHE 9-54 
Free—New Electric Range Mam Kit! 
fn 


10 full-color wall charts ae Teaching Guide! 
ELECTRIC RANGE SECTIO ! 
155 East 44th Street, Dept. "PHE-9-84, New York 17, N. Y. 

(Please check) School has does not have ........ Electric Range in 


laboratory. 
Please send me, absolutely FREE, the new Electric Range Teaching Kit. 




















TIME is the vital ingredient 


A special discount of 33!/3%, is 
offered to home economics 
teachers who wish to purchase 
this sturdy and dependable 


minute timer. 








New source book on Sterling 
Silver to help you teach girls how 
Sterling can enrich their lives. 


















With this plan you can 
equip your department 
with electric mixers. 

Free recipe book, too. 



































CAN OPENERS 


A kitchen utensil of superior 
quality which carries a 5-year 
guarantee against all defects. 
























Revised booklet for child 
care classes explains steps 

in toilet training and . 
reasons for each procedure. 








PRACTICAL HOME ECONOMICS 





je. M. H. Rhodes, Inc. 


“Famous Mark-Time portable tim- 
m at 334, special discounts. Or- 
# enough now for the many uses 
pu'll find for these Timers in your 
pme economics classes. These sturdy 


dependable Timers give a resonant 
bell signal at the end of a@ pre-set 
time period, and warn that “time's 
up!” Sent prepaid. 





: . Sterling Silversmiths Guild of America 


ing to Live With—48 page 

: extensively illustrated and 
mitten from a woman's point of view 
». With chapters full of informa- 
fon that will enhance the apprecia- 
and knowledge of Sterling Silver 


— its history, what it is and how it is 
made—as well as practical suggestions 
on selecting a pattern, collecting a 


set, setting the table and caring for 


silver. 





Sunbeam Corporation 
‘&. Plan for Equipping My Home 

omics Department with Sunbeam 

iances—tells how Home Econom- 


Departments can obtain these ap- 


b. How to Get the Most Oxs of 
Your Sunbeam Mixmaster—44-page 
booklet containing time-tested Sun- 
beam Mixmaster recipes in all food 
categories. One copy free. 





n Swing-A-Way Manufacturing Company 


E Guaranteed Five Full Years! 

ng-A-Way Can Openers are 
latanteed to be free from defec- 
ive workmanship or materials. 
Defective parts will be repaired 
Ot teplaced without charge for a 
petiod of 5 years. 


Guaranteed by Good Housekeeping 
and Can Manufacturers Institute. 

For more information see advertise- 
ment on page 80. 





r The Toidey Company 


“Training the Baby, a booklet re- 

fd continuously almost every year 
fOughout the quarter century since 
% edition, explains each step in 
Met training. Shows progressive 
mcation from “conditioning” to 
». mid, and late toddlerhood. 


Excellent background material for 
child care classes, including those for 
baby sitters. 

Covers earliest habit training, in- 
cluding training to orderliness in rid- 
ing in cars, which is first approach 
to safety habits. 
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88. M. H. Rhodes, Inc. PHE 9-54 


Please send me prepaid: ...... Mark-Time 2-speed Timers @ $3.30 each, 
(Regular price is $4.95). ...... Mark-Time “household” Timers @ $2.63, 
each (Regular price is $3.95). I'm enclosing $ (check or money order. )! 


. } 
89. Sterling Silversmiths Guild of America PHE 9.54 
Please send me [ Teacher's Free Copy of Sterling to Live With. Sen 


90. Sunbeam Corporation PHE 9-54 
Please send: a. [1] Plan for Equipping My Home Economics Department witi 
Sunbeam Appliances. b. 1] How to Get the Most Out of Your Sunbeam Mix, 


91. Swing-A-Way Manufacturing Company 
40% DISCOUNT TO HOME ECONOMISTS 


SWING-A-WAY MFG. CO. 
4100 Beck Ave., St. Lovis 16, Mo. 


Please send prepaid: 
No. 507 Cadmium finish @ $1.49 *____. No, SO7RWY Red, white or yellow @ $1.79 
No. 607 Codmium finish @ $2.09 bo No. 607RWY Red, white or yellow @ $2.39 

® underiin color pr £, 





Nome. 0 Send catalog of complete 
Swing-A-Way Line with 
ensaies rane ~ | prices of tems available ot 


Al an 








A. 


ne eS ee ‘ation 





a ee er ee oe os eee ef 


92. The Toidey Company PHE 9-54 


Please send: ........ copies of booklet Training the Baby. 











Four teaching aids to help you teach 
the story of sterling silver—its 
selection, use, and care. Demonstra- 
tion kit includes complete silver 
setting and service pieces. 





Free circular 
which tells 

how this product 
aids in school 
lunch service. 











Many illustrations 
and helpful tips 

on arranging clever 
table settings for 
all types of parties. 



































: Let Vigorelli tell you 
Lea. how its completely 
/ automatic Super- 
Robot can make with- 
out attachments 
. « « 2,000 stitch 
designs 
. . « do blind stitching 
. make button- 
holes. 
Generous discount for 
schools. 











Our editors will be happy to send you 
extra copies of this teaching aids section so 
that all teachers in your school will 

have the opportunity to take advantage 

of these many valuable teaching aids. 


PRACTICAL HOME ECONOMIC 





, Towle Silversmiths 93. Towle Silversmiths PHE 9-54 


ee favorite classroom aids and a c. THE STERLING SILVER ON ! Please send me: a. information on Towle Demonstration Kit; b. ........ free 
} best seller! YOUR TABLE: a 35mm film strip in ' copies of What You Should Know About Sterling Silver; c. one free copy 
, TOWLE DEMONSTRATION color, with manual. Free. and additional copies at 10c each of How to Build Your Own 

| Joaned only to teachers, who 4d. WHAT YOU SHOULD | Collection of Towle Sterling; d. ........ free 35mm film strip with manual’ 
‘forwarding cost. KNOW ABOUT STERLING SIL- | The Sterling Silver on Your Table. Cash enclosed $ 
HOW TO BUILD YOUR VER: a new information-packed 8- 
IN COLLECTION OF TOWLE page booklet explaining in detail with 

RLING: with full information on illustrations; place settings, pattern | 

collecting, and using Sterl- choosing, care of Sterling, design, 

“One free copy; additional copies manufacture and multiple uses. Free ; 
reach. to your students. ; 





E ! j 
» Vacuum Can Company ' 94, Vacuum Can Company PHE 9-54 
_ AerVoiD vacuum insulated hot food carriers 19 So. Hoyne Ave., Chicago 12, Ill. 
table, vacuum insulated, all food in each carrier, or with food | Please send illustrated circular “Group A” showing how schools are usin; 
steel hot food carriers for pan assembly to carry 2, 3 or 4 hot | AerVoiD Vacuum Insulated Hot Food Carriers to expedite school luncl 
prting and servicing hot foods foods to each carrier, each in its own | operations and save money. 
tant points from CENTRAL _ separate food pan. High vacuum in- | 
TCHENS, indoors or outdoors. ulation keeps hot foods hot for ; 
fur standard sizes to carry one hot hours, awaiting service. 





. Vernon Kilns 95. Vernon Kilns PHE 9-54 


D '‘AINING TABLE IDEAS, days.. pie bachelér suppers . . . 2310 E. 52nd o.. Los Angeles 58, California 
hed by Vernon Kilns. 14 of them in full color. Please send copies of your attractiv:, colo:ful book, Entertainin, 
attractive table- Suggestions for planning dinner- Table Ideas @ 20¢ a copy. 
i ware purchases. Cash or check enclosed $. . 
30 table arrangements for wed- Descriptive photographs of the : 
‘dings . . . showers . . . teen manufecture of fine earthenware | N#™¢ 
“parties . . . holidays . . . birth- at Vernon Kilns of California. School 


Address 





. Vigorelli Sales Company 9. bs gong Sales Company 40% Discount te : PHE 9-5/ 
y 324 West 26th St., New York, N. Y. Professional Home Economists 

: The Vigorelli Sewing Machine Please send me FREE samples of stitches and effects that can b 
Vigorelli will be pleased to send No attachments needed. made with the Vigorelli Automatic Sewing Machine J 
Te senaatity. of ae tea. We will also sebd you sétuel stitch Sp? ag harvey Vigorelli, the Machine with the Dancin, 
q r ; eedle, for my students 

4 saad eee Lm nat th Precip oo shwnods gfe 2,000 Please quote me price with above special School Discount. 

GORELLI will do everything other Send for quotation of special school | | 

hines can... plus more... and discount. 

it automatically. 





. Practical Home Economics 97. Practical Home Economics PHE 9.5! 


_ PREE: Extra copies of this 27th Annual Teaching Aids Section a. Please send copies of this 27#h Annual Teaching Aids Section to th 
multiple-teacher schools where on the adjoining coupon, or write us. | teachers who have signed this coupon, (Use coupon or send letter.) 
© is only one subscription to Prac- Also, if your copy of Practical -be- 

Home Economics, some teachers longs to the school library and you , 

y be deprived of the benefits of our are not allowed to clip the coupons | 

coupon service. just let us know. We shall be glad 

We have printed extra copies of to send you an extra copy of this 
8 27% Annual Teaching Aids Sec- Teaching Aids Section for your own 

| and will mail them, free of use. 
Ize, to any teachers who would Supply limited, so send coupon 
ah Just indicate their names now! 
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This collection of up-to-the-minute 
teaching aids covers a wide range of 
subjects of interest to the home 
economist. It comprises the latest 
information on home appliances, 
kitchen planning, and nutrition. 








Borrow 

Free Films for 
Homemaking Classes 
from 

Association Films. 

















This widely adopted 
textbook can be 
examined free by home 
economics teachers. 














This very popular modern cook book 

is now offered to Home Economists ; 
who read PRACTICAL at a substantial 4 
reduction from the list price. Use > 
it for yourself, or use it for your 

class orders. 


i 


PRACTICAL HOME BCONOMIG 












ce Handbooks — 
ally for teachers. in oe illu- 
d data on modern homemaking 
ances, interesting sidelights on 
+ development and information 
ting family health and comfort. 
y of each free. Extras of “They 
¢ Suspected” (report of family 
tion study) 10c each. Extras of 
t Reference Handbooks, 5c each. 

Folders—Planned especially for 
nts. Include condensed material 
“corresponding Reference Hand- 

s, Classroom quantities free. 

¢ Freezing Guides—Instruction 
fers for home freezing and using 
jen foods. Include step-by-step 
rations and check lists 6f equip- 
Bt and packaging materials needed. 
ppy of each free, extra Sc each. 
yar and Spice Cookbook — De- 
ed for children. Includes interest- 
ing drawings, hints on cleanliness 
Junior cooks, helpful information 
fecipe terms. 1 copy free, extras 


; iaciples of Kitchen Planning— 


Westinghouse Electric Corporation 















Discusses work centers, placement of 
appliances, counter and storage space 
requirements and other essentials of 
efficient kitchen operation. Classroom 
quantities free. 

How to Save Time, Money, Energy 
in Housekeeping—Booklet on selec- 
tion, use and care of each type of 
vacuum cleaner. Includes plan for 
home cleaning, hints on rug care and 
removal of stains. 1 copy free, extras 
10c each. 

Designing the Electrical Home— 
Data for planning electric kitchens, 
home laundries, wiring and other 
electrical living features. 1 copy free, 
extras 5c each. 

Electrical Living . . . And How to 

Have It—Ideas for new homes, mod- 
ernizing old ones with the latest ideas 
in electrical living. 1 copy free, extras 
10¢ each. 
Miracle Fabrics Home Laundry Dial 
—Instructions for laundering Orlon, 
Acrilon, Dacron, Nylon, Acetate, and 
Rayon fabrics on a dial-type chart. 1 
copy free, extras 5c each. 





; Association Films, Inc. 


He s Up For Beauty—Hair care 
| styling for the family. 23 mins. 









i All In Knowing How—Nutti- 
| facts for teens. 134% mins. 











ures For the Making—How to 


ie smooth, tangy jellies the year 
ind! 20 mins. Color. 


' mins. Color. 


Beauty by the Yard—Decorator de- 
signs into fine floorings! 20 mins. 
Color. 

The Magic Shelf — Mealtime 
wizardry with condensed soups! 22 


Rice for Moderns — Rice for the 
World's dining table! 7 mins. Color. 








_ Textbooks and Filmstrips 

i. Free examination of textbooks— 
lading the outstanding HOME- 
KING FOR TEEN-AGERS. See 
f advertisement in this issue of 
; CAL HOME ECONOMICS, 

22, for other titles. 

DB Free copy of Home Economics 
talog—a comprehensive list of 










0. Chas A. Bennett Company, Inc. 


books and filmstrips for use in home 
economics teaching. Includes a brief 
description of each. 

c. Free “Do-it-Yourself” circular— 
short descriptions of books that tell 
how to make all sorts of things. 
There are many thought-starters here! 





. New Cook Book 


Better Homes & Gardens New 
bk Book is now available to you, 
and better than it ever has 
The latest recipes have been 
Sully worked out with economy 
| food costs kept in mind. Get 


Better Homes and Gardens 
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_ Special Price to Teachers and Home Economists 


i 

i 

I 

1 

1 

! 

1 

It 

retails at $3.95 everywhere, but you | 
can have it for only $2.50 when 
ordered in lots of 10 or more, or for | 
$2.75 when order is for one to 9 
copies! Just fill in your coupon on 
this page for your special offer. Better | 
Homes & Gardens, Des Moines 3, | 
Towa. 
' 

i 

i 

i 

i 

t 

1 

i 


-_ ee ee ee ee ee ee ee ee ee Oe ee 





Consumer Service Department PHE-954 


250 East Fourth Street, Mansfield, Ohio 


Be sure to see the complete listing and descriptions of Westinghouse an | 
economics teaching aids on pages 2 and 3. 


slide ii ik iki we satin aie: ol to tol gt 
For extra copies, use special order blank on page 3. 
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99. Association Films, Inc. 
347 Madison Avenue, New York 17, N. Y. 

Please send the following FREE LOAN films 

for use on dates shown: 

Heads if for Beauty 

It's All In Knowing How 

Treasures for the Making 

Beauty by the Yard 

The Magic Shelf 

_ for Moderns 





DATE 
2nd Choice 


rage teerege 





ist Choice 










eer eeeeeree 












100. Chas. A. Bennett Company, mn 
1204 Duroc Bidg., Peoria, Ill. 
Textbooks and Filmstrips 
Please send: a.[(] Free examination of book(s) encircled 1 2 3 45 6 7 
(See our advertisement for titles and prices). b. [1] Free copy of Heng 
Economics Catalog. c. [1] Free Do-it-Yourself circular. 


Name Title 
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101. Better Homes & Gardens 
101 Meredith Bidg. 
Des Moines 3, lowa 


Please send me ...... copies Better Homes & Gardens New Cook Bool 
ag ane Rep per copy. (One to nine copies, $2.75 each; ten of more 
$2.50 each. Add 50c in Canada). OR, [) send me one copy for Free Inspec 
tion. I will return it in ten days or remit special teacher-price of $2.75. 
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You Can Make Your Own . . . books give many 
interesting projects for classroom work. Shorthand 
Fashion Sketching will help you present original 
fashion designs. American Way of Designing 
is especially adapted for advanced classes. 





Attractive pinafores 
for students help to 
brighten the food 
laboratory. Available 
in blue, pink, green, 
yellow, lavender or 
white with check trim. 




















An especially prepared bulletin 
features timely articles on teaching 
devices. Circulars describe the 
valuable textbooks available to you. 














Here are three useful home 
economics textbooks which 


can be ordered for examination. 











High quality educational films are offered 
free of charge for use in your home 
economics classrooms. Good grooming and 
food preparation are among topics covered. 





Feirchild Publications, In. 


-* Can Make Your Own 
4, directions for professionals 
ymateurs. $2.00. 

" You Can Make Your Own Bags 
essories, patterns and detailed 
ons for making handbags, 
: d other articles. $3.00. 
orthand Fashion Sketching, 
s to explain designs. $3.95. 
ifty Years of Fashion, $2.00. 
ican Way of Designing, for 


advanced students and professionals. 
Illus. $4.50. 
f. History of Lingerie in Pictures. 
Abbreviated text. Authentic. $1.00. 
g. History of Corsets in Pictures, 
from ancient Greek to modern. $1.00. 
See ad om page 22 for discounts. 
h. Fabrice Facts, pocket manual com- 
piled by Women's Wear Daily, 25c 
each. (In quantities of 10 or more, 
20c¢ each; 100 or more, 15c each. 





, Gillum Book Co. 


Uniforms in Gay Colors! 


olor in the Kitchen! Live up 
yur attractive laboratory by us- 
utching colored pinafores. We 
Offering for the first time a 
choice of pastel colors, or all 
& or white with color trim. 
g your school kitchen Look Like 


Home! 


Other Styles to Choose From: We | 


also have a complete list of laboratory 


uniforms other than the pinafore— | 
With Good Quality Material; Good | 
Prices; | 


Workmanship; Reasonable 
Immediate Delivery! 


' 103. Gillum Book Co. 





7 D. C. Heath and Company Home Economics Textbooks 


‘The Adviser: Heath's Service 
tin for Home Economics Teach- 
ssigned to help solve various 
ling problems; published twice 
; carries timely articles. Free. 
What to Use in Home Econom- 
r descriptive catalogue. Lists 
making texts, professional books, 
Circu on Adventariig; in 
t Living, Book I, by Hatcher and 


Andrews—-beautiful four-color bro- 
chure. Free. 
d. Circular on Foods: 


tritive, Economic, and Social Values, 


2nd ed., by Harris and Henderson— ' 


describes the new 1954 copyright edi- 
tion of their well-established text. 
Free. 


e. Circular on Clothes with Chat- | 


acter, rev., by Craig and Rush—new 
1954 copyright edition. Free. 





Dsattateht & McKnight 

h attached coupon may be used 
i these books sent on approval: 

wctical Parliamentary Procedure, 


f to Evaluate Students, with 
l interpretation included for the 


ay 


field of Home Economics. $1.00. 
Weaving Handcrafts, shows how to 
make and use inexpensive equipment. 


How to make belts, purses, rugs, | 
| [] Weaving Handcrafts 


For further description see adver- 


place mats, etc. $1.25. 


tisement on page 20. 





. Modern Talking Picture Service, Inc. 


102. Fairchild Publications, Inc. PHE 9.54! 


7 E. 12th Street, New York 3, N. Y. 
Please send: a. ........ You Can Make Your Own Gloves; b. ......4. You' 


| Cam Make Your Own Bags & Accessories; ¢. ........ Shorthand Fashion’ 


bs iag tattoo Fifty Years of Fashion; e. ........ American Way of’ 
History of Corsets; 


Sketching; d 
Designing; f. ........ History of Lingerie; g. ........ 
Me hesedn y's copies Fabric Facts. Enclosed $ 


j 
PHE 9-54 
404 Woodland, Kansas City 6, Mo. 
Please send: The new 1954-55 catalogue showing a complete list of your 


laboratory uniforms. This catalog also contains a long list of home economics 
teaching aids for good teaching! 


{ 
104, D. C. Heath and Company PHE 9-54 


Home Economics Textbooks 


| Please send: [] a. The Adviser. (] b. What to Use in Home Economics,’ 
Their Nu- | 
| Foods: Their Nutritive, Economic, and Social Values, 20d ed., 


(0 ¢. Circular on Adventuring in Home Living, Book I. [) d. Circular on’ 
1954 Copyright. 
0 e. Circular on Clothes with Character, rev., 1954 Copyright. 


105. McKnight & McKnight PHE 9-54 
Dept. 272, Market & Center Sts., Bloomington, Iilinois 

Please send me the following books as adveritsed in this issue: 

(0) Practical Parliamentary Procedure 

0) How to Evaluate Students 


106. Modern Talking Picture Service, Inc. PHE 9-54 


; I have read, on page 91 about some of the free films that I can order now. 
| Please keep me informed of new releases. 





You can raise funds for class 
projects by selling these 
Christmas or All-Occasion 
greeting cards, gift 
wrappings and novelties. 
Samples and full instructions 
are furnished. Just send 


coupon. 








Expressly edited for TEACHERS 

of home economics, Practical Home Economics 
is entering its 33rd year of publication. 

It is one of the SCHOLASTIC group of 
magazines — since 1921 publishers of 
outstanding educational materials 

including five classroom weeklies, one 

monthly, and three monthly teacher 
publications. 











A World of Good Eating, 
recipe book, offered FREE OF 
CHARGE, along with Sunshine's 
Fund Raising Plan for School 
Classes and Samples on 
Approval of Sunshine's 
Greetings Cards. 

















IMPORTANT— ) 


To make Practical a better teaching 9 
tool for you—to make sure that your | 
special interests are fully reported— — 


we need your help. 


Please take five minutes to answer — 
these questions. If we know what you — 
want we can plan issues that will serve 3 
you even better for the coming year. — 


PRACTICAL HOME 













or 

res a wonderful way to make 
‘ash for your own needs, or 
g group's treasury. Just take orders 
ged ya apegpe card as- 
ts and other top value items. 
) leeks wp. to 120% profit, plus a 
pextra cash bonus. New Party and 
ganization Plans help you build a 
spare time business. Fill in 


















. New England Art Publishers 
Oeste tan re ray or Yur 


and return the coupon today for a 
Free Trial outfit of everything you 
need to make extra money fast. You 
will receive Feature assortments on 
approval, free samp!es Personal Christ- 
mas Cards, exclusive Stationery, Notes, 
Napkins, a free color Catalog of the 
complete line and a handy Selling 
Guide. 


107. New England Art Publishers PHE 9-54 


North Abington 927, Mass. 


Please rush me your FREE TRIAL outfit of Feature Christmas Card assortments 
on approval, FREE samples Name Imprinted Christmas Cards, Stationery, Notes, 
Napkins, FREE color Catalog, Money-Making Guide and all details of you 
wonderful plan. 
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‘Have your own personal copy and 
t of Practical Home Economics by 
ing a subscription in your own 


Practical Home Economics 


name. $3 for one year; $5 for two | 
Add 50 cents for Canada and | 


years. 
foreign. 


Remittance is enclosed (check or money order). 





09. Sunshine Art Studios, Inc. 


_ Free Recipe Book with Special Introductory Offer. 


_The Sunshine Art Studios offers 
charming plastic bound recipe 

A World of Good Eating AB- 
LY FREE as part of its in- 

ory offer for the Sunshine Fund 
Plan. If your school or class 


| 109. Sunshine Art Studios, Inc. 


to consult Sunshine, a leader in the | 
field for more than twenty years. Offer | 


includes complete details on the Sun- 
shine Plan and samples of Sunshine’s 
Greeting Cards on approval. 


















on use and application? 


4. In good grooming do 


recipes? 


comment on 








C MAGAZINE e 





Lit Do you want more material on nutrition research, more on 
preparation techniques, or more product news? 


%, Do you want more product news on appliances or more 


: i In the clothing and textile field, do you want more reports 
on fashions, textiles, or construction techniques? 


i ou want: beauty hints, health b 
teaching re te 


5. Do you like articles on school lunch management, menus, 


k Do you want more articles on audio-visual material, or just 
Are you interested in films, charts? 


. We have allowed space for a special editorial request 
od the present content you may wish to make. 


SEPTEMBER, 1954 


ase Detach and Mail Your 
answers With Your Coupons 
Kequesting Teaching Materials 


A use answer these questions on coupon space opposite. | 


——»> 
——> 
——» 


——> 
——_» 
——» 


has a fund raising problem, be sure | Please send: FREE copy of A World of Good Eating Recipe Book plus com 


108. Practical Home Economics PHE 9-54 


Please enter subscription for Practical Home Economics as checked below. 
0) One year, $3 C1) Two years, $5 
Add 50c for Canada and foreign 
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PHE 9-54 



















45 Warwick St., Springfield 1, Mass. 


plete details on Sunshine’s Fund Raising Plan for Schools and samples os 
Approval to— 


Trrrrer reer eee eee eee ee ee eee eee ee eee ee ee eee eee ee 
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Note: Please check last space A, B or C 


1. A. Nutrition [) B. Preparation () Products [1] Prefer 


2. A. Product news [] B. Use (1) Both 1) Prefer 


3. A. Fashions 1 B. Testiles (1) C. Construction () Profer .........4. 


4. A, Beauty [) B. Health C) C. Techniques (1) Prefer 
6. A. Articles 1 B. Menus (1) C. Recipes [) Proter: 3.5. wntaades 
6. A. Articles  —B. Reviews (1) ; C. Films() 0. Chaerts[) Prefer.... 





7. Space below is for your request 




















SUBSCRIBE 
to 


PRACTICAL 


in 





Your Own Name 


Have your own personal copy 
of Practical Home Economics 
available at all times. Keep a 
permanent file for future 
reference to material of value 
to your students for years to 


come. 


To enter a subscription in your 
own name, use the convenient 


coupon on page 147, or write... 


PRACTICAL HOME 
ECONOMICS 


33 West 42nd St., New York 36, N. Y. 
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